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Abstract This study investigates factors, which affect subjective judgment of Smartphone
users when they switch to a new product or other mobile carrier, and examine a
relationship between switching intention and switching expected performance through users of
in Korea and China. The results of the study showed that switching intention is positively
associated with switching expected performance in both Korean and Chinese users. Brand
reliability, functional quality, and general climate for Smartphone business have a significant
impact on switching intention in both countries. In addition, personal innovation has a
significant impact on switching intention of Korean users but Chinese. However, content
quality has the effect on switching intention of Chinese user but Korean. This study provides
useful strategies for switching behavior of Smartphone users of two different countries in the
mobile industry.

Key Words : Smartphone, switching intention, switching expected performance, Smartphone
user of Korean and Chinese
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<Table 1> Measurement variables
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(PD) J= Hgu %ol w5 galo] Fow wo e w2 gh(Pl) [26]
U= =g J=ol wal & o FRAgsod 98 ey =93 Ph)
s 2lEE vt g Fd $5e B7HBRI)
ol = &
A2 A j\L 3} /\U}-E;-’; 2 oﬂ r,stL /\}Q_u]- ﬁq_ﬂ(BRg) [32]
e malte] ta AuA A% (BR3)
(BR) Jg gelz ~utEES Lul(BRA)
2mpEEe] e o] (MP3, Fhe A 2)wd 459 44 FQl)
s HA 9 £ 49 715 el BFEQ)
£ 2mlEE stde ¢4 (FQ3) [4], [34]
(FQ) SlEE weERe $4(FQD
SUEE B854 S5 4 (FQ5)
aqx 7TE o Zel Aol NS B QLA ele] A CQl)
- J=Ze Aol A9 <2 A(CQ2)
AP
=2 A=A A9 £84(CQ3) [4], [42]
(@ o Fe A oI A8l TFFA(CQl)
Al AAo 58 fx ~ulEEOR Adksle = 297(GCL)
Ak DN g 2tE sulEEOC R ddbetd s 29171(GC2) [44], [45]
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shal Q= AlE 2 FAAb digh ARk AEE o] E HASE AVEA S A9 A 56.26%, 1%
n)git}h, v eEdeld Abgsta e AF e B4 1917%, LG 1429%9] o2 yehgon Farel A
Atell gt 754 FANSS onjgith ZrlxFdo]l  fole A 31.40%, ofEF 24.42%, HTC 891%9 <+
g AlE 2 BAALIA AFEt e ojEF Al o= UETh
of Wit 7t 75 FAUELE on|gtl A duA FE AE Fujo] wE Ba= z2AER o 27}
E7IE A AlE 2 S BAGAIR Ade BEF A, olE LGE TulE ZlolEr SEst o,
Hi A8 B97IE gudith Ao AAE 2
EXNA WA At o g on|sit), mix|eto 2 <Table 2> Characteristics of Respondents
A A IGE AE 2 SAAE WA EA 7 ] % (%)
P JIAEE ojn ). I o 5=
Aol U3t AT TIHES B3 B =710k 2(0.75%) | 19(7.36%)
o AH 2= M=o Z=AsFEy Z2A Ao ALt —— . :
j .Qj j_:;i :;]gt;??ii; e i o T;bi AAAESTEL - 3(116%)
R W U= © R of = 51(19.17%) |63(24.42%)
>3 2t} 2 B HTC 3(1.13%) | 23(8.91%)
SAHTEA A, A=Y, VeEE, 2 LG 38(14.29%) | 13(5.04%)
XA Ao dutd B9y i 2 HEy 7] et 24(9.02%) | 49(18.99%)
AT ek EFES fAE 54 Aww Z24EY] 7)o} 3(1.13%) 11(4.26%)
REZe) 1(0.3%) 2(0.78%)
o — 24 132(49.62%) | 87(33.72%)
© 2ol g 200.75%) | 2(0.78%)
34 MEFE R EMYH Z}j Qf = 107(40.23%) | 107(41.47%)
T % HTC 100.38%) | 13(5.04%)
B oo AnfEZ AEA ZoA ABS sn) LG 18(6.77%) | 19(7.36%)
EZoZ A = & o]EEAAA A EAE oz 718 2(0.75%) | 17(659%)
ol% Wl EAA WA So Ao 9= s} 744 33(12.41%) |41(15.89%)
3 0, O,
Zo] AFshe 200 S YhoR ARE 43 ki Cohe o
sl steE TR 39(1466%) | 11(4.26%)
TE FHE A A Y FdEE dxo B g o4 [nas 43(16.17%) | 38(14.73%)
Foo] HHoz2 HAste] F 600 S (3= 3009, &  nHAY | E2 32(12.03%) | 61(23.64%)
= 300%)tdo s HAEAE wxstgr) B dEA 9 Telel B7F 22(8.27%) | 28(10.85%)
FA4E A3 Al olF dof(@2-FFHo)) A s A
- o o 7 22(827%) | 11(4.26%
:i}:ﬂ O: izij]j_ ?T:ijoii jfgiij}:l 309 v 12(451%) | 35(1357%)
=eonlh M= = e T o TR 3 3ML-6709 TRk 32(12.03%) |63(24.42%)
o svtEE [6/19-12/09 ulwt |511917%) | 74(2868%)
560(3H= 280+, = 2804)F7F 3|4 HAaL, 3 ARSI 120924709 vl [ 107(40.23%) | 76(29.46%)
H AER] FoA A SeA g Ao A 24N Y o4 64(24.06%) | 10(3.83%)
gJakal HE SAB1.3%) % (3= 6%, T 258 4 W& 57(21.43;/0) 34(13.18:/0)
FEY AEAE AR, 2= EE A8 A s [ e (T
 7HIRE 71k Ak Ak 674 vike] AR ﬁ%{t 33] 49(18:4292) 33(12:79%09
} st A 1654%, T2 37.99%, *U}Ei *P A 43] o] % 23(8.65%) | 37(14.34%)
o] 12719 o]/l AREAE e S 6629%, & 4 266(100.00%) | 258(100.00%)

o 3334%E YERsth @A) AbgeEta glE AntE

- 142 -



Journal of the Korea Industrial Information Systems Research Vol. 19 No. 6, Dec. 2014

<Table 3> Results of Fit Indices for PCS and CFA

ZH A & j—i < j—i CFA PCA Cronbach’s
w2 =3 | 4 = ET | 5 = X 29l t- 22 | Eigen 1 o CR | AVE
g | °T | Ax | °7 | AR | A | value | AAFE | value s
Pl | 353 833 356 993 62| 16831 799
Aol PI2 | 333 .793| 330| 994 809| 17.891 848
G4 PI3 | 351| 816 365| 968 55| 16674 803| 3234| 11.152 883| .896| 633
(PD P4 | 335 .821| 325 1.124 826 18242 869
P5 | 376 985| 355| 1.105 738 - 765
e BR1 | 419| .724| 413| 730 720 16.464 793

;%; BR2 | 424 782| 415 795 B19| 18924 .803 9949 7757 sa| o1l 737
P BR3 | 4.30 25| 4.25 791 824 19.025 .802 ' ' ' ' '

(BR)
BR4 | 401 753 410] 789 775 - 772
FQl | 360 .907| 408 797 874 24.418] 830
B FQ2 | 368 .878] 391] 738 810 21.822 817
@g)e FQ3 | 357 .786| 390 786 749 19.498|  795| 7.489| 25822 909| .934| 738
FQ4 | 358| .881| 395 755 809] 21.809 839
FQ5 | 370 .897| 411 822 836 - 843
CcQl | 39| .722| 407| 607 768] 15445 603
Zu=Ex [CQ2 | 380 811| 407| 642 701] 14.646 76| ol 5500 S R -
Q) cQ3 | 394 705 409| 584 705| 14415  818] ‘ ' ' :
cQ4 | 394 703| 415| 640 737 - 852
Age  [GC1 | 370 1.013] 383 828 768] 14.020 821
AwkA (e | 374 843| 386 803 756 13.941 758 1377 4749 785 833 625
EA71GC) |Gea | 366  .840| 393 825 706 - 790
sit | 367 79| 360 774 787| 20758 736
Azow  [si2 | 363] 8| 350 870 743] 19.167 EIE [N wal oul s

(SD SI3 3.80 809| 3.60 946 BA3 | 22.766 857

SI4 3.77 97| 3.62 879 857 - .856

. EP1 | 3.80 715| 4.04 748 85| 19.244 788
Ry

o EP2 | 3.82 711 3.90 713 72| 18.852 814

71 A & 2.358 .131 . 928 764

](EE:I:)JJF EP3 | 391 793 | 4.09 741 842 20.865 837 o 813 876| 928) .16

EP4 | 3.86 71481 4.07 758 811 829

9 HolA o] ASE A-E-LGe =49 2 =7 yeisith ddFow ofy AnEZS 3 ¥
HhH E220 o Z-AA-LGE ZAMEALE oed 2 E wAs Ado] gl ASE 2143%%) 13.18% = st
AL ARE F5E B oo A o EALY] AnEES Fo] A yElth olgd Ak 200 vistde 9
2 SEHAE Audes B HFS AAsta FE AEZFAPL o|Fo AHE fFHr

JEd ol Yo AWEE o&PHE Aoz

o3 AE & 4 9t

ATl Al AEEHE 8o daanatE VT 4. ASEYN
24.44%, BA= 1617%, TAR] 1466%= LERG
W e 2 2364%, 7% 22.09%, 7+ 15.89%9] 4.1 MM U EIEM 24
SO A

=

W 2lEL ojgEe] WANSE AWEH, FT B ATdA AL WeE AAFA, vA=
# FaoleA B 287 008%h 3372%2 AV A4, ANEQ, maxE, Ade 4wy 297, A
7 vskov], 43 ol WAY S FAES 1434% 43 0 AWoAY weR sl B,
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32 ooz
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ox

3}7] $13te] Cronbach alp

el
of T/ Tl digk UiA ?:_13’&"0% A ST
A3 thE <Table 3>¥ Zo] w7t BF 7
ooz ueht # ATE AT WA JdAde gR
= AH74].

BAds glsky] flstel WA FAAEEA
(Principal component analysis)oll #lgj®x 2]

(Varimax rotation)<
A &FATH<Table 3>

4
\=] [e)

Aejste] G4 QoA e A
Ay

Ax). A A Lk
(Eigen value)< 1.00]4o|H, z+ 2219 Az 698

~ 8092 =EHUT B e 349 Ague @ 4

e, EelediA(Confirmatory factor analysis:

<Table 3> Ugh} 9lon Z4mdel m
A3 x2/df=2.281, GFI=.90
049, RMR=0302.2 e} =
AT A zsp ALso] %
A0 Vet

P (validity) & “H &= Ei=
e 7L e Nde AEe
o] tH761.

AFBPYe “5U Al B SPARS A

2
= A §
2 oo ¢

rSL' m1ru

o)

<Table 4> Correlation Matrix and AVE

TN AJNENA [ BA=ANHA | 7)eFE | TU=2F4 [ AnEE7) | Agox | Asr|Ad
R 633
HP=AFA 176 737
7 e EA 119 404 .738
el =EA .204 505 .300 .706
ZIREA 2917 198 .287 374 .292 .625
Agho = 227 413 242 .240 .358 728
2571 a4 2 187 .307 341 .340 468 .289 764
<Table 5> Results of CFA Model Comparison
] X ° d.f. D CFI RMSEA AX sig.Dif
H] A oF = 9 1295.693 712 .000 929 .040
XA ok dl 1297.463 718 .000 924 .041 1.770 No
N, AR 1299.406 723 .000 913 .042 3.713 No
N D ,0A Frdl 1302.883 731 .000 908 .043 7.190 Yes
<Table 6> Results of Significance Test of the Model
14 gk A v 2} % o 8] A}
- ARAF | T-# A g ARASF | T-3% EE
7HE 1 | I AIAE — S e 194 2.931* A9 .063 97 71 2%
7Hd 2 | ERERIE A A3 = 352 4,038+ g 275 3.258* A
7Hd 3| Ve R AE e 290 3.862% A = 187 2.543% A =
7Hd 4| 2H2EE — dEox 011 136 71 7% 172 2.489% A
7 5| AbAES17] — A3 x| 238 3.504 A9 331 3.083* A
746 | Bl — AT A | 430 6.277x A 224 3.142+ ) €
*p{.01, ** p €001,
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