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<Abstract>

This study aims to devise a tool which can identify the concept of ‘consumption happiness’” and to develop a standardized
scale to measure consumption happiness. How can we measure consumption happiness?

Based on it, the concept and perspective of consumption happiness was formed and then the scale for measuring it was
developed. To develop the scale, questions were extracted through a literature survey, an FGI interview was conducted and
validity was verified through experts’ opinions. Then the scale was developed by conducting a questionnaire survey for
consumers.

For the analysis of the research, SPSS 20. 0 for Windows and AMOS 17.0 were used and 500 consumers responded to an
online survey. In order to examine the general characteristics of the investigation object, the technical statistics of frequency,
percentage, average and standard deviation were performed. To develop the research, test-retest correlation, item-to-total
correlation, Cronbach’s a reliability, exploratory factor analysis and confirmatory factor analysis were conducted. The final

20-item consumption happiness scale, which consisted of four factors, was constructed in the end.

A TA|o)(Key Words) : 22| A} 54| (consumer well-being), 4=¥] 85 (consumption happiness), 2212} 8 E-(consumer happi-
ness), 3% 71%(developing standards).
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(subjective wellbeing)olet= 7d-& FAOE P55 4| Folth
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Table 1. Demographic Characteristics of the Respondents

Y B ooAqro] B8 gPsS 20.03 AMOS 17.0% ©]&3+9
Ht A1 ZAM Y o} Z2AMOEALS] UREE BEAS ofrly] 98] wimel Wi
&, oY XA 5 71EFAE AAE HRe] 41F

S 3l ZARAEAL 3BT (test-retest correla-
‘]

FH|(item-total correlation) 4,

Category (n=500) Frequency(%)

Male 250(50%)

Gender

Female 250(50%)

20s 125(25%)

30s 125(25%)

Age

40s 125(25%)

Over 50s 125(25%)

The topmost layer 19(3.8%)

The higher orders 97(19.4%)

Subjective Economic Status The middle class 231(46.2%)
Mid-lower class 112(22.4%)

The lower class 41(8.2%)

Single 231(46.2%)

Marital Status

Married 269(53.8%)

Middle school graduation 3(0.6%)

High school graduation 139(27.8%)

Education

University graduation 268(53.6%)

Above graduate school 90(18.0%)

Less than 100 54(10.8%)

101-250 176(35.2%)

Monthly 251-400 140(28.0%)

Household Income

(Unit: 10,000won) 401-550 66(13.2%)
551-700 42(8.4%)

More than 701 22(4.4%)

professional 47(9.4%)

office 156(31.2%)

technical 79(15.8%)

Occupation sales/service 72(14.4%)
self-employed 43(8.6%)

housewife 97(19.4%)

others 6(1.2%)
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Table 2. The Extraction of Measurement Questions

item-total
I.te.m . The measurement questions test- correlation result
classification retest
primary  secondary
1. One has the financial capacity to purchase items that he or she desires. .76 82 88
2. One has enough financial capacity not to suffer. 62 49 - delete
3. One has the financial capacity to allow him or herself some luxury on 80 88 9
special occasions. ’ ’ ’
1. consumption ) - )
capacity 4. One has the luxury of meeting the financial demands of a lover or 7 7 51
loved one.
5. One has the financial capacity to not have to give up on something
58 .79 85
that he or she wants to do.
6. One has the physical health to consume comfortably. 83 88 93
7. One has a partner with whom he or she can share consumption at 77 % 84
any time. ' ’ ’
2. consumption 8. One has a partner who encourages and supports my consumption. 61 .69 70
partner 9. One has a community with which he or she wants to share 50 5% 6
consumption. ’ ’ '
10. One has a loved one who is okay to consume everything he or she has. .46 - - delete
11. One has independence regarding consumption to confidently consume
. 53 57 58
for him or herself.
12. One can consume what he or she wants regardless of family thoughts. .45 - - delete
3. consumption 13. One has independence regarding consumption to not have to report
. . . 68 59 .62
independence on his or her consumption.
14. One can consume freely according to his or her decision. 59 49 - delete
15. One has independence regarding consumption to actively determine
. ) 59 .56 .67
his or her consumption.
16. One has the confidence that he or she can make wise consumption
. 63 62 65
choices.
17. One can confidently consume whenever and wherever he or she
. . 46 - - delete
wants without discouraged.
18. One can easily learn complex consumption technologies such as new
) o . 68 .63 61
payment methods and earning points if he or she decides to do so.
4. consumption 19. One has the confidence that his or her independent judgments will
. . . : 66 .67 59
confidence result in better consumption results rather than the advice of others.
20. One can make superior consumption choices than anyone else with 5 56 57
the same amount of money. ’ ’ ’
21. One has confidence to learn the latest consuming information or 55 4% ) delete
knowledge.
22. One has his or her own unique consumption principle for superior 7 70 4
consumption than anyone else. ' ’ ’
23. One has enough minds to enjoy consumption. 33 - - delete
5 .~ 24 One has a comfortable residence to enjoy consumption. .60 47 - delete
. consumption
comfortable  25. One has a composure mind to enjoy consumption itself. 59 39 - delete
ness 26. One has the physical time to consume leisurely. 78 .80 84
27. One enjoys the consuming situation and consumption itself. 53 34 - delete
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Table 3. Exploratory Factor Analysis
conlj:frtr(l’;ion conlzlcrtr(l);fion corfsa:rtr(l);::ion Cori‘icrt:;lion h? Relia!)i'l ity
capacity partner independence confidence Coefficient
item6 86 21 15 -11 78
item1 86 .16 19 -.08 72
item26 79 .09 31 .26 .69
item3 7 04 -04 16 77 7
item5 72 24 22 25 .63
item4 .61 -.02 16 -.02 73
item? -.02 87 -.03 .03 .67
item8 33 82 19 .08 59 86
item9 25 78 .20 .20 .61
item15 23 25 71 02 73
item11 25 .26 59 18 71 82
item13 23 .30 57 24 .58
item22 18 .16 .16 75 .62
item18 13 19 29 .68 .07
item19 19 -.03 20 .65 72
item16 -12 22 15 .56 .66 88
item20 32 .08 .06 .55 72
Eigen value 518 2.88 252 211 total
total variance(%) 338 169 148 86 variance =64.1%
AS Foll 210 5 AL F 55 %] HE A=A 3T 5 gle AR =2 5 U Song, 2011). 2H
25|00k 2B SPMIS AR AN BRTE AT
72 Q1) AHE AFE 2910 91, 89127 86, & ol= AT F A¥eT deAe AEE YelE ez
91 30] 82, 28] 47} 887 MIWA £ & AT AGE g BATHoIN ATAKE AAAo} o249l AokE A4A 1
ot a8 23S JYshd <Table 3>3 £t 2Ye ASTeE FAEEES Rl & & 3k AMOS
T 3 AE 1t BAAARE AASIEE b HF
4 TAERE BA. slolx golRA WHET FAZHAE o A T e AHel Ak
(Confirmatory factor analysis: CFA) =9 HYmE el A S s g
AARY Ao WeE BoF= £ A4 (modification
Az gRlEAMe] ARz 4L 8RR FAHEHTE indices) ] ®3}&o] 100142 o tialiA Al A&

(construct validity)E #H537] $13l AMOS(Analysis of

Moment Structure)E ©]-8-3F <214 QR4S A3
o 2R1F aRIEAS Aol 28t AFS st &
A QIEAS 7 8l tidk BE SRt Alold
HAE 73t 2 BAVE o= Sl A dghA]ol
2t a8lo] BRHol ok &44 a#ML #17 Qe
Ao A GARA ol &HE BT BoH, 844 a1
o] A= g91F a1 e ASHoEA Bt 4l

&0}04 ZFEJ‘ }%% ﬁ%
<H
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Table 4. Confirmatory Factor Analysis

X? df RMR GFI AGFI NFI CFI RMSEA
model fit index 401.268 51 032 921 .930 910 912 072
criteria fit index i i less than more than  more than  more than  more than less than
.05 .90 90 .90 .90 .08

Het g dEegAe] ASHY FAHETES FRE% Ehijieg myo] Agsit= 2o AFH U
o £ Y B (convergent validity)2 & 99 FYoZ AMOSE o] &3 914 Q&S Fa
U MES SAs) Al M=E O e ST & YR FHgdE ¥ WEHYEY A5 53 74
Atolell & FABATE oof ke Aol & TN HEEE A5 F deH, T 174 EFeE 7448 v
< A%k 549 £¥E0 o= A% dAJskE THE HE f9le] LHIYE SA4S A% H=E st
ke 2R HrRRIEY] &5 3F uiE digel uet AR g gld gl7E AFTEE FHAFE <Table 4>
o] 7bsat FHEFEY Hrhe adlRet Fa FFeAt o} 2ot
o AEE Fd o]Fold F ik BAA SAIEER
A TEAE S dAstE ARt o] RE FYo] 90°] 5. (% AT Ee 9 90lS b9 WFF Hlm
B yehge g AYE 7|E gholl Ao sHE
Aol gRHAT & 5 vk 4 70013l e AellA F=3+ 29059 A FoES Hetstr] 9
FAo] ota FjAEtEZ s grolgkn & 4 ATk W27 (repeated measurement designs) S ©]8-3 GLM
TS 7 o] AR OE HEE HEs] 772 T Ue & AHESt Hs Hwsth RS 9 A3t
=1 AALE delslr] Y8 FE el (discriminant 55 dolg AXz7A HEAH R =EA7] vy A
validity) S 2HH3tth WIS A& b8 HeEs 3t 2719 895 SHshe Yo HXx2A 7 EAlshe
e SAA = £ E 2po]7h vof ke 21s ofrlstH 2} Foll A AR1IAMe WE AE o= AT FAE] Wi
g Apole AT @s 7o ok g Wt o 212 Het ko] AolE AR aFHe] 2po|Z A 5 3l
o W] a7t shofol EEAS SRkt = g&0] S7Kt= Aol ATHS. Moon, 2000).
g F Ak HSEF e AN ] dEaA Tt AR AHFES S48 8 LndgEs 74
057|¢ke] gog yepdo s 7t A7 ERte] shEeeAy st e FALAE FEEINCH, AHPES T
Y ASHAS sae JA =24 S A9A @408 EFEIT.
2y Adw2 Fualy] Yal 712 FAS(GFI=Good- B4 842 AvEEe] hsdte s tes 9F-FQ 8
ness of fit Index), Z4¥*(AGFI=Adjusted GFI), A5 e Z0E BAA 59, FAH 1%, EF ARE
FZHFA4(NFI=Morned Fit Index:), A7 2gA$ 59 842 T3 2015Y Q3 4H] TR 2919
(RMSEA=Root mean square error of approximation), ¥4 o &HlsEo] TSt s LHlE A A &
7+ H3 Ao (RMR=Root Mean Square Residual), Hal%- A= dige] itk ARl Ee Ddd 4 glok v 4]
§2]4=(CFI=Comparative of fit Index)E AHH It} 57 £ AA T AgsFH AvE A I8k A2 AR
Z o2 RMR 050131, GFIE 901, AGFIE 9014, CFle  YEE 7HA1L e AL 2uldRe] 38 ansta & 5
903, NFI= .90]4, RMSEAE 050131 o148 e]al 05-1 AT AE] A g anAzE Azbskal e WAl &
olate & 7153 Ar gt wolEo A1 gl RMSEA AZ U] AHE 55HOE AT F e AEAo] JL
frol 07282 v =31 sHAINE 8 Jhssitial £ 4 Atk ™ ko] AHlof tial] Zo] FrvtelAl B R e At
T3 GFI9H AGFI= F25/3¢0] 7|18 HId#A 0= Qla} £ gHat JeTtel w3 2 A 83} ARl An)
of FEAS S F W7 Wil 71 S v st 7b ZFSHA o] FolAAL o T RT FAEHA 2419
EEACZRE AR CFIE daske 430l Aok & ZHIE FAAHOR ST & Uvke &H] A7 aloth
A7+ A= GFI, AGF], CFI 3t 25 Af% 7|38 AU ES P ol W] 7HA 2459 HEgS A
o= vlud hdE Rdojgta H ke S Qe HEW ARSH| 5822 7P EaL &M AR 578, A
o|2M AAEA] FQ1H QEA A, RdHGe 59 TR/ 540, & AHEA 5309 o2 UERST AHIE
A7t AR 71 Rlastle W A2 FEg g & 2771 SlsiMe $AdA e LHlsd o] sitds ook
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StaL Ap4ale] Aol tigk &H] #AR2lgto] glojel s, §H 3 v FHUE 2L 2HE AAE I TR
AHE TR F e FhHdel A8t AHE Tt T A ool Arke4d), el AHIE Aesta AA|EF
A AR B3 AFE R SoA 2H 2HS T F A = ulde] th4.97), &HIE A FHsta A ARFYE
T A AgAo] Frujojof gt & 4 ZiTh AR g 7H1 Ath4.8%) =02 et AxlsE aglo] 2t
5o AHPES A a4 F AH5ER 46 AR Fo171 o]F AHE A FHE e dide] lojof &
& 53] w83 A4S & 5 o B o] ARlE ARt AR FE FHE T LHEY
M HE Hxo] 744 B3 Highs 2H Avls Bol t% 1HES & 5 Atk vl AuAR gk g4l
g 89l ¥ AHE S & & ' SA4A 117l o] §lo] ZA5S AP s W £ AHYS A3
ATHO.57), F At A AL A 5 S A= AAH FOE ANEEL o A4 949 = JS Aotk
oIfr7b ATH6.27), AHIE ARFEA 5 de EHH Al AHl A4 290 U hHE SEHoE AT &
Zto] Ath6.03), SRS Yol 2 AXE T & e 4 A= &H] Aol ATHB.8%), U= fl% &HE T3] &
A Af7F AvkG.63), i A2 AE E718HA] gotw T Ade 2H AFE 7T Aok(.33), Wb &g A
He AAH of7t ATh5.47), Abdehe Al AAA & el o] 2 dQ gle AHrE 7HAA dth483) o=
75 E0F F e AF7F TG =2 veht 4n) UERgTh ElQle] 7H8S whA] 9Far o] Anle] tis] A5
PES o] 77 AT KA A%, BAA oA, 284 5 FH S AU J' AL 2R QIS PES
AIZE 5] 718ARI of7do] A1) Eofof 3k HAAQ o e 888l 2L & F Atk UE 3 &N
2 | 3k Asto] Q2 A Yol Al Qlar AH]o]

H2 28 878 D4aA) Bale AL AvlaBe] 2 25 glen] 1 4
[e]
PR Y

Table 5. The Final Scale

Factor Scale Item (total 17 item) Mean (S.D) F
1. One has the financial capacity to purchase items that he or she desires.  6.2(0.88)
3. One has the financial capacity to allow him or herself some luxury on 5.6(0.79)
special occasions.
consumption 4. One has the luxury of meeting the financial demands of a lover or 52(1.10) 580
capacity loved one. (1.03)
. 5. One has the financial capacity to not have to give up on something that 5.4(1.21)
physical (6 item) he or she wants to do.
environment 6. One has the physical health to consume comfortably. 6.5(1.26)
26. One has the physical time to consume leisurely. 6.0(0.95)
. 7. One has a partner with whom he or she can share consumption at any  6.4(0.92)
consumption time. 540
(gali'grenr) 8. One has a partner who encourages and supports my consumption. 49(0.87) (0.97)
9. One has a community with which he or she wants to share consumption. 4.8(1.11)
11. One has independence regarding consumption to confidently consume 5.3(1.17) ",
consumption for him or herself. 41.37
independence = One has independence regarding consumption to not have to report on  4.8(0.99) 5.30
(3 item) his or her consumption. (1.07)
15. One has independence regarding consumption to actively determine his  5.8(1.05)
or her consumption.
16. One has the confidence that he or she can make wise consumption 5.5(1.00)
psychological choices.
environment 18. One can easily learn complex consumption technologies such as new 6.0(0.98)
consumption payment methods and earning points if he or she decides to do so.
confidence 19. One has the confidence that his or her independent judgments will 5.8(0.82) 5.78
(5 item) result in better consumption results rather than the advice of others. (1.04)
20. One can make superior consumption choices than anyone else with the  5.4(1.25)
same amount of money.
22. One has his or her own unique consumption principle for superior 6.2(1.16)

consumption than anyone else.
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