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A Study on Factors Influencing Chinese Tourists’ Intention to
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ABSTRACT

As visiting of Chinese tourists to Korea have increased gradually, Chinese people who use
online travel reservation services for their visits to Korea have increased accordingly. In addition,
the growth of the online reservation services in China is very rapid. Therefore, it is necessary
to study the factors affecting the Chinese tourists” intention to use the online travel reservation
services 1n order to advance e-business in the travel industry. This paper presents a new research
model based on Technology Acceptance Model (TAM) including perceived risk, service factors,
online reviews and user satisfaction. Also, it analyzes factors affecting the Chinese tourists’
intention to use the online travel reservation services. The results of this study show that the
key influencers of the online travel reservation services are perceived usefulness, perceived ease,
and perceived risk. Additionally, based on these results, this paper proposes practical suggestions
to solve the existing problems and improve online travel reservation websites in China.
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(Table 1) Measurement ltems of Each Variable
Variables Measurement Items Number of Items
Easy Search
Low Price
Perceived Usefulness Reference of Experience 5

Derivation of Desired Information

Acquisition of Useful Information

Ease of Finding Useful Information

Perceived Ease

Ease of Information Acquisition 3

Convenience

Risk of Supplier

Perceived Risk

Risk of the Goods 6

Risk of Internet System

Quantity of Online Reviews

Online Reviews - - - 6
Quality of Online Reviews
) ) Air Tickets

User Satisfaction - 2
Accommodation
Rich Information

Service Factors Detailed Information 3

. Intention to Purchase
Intention to Use 2

Willingness to Use
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(Table 3) Results of the Principal Component Factor Analysis

Variables | Items | Usefulness | Ease | Risk | Reviews | Satisfaction | Service | Intention to Use
P5 0.815
Perceived P4 0.782
re | om
P3 0.682
P1 0.677
) P7 0.753
Pegized P8 0711
P6 0.654
P12 0.966
P9 0.962
Perceived | P11 0.960
Risk P10 0.959
P13 0.951
P14 0.946
P18 0.952
P20 0.937
Online P19 0.926
Reviews P17 0.89
P15 0.885
P16 0.807
User P21 0.707
Satisfaction | P22 0.659
Servi P25 0913
Soiee o
P24 0.803
Intention to | P26 0.889
Use P27 0.640
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(Table 4) Reliability of the Factor
Analysis

The Number of
Factor Measurement
Items

Cronbach’s
a

Perceived

Usefulness 5 0610

Perceived Ease 0.676

Perceived Risk 0.996

Online Reviews 0.979

0.894
0.954

User Satisfaction

Service Factors

O | W DN || O | w
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(Table 5) Multiple Regression Analysis(Method : Enter)
Dependent Variable Independent Variable B t-Value o) Results
Perceived Usefulness H1 0.482 9.914 0.002 Supported
Perceived Ease H2 0.501 8152 0.004 Supported
Risk of Supplier H3-1 0.356 3.198 0.001 Supported
Intention to Use Risk of the Goods H3-2 0.446 3.766 0.000 Supported
Risk of Internet .
System H3-3 0.342 5.283 0.000 Supported
F = 90.807 R?* = 0476 p = 0.000
Quantity of Online |y 1| 056 | 958 | 0003 | Supported
Reviews
Quality of Online |y o1 41 8.716 0000 | Supported
Perceived Usefulness Reviews
User Satisfaction H5-1 0.279 5.162 0.000 Supported
Service Factors H6-1 0.112 1.794 0.163 | Not supported

F = 61.128 R* = 0.391 p = 0.000

User Satisfaction

H5-2

0.638

12.373

0.000

Supported

Perceived Ease

Service Factors

H6-2

0.104

0.126

0.219

Not supported

F = 28907 R* = 0.341 p = 0.000

Quantity of Online

Perceived Risk

Reviews H4-3 0.407 6.943 0.000 Supported
Quality of Online | ypy )| 963 4165 0000 |  Supported
Reviews
User Satisfaction H5-3 0.128 1.562 0.203 | Not supported
Service Factors H6-3 0.078 1.134 0.160 | Not supported

F = 65742 R* = 0.446 p = 0.000

Quantity of Online
Reviews

Quality of Online
Reviews

Perceived Usefulness

‘ User Satisfaction

Perceived Ease

‘ Service Factors

Perceived Risk

Risk of Supplier

Risk of Internet
System

(Figure 2> Modified Research Model
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