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ABSTRACT

The purpose of this study is to examine the attributes and internal structure of fashion brand
authenticity, which is a new concept of brand association. For quantitative research, a total of 591
samples of consumer survey were taken from 24th of August to 7th of September, 2009. The re-
sults of this study were as follows: 1) The scale for the fashion brand authenticity was developed,
which consisted of 33 questions. These questions estimated a total of 8 dimensions, including her-
itage, authority, relationship to place, consistency, non-popularity, trend leading, originality, and
ethics. 2) The internal structure of the fashion brand authenticity was confirmed. The internal
structure was constituted into core attributes and promoted attributes. 3) The relationship be-
tween the fashion brand authenticity and consumer related variables were found. The core attrib-
utes of authenticity were putting positive influence directly on brand loyalty. However, paths
through brand attachment or brand commitment were not found. The promoted attributes
showed that it had a direct negative influence on brand loyalty, but it has also showed positive
influence on paths, which underwent brand attachment and commitment.

AA, brand attachment(E2#H = o 2H, brand commitment(EHE= £ ),
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