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Abstract

40

This study aims to suggest a way for temple food to take a differentiated position in the foodservice
industry along with providing useful data for efficient management of temple food. To do this, it examines
what influence the characteristics of temple food has on satisfaction with the food and verifies how the types
of religion adjust the relationships between the characteristics and the satisfaction. The consumers who
frequent temple food restaurants in Seoul and Gyeonggi areas were selected as the sample for this study, and
a survey was conducted to those over the age of 20 via self-administered questionnaire from May 1st to June
30th, 2012. A total of 500 copies were distributed and 476 copies were selected as suitable from 488 copies
collected for reliability and factor analyses using SPSS 18.0. The proposed research hypotheses were verified
with a regression analysis and a multiple regression analysis. The results of this study are as follows. First,
the characteristics of temple food have a positive influence on satisfaction with the food. Their subordinate
factors such as situation, function, and consistency have positive(+) effects on the satisfaction. Next, it shows
that religion does not play a regulatory role in the relationships between the characteristics of temple food

and satisfaction with the food.
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Characteristics
of temple food

Religion

Satisfaction with
temple food

<Fig. 1> Research model
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o), WEZAE AFSARER 2WAE 2
200} 014 ¥ A7 AR FIRele A7171%)
2] AdEZAPYH(self-administered  questionnaire
survey method)oll &Jated 20129 59 1¥RH 6

4 309717 271 L7 AAEI T Z 50052 1)

E3}a1, o] F 48857} Sl AEA] FollA F
A8t Aol AstAY, A0 FAFEsE HEA]

1255 A LJ3tar 47650 sted SPSS 18.05 ©]
3t Q1A 2 HES AAE, Al
AlE AT 7S AFSsH] HsiA tes] AR
I 2HA 3ARAS A

{Table 1> General characteristics of the respondents

EAZ EAS gt HIE 248 A8sith
AA, Fol YoM = Bl 1827(38.2%), 71
Z07} 11778(24.6%), AF0L7} 589 (12.2%), 7]
E} 2 37} 1199H(25.0%) 2 Yeht Ea7) 7}
=2 FoZ Ytk B4, ARl tigh
o] APl o= Aol Aokt 3597

(75.4%), 48] STt 1178(24.6%) 2= e}
L o ARERSAel] s A AR o] e A
2 Uestth AR, AEEEIE EA0] 1907
(39.9%), *14do] 286™8(60.1%)°-2 e oA
o] AR} ul§- =& HlE-S Holal ok JlA),
AFe] EFoll oAM= 207} 1457(30.5%),
30TH7}F 12878(26.9%), 407} 108%H(22.7%), 50
o o]ido] 95%8(20.0%) 0= LrERITE AR, 2
ERE= vES] 2497H(52.4%), 71&0] 2279
(47.7%) 5% Bl&S Hole ZoZ Ugyth o
AR, s 3120] 1339(27.9%), AEHZE 119
H(25.0%), tHZE0] 195%(41.0%), thekdolAto]
29%8(6.1%) 2.2 YEFSHTE AR, 7HA9] A=
o] 4= 10005+ mRko] 6878(14.3%), 10007+
20007+ m]wko] 877(18.3%), 2000%FI-30007
2 mwto] 103%(21.6%), 30007H1-40005H W
vko] 92%(19.3%), 4000-50007+ w|wto] 5473

Item Division Frequency(%) Item Division Frequency(%)
Gender Male 190(39.9) Marital Single 249(52.4)
Female 286(60.1) Status Married 227(47.7)
20-29 145(30.5)
Vears 30-39 128(26.9) Temple food Yes 359(75.4)
40-49 108(22.7) Experience No 117(24.6)
50years old 95(20.0)
Buddhism 182(38.2) High School 133(27.9)
Religion Christianity . 117(24.6) Education C?llegé 119(25.0)
Roman Catholicism 58(12.2) University 195(41.0)
Others 119(25.0) Graduate School 29(6.1)
Less than 10 million won 68(14.3) Professional 91(19.1)
1000 ~ 2000 million won 87(18.3) Service/sales 120(25.2)
2000 ~ 3000 million won 103(21.6) Official 117(24.6)
Income o Job
3000 ~ 4000 million won 92(19.3) office worker 96(20.2)
4000 ~ 5000 million won 54(11.3) Freelancer 23(4.8)
More than 50 million won 72(15.1) Education 29(6.1)
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{Table 2> Exploratory factor analysis of temple food

. %Accumul
Factor  Eigen % .
Measurement Scale . . ation
loading  Value Variance .
Variance

I am interested in temple food. 811
Temple food is interesting and fun. .806
Situation 1 allw.ays visit a famous.temple food restaurant. 792

Characterist De'11010us temple food gives me pleasure. 781 5088 28512 28512
. I like to try special temple food. 744
18 Temple food gives me relaxation of life. .651
Whenever 1 select a temple food restaurant, I think of its value. 611
I consider its high value when I search a temple food restaurant. 550
Temple food is good to relieve stress. .870
Functi I search information about temple food through the Internet. .820
unctional 1 share information about temple food 817

Char.acterlst Temple food is good for health. 812 4320 20572 49.084
18 Temple food is delicious. .648
Temple food has diverse menu items. 611
Temple food supplies seasonal specialties. 791
Temple food is easy to cook. .657
Consistency Temple food has high nutritions. 637

characteristi Temple food uses non stimulating ingredients. 618 3.638 17.325 66.410
cs Temple food uses organic ingredients. 617
Temple food uses eco-friendly ingredients. .610
Temple food is a diet food with low calories. 571

KMO-Bartlett : Kaiser-Meyer-Olkn : 0.939, X% . 7196.875, DF : 210, p : 0.000

(11.3%), 5,0000]730] 72 (15.1%) .= Febytoh

i
L

2 =5 SYCRTRNE VO,

B AT AHEE WS e B
AFe SYuse 2AUs, F5U5 5o
TRAYOH, HHW 2ARAE ANEAUT
B AT BEEgEY Sug 98 gel

e

k-85 = FAEE2(principal component factor
analysis)S o] &3l oH, Q234 WHogE
5 UL sl Hsks 4

Z}+ 3] v (varimax rotation) S A ElSFTE -4
t < &3l @A e AU oR7 gl
A R FEL AN, oA FE B
ARAE 24K 0 ANae Wo] A1EH

o}
SPUR ABEAEHE) F 207 W55
3

xo] & 87) WSS

A AT} AR L 6528%A0, ot

=
A ol 12 ¥ 89S 1712 Yehg),
geh BE WsEo] ARFR] £4 o]

htel WMz BAlA EARAG T2 AR

3. olzlo] AEEby E24

PHBA BHE FAH AT 7PARF
AHgE B ohet AHEFS AASI A
BE AT7PE A EE Fo WsEe)
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{Table 3> Exploratory factor analysis of satisfaction with temple food
Facts Ei 9
Measurement Scale ac .or 18en A)
loading Value  Variance
I am satisfied with the prices of temple food. _ 83
I am satisfied with the taste of temple food. -860
Satisfacti T am generally satisfied with the purchase of temple food. 856
on with T will tell optimistically about temple food. .840 5915 65.187
temple I have an intention to recommend strongly to others about temple food. .829 ' '
food I am satisfied with temple food menu items. 807
I am satisfied with the nutrition of temple food. 776
I will be proud of the purchase of temple food. 578

KMO-Bartlett : Kaiser-Meyer-Olkn : 0.912, X 2 . 2632.447, DF : 28, p : 0.000

o]/ B,
o) 71&%A9

B AT AR B ASE M 1S AR NEAS AR USRS
CAEE 0 ARWAE SR AN BT S0 0IF 3ol <Table ) 2
g 25 AvNE ABSAVEE F9570.001

oA ZF3AEA(B=0.258,), 715 A 5(8=0.155),
4. 7td 4B AEZ5(B=0.403)7 H(He WAS Holx
e oz eyt wepd ARSASAL
1) AFRISAISNTL AFESAIRISS] 2 AREAVEES feld Anel WS 7
AP AEA T AP ANEE IAIE A Flolgke 7HE 12 AlY HAth
HKE 7] f8te] RS AAISHA M, <Table ASA IARAL 3 HFES dAH
5>o] =S AAsth WA SARTFET A 02 Bk A 2EEHE skt
ARSI BAE B, AFESAEES A ke WE ST A4S A8 W(interaction
oMol A ol Aow yehkon, A&7, term) 22 F7IS o] AR R 23h)°] A4
ShE, 25 2 e FUSA R JO0T et 0= o5 FkshoLke] olvE Fa) Yohn
Sk Ed REe e dEe] 2245 fod & BAHCITh SRR FEWAR(Y)L
Aow EMHSeH, I o AFESAEY, AE, o dACdA e 2EueMm)e] 2Ha9E
AERT, 99, A9 L ASANE RHA & AN e et 2 4vAY 894
& Aoz ekt 2 E8 ojFolnk
{Table 4> Results of cormrelation analysis of the factors
Fact Situations Functional Consistency Satisfaction with
actor
Characteristics Characteristics Characteristics temple food
Situation
. 1.000
Characteristics
Functional .
. 0.409 1.000
Characteristics
Consistency 0.766™ 0.613" 1.000
Characteristics
Satisfaction with - - -
0.675 0.528 0.741 1.000

temple food
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{Table 5> Relationships between the characteristics of temple food and satisfaction with the food

Model 2
t-Value

Beta

t-Value

Model 1

Beta

Factor

P 0 N> g A
S n = 0 o A
- = XA 0o
- N
v 8nm X x2d
=
S2=2229
foN =~
SETLgal&
2 S 2 X5 O
o v =
£ r e
i ok o <t —
0w o X O < o
© S o <SS S
Z2egTe-=
]
Q
=
[P
=
2
X
(]
9 2
= <
g€ g
S O —_ =
S
2238 g £ 5
SESSEZ o
CEeox=2a828
=
g 3
5 =
O >

Income

5.422
4.069

EEey

258
155
403

Situation
Function

Indepen

ok

dent/Var

7.294

sk

Consistency

iable

0.599
0.590
162.503
0.000

0.178
0.164
12.619
0.000

R2
Adjusted R?

F
Sig AF

;p<.001
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{Table 6> Moderating effect of religions (Dependent variable: satisfaction)

Model 1 Model 2 Model 3 Model 4
Factor
Beta t-Value Beta t-Value Beta t-Value Beta t-Value
(Constant)
Temple food experience -199™ 4580 -039 -1262 -035 -1.108 -.031 -.980
Gender .003 063 -005 -148 -005 -158 -001 -.031
Control/  Years 31177 5096 1047 2397 105 2412 1037 2348
Variable Marital Status -018 -336 -013 -353 -018 -487 -018 -483
Education .059 1.305 .017 .549 .018 562 015 489
Job .050 1.104 -010 -306 -.010 -325 -010 -323
Income -006 -.125 -014 -388 -012 -342 -012 -334
Characteristics of temple food Situation 26377 5545 258 5422 314 5239
Independent/ . . . .
Variable Function 157 4.124 155 4.069 .158 3.362
Consistency 40577 7331 40377 7294 40077 6.036
Buddhism 050 405 -553  -544
. Christianity .051 469  -617 -.690
Moderating .
Roman Catholicism .000 004 -526 -768
Others 016 149  -675 -746
Characteristics*Buddhism -1.091 -.874
Interacti Characteristics*Christianity -569  -.667
nteraction
Characteristics*Roman C -352 -485
Characteristics*others 383 359
R 149 .598 .600 .606
Adjusted R 136 .589 .588 .583
F 11.722 172.997 .510 .614
Sig AF 0.000 0.000 729 .831
*:p<.05, **:p<.01, ***:p<.001
AR S0 g 57143 gtk vl 0.00101A4 ARHEG(E=0.258), 7ISHSEEB
ok 22 AARE v oisiths SHolA  =0.155), AEHEA(B=0.403)F F+H TAE
AHE NEo B g ARSA Be B Holn = Ao e wehA ARe
g melm Yok o ARLANS] FF F(H BAE M
olgf e et AL FEAATS  Aoleke M 12 AY FAn
HAAHZ Qlste] IR} Srlshe AEd ARSI AYATE ANEH SE55
A 23p1AFS] A% 5 ALH At Q0)E 4 BUE o RSy HEE
e Ao Z A W2 AEEY 55 v E ARG, 2219 993, A1EF 3, 3%
e, 4 091, 249 B4, g9 FH 5 57 89S
wEba 2 A ARRSAIEA o] AMSATE EESeT], A7) AR Sl =i, AEF
o ojw gt FFAAVE FHe=AE vetetal,  olH, ¥ Ao & SHA A AR
FaFPo] NLSAEHT AL AVEEZI] & AHFhe vge] ¥A etk Teln A
HAE AL9A 2E3t=re ASsIATh A E HF2Q &40 2 AeufstA] Eata
BAEE aopsbE WAl 7bE 1 AHSY ok 4 PPy 3 agdos AxsE
a3 ARG AREE ] PA0] Bk Aog AR M5HEAT 2|5He] BHoR B
2y 25 A¥ERY APESANESS §o5F 0 A7 22 WEgoZ olgE & Jle FEoltt
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