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Abstract

Korean Food Globalization has been launched as a tool of civil ambassador and the high value-oriented industry. According to department
of statistics in 2012, the trend of Korean food globalization from international visitors of Chinese and Japanese has grown. Hence, this study
is purposed to identify the level of satisfaction of Chinese and Japanese consumers based on their food-related lifestyle. The survey was
conducted by interviewing 403 Chinese and Japanese visitors who have experienced Korean food. The survey questionnaire was composed
of 3 parts of demographic information, food-related lifestyle, and satisfaction of Korean restaurant. As factor analysis results, 3 factors were
yielded for the food-related lifestyle factors—a eat-out preferred group, a health preferred group, and a taste preferred group, and 3 factors
were generated for Korean restaurant satisfaction —hygiene and service, menu, and food quality. For cluster analysis, 3 clusters were
identified as follows: high interested in food itself, health interested, and taste interested. Female appears to be significantly different in terms
of 3 clusters than male. Nationality shows that Chinese consumers showed a high interest in food itself whereas Japanese consumers were
high interested in health, With regard to Korean restaurant satisfaction, service appeared to be important in Chinese consumers while
Japanese consumers showed a higher mean value on serving size, price, and nutrition, The findings concluded that by understanding the
nature of food-related lifestyle of international visitors, marketing strategies can better meet visitors' expectations and increase their satisfaction
with Korean restaurants,
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wE ARE o B2 AFAE FAE] s S A
#HF FEH SEOME ML 5 4F AE FXEka 3l
ot 53 AR 2 AAst] dis #E e Pt 2
olfE e Ig &y & dimAel vizkeul ofolgo
EM(Lee YIS Lee SB 2008) 3] AASE 53l 14
4 HItAE ZESAL 171 on|AE LFA7I7] s el
tH(Min KH 2007), 22 3o Ay Ewl=o] Rglgo]
AAE 7FsAdo] ok 3FAATH(Lee YJ 2005, Lee YJ 5
2005, Kim JS 2006) 3H2of tfgh 2=<le] QA=E ul$-
o Ho|H(Kim JS 2005, Lee KJ 5 2007), < L&}
FToA Y g Sl gk =EEddA] ke gk =7}
H Zol7} S-S el cH(Seo SH Ryu KM 2009, Han
EJ 2010), wEhA fElUets WHEshe o=ddEY] g
glo| Z et ol wht kAo digk QlATe} RiEme] HolE
43 AL T3

gho|Z 2 etdolgt 7fQle] o, 7T Fu| Fol 93|
TASEE AEYHoR AHofd 4 Slth(Assale H 1984),
glo|Z gt AL o thFEA A= e,
Lazer W(1963)& T2 ARS8 A e AMg] G2 74
do] FFAHoZ JHAE EAAA AESAS onshe Aol
g} 3lem™, Douglas SP9 Urban CD(1977)= AMFEY]
3L Y, dsk= 53, 7F FF Fv], Ao}, AA,
xRol A JEely ohE AEE g "=, 9 37
of &gk Aldelyt ofAdolztal Ao Wit X3$+ Engel JF
¢} Blackwell RD(1982)= &H|2 5o dFs F= T2
gt 540 2A Qlzte] AEEAY Al =& AHElE F
AH A w2olgtal sk¢la, FHZel= Huh KO(2006)7F
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JH 2001, Park SY 1996). 53] 24& o]z 2g}do|at
A2 HHE 7)EHQ &7, 240, 7, 2APRE,
Q)2 T 2 dule] A 7HX9 #3kE vERM(Sul
HK % 2007), Tauber E(1981)9] #}o]Z el w}2 9
2 Tl 2 AHEE AFoA ghe|Z Al 92| FF,
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gy =38 n)2rle Sog BRsigon, 24 FEE 94

g2 2 Fx2) 7318 A A207 A55 (2013)
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Table 1, Demographic Characteristics of the Subjects

Category ltems Frequency %
Male 140 347
Gender
Female 203 053
Japan 206 51.1
Nationality
China 197 489
10-29 258 64.0
Age
i 3039 70 174
(yrs.)
40-60 04 159
Marital Married 115 285
status Single 288 715
Professionals/officer 122 303
Occupation Administers/service/homemakers 106 263
Students 175 434
Education High school 158 39.2
level College/university 245 60.8
Less then 7days 184 457
The length
¢ er?g More than 7days-Less than 3mon, 46 114
of staying
More than 3mon. 173 429
Annual < 2400 116 28.8
income 2400~4800 123 30.5
(won) >4800 164 407
Leisure/visit relatives 218 54.1
p f
anf)sle © Business/study abroad 185 459
visit
Total 403 100.0

A ES 7lRE Ao =2 vl

248 gholz 2ol wieh A Alistelr] fls 3
g aQliA e AHE ol 8ate] TR AAlsHY. =

F5 A48l 98 wEsjord 2 AA, T =27]
7F AP AEStY] 71l 2 5 e AER Fa g it
wolok atm, B4, &4 THE e A 9 FEAl =
ZglE|ojol TH(Chai SI 1991), ©]&jdt 7]%e] wel K 3
o THEAE AAste HEHor fETHe] 5 i
Skt w3k Brd 2 2 ¥ wicky oHE
el A= wfﬂ gal aqEAe Fa FEE 37)
[cle] FAgks ALttt

o] AL ol A% glo|ZAEldel| wE JEly} F2ol
WAA e TF b AolE Lotr7] 93| %l%‘ﬂ*& 47 AL

S 7AA (Duncan's multiple range test)S AAISFALL, Ht 2}o]
7h froldk dm=el we} Hihigh), M(middle), L(IOWE_ T3}
F18ka, 72t e Aurs ugsle] FEHE Fojsltt
(Kang BS2} Kim KS 2007),
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Table 2, Factor Analysis of food—related lifestyle items

Factor
Type ltems
1 2 3
Prefer eat out though it costs 0.70
. Out on weekends with family 0.62
Eating out
and Restaurant meals are more delicious than home meals 0.59
food taste I'd rather have western-style foods than Korean foods 0.56
preferred Often have fast-foods for my lunch 0.55
Used to have bread and milk rather than Korean food such as cooked rice in the morning 0.49
Interest in organic and wellbeing foods 0.76
Avoid having seasoned foods 0.76
Health preferred
I'm rather aware of nutrition than taste when it comes to choosing a food item 0.72
A picky eater 0.63
Travel around the county to eat at famous restaurants 0.81
Gourmet preferred
Not economize on foods 0.80
Cronbach-@ 0.64 0.70 0.61
Eigen-value 225 218 1.57
Dispersive explanation ratio(%) 18.74 18.16 13.11
Accumulation ratio(%) 18.74 3091 50.02

WA A AT A2 30.0%, WIS 21.85%, &
AEA 17 45%2 TZH 37 291 Z 68.8%2 HA A

g5 By, 29l Wy A3 YERNE Cronbach’s @
A 98T Ml 0,84, WwEAEL 0.70, 219 FAe
0.642 Yel} Hro] AFer) gl Aow FAekEdn

Table 3. Factor analysis of Korean restaurant satisfaction items

Factor
Type ltems
1 2 3
Hygiene Hygienic conditions of employee 090
& Cleanliness of restaurant 0.84
Service  pmployee kindness 0.82
Serving size 0.85
Taste 0.83
Menu
Price 0.57
Nutrition 0.85
Food
) Freshness 0.67
quality
Styling 0.44
Cronbach-@ 084 070  0.64
Eigen-value 2,70 192 157

Dispersive explanation ratio(%) 3000 2135 1745
Accumulation ratio(%) 3000 5135 6880

S 2 F 22 83 A A 297 A 5%(2013)
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Table 4, National difference of Korean restaurant satisfaction
Nationality
Type ltems Total Japan China t—value
(n=204) (n=197)
Hygienic conditions of employee 3.2140.95 2.78+0.84 3.68+0.82 099"
Hygiene Cleanliness of restaurant 3.09£1.01 2.56+0.83 3.65+0.81 1293
& Service  Employee kindness 3,39+1.05 2.90+1.05 3.9040,78 1083
total 3214075 2854072 3.74+0.46 126"
Serving size 3.78+0.96 4114082 3434097 769"
Taste 3.74+0.83 3.99+0.73 347085 660"
Menu Price 3.56%1.03 4074078 3034098 1190
total 3.7140.68 3.9740,58 3.450,68 084"
Nutrition 3.63+0.83 3.82+0.76 344085 469"
Freshness 3.44+0,68 3.29+0.77 3.59+0.81 379"
Food Styling 3,5040.85 3.45+0 81 3.55+0.83 115
total 3524063 3.52+0.63 3.52+0.66 0.81
Total 3481051 3,440 64 3.57+0.60 173

1: Strongly disagree, 2! Disagree, 3: Neutral, 4: Agree, 5! Strongly agree.
(.05, "P(0.01, "P(0.001

Fo| = Jesith, AAFEL oA 76.7%, ‘FA 23.3%E
ojAo] vlgo] wlg =A Jehton seETEE o4 63.7%,
W 86.3%= ofido] 2ul] ol A AT HF ol upE
2pololA] AAZURAY L T 60.8%, UE 39292 F=
o] 2wl 7p7ke] T HES Hth AR mE AojdlrE
ARG IANFL 10~294904 72.3%,F th2 FHdo| H|3|
AR wie- EA dERTh £ oo whE Aoloi=
nEQl 7Ae- ARERANY 73.1%, AT 59.2%, Tk F
T 79.7%%2 7]&) HlF =& &S Rtk AF 717
w2 AoloME Al G ol AR A A il
49.2%2 =7 UEiEth dREEAd wE AfoloMe TAA
Fgo] A9 o7l AAHEo] 66.7%= UERSTE

Table 5, Cluster analysis according to food—related lifestyle

Cluster 1 Cluster 2 Cluster 3
High interested Health Taste
Type | . ) ) Total ~ F—value
in food itself  interested interested
(n=130) (n=120) (n=135)
Health 3774051 3624048 259046
. 3284073  258.65
preferred H M L
Fating out  3.56+0.46" 2464053 2.930.50"
2994066 151,62
preferred H L M
Gourmet 3.78£0.50" 2954051° 3134062
. 3.28+0.62 9439
preferred H L

1: Strongly disagree, 2 Disagree, 3: Neutral, 4:Agree, 5: Strongly agree
“P(0.001

a, b, N .
"7 “Duncan's Multiple Comparison

6. AR BIOIZAEI0 T2 B BIEE

2 o] T el w2 SHAFe] gigk iE=
A7E Table 79 YERNG, AHA 2
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Tog wELyL Eohth AXEndAFH LS Jk3.75), Ut
(3.74), AT(3.727), FU*B.75)9 o2 TG WUSFE
7F =4 YElor, tE Fdl Blwsty] 2] 9
AH2(p<.001), =2FE(p<.05), 219 Hpone EE
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Table 6. General characteristics of cluster types by food—-related lifestyle

Cluster1 Cluster2 Cluster3
Category High interested in Health interested Taste interested X 2
food itself (n=130) (n=120) (n=135)
Mal 431 28(2 w
Gender ale 56(_3. ) 8(23.3) 56(36.3) 1
Female 74(56.9) 92(76.7) 97(63.4)
ap:e 51(39.2 1(59.2 84(54 e
Nationality le'an 51(39.2) 71(59.2) (54.9) 1134
China 79(60.8) 49(40.8) 69(45.1)
A 10-29 94(72.3) 56(46.7) 108(70.6)
e e
( f’ ) 3039 19(14.6) 28(23.3) 23(15.0) 2355
[S
e 40-60 1713.1) 36(30.3) 2214.4)
Married 5(26 49(40.8 1.7(20 w
Marital status 1rr1ecl 35(26.9) 9(_ .8) 31.7(20.3) 1420
Not married 95(73.1) 71(59.2) 122(79.7)
Professionals 11(8.5) 15(12.5) 1409.2)
Officer 17(3.1) 29(24.2) 36(8.9)
Labourers/technicians 6(4.6) 6(5.0) 5(3.3)
) Service 10(7.7) 11(9.27) 7(4.6) _
Occupation o ) 25.83
Administrators/Teaching staff 3(2.3) 4(3.3) 5(3.3)
Self-employed 8(6.2) 5(4..2) 3(2.0)
Students 69(53.11) 35(29.2) 71(46.4)
Homemakers 6(4.6) 15(12.5) 12(7.8)
High school 5 45375 412
Education level & QC. OO_ 50685 5675 03(i1.2) 0.43
College/university 80(61.5) 75(62.5) 90(58.8)
) <2400 32(24.6) 34(28.3) 50(28.8)
Annual income _
(won) 2400~4800 35(26.9) 36(30.3) 52(34.0) 6.76
won,
24800 63(48.5) 50(41.7) 51(33.3)
The Less than 7days 40(30.8) 72(37.5) 72(41.2)
length More than7 days-less than 3mon, 26(20.0) 8(6.7) 12(7.8) 2820
of staying More than 3mon, 04(49.2) 40(33.3) 09(45.1)
Leisure/visit relatives 59(45.4) 80(66.7) 79(51.6)
Purpose to visit Business/study abroad 71(54.6) 40(33.3) 74(48.4) 1198
Total 130(100) 120(100) 153(100)
1: Strongly disagree, 2: Disagree, 3: Neutral, 4: Agree, 5: Strongly agree
"P<0.01, "P(0.001
Table 7. Korean restaurant satisfaction according to food—related lifestyle
Total Cluster 1 Cluster 2 Cluster 3
Category (n=403) High interested in Health interested Taste interested F-value
food itself (n=130) (n=120) (n=135)
Personal hygiene of employees — 3.21+0.95 3.46+0.97" 3.16+0.89" 3.03+0,94° 766
Hygiene Cleanliness 3.09+1.01 3.24+1.05 3.03£1.00 3.0140.97 2.06
& Service Employee kindness 3,39+1.05 3.69+1.00° 3,3041.08" 3.2041.02° 871"
Sub-total 3214075 3.4611.01° 3161099 3004073 846~
Serving size 3.78+0.96 3724093 3.89+0.88 3.74+1.03 1.26
Taste 3.7410.83 3.74+0.92 3.85+0.77 3.0510.78 2,03
Menu Price 3,5611.03 3.58+1,08" 3.75+0.85° 3.4041.08" 403
Sub-total 3712068 3,7450,98" 3.8310.66" 3,620 64" 3.04
Nutrition 3.63+0.83 3.75£0,92° 3514081° 3462074 513
Food Freshness 3444068 3,6210.90° 3414072 3304074 596
quality Styling 3504085 3594082 3534076 339+0.93 211
Sub-total 3.5240.63 3.6620.78' 3,5540.76" 3.38+0.80" 669
Total 3484051 3.624092° 3.5120.80° 3.36:0.72° 9.07"

1: Strongly disagree, 2: Disagree, 3' Neutral, 4: Agree, 5! Strongly agree
(.05, P01, P(.001

a,

[ . .
> © Duncan’s Multiple Comparison

S 2 F 22 83 A A 297 A 5%(2013)
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ol, shAg wELE AT Aulx ¥, S2)EA] 3717 g Ml AFetA e AHAE Aled Fdart sl =
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