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Abstract

The purpose of this article was to study the influence of tangible clues of raw-fish restaurants on consumers' emotional responses and
repurchasing behavior in eastern area of Kangwon-province. In this study frequency analysis, reliability analysis, factor analysis and path
analysis(SEM) were applied to analyze the data, Through path analysis tangible clues' performances had generally significant influences upon
consumers' emotional responses to buy products of raw-fish restaurants. According to the results, exterior facility had positive influence on
pleasure(p{0.001) and arousal(p€0.01). Interior facility had positive influence on pleasure(p<0.001) and arousal(p<0.001), but negative on
dominance(p<0.01). And the others had positive influence on pleasure(p(0.05). Press copy had positive influence on pleasure(p¢0.001) and
arousal(p{0.001). And Pleasure and arousal had positive influence on repurchasing behavior(p(0.001). But Dominance didn't have significant
influence on repurchasing behavior. As a result, we studied that the tangible clues was an effective marketing tactic to maintain and increase
consumers' positive emotional reponses to repurchase at restaurants, Therefore it is finally needed that dining-out corporations manage
tangible clues in a customer-maintaining without additional costs, and especially to use mixing tangible clues each other in some suitable
condition,
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Table 1. General characteristics of subjects

Result
. Frequency N %
Categories
Gender Male 232 518
Female 216 482
University student 34 7.6
Salaried man 197 439
Job public service personnel 90 20.1
Owner 93 208
Profession 34 7.6
High school graduate 42 94
) College graduate 133 297
Scholarship o
University graduate 252 560.2
Graduate school < 21 47
Friend 115 257
Lover 117 26.1
Partner
Companion 103 229
Family 113 253
>2 223 497
Number of monthly use 3~5 217 484
6< 8 1.9
10 27 6.0
Use expense per once 10~15 168 375
of one person 15~20 147 328
(1,000Won) 20~25 9% 209
25< 12 28
Seoul & Kyunggi-Do 141 33.0
Chungcheng-Do 69 153
. Kyungsang-Do 55 124
Residence area
Jeonra-Do 23 12.3
Gangwon-Do 153 34.5
Jeju-Do 7 15
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Table 2, Exploratory factor analysis of tangible clues, emotional response & repurchasing behavior

Exploratory factor analysis

Variables grade mz*std Commodity Rotation Iéadlng Cronbach's @
capacity

Maintenance & condition of parking lots 1 4.2140.69 0.82 0.78

Beauty of Signboard 5 2.6310.72 0.75 0.75
Exterior  Elegance of exterior decoration 3 4141091 0.79 0.74 0.80
facility Maintenance & condition of outdoor cookers 2 4224054 0.75 0.79

Establishment & easy identification of signage to 4 2.98+0.27 0.77 0.77

restaurants

Maintenance & condition of smoking room 6 2.90+0.25 0.73 0.74

Maintenance & condition of playing room for children 4 3.6310.47 0.77 0.72

Maintenance & condition of singing room 3 3.71+0.33 0.74 0.77

Interior facility j 0.79

Maintenance & condition of feeding room 5 3.01+0.75 0.78 0.74
) Maintenance & condition of waiting sector 1 4524033 0.80 0.76
Tarllglble Cleanness & comfortableness of restroom 2 4.1440.65 0.70 0.79
clues
Elegance of indoor design & interior 2 4,6140.55 0.78 0.75
Arrangement & elegance of furniture 5 3.0310.17 0.74 0.73
Arrangement & condition of utensils, equipments 3 4341098 0.77 0.73
The others . . 0.78
Comfortableness of indoor air 1 474+0.23 0.73 0.77
Suitableness & atmosphere of music 6 3.51+0.39 0.72 0.76
Uniform's condition of personnels 4 421+0.87 0.73 0.76
Elegance of restaurant's business card 2 43710 .44 0.77 0.74
Maintenance & condition of stationery 4 2274025 0.74 0.77
Press copy Maintenance & condition of pamphlet, brochure 3 2.8310.37 0.76 0.73 0.75
Possession of discount coupon toward other shops & 1 4541093 0.79 0.74
sightseeing resorts
Delight 1 4524092 0.80 0.77
Satisfaction 2 4.4310.43 0.77 0.76
Pleasure ) _ 0.76
Happiness 4 4.24+0.70 0.75 0.74
Comfortableness 3 4.27+0.16 0.79 0.79
Throb 4 3.7710.33 0.74 0.75
Emotional Amazement 3 3.8140.72 0.74 0.75 _
Arousal ] _ 0.75
response Excitement 1 4.3510.50 0.76 0.71
Attraction 2 4091052 0.77 0.80
Dominance 2 3.01£0.65 0.75 0.76
) Control 4 2541033 0.79 0.77
Dominance 0.77
Overwhelm 1 3.3940.24 0.81 0.70
Crushing 3 2.72%0.71 0.71 0.73
. Repurchasing intention 1 431+0.53 0.80 0.74
Repurchasing ) )
behavi Recommendatory intention 2 4.2740.90 0.79 0.76 0.79
chavior
Voluntary participation 3 4,00+0.11 0.76 0.79
4, ZE AFAH XY MM3| MEHO 78N 271 1 ABAFAFCPGIDE 090009,  FFATFAFNF7F
s - - 0.88(0.9), HIEFZFAIF(NNFD7}F 0.88(¢0.9), BAF2A}
Ho| Zyersat 7o) 3ol o|xls S S i

AFEZRMR)O] 0.0600.05)2 YERIA o & FAXF7L
FREmel oJste] 2+ TN tg Mg goler W RS SaAl SeithKline RB 2004). wERY O -
3l thSo] TERMAAS o]lgdle] dATmus AZEQ g By ET] 8 FEAFE ol&std “ﬁﬂ% %
Ol HzEAS AN A, §AASE e 2ol vet SHA ol st £4E HERPY £
th. 2 x 7} 92.74, p=0.000(¢0.05 2.2 UElton, 7x8 M= F

A5

S(GFD) 0.9300.9), ZARFAEAG7} 0.9300.9), AR mye] AReE x 7} 2954, p00.05)R ek
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Table 3. Confirmatory factor analysis of tangible clues, emotional response & repurchasing behavior

Confirmatory factor analysis

Variables ;
Estimate S.E. CR. p
Maintenance & condition of parking lots 1.00
Beauty of Signboard 091 0.17 20.33 0.00
) .. Elegance of exterior decoration 0.96 0.93 11.35 0.00
Exterior facility ) » i _
Maintenance & condition of outdoor cookers 0.94 0.45 12.10 0.00
Establishment & easy identification of signage to restaurants 092 1.12 13 44 0.00
¥'=69.54, p=0.000¢0.05, GFI=0.98, AGFI=0.97, PGFI=0.91 NFI=0.92, RMR=0.03
Maintenance & condition of smoking room 1.00
Maintenance & condition of playing room for children 097 0.04 19.22 0.00
Maintenance & condition of singing room 092 0.05 18.33 0.00
Interior facility Maintenance & condition of feeding room 0.84 0.04 19.61 0.00
Maintenance & condition of waiting sector 0.88 0.04 15.44 0.00
Cleanness & comfortableness of restroom 0.83 0.06 13.21 0.00
Tangible clues xz=13.59, p=0.15)0.05, GFI=092, AGFI=0.92, PGFI=0.91, NFI=090, RMR=0.03
Elegance of indoor design & interior 1.00
Arrangement & elegance of furniture 0.96 0.06 13.22 0.00
Arrangement & condition of utensils, equipments 0.85 0.06 15.32 0.00
The others ~ Comfortableness of indoor air 0.83 0.07 14.11 0.00
Suitableness & atmosphere of music 0.85 0.05 10.30 0.00
Uniform's condition of personnels 0.80 0.07 1197 0.00
}12=22,90, p=0.18)0.05, GFI=0.98, AGFI=097, PGFI=0.90, NFI=0.93, RMR=0.04
Elegance of restaurant's business card 1.00
Maintenance & condition of stationery 0.99 0.05 11.00 0.00
Press copy ~ Maintenance & condition of pamphlet, brochure 092 0.04 17.04 0.00
Possession of discount coupon toward other shops & sightseeing resorts 0.80 0.05 2145 0.00
¥'=83.27, p=0.000¢0.05, GFI=0.93, AGFI=092, PGFI=091, NFI=0.90, RMR=0.04
Delight 1.00
Satisfaction 0.96 0.08 35.99 0.00
Pleasure Happiness 0.93 0.08 3212 0.00
Comfortableness 091 0.02 1598 0.00
¥'=19.78, p=0.15)0.05, GFI=094, AGFI=0.92, PGFI=0.90, NFI=0.90, RMR=0.04
Throb 1.00
. Amazement 0.87 0.06 15.45 0.00
Emotional ]
Arousal Excitement 0.89 0.06 26.84 0.00
response )
Attraction 091 0.03 35.47 0.00
¥'=84.56, p=0.000¢0.05, GFI=0.93, AGFI=093, PGFI=091, NFI=090, RMR=0.03
Dominance 1,00
Control 0.92 0.05 35.08 0.00
Dominance ~ Overwhelm 0.90 0.09 2754 0.00
Crushing 0.87 0.04 33.09 0.00
¥’=11.99, p=0.19)0.05, GFI=0.95, AGFI=0.94, PGFI=089, NFI=0.900, RMR=004
Repurchasing intention 1.00
) ) Recommendatory intention 0.93 0.06 22,85 0.00
Repurchasing behavior o _
Voluntary participation 0.94 0.03 2354 0.00
x’=77,25, p=0,000¢0.05, GFI=0.93, AGFI=092, PGFI=091, NFI=0.90, RMR=0.04
Kaiser- Meyer-Olkin=0.89, Bartlett XK'= 542.11(p=0.000), Cronbach's @=077
omn, 7|ZFFAFEGE) 0.9300.9), ZEFFATFAGFD7} A7} e Ao AnEAe) Hg st AeE
0.9200.9), ZFEAHFAFPGFDE  0.9000.9), FFHIAF o HFFEREY] A Bhe o] Table 49F Egke
(NED7F 0.9100.9), BIZEFZAHFAFINFD7}F 0.9100.9), Ft v £483= Figure 1 3 Table 59 2t}

A FAAFZRMR)O] 0,04(0.05)2 UER} & 6719 &7

g2 2 Fx2) 7318 A A207 A55 (2013)



Table 4. Suitability reputation about the last path analysis from tangible
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clues to emotional response & repurchasing behavior

Suitability The worst The best The first The last
index model model model model Acceptance
'S p(0.05 pY0.05  9274(p<0.05) 29.54(py0.05)  support
GFI 0 1(number)0.9) 093 0.93 support
AGFI 0 1(number)0.9) 0.93 092 support
NFI 0 1(number)0.9) 0.88 091 support
NNFI 0 1(number) 0.9) 0.88 091 support
RMR  number)0.05 number{0.05 0.06 0.04 support

Exterior 0.34(0.000%**)

facility

Pleasure

Fig. 1. The last path diagram

Table 5, Result of path analysis from tangible clues to emotional
response & repurchasing behavior

0.33(0.000***)

i7" Repurchasing
B behavior

result Variables Estimate S.E. CR. p
Exterior Pleasure 034 0.03 632 0,000
facility Arousal 0.13 0.04 220 0.037
Dominance -0.07 0.19 -1.19 0.174
, Pleasure 026 0.06 444 0000
Interior
o Arousal 0.27 0.05 432 0.000
facility ) .
Dominance -0.12 0.03 213 0.051
m Pleasure 0.14 0.00 283 0.003"
c
Arousal 0.09 0.10 1.19 0.187
others )
Dominance 0.03 0.11 0.34 0.575
Pleasure 028 0.14 473 0.000"
Press Arousal 0.17 0.09 323 0,000
copy Dominance -0.10 0.03 -1.21 0,187
Pleasure 033 017 620 0000
Arousal  Repurchasing behavior — 0.27 0.09 471 0.000"
Dominance -0.07 0.03 -0.10 -0.764
“p(0.001, "p(0.05, p(0.01
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