KOREAN J ORGANIC AGRI 157
Volume 21, Number 2: 157-170, June 2013 ISSN 1229-3571 (Print)
http://dx.doi.org/10.11625/KJOA.2013.21.2.157 ISSN 2287-819X (Online)

Analyzing the Commercialization of Farm-food

Yang, Sung-Bum - Lee, Byeong—Hun - Yang, Seung-Ryong

The objective of this study is to investigate the commercializations and difficulties
on the farm-food. For the activation of the farm-food, it is necessary to totally
review the support of the government and prepare the supporting system like
manual on the commercialization of farm-food that is helpful to the small farmers.
It is also necessary to support small farms strategies customized for increase the
sales and satisfaction on farm-food and build-up the promotion related to the green
tour and/or farm experience. The results and finding of this study can be used to
build-up the supporting system that reflects the rapid change of market and
customer’s preference. They can also be used to design rational policies that is
helpful to the farm-food producers.
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Table 1. Characteristic of respondents

Item Results
Age(year) 52.44(7.90)"
Sex Male: 16, Female: 26, No answer: 2
Business license Yes: 37, No: 7
Duration of business(year) 8.12(5.80)

1) standard deviation is in parenthesis
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Table 2. The volume of sales and facility of farm-food’s manufacturer

Sales (million won) Facility
Agricultural Processed food Equipment Area
product(2011) 2011 2012(expected) | (million won) (m®)
Mean 108 359 465 298 521
Minimum 5 2 3 35 33
Maximum 700 7,500 8,000 1,750 5,280
Median 40 50 80 200 186.5
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unit: N, farm

20
6 m agricultural product m processed food
O processed food (expected)
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5 5 4 45
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under 50 51-100 101-200 201-300 301-400 401500 over 500
million Won

Fig. 1. Distribution of sales of agricultural product and processed food
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Fig. 2. Distribution of investment cost on facility
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34 unit: N, farm
ATSC: Agricultural Technology Service Center
RDA: Rural Development Administration
14 13
4 3 4
ATSC RDA Cooperative University R&D center  etc (company)
[Total] [ATSC] [RDA]
R&D _31 —13 1.
Distribution 2 " 3
PR 35 - 1.
Education . " I
Package 37 23 L 1.
o e s "
etc 1, 1y L1y
Fig. 3. Support on business of farm-food
L. unit: N, farm
[Motivation] [Success]

ete,
@, 5%) Very unsuccessful(l, 2%)

Dispose of a stock, Very successful(5, 12%)

7, 11%)

Unsuccessful(3, 7%)

Work for off-season,

(11, 17%)
Normal(13, 37%)

Additional income,
(44, 67%) Successful(17, 42%)

Fig. 4. Motivation on business of farm-food
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Al [satisfactory reason (farmj]

unit: N, farm

Very unsatisfactory, Very satisfactory 7
(4, 9%)

Unsatisfactory, (3, 12%) 2

(3, 7%)

Additional Dispose of Work for
income a stock off-season
13 13

etc

[unsatisfactory reason (farm)]

MNormal,
Satisfactory,

(16, 379%)
{15, 35%)
H H I—I
‘Low  High High cost Stress I_abor etc
income investment
Fig. 5. Satisfaction on business of farm-food
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unit: N, farm
etc(2, 3%)
Standard of the place
(5, 8%)
Competitive product
(25, 42%) Consumer's preference
(27, 47%)
Fig. 6. Considerations on developing of farm-food
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Fig. 7. Price determination on farm-food
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unit: N, farm
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Long-run business(7, 11%

Cooperative Union Mart Mass

consumption

etc—export, service area

Support from the government(3, 5%)
Mass selling(4, 6%)

Habitual deal(s, 8%)

Possibility on sale
with price wanted(29, 46%)

Simple process(15, 24%)

Fig. 8. Preferred distribution channel
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[satisfaction(5-scale)]
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[Competitiveness(3-scale)]

[Product] [Price] [Place] [Promotion]
a0 | | |
i | i
i | i
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| | i
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; 309 307

| | 1 278
i H |
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| ; |

Certification Quality Local Low Low d\strlbutlon Long-run Mass Rural tour  Marketing
of quality (taste, flavor) specialty production cost cost business  consumption
.
~ ' T e
4.17/5.00 3.20/5.00 3.26/5.00 3.03/5.00

Fig. 10. Competitiveness of farm-food
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Fig. 11. Difficulties on business of farm-food
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Fig. 12. Analysis on success for business of farm-food
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[Competitiveness(3-scale)]

O total M success O crisis
[Product] .- [Price] [Place] [Promotion]
-~ V4.5
V440, 430

‘
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§ Vapo’,
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13.42
3.093.003 9o 3.00 307_300

} .

\

\

\

\
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\

\

S

Certification  Quality Local Low  Low distribution Long-run Mass
of quality (taste, flavor) specialty production cost  cost business  consumption

. . —
- Y v

o total 417 3.20 3.26 3.03
msuccess 407 333 2.83 3.00
O crisis 4.00 3.20 271 2.56

Rural tour  Marketing

Fig. 13. Competitiveness on farm-food of success or crisis
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