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A Structural Study on the Factors of Market Failure of
New-type Computer : Focusing on the Netbook
Unaccepted by Customer
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Abstract

This study examined the factors of failure of new-type computer which has a functions of

replacing and supplementing of existing product by being unaccepted by market. Placing the reason
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of market failure in a customer's negative perception of the value of the product,

influential

relationship was explored by distinguishing the factors that influence value perception between

benefit of use of product and the cost of using product. As a result of this empirical research on

netbook, a customer’s negative perception of the value of new product had an negative influence on

intention of use. And a customer's perceptional cost of new-type computer had an significant

influence on negative perception of the value of the new product. However, even if a customer

perceived benefit of new-type computer negatively, this did not impact on negative influence.

» Keywords

. M B
AR 7)E9] o] 71&3]dtel| nhe} 7|Ee Jd A
F& At Beelo] 71%5o] FE AZE 39 AFE
A& ZAIE D Ao}, 28d 22§39 AFE 7 Al
ZEAHo] AFdke A= AR Adfske AE = A
t}. B o] 979 Ale]&(Psion)e] 19999 A|Z3HIAM
AR 52 2007 Bolghe] o}~ (ASUS)7F S48
‘Eee PC7} 27 s|Esta, 75FH °4iﬂ£°] e}
ZAI8le] 20085 2AA R ZAEYL, Aol A
= AA ARdks Z2AAMQ O}E(Atom)—i 141%9_‘?4_*1 =
& Zhgy] AT 2245 Ui Akl FEEid

HP, & ol A4HE Foela, Holghe] ol ojolA
ols} e 7T QA

©
=

=
=]

& 201397 Fdap Hdch

AFAE FEE Yige] AFUNE Slshs Ao B 5

ek,
AAF] A BT B A91E et S
A e 5 vk B 59, AF A SR AF

A7} e e FEA71A

HlAte] AAE S Al 7= Ak 0] ol & 5412
AEE 87dke 7] BLeiA] ot el AlE
277 58 -’F_‘E Slom, 2t AlEE B v A
Ze = oA e AlF B HeEQl eago

4919l 918 4% ek

B ATE A2 F32) ATFE} Aol Asfehs
2915 Avsigieh, AFANe AL 2uApt A2 7}
A A 99 Fe aUEE L A X
$3lo] QA FE A AFL AT 2edt g
2 Tislel GRS detatalr), 5ol A Ak

: computer, market failure, factor, unaccept

H]8 00102 AFE AHEshETl 28 R Az 7
Q) Zue) lERD ohieh ARE #39 AT U
A B 21

b shetslel

AlEl tiel Al zshe v

-

@

©
ox

o

=

e

w2

> Mo
yl

o

m&
2
2
=
HU

0

& #39) A%l A%
1% skelshel J1ggs] AU AAES 3
A A A3 R 5 Qe o 9

X oot do T

>,

£ T
mr
Led
;gol'
o
X o

= AHE ARLE ol

2BA7} AlF el AAskE 7= 7&]'
e JIFS A F23 247 FH1
and Keller(1)l oJabd, #|Fo] A33}7] H?FHH—L— Tt
*Oﬂﬂl 7R ¢ WS AlFEof shedl, Fulzke o AFE

FolA 7P =& TE Algeke FoE Addke A
Adelgitt, aEln A8 Azehs 7KRE /83 739
& (benefits) 2t H]-E-(costs) S TAHE AE g},
7189 B2 A7AEe] 79 MdE AodiEln 7 E T
gohe 8AES Tl e A8 Alslided, 7RE &
HZ7} s el o gk v Eo R PAEE R B
ATt F, 2HAPL 7 E AR de b AlEgeld AH]
25 g53t A H= 9 oo wE Hjgoly S

U}H
-
E



MZE 7] AT A acldl

ot

F2A AT 2029 UB 58S B0 201

Hrrete Azhgit}(2]).
Z2HRP7E A ZFeke 71A]7) AH)Rke] et
FEol JFs nHE AHE AAESH. Swait and

= A=d o}
71E AFELS &

Sweeney(3)& 717} &H|AF Bz WX & G n|R=
ATAINE A ABIATE ﬂg_ Homer and Kahle(4)2] &
TlA 7= Hzed 9EE vX= FAl ded= d3ks

wHEw, 7E7} X—Véﬁu—‘i o
EE WE 9 vt
7 tigk AFEelA] AR EARe] AlFol A Fdhe 3

gle A7} A Ztehs AR TR BT 84R A8

gt Kotler and Keller(1)& #&e] £42 Auj2vt &
obdel whel 77t S7ketaL 7kAe] vel wet 7=

Aagitha silth. AA71oA AlFe] F434 AR~ &HRE

7F Z1eisle alEle] sigeict. wek AlEe] F43 AHlas

AF AAL] 8Rlel| aFett. Zeithaml(2)2 1<) 714]

£ ke 8491 el At FEIERE AA He

Ao Asht Au29 A2kE F43) 4l2lA &Y 55 2

settta sk
7 tigk AFElA AR EARe] LHATL AlES €

53171 918l 28uE Hlgoly AL Bl AlEe] TS

Hdete 2471 FHo] TXE WEe WEkeE A8t

Kotler and Keller(1)&= Al F47} AH|27} Eoldld|

we} 7R)7} S7ketaL 7HA o] BiAle] wet 7= gt

2 3 oA7]edlA] AEL] 7FEL AR A Edke gAY

H|- g ageitt. Zeithaml(2) 149 7 E 4

sh= g4 74 O’\‘: Aol E7lehs AR 5714 714

o AIRE, dUAl, =¥, AF 2 HlEHA THEe X

Aoz HJth Yoon and Chool(5)E &4l 7]

&2l 71718 ARgste g ellA LBl slEa :}

o v &2 g AE lallof drta igict
Beaudry and Pinsonneault(6)ell 231 ISe] thg A

AT A% Bt anxiety) & IT AHd ¥4xow A4
E}t Aot} ERFe A Z4E A8 gold -84, AHE

nAE JFE FaHGR

9

o

nH>

}

l&l
= 2o
o> o oL
ol o rir

w9} 2L [T AR ¥ 7[x] Az isy 2dor &
Ad Aoz vAL ARAES 59 S xlzﬂﬂ__i
e FE Ao Felgol 42 0 ARE 714 AHE
o el A LelA 2ok, HeIl APASE 2
S IT AH-2 8491 FA17F itk A3t Beaudry

and Pinsonneault(6)e] <AFollx] ERe AA HA
(deterrence emotions) & 7]&2] IT &3el|A Zl&d 2K
o} g8 s A #EE 3eE Yehgrt a7
A= IT ARl E9be] AA Eahe A3 794 o

A3 47 MRS Fides
el Aoz o]Foixrt.
Kim and Son(7)& 22l X8 Au]|x AMEAES di%
o2 AT AAE F847 B Jsmd] FAQ
2IE 7 olol Halix] dEEe AMEeEst A
o3 4gE mHE Oliver(8)E W] Blze 2%, 1t

e 2 SR

Hog S Fr AL E3l] nle) owel Moz A
He Aoz 2d3lElt). Chiu et al.(9)2 &S 2891

W
L
JQ
r_>.i
2
ox
e
2
%
r?L’
4 M
)
il
Lo
i,
N
ﬁ
EE
E
I,
lo
o
i)
=

sl o1 zm% 7kl 2k Akt

el 9E v A
Az AE Aol G vAE
A9 % ok AgeINe) AE v5se) €
AT a7 Wl vlge] flelez A g 244
Ae o AT Tise) e 45T W &
M7} 7}Aol el Azkele @ %44 A7) dlee] vl
A At 1 SR A UG, sl @

Lﬁi
. T
x
£
I
i)
E
}.g:
=
<

-

o
S
|
)
Jfl
ol R,
F il

_Il)lr

MHES ABYE

T8 1. oA7Ey
Fig. 1. Research Model

of el i 2] 74 2
e AF AgelEe] BA() o2 JPS
v Aot

2. A= o AFE g 20 og

M1 A2E F
o

;Q 7\]71-

7

4



202 Journal of The Korea Society of Computer and Information October 2013
2 A2 AF 7 FAH A A (+) ez davt itk
des A Folot,
7Hd 3. =L 3ol AFE tall 2Rt A deh= 1. HelM oleM Zn}
H8-o AE 71 2R A7k AA(+) o o Table 1. The Result of Confirmatory Factor Analysis
35 1A Aol 2l a2 ﬁﬁ‘:ﬁ' 2t ;Jlil
TOors T
7 4. 2L 7] AFFEC disl 2uARpt A1 Zsks A= o Bsol mamol | o [
%ﬂ% AFe] 7H A A6l 7§2—1(+)i B2 A ek ' '
Y= A Aol WSS RS5iK| olg A 2ok | 897 | 7.655
7R 5. 7T Sl AEel e Azt e ALT:L% wse @50 TS £0F| 911
ze AHE$ 9] AF B ¥AH A2 A 3 28 3 2 708 |50
Al+) ez 935 vid Zeld. uge uph sl Heleg ||
Hosix| =& A 2ok '
., A&7 & Z3 Wsol s Bz ek | 774 | 6.165
L | =l Mg eFe v
Mg Ao URE ATgoE 204 A AR | o u S e
C e W= AlIZsHer]| ARsks
= =2 =3 nIreo
q. 7]L_‘c4 @?’E ] 17—]"]'04 ATE 5 o}—‘: eSS A Bj=e Blexolx| ole 7 Zich 665 B
246}033}[7 10, 11, 12). ZAbol AHEE B8k A A1E 4
g AR, A AF WIS AL 3R, A AlEl i = wme Ag Boll BRphue | o | o
<k 483, 712 AF UG B2 358G, A AF B 7} At ' '
A w8 TR A AE A w 4o e 3 21 | el ol it elatol =5k | 923 | 0772
N Baro g FAE AH:“T o p——— 872
- - () [CI=1=] ) Al=g| wt 7.
7120] Q750 TAG0] MAFEL ZPels AE BYE & 1B ,ﬂa‘so' =% | 759 |8209
< et $EA 294 thEt AL 494 tss :
) LIES ARRSH= Zd0| 7R A
A AEAS viFelal SRS slo] HEAE AAls) 2ict 807
= ]
k. ZARE 20134 4904 549 Aol A= B4 e p—— o | 1101
Bl AEAE wjFeta ArlEo] AEA AH SHslE ks8It ' 6
E 3th aHRlE] AlES 585 g d99e Tl S | Pkl e ARl olgol | o | 11.20
EATEAS 2y om 93l AES A Getha & T =C ' 0 | .923
- ol=
?‘51,__ 2= }\4_?,: _l~0c1 . 7 B = HM == _
: HAES] sloict. 897Ke] MeAE sfel cen B W | )
atsint. Tifets g EIAPECL |
7@74%—% 3F7] Hell 7 B350l g aqdE A=
Zoteitt. WA EFEd diell 7NN =S 1t LSS 71zl Skt TRIE o6 | 7405
%E‘r. AF=E FFE wWe  SPSS20S AREE Higsix| =g % 2ot ' :
Cronbach’s @& AF&slith. & 104 Bevlel Zo] BE
Q1A A=AT7E 080185 el Ldnbd A= 7] | M EE | uss el dgets sRig | o0 | oo | oo
29 0.6 27310H13). agln Sgnde] gug g 7R ASsikl Rg A 2 ' ' '
AbetiTt. Zt &3l tiek t-gto] 2,050 #A vYeht P
Bt ASENR, 7 el aQnsiRe p( 001°]3) Aol TP sISE A | eep | -
Hisi EaXolx| =& A 2ok ’
oM freldtd 2N el g S FEow A
Fetark(14). BEaQRetFE 7P e $E0] 0.665%
el AARER] 0580 Eokeh, = 7 w3l on|E
AEsGE], 4 ¥ WEerd e BN E3e AAE




Az §39) e Ags) aQlo] w724 A7 0 2w U I4ES FUOR 203
! p— ol A9 R0 Adele AL AFS FAE 244
Bianiti ik I o AAsHed felsl 9L VA4 @rhp( 05).
2

He smE SR ISl | . | 1231 aefele] dld $4A Az AF 7B FA Azte] AA
N A 2 | ga | ()02 9% WA gelgka she 7M 2 J1aEsi
M| L umsagsman | s | - AR, 287 Az 9 AFE) dial AZAske v
2 AE] 7RXE FH oz Azsked felshA FA(+)

Lle Wi=S AlRE AEl| 2k | 917 12567 o2 JgE R (p( .05). ase] HE-2 AF 71X F

A2 Azte] FA (+) o2 dgE v Fojga st /M 3

BAE el gl sHdeA o Fggs e
& ARG TR e Hedle] $4T oe
AMOS 20= ARSIt BA2% Ages

2180=308.045(p= .000)°]3L, GFI=0.772( 9o

%), AGFI= .708( .91 *ﬂ%), RMSEA= .092(0~14
), Normed X2=1.711(3.00]3} &)}, 18
3L NFI= .802( .91 #%), CFI= .905( .91’ ¥3),

TLI= .889( .90 A#) & Yehdtt A= A5 9
Eii} *‘M*Zoﬂ R B Rohs el oAl F&
d fAelgta & YR, AFTEE F5AY 1S
ol 7k HES UrEhH o} BNE = e FEoR
A

298 A48 PANIE 7] F2AA S} ARAFE

g 20 A Siet. AEAge) fgf M e

i

MHZ R 28

-0589(-3.123)

0.161(2.106)

O% 2. TAIHEE ZHe| PR HEAKK
Fig. 2. Construction and Path Coefficient of Constitution
Concept

A, AL S f4e) AT el 71 5
Aoz A7 2 e AF AHgelmd FelahA PA ()2
2 GBS VATHp( 01). 23] 7S] $AH Azte
AF AgelEe] $4() oz 9F2 r|A Aol s 7}

A 12 AEEY. 2, SRR RS fEe

< AE AT YA, e 28 FEe) Z15E O el
ZB|AZE A2k B4l AlES] 71 o] T g2 A2t
frelstl A (+) o= JFE mHthpd .001). a2]ste]
B AFe 7 A A A (+)or dFE A
Zolgta sk 7M. 4= AEEAT. BAA, aHRt )=
4l A el Azdeke S A= F89 AF

7l el FgAos xl%‘ﬁ}#tﬂ el AA(+) o=
FEFE IHTHp( .05). T8l W =g FE9 Al
F 7R #8A Azl A (+)er e v Aol

sk 7Hd 5 A=

N 1
Z2RY
é_\.,
ﬂrolrJ

L o
> K ﬂFrﬁ
>3

ol
oL
119
Nt
&
o=

O

=

o

_,4
Fﬁ]
oM,
o

N
Ho K1 2 o W

}‘J VW s
&
0 o
=
S
=
>
é
Dl:l
‘0,
>
i,

N QT
ox

22 A FeR ‘ﬂé‘EM Mz AEE FEske
It a8dE 2L FEof AlAlEe] SAIEUE
S| oo et AlE2 s Hd.
AFES Foofrizhe St gon o

WAl Fo. JRBE S AAEE
Yool B A= T8 VS %%tﬁ}[w]
°4%L°ML M= ] AlAlEel APl #8574 e
9]o) & _—rL,-«;;q_i ‘4.01‘-5},0:’]4_ IR ];H)\]—v_& A= oi:rr.?ﬂ,
A} 20147 AAE] 7P o) A 02 A2k A}
STt gle Ae & sl aein aEApE AlAIE
el A 7kehes WE-& AAlEe] 7S BAH R A7k
dl frelshl d3e viAE Ao Yeltt, a-dd Sold
e At Al tel sEE P oR Azttt et
= ol 7HE BAAHCR Azsked 43 vAA e
AR et Aolrt. o]2|gh AB|ay} Al 7shs AlFe] 3

:n:

1 30
(e}

¥
LV
=

b

i

o

= 4

oo

v FE -h e P

=

~

lr

oft {H
)

oX
Mo

lo
>,
o

oo
ey
ok
19, oflt
OH‘
2,
4

N



204

Journal of The Korea Society of Computer and Information October 2013

a3} 7))

o ‘_‘TL

<]

=

N,

_‘oﬁ_l

YA 02 Azsteeke
& v g

o, m&;\

rr

(1) P. Kotler,

(2) V. A. Zeithaml,

Ry

vy

Aol el Bt Zeld ahdel b

UHE e B ARES teR 24 A3t
HolA] Y3 vRkgAFEo] Aol Hhel #4le] gl &
23t eleln AEe A9 4o 24 R 99
9% % 9

asa Zﬂv‘ﬂl gt w83t AlEel g BAl aelw 71E

AlFel e wio] AF 7He #44 4gE nizve d
TFAe AT, LB ZE {Fe] AEA thaEl A

A3 vlgadle A AFES Fesed 2

a3 Az
7R Z el frelabAl dEE A ER AlglM A
A e LnlApt Aok v889e ST Ut
€ Ao Basith. avln A= §9 AlFe] Al
AsfstA] @71 lahrle Al gt BAlE i) ¢
afok & BoAo] A7En. of& AlES] AR
Sl A wigslojol & g4t "rt. 1 9]l 7]E Al
e wEey UHE 89 A5FH Azl 7HE A
o mRtkE AelM 28AE A
tol AlFe] e e‘*]?é} A1 AlEstehes 7]l
ol 2aE WY ek gith
g 7] aHApE A2 £

H‘l

A% Akl il
ol AF A Bl el 9
S R
AT AF AGE 20 AFE 55 W A
R alolebuchs A7t AES FEHES 483
8oz @ oz 3% s gk,

Bk
rok

tne

and K. L. Keller, "Marketing
Management,” Prentice Hall, pp.53-54, 2009.
"Consumer Perceptions of Price,
Quality, and Value: A Means-End Model and
Synthesis of Evidence,” Journal of Marketing,
Vol. 52, No. 3, July, pp.2-22, 1988.

J. Swait, and J. C. Sweeney, "Perceived Value
and Its Impact on Choice Behaviour in a Retail
Setting,” Journal of Retailing and Consumer
Services, Vol. 7, No. 2, pp.77-88, 2000.
Homer, P. M. and L. R. Kahle, "A Structural
Equation test of the Value-Attitude-Behavior
Hierarchy,” Journal of Personality and Social
Psychology, Vol. 54, No. 5, pp.638-646, 1998.

(5] N. Yoon, and H. J. Choo, "The Effects of Mobile
Using benefits and Costs on the self-Connection
with Mobile Device: Computing between Mobile

Fashion Application Users and Non-Users,”

Journal of Consumer Studies, Vol. 22, No. 2,
pp.227-250, 2011.
(6) A. Beaudry, and A. Pinsonneault, "The Other

Studying the Direct and
Indirect Effects of Emotions on Information
Technology Use,” MIS Quarterly, Vol. 34, No. 4,
December, pp.689-710, 2010.

(7) S. S. Kim, and J, Son, "Out of Dedication or
Constraint? A Dual Model of Post-Adoption

in the
Context of Online Services,” MIS Quarterly, Vol.
33, No. 1, March, pp.49-70, 20009.

(8] R. L. Oliver, ” A Cognitive Model for the

Antecedent and Consequences of Satisfaction

side of Acceptance:

Phenomena and its Empirical Test

Decisions,” Journal of Marketing Research, 17,
November, pp.460-469, 1980.

Chao-Min Chiu, Hua-Yang Lin, Szu-Yuan Sun,
Hsu,

loyalty intentions towards online

9

=

and  Meng-Hsiang "Understanding
customers’
shopping: an integration of technology
acceptance model and fairness theory,” Behavior
& Information Technology, Vol.28, No.4,
July-August, pp.347-360, 2009.

(10) G. Kim, "A Multiple Channel Perspective of

Information Technology Acceptance,” Korean
Management, Review, Vol.37, No .4,
pp.873-900, 2008.

(11) Y. S. Park, and S. 1. Lee, “Integrating

Consumer Resistance into the Technology

Acceptance Model(TAM) and Applying to the

Mobile Internet Service,” Korean Management
Review, Vol.36, No.7, pp.1811-1841, 2007.

(12) H. Choi, and J. Kim, "An Empirical Study of the

Effect  of

Post-Adoption Behavior:

Uncertainty ~ Avoidance  on
Focusing on Mobile
Internet Services,” Information Systems Review,
Vol.16, No.3, pp.95-116, 2006.

(13) Joseph F. Hair, JR., Rolph E. Anderson, Ronald



MZE K] AFE] A asld #

s

:|1124

AT -

)

ulae] Yl v]4-g

L. Tatham, and William C. Black, "Multivariate
Data Analysis,” Fifth Edition, Prentice-Hall,
pp.117-118, 1998.

(14) S. H. Kwon, and Y. H. Lim, "A Structural

Study on the Factors of Market Failure of
New-type Computer,” The Korea Society of
Computer and Information, Vol.15, No. 10,
pp.221-227, 2010.

(15) J. H. You, and C. Park, "Factors Influencing

Adoption and Post=Adoption Behaviors of
High-Tech Product: Focused on Smart Phone,”
Korean Management Review, Vol.41, No.3,
pp.423-458, 2012.

x Xt & N
ez

1995 : Friends University
7348}

[SAchn i |

2003 : “dTucksta At

Wk © R, 5 BERYE
Al IEEHIRIHEA A

Email : ksh@kookje.ac.kr

o o g

1993 : “gawtista gt

2000 : 4

A Bt
o} VP, ez

Email : sansuri@naver.com




