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A Study on Determinants of Growth of Social Commerce :
Roles of Social Media and Customer

Sungho Choi - Kyung Min Park

School of Business, Yonsei University

m Abstract =

This research explores the question how interactions between customer and firm affect firm growth. To test suggested
hypotheses, this study collects data on social commerce industry in Korea during the period from the beginning of social
commerce industry in Korea, May 2010, to March 2012, and investigates the effect of social media on the growth of social
commerce firms. We suggest two hypotheses in this study. First, as web traffic inflow through social media into a focal
social commerce increases, the growth rate of the focal social commerce increases. Second, the more diverse social media
channel through which web traffic inflows into a focal social commerce, the weaker the positive effect of web traffic inflow
on the growth rate of the focal social commerce. Analysis of data shows that inflow through social media is positively related
to the growth of social commerce. In addition, our analysis shows that inflow channel diversity weakens the positive relationship
between web traffic inflow through social media and growth rate of social commerce firms. These results suggest that firms
need to concentrate on few social media in order to attract customers. The study contributes to understanding how interaction
between firms and customers influences the growth of the firm.
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