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Comparison of benefit sought and makeup behaviors
based on fashion leadership and appearance interest

Bae Eunjung - Sung Heewon”
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Abstract

This study identified market segments by fashion leadership and appearance interest and
compared each group in clothing benefits and makeup benefits pursued as well as makeup
behaviors. The data were collected from 20~30 women during September, 2012, and a
total of 302 surveys were analyzed. About 46.5% was in their twenties, and more than 39%
was students and 35.4% was office workers.

Findings were as follows. First, according to fashion leadership and appearance interest,
three groups were identified, fashion leader group, appearance interest group, and
uninterested group. Second, uninterested group showed the oldest average age among
three groups. Fashion leader group showed the higher proportion of students and
professional. Third, fashion leader group showed the highest mean score of self-esteem,
while uninterested group showed the lowest level. Fourth, fashion leader group pursued
attractive body image, social benefit, and individuality for clothing benefits, while
uninterested group valued convenience. Fifth, with respect to makeup benefits pursued,
fashion leader group presented a high level of esthetic, self-confidence, and functional
pursuit, whereas uninterested group showed the opposite. Sixth, respondents tended to
depend on internet most as cosmetic information sources, followed by family/friends, and
magazine in order. Implications for cosmetic business were provided.
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<Table 1> Factor analysis of fashion leadership and appearance interest

Mean Factor SIel velle
Construct Items (SD) loadin (% of Variance)
91 (Cronbach's a)
| am one of the people who buy new trendy clothing| 2.75
) .90
first. (1.02)
| usually talk to people about the fashion trend, rather| 2.99 89
than listening from others. (.95) ‘
| think that | know more about fashion trends than| 3.13
.89
others. (.92)
. . 2.75
The clothing | have leads the fashion. (.96) .88
Friends often ask me about trends or new styles. 3.13 .86
(.98) 8.27
. | have a pretty big fashion influence among my| 2.91 (69%)
Iezzsehrfhni friends. (.94) .66 (a=0.96)
P | feel great when people ask me about fashion| 3.19
.84
trends. (.95)
| have experience of talking to many people about| 3.08 84
the trendy fashion style. (.99) :
| enjoy buying clothes in new styles and trying them| 3.13 80
on, which is important to me. (1.03) ‘
| often go to shops to see if there are new clothes. (?‘gg) .73
Once | see a new style, | want to wear it even| 3.22 79
though no one wears it. (1.08) :
| like to stand out more than others by wearing the| 3.25 71
latest fashion style. (1.04) ‘
When putting on clothing, | do not care what it is.(R) (29290) .78
. - 4.06
If | do not like my outfit, it bothers me. (.87) .88
| have no interest in appearance at all.(R) 1.85 .82 4.05
Appearance (.86) (67.6%)
interest  |Before standing in front of others, | always check if 1| 3.85 -
.86 (a=0.90)
look ok. (.83)
o ) 3.94
It is important to look beautiful. (.78) .84
It takes long time for me to get ready before going| 3.25
.76
out. (.94)

<Table 2> Differences of classified groups by fashion leadership and appearance interest

Mean Fashion Appearance Uninterested =
(SD) leader group (41%) |interest group (41%) group (18%)
Fashion 3.07
leadership (.82) 3.80 A 2.83 B 1.90 C 398.60***
Appearance 3.64 4.45 A 3.71 8 2.76 C 369, 76%x
interest (.72)

Note: A, B, C = Significant mean differences by Duncan test.

**xp < 001
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<Table 3> Differences of classified groups in demographics
Fashion Appearance Uninterested
Variables leader group | interest group group Total Test
(41%) (41%) (18%)
Age (F) 28.028 27.268 34.96A 28.95 29.83**x
Occupations (@)
Office Worker 31°(44)° 43(44) 33(19) 107
Professional 21(13.1) 8(13.1) 3(5.8) 32
Services /Entrepreneur 14(8.6) 6(8.6) 1(3.8) 21 77.61%%%
Student 56(48.9) 60(48.9) 3(21.2) 119
Housewife/Others 2(9.4) 7(9.4) 14(4.2) 23
Monthly income (X%)
Less than 1,000,000 won 56(52.2) 61(52.2) 10(22.6) 127
1,010,000~2,000,000 won 23(27.9) 29(27.9) 16(12.2) 68 19,01 %%
2,010,000~3,000,000 won 24(26.7) 23(26.7) 18(11.6) 65 '
More than 3,000,000 won 21(17.2) 11(17.2) 10(7.6) 42
Note: ® = Observed frequencies, b - Expected frequencies
<Table 4> Factor analysis of Self-esteem
Eigen value
Factor [tems I\(/l:g)n |§2§gr (% of Variance)
e (Cronbach's a)
) . 3.99
| think | am an important person. (.75) .879
) 4.00
| think | am a valuable person. (72) .852 440
- ) . 3.85 (63.11%)
Positive | think | have lots of merits. (77) .871 (2=0.91)
| tend to think about myself positively. (3788% .837
. . 3.53
| can do anything that | decide to do. (.83) .750
. 2.13 1.09
Neoative | regard myself as a failure. (.83) .663 (15.63%)
9 Sometimes | consider myself to be 2.03 (a=0.86)
.636
useless. (.89)
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47 .80%x%
12.58%%%

Uninterested
group
(18%)

341 C
2.22 A

Appearance
interest group
(41%)
3.67 B
2.28 A

Fashion
leader group
(41%)
422 A
1.81 B

Mean
(SD)
3.85(.66)
2.08(.81)

Significant mean differences by Duncan test.

Negative

Self-esteem
Positive

<Table 5> Differences of classified groups in self-esteem

Note: A, B, C
xxp < 001
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<Table 7> Differences of classified groups in makeup benefits sought

145.81%x%

93.93xx*

19.76%x%

Uninterested
group
(18%)

243 C
3.10 C
3.00 C

Appearance
interest group
(41%)
3.32 B

3.58 B
3.50 B

Fashion
leader group
(41%)
4.00 A

416 A
3.84 A

Mean

3.44(.80)

3.73(.64)
3.55(.88)

Factors

Self-confidence

pursuit

Aesthetic pursuit
Functionality pursuit

Note: A, B, C
xxp < 001

Significant mean differences by Duncan test.
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<Table 8> Differences of classified groups in cosmetic information sources
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<Table 9> Differences of classified groups in cosmetics purchasing cost
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<Table 10> Differences of classified groups in makeup behaviors

7 .B53*x%

17.50%%*

83.49%+*

Uninterested
group
(18%)

433 B

1.28 C
1.37 C

Appearance
interest group
(41%)
4.09 B

1.66 B
3.09 B

Fashion
leader group
(41%)
473 A

20 A
4.10 A

Mean
(SD)

4.39(1.33)

1.73(.81)
3.19(1.62)

Types of Make-up

Fundamental

Makeup
Skin Makeup

Color Makeup

Note: A, B, C
xxxp < 001

Significant mean differences by Duncan test.
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