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Nam Mihwa - Park Hyewon"
Candidate for Ph.D, Dept. of Clothing & Textiles, Changwon National University
Professor, Dept. of Clothing & Textiles, Changwon National University”

Abstract

This research is a case study for the planning process and production process of design
project done through industry—university collaboration research. Proposed for the design
process and result for the development of the corporation's promotional fashion items. In
addition, during the 3—-month study period, went through the research process of a number
of design, planning, meetings, discussions, and colorway, sample production and selection.
The study was carried out using mainly necktie and scarf, the ones one can make use of
the best among men's and women's fashion items as fashion items for promotion. The
design work was done using Adobe Photoshop CS5, Adobe lllustrator CS5, Texpro 11
version programs. This study is a design development case study where design research
experts and the persons in charge from the company took part in for the PR the company
demands, and wish it to be used as a basis material for improving company image as a
fashion product for the PR of a company.
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<Figure 1> The Five Steps of the Research Process
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<Figure 2> The Orientation of Image as a Keyword

<Table 1> The Orientation of Image as a Strategy

Image Map Image Strategy

-4 -Image of harmony and unity

.~ - Creative Image

= - High Sense and Technology

- Combination of environmental and
industrial

- New challenges, innovative image

- Stylish and luxurious image

- Natural and human, social and corporate
harmony
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<Table 2> Necktie Design Concepts and Textile Designs

D:zhn Concept Concepl Content Reference Image Textile Desian
1- Reactor and the
Combination of
Reactor Cute Ribbons
Heat 2= Transformation
Exchanger and Separation of
1 t Capsule Heat Ezchanger
Image 3- Characterization
Of Reactor and the
Combination of
Reactor and Figure
Combination
of Keactor :"m Cancept of
d LTS-3 Endless Chﬂl!ﬂ'l!g&!
2 “']Pipeh'. and Powerful® with
: Inu;: Plan_xs Using a Core
Change and Batrment
Innovation
Combination | The Concept of
of Globe and | Creative Company
3 LTS-3 with Dream of a
Pipeline Prosperous Future
: Global Image | and Global Position

Pictorial The Concept of
Image Using Practicing Love of
a Floor Drawing | Heighbor using
Lines Formativeness of
! Line Image | Real Floor
Drawings
The endless
Plant challenge and
utilization creativity, strong
Images will and spirit
3 = Challenging | compared the
and Creative | buildings and waves
Images to the seas edged
its way through the
waves
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<Table 4> Scarf Design Concepts and Textile Designs

Dﬁ;!“ Concept Concept Content Reference Image Textile Design
The Concep of ‘Friendly
1 _RE:“‘"] and Funny’ Characterized
g by Reactor Images
Product The Concept of "Endless
2 Image Challenges and Powerful’
Collage of Using Realistically
a Core Represertative Equipment
Equipment FProduct Images
b The Concept of ‘Creative
Chomical® | Thinking and Artistic Value'
Pl;:;f: Utilizing Oil Processng
3 Uil Facilities’ Lines Smearing
i =08 | Effact of the Application of
T the Watercolor on the
Background
LTS-% The Concept of "Harmony of
n Utkization Emirdnm_lrlt l_ndl?dmtril.l
of Pictarial World' Using Pipelines and
Image Floor Drawings
b o :_‘, ‘ o -
Floar ‘The Concept of Pap Art PN ) s >
5 Drawings Style to Practice *Sharing = TN L e T
Utilizing and Sustainable Helps® | | ,,-,ﬁ.ﬁg!«_LT-ﬁ :g)"
Poplmage Using Floor Drawings . o £ t 4';
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<Figure 4> Main Color Map of Scarf Design

<Table 5> Colorway of Scarf

Diesign
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1

Colorway
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<Table 6> Final Confirmed Colorway of Necktie Design
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Colors
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<Table 7> Final Confirmed a Scarf Design

Pop Images Using the Floor Drawings
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Snorkel Blue(PANTONE19-4049TPX),

Shady

Glade(PANTONE18-5624TPX), Fiery Red(PANTON
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FIHEl MA2 Crystal Blue(PANTONE13-4411
TPX), Orange Peel(PANTONE 16-1359TPX), Blazing
Yellow(PANTONE12-0643TPX), Bright Lime Green
(PANTONE14-0244TPX), Algiers Blue(PANTONE
17-4728TPX) OICKKE 6>.
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<Figure 5> Final Confirmed a Necktie and Scarf as 3D Simulation Products

<Figure 6> A Necktie and Scarf as Products
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