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The Effect of Foreigner's Ethnic Food Attitudes on Purchasing Intentions
of Korean Foods

Sun-Joo Kim and Kyung-Hee Lee'

Dept. of Food Service Management, Kyunghee University, Seoul 130-701, Korea

Abstract

In order to globalize Korean foods successfully, it is necessary to understand foreigners’ attitudes about ethnic foods and how
foreigners perceive Korean foods. It would be valuable to survey the degree of interest from foreigners when purchasing Korean
foods. Thus, a survey was performed on the most common tourists in Korea, the Japanese, Chinese and Americans. 313
respondents completed the survey on ethnic foods (16 questions), purchasing intention of Korean foods (3 questions), and
socio-demographic conditions (9 questions). Factor analysis and reliability analysis were conducted to identify the indicators of
attitudes toward ethnic foods. Correlation analysis was conducted to confirm the relation between attitudes toward ethnic foods
and Korean food purchasing intention. From the results of factor analysis, 5 factors emerged from the 13 out of 16 questions;
and were labeled new food seekers, ethnic food seekers, familiarity seekers, new taste seekers and challenge seekers. Items were
analyzed to determine the differences according to nationality by using the ANOVA, and it showed that Americans have the
highest Korean food purchasing intentions. The regression analysis indicated that attitude factors on ethnic foods, new foods and
new taste seekers are strongly related to Korean food purchase intentions.

Key words : Foreigners, ethnic food, attitude, Korean food, purchasing intention.
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Table 1. Factor analysis according to determinants of Korean food purchasing intention

Indicator Factor Cronbach's ¢  Cronbach's
loading  if item deleted a
1. Ethnic food looks good to eat. 0.796 0.592
New food 2- I enjoy to eat things I have never had before. 0.795 0.622 0715
seeker 3 trust new foods. 0.743 0.664
4. Anytime, 1 will try a new foods. 0.534 0.725
Foreign 1. Curiosity about food what I have never eaten before is important to me. 0.767 0.509
food 2. 1 like to eat the exotic food. 0.720 0.494 0.610
ke
seeket 3. Ethnic food is important factor when I choose food. 0.706 0.528
Familiarity 1. I like the food I ate when I was a child. 0.872 - 0763
seeker 9 T like to eat familiar food. 0.869 - .
New taste 1- I don't like to eat the food what I usually eat. 0.826 - 0.592
seeker > I'm constantly sampling new and different foods. 0.820 -
Challenge 1. I will eat almost everything. 0.878 - 0576
seeker 2 [ like to try new ethnic restaurants. 0.738 -
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Table 2. Sociodemographic characteristics of subjects

Section Variables Frequency(%)
Male 148( 47.3)
Gender
Female 165( 52.7)
Below 19 45( 14.4)
20~29 208( 66.5)
Age(years) 30~39 45( 14.4)
40~49 9 29)
50~59 6( 1.9)
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Table 2. Continued

oy
2
N

Section Variables Frequency(%o)
Marital Single 278( 88.8)
status Married 35( 11.2)
Japan 102( 32.6)
Nationality ~ China 106( 33.9)
USA 105( 33.5)
Student 220( 70.3)
Professional 37( 11.8)
Public servant 20( 6.4)
Officer 13( 4.1)
Occupation
None 6( 1.9
Technician 6( 1.9
Housewife 5 1.6)
Others 6( 1.9
~High school T7( 24.6)
Educational In or graduate college 63( 20.1)
background 1 or graduate university 145( 46.3)
In or graduate graduate school 28( 8.9
Less than W 1,000,000 188( 60.1)
W 1,000,000 ~2,000,000 37( 11.8)
]\lfl‘;z;lmg' ¥ 2,000,000 3,000,000 33( 10.5)
W 3,000,000~4,000,000 23( 7.3)
Over W 4,000,000 32( 10.2)
Less than 1 month 59( 18.8)
Length of | ¢ months 110( 35.1)
residence
in Korea  © months~1 year 69( 22.1)
Over an year 75( 24.0)
Study 214( 68.4)
Purpose of Work 48( 15.3)
visiting Travel 29( 9.3)
Korea Business trip 12( 3.8)
Others 10( 3.2)
Total 313(100.0)
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Table 3. Korean food purchasing intention according to nationality

Japan China USA Sig Mean+S.D.

Korean food purchasing intention 3.86+1.03 3.90+1.16° 4.4440.88" 0.000 4.07£1.06

*® Means by different superscripts are significantly different at the p<0.05 level by Duncan's multiple range test.

Table 4. Differences between questions about Korean food purchasing intention according to nationality

Japan China USA Sig Mean+S.D.
I will purchase the Korean food as possible as I can. 4.11£1.06°  4.41£1.39°  4.48£1.17° 0.071 4.3341.22
I will make an effort to purchase the Korean food. 426£130° 416131  4.68+1.27° 0.010" 4.37+1.31

I have an intention to purchase the Korean food continuously. 3.92+1.39°  3.90+1.51®  4.57+1.20° 0.000" 4.13+1.40

*» Means by different superscripts are significantly different at the p<0.05 level by Duncan's multiple range test. = p<0.05, ~ p<0.01.
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Table 5. The effect of determinants on Korean food purchasing intention

Dependent variable Independent variable B Std. Err t Sig
0.518 2207 0.028
New food orientation 0.155 0.054 2.861 0.005"
Korean food Foreign food orientation 0.282 0.052 5.457 0.000™
purchasing intention  pamiliarity orientation 0.022 0.044 0.493 0.623
New taste orientation 0.196 0.056 3.492 0.001"
Challenge orientation —-0.030 0.040 -0.757 0.450

R*=0.169, Adjusted R’=0.155, F=12.484, Sig=0.000

™ p<0.01.
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