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Abstract This study was to evaluate the impact of the wayfinding ability of the individual visitor attitudes.
These wayfinding ability to analyze the preceding literature, were examined for the ability to determine whether
any relationship and the attitude of the place for visitors. Firstly, the users' wayfinding abilities were identified
as partially affecting the use satisfaction. Second, users' wayfinding abilities were identified as partially affecting
revisit. Third, users' wayfinding abilities were identified as partially affecting recommendations. Finally, revisit
and recommend to influence users' satisfaction were identified. Than the results of this study considering the
structural characteristics of the space underground commercial facilities with the ground and the need for other
forms of communication design, marketing strategy, especially considering the key aspects of complex
commercial facility services space with the need for practical significance for can be said to have.
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(Table 2) Factor Analysis of Wayfinding ability
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(Table 3) Multiple Regression Analysis of
Wayfinding ability and Use satisfaction
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(Table 4) Multiple Regression Analysis of Wayfinding
ability and Revisit intention

Revisit intention
Variables Unstd. Std.
Beta EE Beta t
spatial
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(Table 5) Multiple Regression Analysis of
Wayfinding ability and Recommen
dation intention

Recommendation intention
Variables Unstd. Std.
Beta SUE Beta t
spatial
memory and 042 1071 042 600
learning
visuospatial .
‘Way- . -.049 058 | -.053 -.839
R perception
finding
Ability | sense of 5 | 062 | —o04 | 076
direction
using map 137 | 062 | 144 2.208"

R=0.156, R*=0.024, F=2.129, "p<.01

(Table 6) Regression Analysis of Use satisfaction
and Revisit intention

Revisit intention

Variable Unstd.
Beta S.E.  |Std. Beta t
Use Satisfaction 803 057 606 | 14095

R=0.605, R*=0.366, F=198.664, "**p<.001
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(Table 7) Regression Analysis of Use satisfaction
and Recommendation intention

Recommendation intention
Variable Unstd.
Beta SE. |Std Beta t
Use Satisfaction 725 056 574 {13016
R=0574 R*=0.330, F=169.404, ““p<.001
6. 4 2

A2 T A7pgsel BE AshRe) SR
23] Z7kstn qlk oleld Ashel fEe

114 | The Journal of Digital Policy & Management 2013 Aug; 11(8): 109-117



The Impact of the Wayfinding Ability to Use Satisfaction and Intention to Revisit, Recommendation: Focusing on COEX Mall

=
—

?:;l,
S
o]

pd

@ AR A7 2

i
e
At A

|
A
K

zeEe o

) T I 1

ol o] g 75l
op] A717]

o3

Az

i3

o #AE

&

.
= <

7)(wayfinding) 2}

=l

B

A4

7)(wayfinding) &

B

<3}
A

al

o

7N(wayfinding)®l #A1ES o824

B

skl 2

i gt 2del=

3y 3]

2

fass B
i=]

T A

g A

=l o

=

g AAE S A

do
o

i

w1 A

2o] o] g3

=
[€)

(wayfinding)

Fejel v A, 7 U Aol

e

L
L

Hom Ayt

ol
b,

S

oo =

#3

\g%
A Lopr izt

=AE

K
o

+

0

0

ol

3]
&

Qurs) sl @Ak low, mebd o we Al

o2 et ol

1(negative)

o
RS

\=]
5

)

)

ole}. weA

al

K

1o
=

O

A eEst geka 4

el
ox

4+

REFERENCES

Eun-Hee, & ILee, Kyung-Hoon. The

(1] An,

Relationship Between the Easiness of Wayfinding

and Sales Profit in Shopping Environment, Journal

of the architectural institute of Korea, Vol. 18, No.

12, pp. 11-18, 2002.
[2] Baek, Seung-ho., & Choi, Jaepil. An Analysis of the

< ]

o= vk}, oleld A3

Effect of Spatial layout on Wayfinding, Journal of

the architectural institute of Korea, Vol. 21, No. 2,

pp. 435-438, 2001.

8

A2} e A3

)

)
il

w

The Journal of Digital Policy & Management | 115



[3] Choi, Jaepil., & Baek, Seung-ho. An Analysis of the
Relationship Spatial  Layout and
Wayfinding Efficiency In the Context of Space
Syntax, The Architectural Institute of Korea, Vol.
18, No. 7, pp. 3-10, 2002.

[4] Choi, Yoon-Kyung., & Min, Byung-Ho. A Study on
the Influence of Spatial Structure on Wayfinding,
The Architectural Institute of Korea, Vol. 14, No. 7,
pp. 53-60, 1998.

[5] Dentzer, S. & Manning, R. Hard times for the
Renaissance Center, Newsweek, Jan, 24, 1983.

[6] Gahngju, Lee. A Study on the Sign System in
Commercial Underground Space
Wayfinding Behavior,
society of living environmental system, Vol. 10, pp.
1-7, 2003.

[7]1 Ha, Sung—Joo. An study on the Space Composition
of the Theme Park-style Shopping Center -
Focused on Designed Projects by Jerde Partnership,
Korean Institute of Interior Design Journal, Vol. 16,
No. 6, pp. 144-151, 2007.

[8] Hegarty, M., Richardson, A. E., Montello, D. R,
Lovelace, K., & Subbiah, I. Development of a
self-report measure of environmental spatial
ability. Intelligence, Vol. 30, No. 5, pp. 425-447,
2002.

[9] Heth, C. D, Edward, H C. & Flood, T. L.
Self-ratings of sense of direction and route reversal

Between

Considering

Journal of the Korean

performance, Applied Cognitive Psychology, Vol
16, No. 3, pp. 309-324, 2002.

[10] Hyo Seok, Kwon., & Jang Han, Lee. A Study of
Development and Validation of the Wayfinding
Ability Test(WAT), The Korean Journal of
Psychology, Vol. 24, No. 2, pp. 1-10, 2005.

[11] Kato, Y., & Takeuchi, Y. Individual difference in
wayfinding strategies. Journal of Environmental
Psychology, Vol. 23, No. 2, pp. 171-183, 2003.

[12] Kevin Lynch. The Image of the City. Cambridge,
The MIT Press, 1960.

[13] Kim, Hack-Jae. The Influence of the Physical
Environment  in

Restaurant on  Customer

Satisfaction Intention of Customer Continuing
Purchasing and Word-of-Mouth (Focus Fast
Food), Journal of Hotel Resort, Vol. 4, No. 1, pp.
203-214, 2005.

[14] Kim, Tae-Hee., & Jang,
Yea—Jin. The impact of upscale restaurant physical

Son, Eun-Young.,

environment on customers' emotional responses
and behavioral intentions, Korean Journal of Hotel
Administration, Vol. 17, No. 3, pp. 71-85, 2008.

[15] Lawton, C. A. Strategies for indoor wayfinding:
The role of orientation, Journal of Environmental
Psychology, Vol. 16, No. 2, pp. 137-145, 199.

[16] Nadolne, M. J. & Stringer, A. Y. Ecologic validity
in neuropsychological assesment: Predictions of

Journal  of  the
neuropsychological society, Vol. 7, No. 6, pp.
675-682, 2001.

[17] Oliver, R. L. Whence Customer Loyalty, Journal of
Marketing, Vol. 63, pp. 33-44, 1999.

[18] Passini, R Wayfinding: A study of spatial problem
solving, Unpublished doctoral dissertation, Pennsylvania
State University, University Park, 1977.

[19] Passini, R. Wayfinding in Architecture. New York:
Van Nostrand Reinhold, 1984

[20] Pine. B. J., & Gilmore, J. H. Work is Theater and
Every Business a Stage, Boston, MA. The

wayfinding, international

Experience Economy: Harvard Business Press,
2000.

[21] Roh, Yong-Ho. Study on the satisfaction and the

intended for
industrial trade shows. The Graduate School of
Kyounggi University, 2005

[22] Su-mi, Park, & Jang-Han, Lee. Navigation
Learning Ability and Visuospatial Functioning of
Mild Cognitive Impairment Patients in Virtual
Environments, HCI, Vol. 2008, No. 2, pp. 1357-1362,
2008.

[23] Takeuchy, Y. Hoko-Kankaku
sakusei no kokoromi: Shitsumon komoku no shushu
oyobi in shibunseki kekkanokento (Constructing
Sense of Direction Questionnaire: 1. Collacting the

determined factors of activities

shitsumonshi

116 1 The Journal of Digital Policy & Management 2013 Aug; 11(8): 109-117



The Impact of the Wayfinding Ability to Use Satisfaction and Intention to Revisit, Recommendation: Focusing on COEX Mall

items examining the results of factor analysis),
Bulletin  of Aichi University of Education
(Educational Science), Vol. 39, pp. 127-140, 1990.

[24] Takeuchy, Y. Sense of Direction and its
relationship ~ with
personality traits and mental ability, Japanese
Journal of educational Pshychology, Vol. 40, pp.
47-53, 1992.

[25] Weiseman, G. D. Wayfinding in the built
environment: A study in architectural of legibility,
Ph. D. dissertation, University of Michigan, 1979.

[26] Weiseman, G. D. Orientation, Path finding, and
Architectural Legibility: A review and theoretical
integration. Paper presented at the 1st international
conference on building use and safety technology,
Los Angeles, CA, 1985.

[27] Wener, R. Orientation in the Built Environment,
Journal of Environmental Systems, Vol. 13, No. 4,
pp. 291-301, 1934.

[28] Yoo, Shin-Young. Architectural plan configuration
and its influence on user's behavior: Way-finding
performance and Architectural legibility, Journal of
the architectural institute of Korea, Vol. 12, No. 6,
pp. 105-112, 199.

geographical  orientation,

vt A KPark, Kyoungha)

B - 20133 2¢ sty FaugR
SFa(F a1 AL

- 201249 69 ~ A (F) o]
A R&DYE A7

<2013 3¢9 ~ @Al ¢ AA S
Azt A1} A

- 201341 39 ~ Al ¢ SeEsl
Agt3] o|x}

- 20081 8€ ~ 2012:d 8¢Y 1 48 Al RIQ1ET) A
g

- Ao B, wHAlE, SR

- E-Mail : pkh7012@naver.com

B

sk

4 = A(Youm, Dongsup)

- 20089 32 ~ @A I e
Faugrs Aus

<2009 7€ ~ Al (FHRAH &
FHENA ALY o)A}

S 011 52 ~ @A 1 FEAARE
Fa=r

- 20123 39 ~ dAA - Tt WA siEta AL

<2011 129 ~ 2012 119 © @=PR3E}3] 7]%0)A}

- 2010 39 ~ 20124 89 : SFrtu, HFrhetar, Al
Shal A}

- Pl Rol ¢ Byl AnREE, wjolgdt

- E-Malil : ydsO02a@naver.com

=

The Journal of Digital Policy & Management | 117




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <FEFFd5a5c0c1b41c0020c778c1c40020d488c9c8c7440020c5bbae300020c704d5740020ace0d574c0c1b3c4c7580020c774bbf8c9c0b97c0020c0acc6a9d558c5ec00200050004400460020bb38c11cb97c0020b9ccb4e4b824ba740020c7740020c124c815c7440020c0acc6a9d558c2edc2dcc624002e0020c7740020c124c815c7440020c0acc6a9d558c5ec0020b9ccb4e000200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee563d09ad8625353708d2891cf30028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f003002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c4fbf65bc63d066075217537054c18cea3002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


