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Abstract

The purpose of this study was to test the determinants of fashion savvy. As determinants, this study examined
fear of negative evaluation by others and self esteem as subject-related variables and consumer confidence in fashion
decisions as the product-related variable. It was hypothesized that fear of negative evaluation and self esteem
influence fashion savvy both directly and indirectly through consumer confidence in fashion decisions. Data were
gathered by surveying university students in Seoul metropolitan area, using convenience sampling, and 311
questionnaires were used in the statistical analysis. In analyzing data, factor analysis and path analysis were
conducted. Tests of the hypothesized path show that one factor of fear of negative evaluation and self esteem
influence fashion savvy directly and indirectly through consumer confidence in fashion decisions. More specifically,
‘fear of negative impression and judgment’ factor negatively influences ‘marketing literacy’ and ‘consumer self-
efficacy’ of fashion savvy, whereas self-esteem positively influences ‘consumer self-efficacy’ of fashion savvy. In
addition, consumer confidence in fashion decisions influences all six factors of fashion savvy. The implications of
these findings and suggestions for future study are also discussed.
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2 A= ol gt zlo] Qe olsiE AlAlsta,
oAb o] Wl gk aukAQl nHA" deF
ol 983t YR E AFslax} df+= Park and Jeon
(2012)2] fashion savvyo] that L Q] oL FofA|
T WA ¢ EA fashion savvyo] APAH HE
el a2z} g} A WA At fashion savvy o] o
AR Adn 222 AL oSS A
Aol A ] thatd A Q1 48R fashion savvy 4
H]ZA} 2 #8353, Macdonald and Uncles(2007)2] Tt
A AQ] consumer savvy AH|AFS] I A S
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stato] A A ] savvy AR TR o] 3]
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of negative evaluation by others), A}o}&2=Z(self
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confidence in fashion decisions)& 35} %ch
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II. Background

1. Personal characteristics

1) Fear of negative evaluation by others(FNE)

Efele] 24 Hlo] gt £eeS ohe A
of oJsf &palo] WHE AL F7} W oA T
AYZFH(Choi & Sun, 2007). ol= AREE0] AFSA
FEAE Al Bl fsiA BrREAY e =
Ao gt Fee 24 AFE]E E¢K(social anxiety)
2 9Ju|gtc American Psychiatric Association, 1994).
AAAE o215 BAH Blel U3t Felg
o] At3]A Eete] FAlo] H der Hu gl
+=4|, Rodebaugh et al.(2004) o] & AFHog
Rolsith AslEere AHshs S B
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7}t th(Leary, Kowalski, & Campbell, 1988). Hirsch
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sl

=~

=

© BYsle] FH QEolyt o]
22l e} A4l vlaskal, BQle] H7HE Fol
Ap41e) om A S A HER o] Al7|ol= B
Q1o Hrtell RIZSHA whg-stn, Rl F 7t
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e

SAA Wb e Fole, AolEgut OBy AAlgtel s HARSAT

S AAle) SR g Berell LA o] Adse
E-9KSchenker & Leary, 1982)0] HAW7]e ¢ 7
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Q1 24H Bolol gt Feigol AAH o ot
1A} ol 85 B8 Y o 71tk= Gilbert and Meyer
(2003)9} o] omt yhejof JoFE = AoE U
Btk Fadrlo] didshs AtilS e R
Shin and Chung(2007)+= 42 H7}ol| gt F2
gol nhzx) she S} 49 WA L, 4l
A4 BEIE B4 A} LS W 1
gug 2 dAie Fadr)el geds ddes
eele] Htol dhat £ gol 9 %
23F =521 Q& et Bt 4

T &l
A}A17Y3} fashion savvyol 9EFS & Aol=kal 7Hy
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Ol E o FH Brof Aol S wA Aol
whsolch 2 205 ol4e] o4 g L 20
g7} B4 EME 4=8(acceptance of fashion trends)
o] 7} = th= Shin and Ryo00(2005)2] HA-+A M=

A7 o] FE&4=2 fashion savvy2] Agko] =& Ao
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2) Self esteem

Aok 5 (self esteem)e: A1) B4} 52
ohat A Azboleka Aelg 4 YlckFowler
& Fowler, 1996). AropEF1H-2 Apol7ld o] F71H4]
TARARA e ER5E, A7]7h RS Fof
3l A= uhslo 2 (Kahng, 1995), 3t 7j2lo] =}
Alof sl S A ez A7kl e AEE 9
$HcH(Rosenberg, 1965). o83t zfolEZ7ro] A
stA o g2 AEHA YA FYZ(Kim, 2007), $2(Jeong
& Son, 2002) & theFet FEHHe] IS B
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2. Clothing related variable: Consumer confidence
in fashion decisions
AH|A}9] Z}AIZH(consumer self-confidence)-2 A}
A Fol AR Gl sy BAFHE HEE 9
vjstne AnAYES olsishe 71 Fast )
go g dhol56] 2] a1 Qlth(Bearden et al., 2001). -
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TEhA 2 ATOIH LA RS AolEEt
o] YL WS Aolgtal B, EFF AfolEFE7to]
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3] Brockner(1979), Koydemir-Ozden and Demir(2009),
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I1l. Methods

1. Hypothesized model

H o= Y 2-& AR} fashion savvy AH] A}
o gist Zo] Y= ol AAEH7] Yot fashion
savvy2] AAHLE 915]31%} Slc) B AL fashion
] Aol el wpel el
1 7kl G g, Aoy e

;Y
o
i3

Y
o{x
lj—r‘

Z¥o] fashion savvyol & %¢l Ofls]:g
2 W oopde], SEhy Wl oE ) A

B35 7120 JFe Zrh= Ao RA (Fig. 1)}
Zom, AFEAE o2 Zrh
ATEA 1: Bl B Hrlol gt Felg

A17+1} fashion savvy

2. Data collection

B AT AR S g5kl A8t 2 Al

Personal Characteristics

Clothing Related Variable

Fole, AoHEFU B Aol BRI

Sk 574]%1&101] *H’—Q SEAY] Hatrdge vt
21.69A|(S.D=2.18) o1, FA 9
2 218%(70.1%) ] T}

SHAF2] fashion savvy 2> 60.64(S.D.=8.80)
A 2t Fh(median)Ql 57RCh 2 A UERT
ok E3F Q1Y B A Frto] tigt £ ¥
FE 41.59(S.D.=8.39)2 %7} 3ol 36K =& H

ojgleh. Egh AokEF3t Hat2 15.68(S.D.~2.81)

2 7 el 1280} B2 wolglal, oE ) 2}
Al ke 10.32(8.D.=2.25) 2.2 F7F gl 9K}
2 = debdth oty 2 A SEAE
fashion savvy, B}Q19] B 7ol tfal T,
AopE, oETu) AHAlge] w2 aHAEaL
o ok

o
of.
~
)
2
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2
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3. Measurement and analysis

A ER]+= fashion savvy, EFQIS] FAA W7t
it T, Aok, oE A, dE
A A Hapo] tigt 23 E£3H5H3ITh Fashion savvy
+ Macdonald and Uncles(2007)0] 7|53t consumer
savvye] 197 R84S A sko] ol &kt 7314
o e AR 38 e 4Sad 284
2Rl HEYH S, mARAEAL A4 389,
aHA A7) 3% 3%52} SHA Y 3o ®
S ATk ERE FA A o] tfeh 72 Leary
(1983)7} 7&gt 12—%'0‘94 ERQlo] FAg A Hret
UAE T AEYAE AAR Hole 2%
o2 FAE L) RofEE72 Goodey and East(2008)

_lZi
’l

Fashion Savvy

Fear of Negative

\
"

Evaluation by Others

Self-Esteem

Consumer
Confidence in

Fashion Decisions h

A4

Fashion Savvy

<Fig. 1> Hypothesized model
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83 323 ARGl e, o E St A4zt
= 3E3RS 0°Cass(2000)2] Atof 7)&x8) ot
25}e] A A8t 0°Cass(2004)2] B35S ALE-3}
gtk Apol2E7re 74 Likert 0.2 2 E|glon],
172 A3 oflrp oA 78 ‘o $- g b R =
wfoleh T3t OBt 2417 53] Likert 2

%
® ayssion, 182 U ohicol sge

- 2P R SAEG maA JeTt 225
£ fashion savvy, §-34 g7}l o3t &

=etg, ol
£37, ouo) 44| Be AL ol
ejele] 2AH Bolol dat Fele Sgek
HE2A Ao T hAS AP ol AR}
3l Itk(Carleton et al., 2006). Watson and Friend
(19697} 7pakat A=t 30749) 29186l 5& of
Ue) ggem TAE gt 1 FolA 177
of BRe BEAJLOR Felss Lrl=AS

2 E5H= A E(straightforwardly worded) £& O &
FAEo] 9o, 1340] RS A Al oo

2 A= A3 A (reversed-worded) FE3Fo 2 L
45o) 9tk Leary(1983) o] 59] HEE 7hes)
A et 958 FA42 Bl ek 72 (Brief
Fear of Negative Evaluation: BFNE)% N353 k.
5% FAA gkl itk FElw %2 307 &
@ T 2295 AddEste] A oty 14, “wl
$ IYhol SHE Sk 54 HER TR
1o H(Hong et al., 2011), 87§19 HAE &3} 4
Mo Q- EgFoz = o] Qi) Leary= Watson
and Friend®] H 9} z}Ale] Th&d o] AlubA|
G796 8 HolFHA T AHEe] AeaE &
A (psychometric properties)©] # 2] Zthal s}l
E3F Rodebaugh et al.(2004)&= Ao o] v]= o
WSS WoR F AR vu, BAT A3k
Watson and Friend9] Z =7} 21918 9] FEH S
o 2 QI3 Likertd& AMEsto] 1Al =31 Leary
o Hurt o we AnE AUty st o
Shal 2 Aol ERRle] 24 Hto] gt el

2 2] Slote] Leayrt e HES A8
stRom, 47)e] Ay 2%l digt S 54
B4 Al 43 recoding) S T

E 3= Park and Jeon(2012)9] fashion savvy I
Aol Higt FEHAFo| R APAFolM F4,

Rk 101

A8t fashion savvy®} QlLEAA H4E Ogj2
AFgatgct. B8] AREHo] 9lo]A] fashion savvy
[0 A] fashion savvy ZTof gt &Ql& QQ1EA
Ak e ATAE L 67 2l ia, o
A HEYH, 22 HEYH, upAR A4,
A7) §5, AulA 7l B AT] HREA
A ARE-SH T whebA] fashion savvy 2} Q178712
WS ALt R A Frbol tiet Fee, AohE
%71, oBo) A Wgo] HhalA FRH 2l
E X(exploratory factor analysis)= AAJgH 3, &l
2] Q2 9l¥4(confirmatory factor analysis)2 AIA|5}
et Hol A 249 FAA 2= SPSS 18.0 &
=5 E B} wewA 34
= g1z g n 7Hd
ARTE B4 99 FEPAY 292 o
4319=d, ol 3t AMOS 18.0 Z2I1HS
AHg STk B FPEe Adhemn 29
(maximum likelihood estimation)& ©]-&3}%1 o, #
=9 29 AYE W3S ¢
root mean square residual(RMR), goodness-of-fit
index(GFI), adjusted goodness-of-fit index(AGFI)2}
tucker-Lewis index(TLI), comparative fit index(CFI)
5 etk 83 AP Ba] QoiA o
Fal ALo A A 28 H4=2l fashion savvy?} FNE
o 4% Q0] i old G 2E B50l 4

!

3f] Chi-square statistics,

IV. Results and Discussion

1. Exploratory factor analysis

ehele] 244 Bobo) et Felgo] dhat §e
A QolEA A= (Table 1)7} Zt}l Rodebaugh
et al.(2004) T 79 Q¢log HESE Ao| 3t
Mo goler RRdte ARG Aol o #rt
£ AL HEEd, B ATE 0|53 Zo] F A
FEEgo, 258 2YE 87
e feloz FyEgon,
el A BapEol @ el aelow F4E)
t}. 124} Rodebaugh et al.(2004)2] e} 22 &
QI ol W AE Q Ql(straightforwardly-worded factor)’
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{Table 1> Factor analysis of FNE
Factor
Factor Item loading
I am afraid that people will find fault with me. 824
I am afraid that others will not approve of me. 822
Sometimes I think I am too concerned with what other people think of me. 810
Fear .Of When I am talking to someone, I worry about what they may be thinking about me. 781
elxl/jfs;t‘i/:n I am usually worried about what kind of impression I make. 780
I am frequently afraid of other people noticing my shortcomings. 758
I often worry that I will say or do the wrong things. 702
1 worry about what other people will think of me even when I know it doesn’t make any difference. | .664
% of variance explained = 40.66, Eigenvalue = 5.86, Cronbach’s @ = .91
Other people’s opinions of me do not bother me.(R) .867
rlfee;:ti(\)/z I am unconcerned even if I know people are forming an unfavorable impression of me.(R) .806
impression | I rarely worry about what kind of impression I am making on someone.(R) 775
and judgment If T know someone is judging me, it has little effect on me.(R) 771
% of variance explained = 24.22, Eigenvalue = 1.93, Cronbach’s a = .84
(R) means reverse scoring
3} ‘A3 2 0)(reverse-worded factor)’ & A}&-5}7] {Table 2> Factor analysis of self-esteem(SE)
urhs 7 2Qle] S3H el WS BRehs p—
0102 Pystgch A WA 891 Hme) spg Vbl frem loading
Al oheFel Fejol By A Hrtol| gt Rl I can do many things well. .882
o8 gE HE o] A=mi} vt ‘R A Hrlo esstzgn I feel good about myself as a person,| .846
et FEFer gysidied, & A 292 I am looking forward to the future. | .807
FAA Qg wheko] tigk F2Fof tigh 3o % of variance explained = 71.48,
o2 c2HAZ oAby ot gt Feeror o Eigenvalue = 2.44, Cronbach’s a = .60
Wkt AA AHE-L 64.89%% 21, Cronbach’s
e 77+ 91, 842 UbebgTh H2s e 79 Qolo] 2EE 9T, EAWEEe 1}
AotEgiat ojmpn] Aol e HEA  obEFRro] 71.48%, OEAAlo] 7523%2 hehyt

o
3

A4 A3z (Table 2), (Table 3)3} At} &=

t}. Cronbach’s o=

{Table 3> Factor analysis of consumer confidence in fashion decisions(CCFD)

77} 60, 842 Ufeptet.

Variable Item Fact.or
loading
Consumer | When considering fashion clothing for purchase I am confident that I would make the right choice| .908
fi
eon 1deT1ce I am confident I would choose the right brand of fashion clothing. .859
in fashion
decisions | I have confidence in my ability to make the best choice concerning fashion clothing. .852

% of variance explained = 76.23, Eigenvalue =

2.29, Cronbach’s a = .84
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2. Confirmatory factor analysis

Al Het A & Aol 23 RE HapEol
st A3 X4 (Table 4)9} 2T} Fashion savvy
of thgt A Aol = & A+ Ay
-2l Park and Jeon(2012)2] Lol A o]u] =ujf of
e e BEAS dEohal AdAdole
wAI7E Q2= SRk Bhele] A Frtol gt
T2l T Ao golog TR IRl 23} 8
AF aEAS ANt BHlH QoA A
Al A}, RMRZ .05 o]st=2 Uebgal, ohE 2
2] Z|4(GFI, AGFL, TLI, CFI)7} 2% 1¢] 717,
AGFIE 0] 7M7) trehubA] H2le] gz
UrERTRL & 4 glek AolEFE A o= 5
AL 7h AAS0] 2 Eato] 30| nE A5
©7} 002 A4k A pgkat AGF, TLIZL AJA|H]
A XA, GFI€}F CFl 2 AR E o] ghol 15 Hol

1 gick JEu TagA By ddacle
2 2ol At 3709 ZHUSE At
W A Zhsaheka Bl 90w (Bae, 2011), F
=9 Aol FAZE glekn Bk

3. Path analysis for hypothesized model

7HdstE Aol taf YA REPom
A3 A3t 7HdstE 72 A= s FARSeE
o o3t E=3H Alr(regression weights)E
AAE 2EnE 2 (Fig. 2)9F 2ok E3F 2F W
ol gt A3Hd At (Table 5)9F ok 27
44 myom BAsid lold 4EE 47|
Z>(modification index)®l| QJ8] =X 57} 2 4 &
o2 pAste] ®Y o At AFEskqltt ol
TRl s s A Alolle SR

d

B earet A et FHwF AL o4 gttt
7HAEtE A2 digh e
(Table 5)& HWH, y*= 001
OJ&bA YERSEaL, RMR2 .05 o]/4e
d

o]

_Orlv‘

fu
oy 4

2

i)

|o

il

do o

CFI7} AR5 who] o] 835} 2 (Bae, 2011),
2EO] CFl= 932 Ueyly] gz #4523
TFEEHA 2o AgeE wEAXIth 19
T GFI9} AGFI7} .90 ujgto]Z|ul, 90¢] # o] 717t
A eih Aghee] FzolA S8 THseheha
21}

FrE o)A thEAFTA R (squared multiple corre-
lation: R*)> ZZPWpEo] FLHHRE oju Hr
Argste=7E UeEbdch wheba] o E -t ApAlZHS
A F7te] it Fee aQld AolEsitol
ojsl 2207} AL Utk Ea HF Faea)
fashion savvy®] @<1Q1 A A%k 67%, T U
EQ7)at uAIRAEALX] AL 343%, A7) S 31%,
2Rl UEYAE 30%, 2u|A7] s 23%7F 5
Hx kol gt Fef g ol me A o
&) A= ek Fashion savvy 29159 th3A)
TA}50] 2304 672 YERE A= fashion savvy
o] BAbo] B wmyo] EIgt APH4Eof o3
2 A9EI QIS oujsteg 2 A9 997t
=tk dgjEg 2 AFoAe w2 Ay} 3
A (Table oA 2 AT 20| £ HPEE 1
Qo2 sl dweo] szt 3 Esick @ 4
oh;]..

FAZwFgol gt 4 21l (Fig. 2)& HH

o
LM | A=Y
A2 O0F A O

Zc;“iﬂ‘l“é_ ]-‘l‘ )

Mo rir rlo 4

b4

g ol AAstAY FAHeEe 5423k 2t fashion savvy 2] 2 ok 5= ik R E o
of AAsHH 2, Bae(2011)7} A|A|RE vle} o] = Zholl gt T 913t ApopEFgto] A
{Table 4> Fit statistics for measures
Measures x? p RMR GFI AGFI TLI CFI
Fashion savvy 248.05 .00 .05 93 .90 91 93
FNE 100.04 .00 04 95 92 971 98
SM .00 .00 1.00 1.00
CCFD .00 .00 1.00 1.00
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FNE

Fear of Negative
Evaluation

Fear of Negative

Impression &

Judement

Self

Confidence

Fashion savvy II: E}Q19] 542 g7tof ot Fols, AotESat &=t xpAlgol - B4 2ok

Fashion Savvy

Fashion

Sophistication

Interpersonal
Network

Competency

Consumer

Online

Network

Marketing
Literacy

R=.34

Consumer

Esteem

R*=23
*p<05, ¥p<01, ***p<.001

Self-Efficacy
R2=31

Consumer

Expectation

<Fig. 2> Path analysis for hypothesized model

{Table 5> Fit statistics for model in Fig. 3

Measures 22 P RMR GFI AGFI TLI CFI
N=311 .926.00 .00 .06 .87 .84 92 93
(—.14)E E =4, o]= Brockner(1979), Koydemir- 78 fashion savvy 2] #}7] £Fof ZH Aol JiFS
Ozden and Demir(2009), Choi and Sun(2007)2] < 2L 7o B2 olBlu) AR E) 7HE 20l
TS gk A W) o TGl WA ggs 2L oz ekt o4l Axh FolA
w89 gAY 219 Bl Ee A AR Qg kol tig et AlokEF &
(48)7} UEFt+=tl, Hong et al.(2011)> &+ 2.210] ¢lo] fashion savvy2] st 7] Q<la} T 7} Qeloqt
F42 Grte] gt FES gotEr] $13 Aol AFL 2 AL Park and Jeon(2012)9] AH]%} T
i, o]E2Ho®m Zr2 QRle £3k= Zol7| Wi 9% 5 ERQlo]l FHiEE =33 nAwEo)
AT A 7L ook stk 3SiTh fashion savvy®] E QQlof Fol&2l oIS =

FA QI kel gk ol 991 fashion A3} wjmasl 2 4 9ir} &, Aua R W4
savvy Q| mHAIR/AFL A A, A7) 3o AR AL 7} fashion savvyol] Z7 &9l 93k ¢ Wo| ZErhal
Ve F= A2 =8 A5 AdE S8l i B S glong upfe: ARk AT MF
Y e = AR Ualth B AotEF o miAE A2RE dste Zlo] antAd Aol
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V. Conclusion
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