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ABSTRACT

Augmented reality, which has recently drawn great attention, has a long history in technical terms.
However, the latest emergence of mobile augmented reality using smartphones is allowing people to
access augmented reality more easily and faster than ever. However, a review of existing studies shows
that most of them have focused on the technical realization of augmented reality, whereas few studies
have dealt with how users perceive augmented reality. For users, augmented reality is a means of
knowledge transfer, which enables the experience of more abundant reality by providing additional
information sources to objects or landscapes. Therefore, the element of experience must be considered
for the perception of users. In addition, the current augmented reality technology certainly provides
users with more fun than any other existing technologies. In this regard, this study intended to divided
experiences not only into sensory experiences, but also into entertainment, educational, escapist, and
esthetic experiences based on the experience economy theory suggested by Pine and Gilmore (1998).
Moreover, this study intended to examine whether mobile augmented reality applications, which are
highly popular as a means of the experience economy, influence the usefulness, convenience, and
enjoyment perceived by users, and to identify which of these cognitive elements influence usage

intentions.

Keywords : Mobile Augmented Reality, Experience Economy, Hedonic Information Systems, Smart Tourism
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