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ABSTRACT

As an emerging e-retail model, private shopping malls are transforming the traditional retail
systems. These malls are expanding in Europe and the United States and have recently arrived
in Korea. This study investigates the relationships among the usefulness of SNS(Social Networking
Sites), shopping values, and purchase intentions for fashion products in private shopping malls.

The analysis was based on a survey of consumers, aged between 20 and 39, who recently pur-
chased fashion products from a private shopping mall. Two hundred samples were used in the
final analysis. The study employed descriptive statistics, Cronbach’s alpha, confirmatory factor
analysis, and structural equation modeling. The relationships among usefulness of SNS, shopping
values, and purchase intentions was verified through structural equation modeling. More specifi-
cally, the usefulness of SNS significantly influenced the utilitarian shopping values as well as pur-
chase intention of fashion products. Utilitarian shopping values, in turn, significantly influenced
hedonic shopping values and purchase intention. Further, hedonic shopping values had a sig-
nificant effect on purchase intention.

Key words: private shopping mall(Z2}o]8l 3 &), purchase intention(7¥ 2] %),
shopping value(sx 7}x]), social commerce(4 717 22), usefulness of SNS(SNS f&4)
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