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Abstract

Recently, the majority of leading companies has a strong interest in SNS advertisement. Therefore,
the purpose of this study was to classify lifestyle of SNS adopters in order to support establishing
companies’ SNS advertising strategy. According to the analysis, (1) SNS advertisement’s attributes
(Entertainment, Irritation and Credibility) are affecting the Advertising Value, similar to a Mobile
advertisement, and (2) Major SNS advertisement's Advertising Value depends on the lifestyle. The

results show that : (1) self-express lifestyle is affected by Irritation, and that (2) information collected
lifestyle is affected by Entertainment.
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