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Abstract

The purposes of the study were (1) to identify the market segments of home meal replacement(HMR)
consumers based on purchasing selection attributes and (2) to investigate demographic characteristics and
purchasing behaviors unique to each segmented market. A total of 266 responses were used for data analysis
using SPSS 19.0. Data analyses included frequency analysis, chi-square analysis, factor analysis, cluster
analysis, MANOVA, and discriminant analysis. The result of the factor analysis showed four important
dimensions in selection attributes: food quality, design, convenience, and accessibility. The results of the
cluster analysis identified two HMR market segments, namely, highly involved HMR consumers and lowly
involved HMR consumers. Highly involved HMR consumers considered all the selection dimensions more
important than lowly involved HMR consumers. In addition, these two groups showed different demographic
characteristics and purchasing behaviors. Managerial implications were provided.
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Variable Frequency %
Gender
Male 80 30.1
Female 186 69.9
Marital status
Single 111 41.7
Married 155 583
Age
20's 74 27.8
30's 58 21.8
40's 92 34.6
50's or older 42 15.8
Education
High school degree or less 54 20.5
Two year college degree 47 17.8
Four year college degree 145 54.9
Graduate school degree 18 6.8
Annual household income
Less than 2 million won 28 10.85
2 million won-4 million won 117 45.35
4 million won-6 million won 85 32.95
6 million won or more 28 10.85




58 = z2] e8] Al 1978 Al 23(2013)

{Table 2> Results of factor analysis of HMR selection attributes

Items Factor loadings ]iliiré_ Varlanc?%e;( plained Cr(;rllrl))}?;:h's
Factor 1. Food quality 5.147 28.594 0.819
Sanitary quality(4.27%; 0.83") 0.831
Display of expiration date(4.28; 0.86) 0.763
Freshness(4.22; 0.81) 0.729
Neat and clean appearance(3.53; 0.91) 0.645
Taste(4.27; 0.80) 0.624
Superior nutrients(3.42; 0.95) 0.605
Factor 2. Design 2.703 15.016 0.827
Type of food(3.42; 0.80) 0.868
Display of food(3.47; 0.86) 0.867
Origin mark(3.66; 0.83) 0.756
Neat and convenient container(3.43; 0.85) 0.642
Facor 3. Convenience 2.165 12.027 0.789
Time saving(3.70; 0.96) 0.819
Degree of cumbersomeness in intake process(3.49; 0.89) 0.790
Easiness of intake(3.65; 0.90) 0.733
Reduction of labor(3.68; 0.99) 0.708
Factor 4. Accessibility 1.206 6.701 0.763
Proper amount(3.79; 0.89) 0.829
Easy access to purchase(3.79; 0.83) 0.691
Proper price(4.01; 0.75) 0.689
Menu variety(3.46; 0.85) 0.521

Total variance explained: 62.338(%)
KMO(Kaiser-Meyer-Olkin)=0.749; Bartlett's test p=0.000

b -
“mean; ‘standard deviation
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<Table 3> Summary statistics of cluster analysis of HVMR selection attributes

59

Food quality Design Convenience Accessibility
HCA
Cluster I'(n=108) 4.22°(0.48%) 3.86(0.51) 4.27(0.45) 4.08(0.50)
Cluster 1I°(n=158) 3.85(3.85) 3.25(0.67) 3.19(0.55) 3.55(0.63)
K-means
Cluster I(n=130) 4.29 3.89 4.08 4.11
Cluster II(n=136) 3.72 3.12 3.19 343
K-means significance 70.193 124.819™" 155.160"" 103.043""
t-test
Food quality Design Convenience Accessibility
sk ek sk

I-11 sksksk

Pillai's Trace=0.662(p<0.000)
Wilks' Lambda=0.338(p<0.000)

Hotelling's Trace=1.962(p<0.000)
Roy's Largest Root=1.962(p<0.000)

“Active HMR consumers; "Moderate HMR consumers; ‘mean; dStandard deviation; ***p<04001
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{Table 4> Results of discriminant analysis of HMR selection attribute clusters

Discﬁminant Eigenvalue Canonif:al Wilks' N P
function correlation Lambda
HMR selection attributes 1 1.962 0.814 0.338 284.494 0.000""
Standardized canonical discriminant function coefficients

Food quality 0.453

Design 0.579

Factors Convenience 0.770
Accessibility 0.286

*Hit ratio: 97.7%; Cross-validated: 97.7%
™ p<0.001
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{Table 5> Cluster differences by demographics

Variable Cluster 1 Cluster 1T X p

Gender 2.227 0.173

Male 27 53

Female 81 105

Marital status 0.274 0.615

Single 65 68

Married 43 90

Age 17.482 0.001"

20's 30 44

30's 32 26

40's 40 52

50's or older 6 36

Education 24.707 0.000"

High school degree or less 8 46

Two year college degree 17 30

Four year college degree 72 73

Graduate school degree 11 7

Annual household income 3.909 0.418

Less than 2 million won 10 20

2 million won-4 million won 47 72

4 million won-6 million won 39 48

6 million won or more 12 18
Missing values were not included in the data analysis.
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{Table 6> Cluster differences by purchasing behaviors
Variable Cluster 1 Cluster II X p
Frequency of purchase 9.364 0.009"
More than twice a week 44 69
Once a week 38 31
Once a month 26 58
Purpose of purchase 29.937 0.000
Ordinary meal 44 63
New and various food tasting 12 11
Having good time with family/friends/colleagues 10 56
Saving time and efforts for meal preparation 42 28
Place of purchase 11.408 0.022"
Department/takeout store 7 28
Discount retail chain stores 56 62
Convenience store 18 31
Grocery store 9 6
Delivery 18 31
Companion when intaking 9.977 0.019"
Alone 19 16
Family/relatives 65 82
Colleagues 6 8
Friends/couples 18 52
Types of HMR Product 9.021 0.108
Korean 46 80
Western 29 32
Japanese 6 13
Chinese 24 21
Others 3 12
Cost of Purchasing 2.910 0.573
Less than 5,000won 25 43
5,000won-less than 10,000won 36 49
10,000won-less than 15,000won 21 29
15,000won-less than 20,000won 9 20
More than 20,000won 17 17
Missing values were not included in the data analysis.
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