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Dynamic Strategies for Enhancing Apartment Brand Equity in Korean Housing Market
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Abstract

Apartment brand has been used as a new strategy in Korean housing market to fulfill customer's changing needs
for buying houses, A number of construction companies have succeeded in brand awareness and image building,
however, they still struggle to establish brand loyalty and manage brand equity elements in balance, The purpose
of this study is to analyze the brand equity building process of apartment products in Korean housing market and
determine causal relationships among variables to propose strategies for long—term prosperity of the construction
companies, System Dynamics modeling method is applied to describe how variables affect and are linked to each
other in terms of building equity and enhancing company profits from customers' brand awareness to brand loyalty.
Based on the analysis model, strategies for construction companies depending on their market share were proposed
and this may support the company to achieve financial success and competitiveness among its competitors in the

fast—changing market,
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