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ABSTRACT

The purposes of this study were to explore the differences of consumer characteristics and
expenditures on local food between large scale stores and direct sale stores selling local food and
to find some influencing factors on the expenditure on local food from both consumer groups. First,
the levels of perceived attributes of local food were high for both consumer groups but were much
higher for consumers from direct sale stores of local food. For food consumption patterns, consumers
from direct sale stores presented higher levels than large scale stores and were found to be
significantly different. Food choice motives were found to be significantly different in both groups.
In addition, for the consumer characteristics, age and living with children under age 18 were found
to be significantly different between both groups, while sex, education and household income were
not. Second, expenditure of local food from direct sale stores was found to be significantly higher
than large sale stores. Finally, expenditure of local food from large scale stores was found to be
significantly influenced by age, price and seeking well-being, while expenditure of local food from
direct sale stores was found to be significantly influenced by age, availability of local food, seeking
cuisine, seeking satiety and sensory appeal.
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Table 1. Variables

Variables Contents
Expenditure Expenditure of local food per month(won)
Items Cronbach’s @ Measurement
Local food is fresher than general produce.
Local food is safer than general produce. Product 0813
Local food is healthier than general produce. characteristics ’
. Local food is more tasteful than general produce.
Perceived . . .
attributes of Local food is more expensive than general produce. Price
local food Buying local food is more convenient than general produce.
Local food has more various kinds of products than general Availability 0.749
produce.
Local food contributes to communication with local residents. Support of
Local food provides retailers with job security. local economy 0.550
Local food creates new job opportunities in local area.
When I eat out, I like to order the food I already know. Seeking 0.647
I enjoy conversation at meals. pleasure ’
What I expect from food is primarily energy for work. Seeking
The type of food is as important for me as well as how . 0.502
ST satiety
filling it is.
I eat fresh vegetables and fruits daily.
Food I take care not to eat food with high cholesterol content.
consumption I count calories to keep my weight under control. Seeking 0.741
pattern I use rarely condiments for cooking. well-being ’
I usually purchase environment-friendly food although it is
expensive. 5 point Likert
I like trying new food. scale(do not
I like unusual, exotic dishes. Seeking 0.705 agree at
I try to cook food beautifully. cuisine ) all-completely
I try to collect information for food enthusiastically. agree)

It is important to me that the food I eat helps me cope
with stress.
It is important to me that the food I eat helps me relax. Mood 0.889
It is important to me that the food I eat cheers me up.
It is important to me that the food I eat makes me feel good.
It is important to me that the food I eat is easy to prepare.
It is important to me that the food I eat can be cooked
very simply.

It is important to me that the food I eat takes no time to prepare. Convenience 0.845
. It is important to me that the food I eat can be bought in
Food choice .
. shops close to where I live or work.
motives . i
It is important to me that the food I eat smells nice.
It is important to me that the food I eat looks nice. Sensory 0.884
It is important to me that the food I eat has a pleasant texture. appeal ’
It is important to me that the food I eat tastes good.
It is important to me that the food I eat has been prepared
in an environmentally friendly way.
It is important to me that the food I eat has been produced Environmental 0.829
in a way which has not shaken the balance of nature. protection ’
It is important to me that the food I eat is packaged in an
environmentally friendly way.
Sex Male, Female
Age 20’s, 30°, 40°, 50°, more than 60’
Education  Less than high school graduates, higher than college graduate
Annual Less than 1500, 1500- less than 3000, 3000- less than 4500, 4500- less than 6000, 6000- less than 7500,
income
(10,000 won) More than 7500
Children

under 18 Yes, No
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Table 2. Perceived attributes of local food, food consumption pattern and food choice motives by retail stores

Mean(SD)
Variables Large scale store Direct sale store t value
(N=193) (N=220)

Product 4.135(0.62) 4.57 (0.54) -7.527%%*
Perceived attributes ~ Support of local economy 3.919(0.73) 4.345(0.66) -6.234%%*
of local food Availability 3.308(0.93) 3.952(0.90) -7.156%*

Price 3.520(1.01) 3.060(1.31) 4.03 **

Seeking well-being 3.629(0.71) 4.133(0.60) -7.691%*
Food consumption Seeking cuisine 3.712(0.61) 4.001(0.64) -4.7715%*
pattern Seeking satiety 3.114(0.91) 3.482(1.01) -3.856**

Seeking pleasure 3.927(0.64) 4.048(0.64) -1.898*

Mood 4.015(0.59) 4.283(063) -4.393%*
Food choice Convenience 3.763(0.73) 3.946(0.81) -2.403*
motives Sensory appeal 3.717(0.67) 3.937(0.80) -3.026%*

Environmental concern 3.934(0.65) 4.336(0.69) -6.057**

*: p<0.05, **: p<0.01
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Table 3. Demographics by retail stores
Frequency(%) Frequency(%)
Large Direct ) Large . 5
Variables scale  sales X Variables  gogle  Direct X
store store Total stor sale store Total
(N=193) (N=220) (N=193) (N=220)
Male 68 88 156 Less than 75 80 155
(352) (40.0) (378 high school  (389)  (364)  (37.5)
Female 125 132 257 Hicher th
Sex (64.8)  (60.0) (622) 99 Education collgleeit o 118 140 258 0.27
g (61.1)  (63.6) (62.5)
graduates
Total 193 220 413
(100)  (100)  (100) Total 193 220 413
(100)  (100)  (100)
20° 35 8 43 Less than 44 27 71
s (18.1) (3.6) (10.4) 1,500 (22.8) (123) (172)
30%s 29 43 72 1,500~less 52 56 108
(15.0) (195 (17.4) than 3,000  (269) (25.5) (262
40°s 54 55 109
(28.0) (25.0) (264) 3,000~less 43 56 99
Age 32.20%*
, 62 75 137 than 4,500 (22.3)  (25.5) (24.0)
S0 (G2.1) (41) (33.2)
More oo 39S ﬁl‘:‘;“mai 4,500~less 29 40 9 o5
than 60’s 177 (12.6) (10,000won) than 6,000  (15.0) (182) (16.7)
Total 193 220 413 6,000~less 15 20 35
o (100)  (100)  (100) than 7,500  (7.8)  (9.1)  (8.5)
122 115 237 More than
No 62 (23) (514 7.500 105.2) 21(9.5) 31(7.5)
71 105 176
Children Yes 5.03*
(36.8) (47.7) (42.6) Total 193 220 413
ota

193 220 413

Total (100)  (100)  (100)

(100)  (100)  (100)

*: p<0.05, **: p<0.0
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Mean(SD)
Variable Large scale store Direct sale store t value
(N=193) (N=220)
Expenditure of local food
(10.000won/month) 7.55(8.46) 14.37(13.48) -6.239%*
Frequency(%)
Variables Large scale store  Direct sales store Total X’
(N=193) (N=220)
None 57(29.5) 3( 1.4) 60(14.5)
Expenditure of Less than 10 63(32.6) 76(34.5) 139(33.7)
local food 10-less than 20 39(20.2) 76(34.5) 115(27.8) 69.961%*
(10,000won/month)  More than 20 34(17.6) 65(29.5) 99(24.0)
Total 193(100) 220(100) 413(100)

**: p<0.01
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Large scale store Direct sale store

Expenditure(won) (N=193) (N=220)
£ (SE) B (SE)
Constant -6.156(6.35) -9.46(9.25)
Sex 1.147(1.28) -0.421(1.71)
Age 1.545(0.64)* 1.877(0.90)*
Income 0.186(0.45) 0.784(0.58)
Children -1.527(1.27) 2.705(1.73)
Education 0.280(1.47) 0.760(1.95)
Product -0.321(1.17) 1.550(1.75)
Price -1.184(0.59)* -0.989(0.64)
Perceived attributes
Support of local economy 1.279(1.05) -1.672(1.52)
Availability 0.160(0.79) 2.197(1.11)*
Seeking well-being 2.573(1.10)* 1.933(1.87)
Food consumption Seeking cuisine -0.324(1.13) 3.678(1.69)*
pattern Seeking satiety -1.010(0.74) -1.906(0.93)*
Seeking pleasure 1.226(1.07) -1.003(1.35)
Mood -0.150(1.32) 0.352(1.99)
Convenience -0.509(0.94) 0.776(1.29)
Food choice motives
Sensory appeal 0.295(1.07) -2.654(1.37)*
Environmental concern -0.034(1.16) 0.332(1.49)
F 2.635%* 1.854*
R’ 0.204 0.135

% p<0.05, **: p<0.01
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