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Abstract

The purpose of this study is to verify effects of female college students' self-image on
appearance management behavior and investigate the differences caused by TV
involvement and entertainer imitation on the appearance managing behavior. Respondents
of the survey were 424 college females living in Seoul and Gyeonggi province. For
statistical analysis, factor analysis and multiple regression were conducted using SPSS 18.0
program.

The results of this study are as follows: First, self-image among college females were
composed of 5 factors, which were active image, feminine image, intelligent image, gentle
image and modern image. Second, college females' self-image influenced on skin
management behavior, hair management behavior, make—-up behavior, clothing behavior and
weight management behavior significantly. Specifically, as respondents' active image and
modern image are getting higher, they tend to perform skin management behavior, hair
management behavior and clothing behavior. As female students' intellectual image and
modern image were getting higher, more positive effects were found on make-up behavior.
As female students' gentle image and active image were getting higher, there was more
positive effects on weight management behavior. But, female students' self-image didn't
show significant effects on cosmetic surgery behavior. Third, when subjects’ TV
involvement was high, self-image made greater effect on skin management behavior and
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Forth, when entertainer

made greater effects on skin management behavior, hair

: college females(O1CHAY), self-image(XtJ10101Xl), appearance management
behavior(21222I8S), media involvement(0ICI01204), entertainer imitation

management behavior, clothing behavior, make—up behavior, weight management behavior,
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cosmetic surgery behavior than those with low TV involvement.
cosmetic surgery behavior than those with low entertainer management.

imitation was high, self-image
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Appearance managing
behavior

Self-image TV involvement
(high/low)
- Active image
H2
- Feminine image H1
- Intelligent image
- . H3
- Gentle image
- Modern image Entertainer imitation
(high/low)

- Skin management

- Hair management

- Make-up management
- Clothing management
- Weight management

- Cosmetic surgery behavior

<Figure 1> Research model
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1) X2I0101XI0f CHet QoleA
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o5 =R & S| M e
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B e e iy o *) sl SAoh dpBRANSO we 272EE R0I=A
T = Trx - . -
1 OI/\FJ—ROIaIeXH‘I o0l o 48';2?“; SIQICH QOIEAM HHMORE Varimax SIMED =
. o, = NI o, goo . o o = -
HEQROEAZ AASIACH 4 21 <Table 2>
<Table 1> Factor analysis on self-image
Factor Eigen Variance | Cronbach's
Factor [tems .
loading value (%) a
| am active .804
; | am sociable 791
Active 5.064 26.652 788
Image | am cheerful .769
| stick out in a crowd .620
| am pure JT77
i | am feminine 732
Feminine 2.250 11.843 751
Image | am beautiful .691
| am lovely .534
| am reasonable 779
; | am intelligent 725
Intelligent 1.885 9.919 712
Image | am a woman of dignity .665
| am rational .608
| am gentle .812
Gentle I warm-hearted person 805 1.380 7.265 769
image
| am polite .652
| value an individual 752
| am modern .720
Modern 1.126 5.929 648
Image | am glamorous 720
| am urban 433
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ot 201 DSRXI(eigenvalue) 1.0014010f 20! HT| 6o 2019l AMZE= 242 670, (715, 778, .627,
Xl 40014, SSE 400]401 612 R0I0l =& .873, 6472 LIEILE 28 28 WEYI2ASH0| &2-
QUCH 2 OIS IIRALdS, dla2ds, M= ALCH.
Ae|AHE, A=SYE, ISLHgHSZ FHGALH
<Table 2> Factor analysis on appearance management behavior
Factor Eigen Variance | Cronbac
Factor [tems ) .
loading value (%) h's a
| wear skin cosmetics(toner, lotion) only. 707
| wear sunblock on a daily basis. .681
Skin | use functional cosmetics for whitening and 614
manage | anti-wrinkle purpose. : 4.975 21.632 670
ment -
| apply a facial mask(or massage) at least once
.564
a week at home.
| use appropriate cosmetics for my skin type. 462
I'm interested in trendy hair-style. .710
| style my hair with hair-dryer or curling iron
Hair L ! ° 686
everyday.
manage 2.343 10.188 715
ment | get perm or hair dye on a regular basis. .662
| go to a beauty parlor for appearance
.653
management more than once a month.
| have been on diet to lose weight. .866
Weight - -
manage | have skipped meal to control weight. T74 1833 7,968 778
ment | do exercise to lose weight(fitness, aerobics, 741
jogging etc.). '
If | like design or color of an item, | buy that ,
regardless of price 749
Clothing 22 :
manage || tend to buy well known brand. 733 1.408 6.122 627
ment | buy clothes or accessories more than once a
.558
month.
| have had consultation for cosmetic surgery at
cosmetic | 5 ¢linic .885
. 1.246 5.416 .873
surgery -
| have had cosmetic surgery. .884
| have learned make up at make up institute or
A .808
Make-up take a lesson from a make-up artist.
manage || have had a make-up from a make-up artist 730 1.082 4.703 647
ment on a special occasion. ’
| have tried trendy make-up. AT4
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<Table 3> Effects of self-image on appearance management behavior

Indep.endent Depgndent 8 SE 2 i F R
variable variable
Active image 27 .054 122 2.346"
Feminine image .089 .058 .083 1.532
Self- X - Skin
. Intelligent image .003 .067 .003 .047 11.417 120
image management
Gentle image .016 .057 .015 .281
Modern image .293 .067 .237 4.391™
Active image 195 .063 162 3.083"
Feminine image .035 .068 .028 512
Self- ) - Hair
. Intelligent image -.017 .078 -.012 -.224 8.861 .096
image management
Gentle image -.072 .067 -.057 -1.079
Modern image 315 .078 .220 4.026™"
Active image 113 .067 .089 1.691
Feminine image .029 .072 .022 407
Selt I elligent image | Make-up 189 082 124 2209° | 8233 | .090
image management
Gentle image -.092 .071 -.069 -1.309
Modern image .266 .082 A77 3.221™
Active image 147 .053 135 2.783"
Feminine image _ .096 .057 .085 1.685
Selt I elligent image | C'Oting 123 085 094 1898 | 25.390™ | .233
image management
Gentle image -.102 .056 -.088 -1.822
Modern image 444 .065 .343 6.805™"
Active image .325 .082 211 3.970"
Feminine image _ -.023 .088 -.014 -.262
Selt I elligent image | veiont -.148 101 -080 | -1.471 | 7.348™ | .081
image management
Gentle image 173 .087 .106 2.000"
Modern image .185 101 101 1.825
Active image .047 102 .025 461
Feminine image _ 77 110 .091 1.603
Selt I elligent image | “OSMeUC T og 126 -.055 -.990 1923 | .022
image surgery
Gentle image -.082 .108 -.042 -.764
Modern image 244 126 110 1.939
Appearance
Self-image management 419 .059 .327 7.100” 50.410™ | .107
behavior

*p<.05, *»+p<.01, ***p<.001
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S20 Met & T 2t0 =228 X0 e A2 MEHILE 0| &€+5 0ISLE0 st ot 2
2 LIEFSCE StElD UCHs &HELYo| otnznE XXEHH. =
DIEHEHSH UHM=E TVEHZIF == B HAZ U ISl TVRUE =F01 =L 220
(F=5.537, p<.05) XJI0IOIXIDI DISHEHSH & ek oiCHA2l XEDIOI0IAI ol2 dl&elds, Hl
ol0lst ZWME 0IXl= H2Z LIEHECH TV ZIL Saclds, IISLEdHSHAM B 2H0l 2olst Xt
=2 UHMELY W(s=.166, p<.05) XDI0I0IK 2 019 Y= Hez UERTE
oI2 DISLdHSH 16.6% J&2 Ol A=
LIEFCH [Metd TV2HE0 E & EE 2t | 3) ¢PE2M 3 CHA4el XED10I0IKI elol 2
o8t X0IDF EMdts A2 LIEHCE D HSH G2 012 [ Au2es
= d7Zl=E HUMS2 D882z QI8 4 ol 2 xHo|8A
HMBEEEZH UAHM TVIE E& F&E2 0|&Che
QAE}, ugooq499| o2 XKt AOZ LB HUIRYE F 5289 & (Cronbachs (I)
Ch 5t IAARKISO| &yHA Saioie S5t = .8292 UEINRCH, /8 JIELz A1
<Table 4> Effects of TV involvement and self-image on appearance management behavior
Independ N TV involvement
ent variable TV involvement(high) TV involvement(low)
variable 5 i F R 8 i F B2
Skin
manage 323 | 4.776™ | 22.806™ 104 306 | 4.818™ | 23.212™ | .094
ment
Hair
manage 27 1.795 3.223 .016 .319 5.045™" | 25.447"" | 102
ment
Make—-up
manage 208 | 2.927" 8.827" .043 .258 3.998™" | 15.988™ | .067
Self- ment
image Clothing
manage 312 | 4.602™ | 21.176™ .098 473 8.029™ | 64.471"" | .223
ment
Weight
manage 120 1.698 2.883 .014 .281 4.385™ | 19.228™ | .079
ment
Cosmetic
surgery .166 2.353" 5.537" .027 .049 731 .535 .002
behavior

*p<.05, **p<.01, ***p< 001

173



HAEGEUA K172 23

N+=Z22 2FotALE. ACUAIDH 0 [Tt K| = AMe2eED
OI0IX elol AZ 2SS OIXl= XH0IE 0t 0<.001) &2 Ol
201 gl S=3AE4dES AAlg 2= <Table OIX 2010l o 2
5>2+ 2t o012 & & =0l
DE2e|dsH A0AE AUAZSEI == W (F=10.489, p<.01)
2HF=24.823, p<OO1) =g M (F=16.904, p<.001) J10101XIDt RQlst
KI10101XID gt JEE F= A2Z UEHRC NSHSZ Aol
8401|8|_._o*_'.:_3} E'—i% HOiMsY [H(p=.342, =230, <.01) &
p<.001) 22 OIHESECHA=260, p<.001) XD AHI1010IA 010
OI0IK 210l O 2 =2 OIXls R22 UEtst EttCh =SS0
Ct. ollol22ldS0l A0ME SHUAZZ It =H LHF=43.235, p<0

LHF=14.002, p<OO)
X21010IXKIOF solst &

=5.90
g8 F= A2Z UEHRLCH

7, 0<.05)

Al
ro

?9 09 0%
)
>

M = rr

no o
0
|,

2
82

01

0

02 AT
0o 1Ul0

T
N
u

02 0z —

C

V;Q—L
W21
mo =

= [r

-

2

%

o N
HT
[

o
=]

R >

-
—

b

0o pin

s [H(s=.264,
157, p<.0
= WOZ LIEtH
eI eIt =L
F=10.600, p<.01)
= A2 Ebct
2 oidsg
BLHp=.209, o<.0
g 0IXe A2z
AN 2L EDt
(F=82.114, <.

<Table 5> Effects of Entertainer imitation and self-image on appearance management behavior

Indepen | Depende
dent nt
variable variable

Entertainer imitation

Entertainer imitation (high)

Entertainer imitation (low)

t F R Vi

F

Skin
manage
ment

.342

4.982™ 24.823™ A7 .260

16.904™

.068

Hair
manage
ment

.264

37427 14.002™ .070 157

2.430"

5.907"

.025

Make—-up
manage

Self- ment

.230

3.239” 10.489" .053 .209

3.256™

10.600™

.044

image Clothing
manage

ment

437

6.651™ 44.235™ 191 .348

5.667"

32.114™

A21

Weight
manage
ment

.208

2.905 8.441™ .138 178

2.765™

7.6477

.032

Cosmetic
surgery
behavior

A1

1.523 2.320 .012 .036

.556

.309

.001

*p<.05, **p<.01,
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