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Abstract

The Moderating effects of clothing consumers’ regulatory
focus on the relationship between shopping experience and
impulsive buying’
Suh, Yong-Han’

As there is impulsive buying that is pervasive phenomenon in the clothing
consumption area, many academics and practitioners have been interested in
it. Although prior studies have provided useful insights for understanding
and predicting consumers’ impulsive behavior, the findings do not clearly
explain why different consumers influence impulsive behavior differently
even when presented with the same shopping environment. Regulatory focus
theory (Higgins, 1987, 1997, 2001) provides an insight for better
understanding of consumers’ impulsive responses to the elements of
shopping experience. Thus, the purpose of our research was to understand
the effect of consumers’ regulatory focus (i.e., promotion focused vs.
prevention focused) on their shopping experiences and impulsive behavior.

A total of 157 data collected from female consumers lived in Ulsan and
Pusan was used for this study.

The results were as follows: First, sensitive experience and emotional
experience have significantly positive effects on impulsive buying, but
rational experience does significantly negatively effects on it.

Second, to test the moderating effects of consumers’ regulatory focus,
responses were divided into two groups including promotion—-focused group
(n = 91) and prevention—focused group (n = 66) based on the relative
strength of one type of their regulatory focus, which was introduced by
Higgins (2001). Multiple regression analysis (independent variables: shopping
experience, dependant variable: impulsive buying) was run within each
group. The results showed that for the promotion—focused group, sensitive

and emotional experience have significantly positive effects on impulsive

* This study was supported by the Ulsan Colleage
% Professor, Dept. of Distribution Management, Ulsan Colleage, yhsuh@uc.ac.kr
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buying. For prevention focused group, sensitive experience has significantly
positive effects on impulsive buying and rational experience does
significantly negatively effects on it. Chow'’s and Fisher's z-test were
confirmed that the relationship between shopping experience and impulsive
buying behavior was significantly different depending on consumers’

regulatory focus.

Key Words: Impulsive Buying, Regulatory Focus, Shopping Experience





