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Abstract

The aim of this study was to identify sushi choices underlying food-related lifestyle and to study the sushi attribute. The
Food Choice Questionnaire (FCQ), the most popular tool for lifestyle research, which measures the relative importance of nine
factors important in food choice, and food-related lifestyle was administered to 200 Americans (over 20 years of age) residing
in Korea. From an analysis of food-related lifestyle through factor analysis, four factors emerged: health, taste, economy, and
convenience. The Food Choice Questionnaire (FCQ) structure was verified using factor analysis, and eight factors were found:
mood, natural content, health, sensory appeal, convenience, weight control, familiarity and price. These data are important in
demonstrating the different motives underlying sushi choice. Moreover, the results suggest that an American’s food-related
lifestyle is considerably different in consumer behavior and sushi choice. Further research is needed to test our hypotheses.
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Table 1. Composition of the questionnaire

oMo} fekiRa s

Content N Sclae
Sushi recognition 7 Likert 5
Sushi material preference 14 Likert 7
Sushi
recognition Sushi material of Korean food S Likert 7
ingredients preference
Sushi restaurants preference 8 Nominal
Sushi Food Choice Questionnaire (FCQ) 36 Likert 7
choice
Food-relat
.OOd related Food-related lifestyle 21 Likert 7
lifestyle
Nationality, gender, age, length of
residence, housing form, matital
General s.tatus, o.ccfupation, level of ed}lca- 11 Nominal
tion, religion, average expenditure
per one meal, average salary for
month
E AE S0 APAR AHgsgen, s 71 A
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Table 2. Demographic characteristics
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Table 2. Continued

Demographic characteristics

Frequency Percent

™) (%)
Male 116 58.0
Gender
Female 84 42.0
20's 85 425
Age 30's 71 355
Over 40's 44 22.0
Under 6 months 52 26.0
6 months~1 year 47 235
Length of
ength oF 2 years 41 20.5
residence
2~3 years 25 12.5
Over 3 years 35 17.5
Studio apartment 77 385
Homestay 20 10.0
Housing .
form Dormitory 46 23.0
Relative's home 7 35
Your own home 50 25.0
Marital Married 100 50.0
status Unmarried 100 50.0
Public official/administrator 16 8.0
Professional 107 53.5
Occupation Student 37 18.5
Sale/service/technician etc. 14 7.0
Housewife/unemployed 26 13.0
Under high school graduate 41 20.5
Attjcnded/completed ’1 10.5
Level of  Jjunior college
education  Attended/completed university 95 47.5
Attended/completed 4 215
graduate school
o Have 154 77.0
Religion
Not have 46 23.0
Under $100 67 33.5
Average $100~$150 54 27.0
ditu
SXPERAITE $150~$200 23115
per one
meal $200~$250 22 11.0
Over $250 34 17.0

. .. Frequency Percent
Demographic characteristics quency

S
Under $2,000 41 205
$2,000~$3,000 34 17.0

Average
salary $3,000~$4,000 30 15.0
for month ¢4 500 ~$5,000 40 20.0
over $5,000 55 27.5
Total 200 100
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Table 3. Sushi recognition

Ak A - o1 - HBH - oAl 2s HOoFA o} RATHEETE

Sushi recognition Global status of sushi Image of sushi in USA
Male 2.85+1.097" 3.28+1.139 2.86+0.883
Gender Female 2.94+1.034 3.25+1.107 2.83+0.898
F-value 0.671, p=412 0.063, p=.788 1.075, p=227
20's 2.92+1.038 2.48+0.881%? 3.45+1.064°
30's 2.99+1.102 2.75+0.890 3.3241.079°
hee Over 40's 2.68+1.073 2.8240.896° 2.8241.206
F-value 1.149, p=319 2.725, p=068 4881, p=009"
Under 6 months 2.60+1.006 3.65+1.008° 2.77+0.962
6 months~1 year 2.84+1.106 3.21%1.141° 2.81+0.718
Length of ~ 1~2 years 2.80+1.005 3.17£1.263" 2.78+0.840
residence 53 years 3.04+1.120 3.16£1.106™ 2.86£0.913
Over 3 years 3.04+1.083 3.11+0.998° 2.71£1.045
F-value 1.027, p=447 2.505™, p=043 0.978, p=1586
Under $2,000 2.75+0.928 2.41+0.618 2.93+1.168
$2,000~$3,000 3.84+1.167 2.67+1.049 3.20+0.992
Average $3,000~$4,000 3.03+1.008 2.87+0.973 3.33%1.155
salary for
month $4,000~$5,000 3.12+1.129 2.560.927 3.46+1.215
Over $5,000 3.17£0.975 2.71+0.809 3.65+0.931
F-value 1.409, p=325 0.764, p=763 1.921, p=222
D Mean+S.D.

? Duncan's multiple range test: significantly different between supper script letter groups at =035 in the same column.

9 "p<.05.
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Table 4. Important factor in sushi choice

Sushi Choice and Consumer Behavior

123

Important factor in sushi choice

Form of sushi

Nigiri

Californi

Taste Price Sanitation  Nutrition Freshness Health sushi a roll Makki
N % N % N % % N % N % N % N N %
Male 4 379 1 09 12 103 10 86 34 293 15 129 30 259 30 690 6 52
Gender  Female 33 393 1 12 5 60 48 33 393 8 95 32 381 44 524 8 95
2? 20.068"D, p=001 7421, p=306
20's 37 435 0 00 3 35 94 27 319 10 118 21 247 24 338 17 386
30's 24 338 2 28 9 127 70 24 338 7 99 24 338 42 592 5 70
hee Over 40's 16 364 0 00 5 114 23 16 364 6 136 17 386 25 568 2 45
%2 11.646, p=309 3.292, p=510
Under 6 months 22 423 1 19 7 135 2 38 12 231 8 154 15 288 37 712 0 0.0
6 months~1 year 14 298 0 00 5 106 6 128 16 340 6 128 11 234 32 681 4 8.5
Length of 1~2 years 19 463 0 00 1 24 4 98 15 366 2 49 18 439 19 463 4 9.8
residence  2~3 years 8 320 0 00 1 40 0 00 13 520 3 120 12 480 10 400 3 120
Over 3 years 14 400 1 29 3 86 2 57 11 314 4 114 6 171 26 743 3 8.6
72 18.030™, p=001 7263, p=001
Under $2,000 18 439 1 24 6 146 1 24 9 220 6 146 14 341 27 659 0 0.0
$2,000~$3,000 11 324 0 00 4 118 5 147 8 235 6 176 7 206 26 765 1 2.9
Average  §3000~$4,000 11 367 0 00 2 67 3 100 12 400 2 67 5 167 22 733 4 100
:(1;% for $4,000~$5000 17 425 0 00 1 25 3 75 17 425 2 50 22 550 14 350 4 100
Over $5,000 20 364 1 1.8 4 73 2 36 21 382 7 127 14 255 35 636 6 109
2? 38.730™", p=001 17.206™, p=.001
1 : Pearson's Chi-square test.
D " p<.001.
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et al 2003). Aol et FRFH L 40thol|l A 7MY dEshe Aol ule} Asehs Zu AL I dA HE
A Ag= vepsten, AA)E 20tellA 7 ASete & uF glaEdo] 3880 s Bk, O tgoR (9%
2 g e vesith B 24, U 8 HAlFE BE ul e d2] P aEw o] BATHTable 7). o342 <44 A
Aol A HlmA n2A vehsith @ AF7IR w2 ag glagw, 3]d ez e] welth A uet A5
Mzehe 25 BARE 32 A4S Tl X AaxE sl 29 AHAAE 200 $F v, 94 AR 97 g~
AF71Zre] AojAAA At S7kskR ], ol= &2l th B, 30dle 92 A 1H gl 7 Bk, 40t
& A= UM R AsEe St RitE A & 94 AR a7 d2E, 500 o] 3e 36 xntgo] 71
T} fAkeltlaL & 4= UthHCox & Evans 2008). Y45l u} Bokth b=k AF7|Ttel] met Aaske 29 AFHTAE 6
FEEA, A, 2R, v g HAROA 7ol AR Aol Mg Wk 95 vt Be 44 H2Ed, 71 o] 11d m
7F HEREE ol E wiRe R Ed ] 2 vl s w2 44 AR 3 daEY, 1d o 2d vinke 44 A
el A, U B AR, 28] 5o FARE o83t vl & 1e dlaERe] /P Bkt 2d o)) 3d winke I
N A7 28 o= AR AR uF d2EY, O tgo 2 38 dago] Weky, 3d



e
At

HobAo} fAHEE

124

.OOO.VQZ; mﬁo.vgu* amO.VQ* (€
UWN[od duwes AP Ul ¢o'=» I sdnord 1opdp 1dids soddns woamioq JUAIIP ApULITIUSIS 1153} aFuer sidnur sueduUng
‘A'SFURIN
900=d  zer=d veg=d coo=d  veo=d 8eT=d Two=d 000=d 000=d (zT=d 900=d  Lo0=d  1p0=d  900'=d —
LT 6Tl 06€0 L €6LF  L96T  1LOT 1ILT PGPS L9T8  TTO1 L P09F L EPFE PELT ,,099°€
LTTFTIE TEIFOS 19 IFRE Y HS8IFOE 6 TFOST FOTTRSE JOTHICE SEIFEE ISIFIEY SO IFLT O TFHY LITFCCE (19 IF6F T O8TFLE  000°CH 10 ——
HOTLOY WIFGCY 181FS Y LOTFOY JTIFSS STTTY LOTFTY LLTFEST OTF0S 00TFTE ISTROS LOTHELS P IFIF  LITFOPY  000°S$~000F$ 10 Kwejes
. . a3e1oA
HOTROLE SYTFIS GOTFOTY L8 1FOT HIFLIS LITFOY (Wf0TROY o ITRFE LTTFSS 08 1FOCE SSTRIS HJITHELS (ZLTF0S  OLTFOFY  000°7$~000°€$ i
DOTH0E 691F9TS 67 1F60'Y JOTHOOY WL TFTI'S WWTHYE IO IFTIE ZSTFIT JI8TF0S €8 IFHIT L6 THLY HITHOE LO1FY €8 1F6SE  000°ES~000°TS
«CUTROFE LV TFO8Y 65 TFYEY SSTHOE LIS TFOY C0TFOY 66 TFTIE ol81F6T E0THIE SLTFOPT O8TFO6E HITFBLE SSTIFILE  FOIFSOC  000T$ PU
100=d cge=d  gpo=d  g6L=d  Sho=d ThP=d 166=d SpL=d 1T8=d 90g=d T1r=d  ¢oo=d  ¢L9=d 000=d S
WBIUS  $6TT  pIFT TO90  p69T  TOLI'T  TSO0 SLETT 1F0  666T  6IST  ,099C 0651  ,.,86E9
JACTFESY 08 TFVIS SFIFLEY LLTF98'E SUTFNS 86 TFSY 66 1F6VE L6'IF68'C 05 TFEYY ILTFPEE LY TFLLS JISTFIIS 9SIFEY  SLIFLSY s ¢ 1m0
SYTHTY 6TIFTS STIFULY 98 1F8'C ITIF0S G0TFOY 8L 1FTSE L8 1FOSE 08'1F08'Y GUTFIS'E OF IF8TS (8178 OF IF96F  IL 1FILY SIBIA g~ D.MQMMF__H
LOTFORE ILTFEIS (L TFIOT 86 1FCEY SSTHYS 86 TFORE SITFIOE 66'IFTEE LOTFOEY 6L 1F8]T LOTFIOY (LITHLY ILIFESE 98 1F86'E sieak 7~
WPOTRTE SETROS (SSTFIST 11TFIC'E Y IFISS STTFIEE 01'TFO9E 06’ 1F00°C 08 TFLLY I8TFHOT OL IFILY JETFITY 06 TFOIY 5961761 € X [~sypuo 9
JOTFEOE 99 1F9Y SLTFELE LOTFOOE IS TFSY SOTFECE 60TFOSE 61 TFOIS L8 Fhty LOTFIET 88 [Fhh T SITSE P8 IFSTY (1S9 [F00E SYUo g 1opup)
o0g=d gL5=d gev=d sgy'=d 1y&=d 15T=d oro=d ly=d 0sI'=d ce8=d osL=d sI=d goL=d  [lL=d —
l6I'l 8§50 LvP'l 9TLO  £L10 06E1  €09°C 9480 6161 L0 68T0  S06L Y970 PEED
SUTFLOY 6L TFI6Y PL1FS0Y €6'1F60t 89 TF00S HOTHOY (ZOTHRE £6'IFIVE v IFCEY LLTFE6T 89 IFE6F Q0TFLS Y TLIFOST 6L TF68°C S0F 1080 a8y
CITFOPE TCIFIS vO 1FT T 68 1F0L'C 8EIF8IS BITFSE IO IFEIE 00TFEIE ELIFIF Y S IF6LT OL IF6L Y CI'TFOOY LSTIF8SH  96'1F99°€ 50¢
PUTFLS'E 651FCCS TLIFSSY SOTHOY LLTFIIS 60TFOY I THO8E LOTFSSE 16'1FL8Y 1L1F06'T 68 1F89F +TTFSOT 88 IF8EF 06 1F68°C 50T
190=d  +Ti=d  166=d 969=d t0¢=d [Lo=d s8=d [g=d geL=d Too=d 9iz=d GoL=d  ¢rg=d ozg=d S
1LET IS0 060 9610 OL90  €9%v €00 P8O0 000 ,6V66 6601  T60°0 $90°1 PLY'1
Iapuan)
LTTFSY'E 19TF9TS 08'TFITY 86'1F98°C 08 TFO0'S OTTFIE TOTFIS'E EI'TFIEE 00TFES Y LOTFOFT €8 1FC8F OF'TFSEY 08 1FIST  10TFIIE RILEUEE
FITFEY'E 091FE0S F9 IF8E Y 66 1F86'C LF IF61'S FOTFIOY SOTFESE €6'IFIFE ¥ 1765 Y SSIFITE vLIFPLY 00THFFY 69 1FSHE (I8 1FS6°C AEN
s382  o|gmeSaa 830 ysy dwnnys  dwys  ysyopno s[2 TeaW Jeaw ysy par ysy ysy auym ysy
ustq mMey  POPIOd -[PUS  PMOOD  mEy Mey  pollo)g  pANOOD)  MEY  PROO)  PALMEy  PAOOD  dym mey

duayaad rysng ‘¢ dqe],



23(2): 119~132 (2013)

Table 6. Preference of Korean food ingredients
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Seasoned greens

Pan-fried tofu-jeon Kimchi Bulgogi Kalbi & mushrooms
Male 3.83+1.52" 2.78+1.71 4.37+1.60 425+1.54 4.58+1.67
Female 3.85+1.60 2.61+1.64 4.08+1.95 3.93+1.84 4.86+1.68
Gender
Fvalue 0.006 0.540 2311 1.801 1.354
val =992 =534 =061 =130 =225
20's 3.68+1.61 2.88+1.82 4.32+1.98 4.12+1.80 4.62+1.81
30's 3.89+1.58 2.66+1.72 432+1.61 4.20+1.61 4.89+1.55
Age Over 40's 4.05+1.40 2.45£1.30 4.00+1.49 3.98+1.55 4.52+1.62
Fovalue 0.854 0.982 0.571 0.232 0.773
p=427 p=376 =566 =793 Pp=463
Under 6 months 3.42+1.42 2.23+1.34 3.75+1.86 3.71+1.80 4.35+1.61
6 months~1 year 4.06+1.37 2.59+1.70 4.55+1.61 4.45+1.61 491+1.71
1~2 years 3.90+1.64 2.87+1.75 4.41%1.70 432+1.62 473+1.91
Length of
residence 2~3 years 3.96+1.84 2.80+1.63 4.28+1.28 424+1.33 4.60+1.47
Over 3 years 3.97+1.62 3.29£1.92 4.37+1.85 3.94+1.78 4.94+1.59
Fovalue 1.306 2.324 1.561 1.507 0.979
p=407 p=223 p=321 p=312 p=632
Under $2,000 3.44+1.57% 2.27+1.75° 3.78+1.99 3.24+1.79¢ 3.56+1.70°
$2,000~$3,000 3.38+1.67% 3.2142.12% 4.68+1.90 4.79+1.82° 4.41+1.74>
Average $3,000~$4,000 3.80+1.38% 3.774+2.08* 4.63+1.83 4.60+1.65" 5.67+1.35°
salary $4,000~$5,000 3.97+1.78% 2.47+1.11° 430+1.79 425+1.63° 5.13+1.52%®
for month
Over $5,000 4.33+1.25° 2.33+1.06™ 4.09+1.30 3.98+1.24% 4.87+1.42°
2971 5.826™" 1.744 2.412° 5386
F-value
=033 =000 p=354 p=035 =000
D MeantS.D.

? Duncan's multiple range test: significantly different between supper script letter groups at @=.05 in the same column.

) "p<.05, ™" p<.000.
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Table 7. Restaurant preference

Japanese Japanese Conveyor
P P 4 ) Bar To-go Udong
restaurant  -style fancy  -belt sushi . Buffet .
(izakaya) sushi house bar
at hotel restaurant house

N % N % N % N % N % N % N %

Male 8 69 38 328 I 95 2 17 15 129 12 103 30 259
Gender Female 13 155 26 310 19 226 1 12 6 71 783 12 143
F-value 20.274™Y, p=001
20's 6 71 27 318 12 141 1 12 6 71 9 106 24 282
30's § 113 21 296 8 113 2 28 9 127 7 99 16 225
hee Over 50's 7 159 16 364 10 227 0 00 6 136 3 68 2 45
F-value 16.624™, p=164
Under 6 months 5 96 9 173 6 115 1 1.9 7 135 6 115 18 346
6 months~1 year 1 21 22 468 4 85 0 00 6 128 5 106 9 191
Length of 12 years 5 122 15 366 6 146 2 49 4 98 3 73 6 146
residence 23 years 6 240 8 320 5 200 0 00 1 40 0 00 5 200
Over 3 years 4 114 10 286 9 257 0 00 3 86 5 143 4 114
F-value 24.836™", p=001
Under $2,000 5 122 5 122 6 146 1 24 3 73 4 98 17 415
$2,000~$3,000 0 00 8 235 3 88 0 00 9 265 6 176 8 235
Average g3 000 ~$4,000 2 67 22 733 1 33 1 33 1 33 1 33 2 6.7
;ziazomh $4,000~$5,000 4 100 12 300 6 150 1 2.5 4 100 3 75 10 250
Over $5,000 10 182 17 309 14 255 0 00 4 73 5 91 5 9.1
F-value 39.441™", p=1001
72 . Pearson's Chi-square test.
D " p<.001.
& glo] Tt ol ) Bartlette] THAAF AT}, ZA} Flo] 6. AME Bto|=AEIAo| ofFt 2E 27
A F=1,453.576(AHr==210, 2]&E=0.000002 EE, ANE 80l A4S 71 %22 dlo] 2 glo| ZAEMY
olZ FalA 8l A mdo] A AHEES & 3 upe} 2 Aol zpolrt JEAIE doliy] fla #3EA
th Fol ztmrt 8]l Bl AdetE AAksk] sl = AAEIATE d8 AFE vt e R o] 75 iR 1
Kaiser-Meyer-Olkin 3 2473 HAAF 23}, 00l]4] 14Fe]9] & 2] A%l K-means w35 EdA vH|ASH #HEAS
= 7H= AgpolH, 19 7S vilstar, 24 05 o] AT EE2E vyl 545 F3ssh] A s
Zgol a1 #A ol Agtsitta ot & A9 Kaiser-Meyer- I aRlE Tte] A A4S AAE o, A gfo] 2
Olkin gk 0.745%2 821 Al Afsivta & 4 Utk =& B2 =59 w32 77} 577, 481, 541, 427 o] tiTable
H 291 AL 1), 3L 2), A LS 3), HA 9). 73 12 Hed& A 9g 174, 5t 8Rlo] HHot =4
(81 H= Hsiainh. A Aee 107 82lo] 22.143%, weht A%, st 3 e o g2 Hisiith vy 2= A4,
gt 99lo] 14.325%, A1/ 8<lo] 13.783%, He]d 8]le] AR, B, Aol ajlo] thE el Hla) BT = e
12254%C1 Atk A= Alee A7 29l 0854, 5t 291 v AF ¥y FJebolg Wtk v 3 BE 2
°] 0.733, 7143 8.<1°] 0.666, H]Ad 8.2l°] 0.625 o= 1} ¢lo] th2 el vis WA veht AAd A Heb, o
13378 A 4= A%, A, gte] a1 wm el aclvte] =



23(2): 119~132 (2013)

Sushi Choice and Consumer Behavior

Table 8. Factor analysis and validity analysis of food-related lifestyle
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Fact Ei A lat
Factor ac .or 18en CC}lmu ated Cronbach's a
loading value variance(%)
Particular about food for health. 0.825
Favorite at healthy, natural & organic foods. 0.813
Consideration on nutrition when eating. 0.807
Factor 1: 3321 22.143 0.854
Health Check the ingredients & additives when buying 0792 ’ ’ ’
groceries. ’
Reluctant to buy goods from the company I don’t
0.590
know.
Like to search for good restaurants. 0.735
?ac:or 2: Always change menu for various tastes. 0.709 2149 14325 0.733
aste Eat the tasty food though expensive or in small 0.693
quantity. '
Firstly consider a discount or event, when buy 0729
groceries. '
. Often draw up a list before buying groceries. 0.723
Factor 3: 2.061 13.738 0.666
Economy Buy groceries after comparing various stores or prices. 0.685
If possible, purchase groceries at the place having 0516
various kinds of groceries. ’
Often purchase the ready-to-eat food at the department 0.813
Factor 4: sore & grocery 1.838 12254 0.625
Convenience  Prefer to eat junk food. 0.735 ' ’ ’
Often dine out because of busy life. 0.657
Total variance=62.461%.
KMO(Kaise-Meyer-Olkin)=0.745.
Bartlett spericity test y’=1,453.576(df=210, p<.000).
Table 9. Cluster analysis of food-related lifestyle through factor analysis
Cluster 1 (n=57) Cluster 2 (n=48) Cluster 3 (n=53) Cluster 4 (n=42) F
Factor 1: 1a2) " . b 31.812"
. . .32+0. .37%0. 18+0.
Health 5.54+0.94 5.32+0.83 3.87+0.74 4.18+0.94 =000
Factor 2: 5.4540.85° 5.40+0.93" 3.910.69" 3.110.77° 83.189
Taste p=.000
F : 20.554™
actor 3 5.0320.79™ 5.54£0.76" 4.03£091% 4.48+0.96" 0.5
Economy =000
Factor 4: 5.0120.61™ 5.54+0.77° 4.01£0.66* 4.48+0.64° 125.287
Convenience p=-000
Taste & health- High interest of Passive eating Convenience-

Cluster name

seeking group eating habits group

habits group

seeking group

D Mean+S.D.

? Duncan's multiple range test: significantly different between supper script letter groups at =05 in the same row.

3 p<.000.
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A Ve e 4 kel wrskyc ZAret e, Al oA 29 14 B Ao, 4 3
5o Al duis) vlsaA et 25 A8 A F8
7. Z4t ME £40| 20l BA 2900 tial Y 25 o] ge SRl 47} A1 B
90l BAgl Algle BAS B 2yt dul 240] ghga 3L, 2 FEel slojA] ARlxyol &, Yrle] 2419 3
o AL AEsATh FAE 29 B (Principal Compo-  AF T7F 7P WatTh 28 FAR sl glolA <]
nent Factor Analysis)S E3 8918 F=E31% 1, 273 B ST A A dEY FAdo] BHE A5 slel e H(p<0l).
(Varimax Rotation)}2]S &3] 291 7te] A5 EHA S £+ Aoshs 29 AH 42 94 AE 19 d2EYe] 3¢
sle] Bl == gtk 29 AL YA ek 4l g AP VU BT P wsith
BS A9, ofoll FHaLfah) 1 o14e] 291 77} 55 Aol glojAl, <Zyte] AAIA el it Q2] mel|A]
Qom, Fald] ogt AyEe 76242%2 UERGTHTable AR Aol7F UERETE 20th7F kel AlAI L 9ol
10). RE JREC A2uls) vt 7135k 062 A3sle], & /P wHA AR, 20 AE Al 28 a”ld dis) e
oo FshE ZAFPRE alo|o] YA @A A7t g DRSO vt SHEA w7k P welth Asshe 24
the AL ok 4= 9l i A &40 et Bartlenre] 78 2 FHE IR AREYo} Fo] Bta, dushks 2w
A Az 24F Aol AF-6222061(AHFE-630, Selatg S GEE 200 FF vk A 2w, 30-40m =
AA AE w7 2D, sov] oS AWzl A1

=0.000)% veht 81 %:1 mdlo] AsiA A & E‘j
9t} Kaiser-Meyer-Olkine] &2 224 AAl= 4 0.5 9]
721 0.745% bt 891 EA4d sttt & ¢ vk =
29 8212 718 ), JFHF (8L 2), 78S 3), 72

1

3 A7)0 mm kel AAR e o 9l
M fo89l 2ol 7t AATHp<05). 674 vIFE AFA

= o] xulo] x | }\1-01 Jﬂ—'ﬁL71-o 7;(]—i 1, A 53]
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= 25re] Yo lojA, 21 o]/ 31d mRkE A9 gk U]
7H(8R ez Wittt 4t AgEe 17 82l )
N A aFM e A xY ol Fo SEAVL 7 BT 24
23.158%, X873 Q.9lo] 12.848%, 17 L2lo] 12.721%, 7+2t

BAE Aawd glojA, et AF7]|7te] AolA

S ] °f
adlo] 10879%, Beld fQlo] T54% AT Rl o0 ageg e oo, Asah 2o 412

6.795%, <% Q1o 6.742%, 714 8.<¢10] 5.128% o]t

e < o <
A A A% Bole] 0935, 97 890 0923, A% Xc}’i—t Zﬂ‘éz]ﬂ;ﬂ;‘ﬂ t;% u} 5‘;_14 o12) }Eﬂuml &, 6
<o) 0916, et adle] 0833, B acle] ogos, AT o o AT B A AmEgel 71 oo,
ZA Qolo] ’0767 A& 001;] 0.825, 712 oo]o],0733 Bl Slef, o drii i e el
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8. MMz 2lo|=AE ZEO| ME XY ME 4 s w0 dgo)] 9ol Aa T o} Zo] 7} worth
288 o]l Z st Eo webe 7R a9l X Zuk Bag Aswd gloA, 98]x] e &7 23]
a9l A% 8]l HAA e, AFxH a]le] o wat B2 Alg, Aldbdo], ok & AlQlgt YA BE FAIF A
ol Ql Apol7k YERE(Table 11). 71 821, 77 821, fo)#Ql 2ol7} Atk a5l Eoldd) utel F-Aj 8ol
Aexd a2 A4 iy fAdelM 7P =9ka, A7, oidt HEer) S48 & 5 ik o83 ke 2 5
o A, A F A, A AR e £ ARE ofgele I AR AEd ol BdsAl ver
Uitk X9 el S nd HdellM P w3 Wk SRR, 1A, 2], UE 2 HARA felFel )
3, 2 Ugo R AT AR A v 3w, He)A o7} AL, '}jLﬁ}{— 29 A3 AaE, % vk $2,000
FT ko] o= vt ] ghol A, ﬂMI“ 000 ©]7 $3,000 "Rt A, U4 HAE 2

F d2EF $3 ooo 01*0011*1 7V é*;—‘z}ﬂr.
Qo gl A= 28 o] et 217K(health) 221, Shtaste) £,
74 A4 (economy) £.91, ‘jﬂ*é(convemence) g89le] A=

W AT =91e] A4g ol el et AHjap BEREQ 471X 9] A4S go]Z e §8-L e &
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Table 10. Factor
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analysis and validity analysis of sushi choice
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Factor Fac'For Eigen Acc.umulated Cronbach's @
loading value variance(%)
Sushi helps me relax. 0.906
Sushi helps me to cope with life. 0.878
. Sushi keeps me awake/alert. 0.855
Factor 1 11.937 23.158 0.935
Mood Sushi helps me cope with stress. 0.837
Sushi cheers me up. 0.700
Sushi makes me feel good. 0.643
Sushi contains no artificial ingredients. 0.801
Sushi contains no additives. 0.798
Factor 2:
Natural Sushi is packaged in an environmentally friendly way. 0.798 3.648 12.848 0.923
tent ..
contet Sushi has the country of origin clearly marked. 0.755
Sushi comes from countries I approve of politically. 0.666
Sushi is nutritious. 0.855
Sushi contains a lot of vitamins and minerals. 0.826
. Sushi keeps me healthy. 0.815
Factor 3: 3.072 12.721 0.916
Health Sushi is high in protein. 0.794
Sushi is high in fiber and roughage. 0.721
Sushi is good for my skin/teeth/hair/nails etc.. 0.693
Sushi has a pleasant texture. 0.814
Factor 4: Sushi tastes good. 0.763
Sensory 2.853 10.879 0.833
appeal Sushi looks nice. 0.737
Sushi smells nice. 0.584
Sushi can be cooked very simply. 0.857
Fact : . .
actor 5 Sushi can be bought in shops close to where I live or work. 0.820 2.008 7.544 0.895
Convenience
Sushi is easily available in shops and supermarkets. 0.735
Factor 6: Sushi helps me control my weight. 0.892
Weight Sushi is low in fat. 0.887 1.562 6.795 0.767
control Sushi is low in calories. 0.585
Sushi is like the food I ate when was a child. 0.742
Factor 7: . .-
3 Sushi is familiar. 0.730 1.364 6.742 0.825
Familiarity
Sushi is what 1 usually eat. 0.726
. Sushi is not expensive. 0.875
Factor & 1.003 5.128 0.733
Price Sushi is cheap. 0.843

Total variance=76.242.
KMO(Kaise-Meyer-Olkin)=0.867.
Bartlett spericity test y2=6,222.061(df=630, p<.000).
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Table 11. Sushi choice by cluster of food-related lifestyle
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Taste & health- High interest of Passive eating Convenience- F
seeking group eating habits group habits group seeking group
1)ab2) a c b 8'827***3)
Mood 4.95+1.11 5.23+1.22 4.05+0.93 4.4410.86
=000
he . b . 3.852°
Natural content 3.51£1.55 4.16£1.27 3.65£1.07 3.25+1.33
p=045
Health 5.1841.26" 5.20+1.02° 3.94+1.07° 4.85+0.94° 13449
p=.000
2.614
Sensory appeal 4.41+0.84 4.75+0.99 4.10+£1.19 4.33+1.41
p=120
~ be b c . 3.773°
Convenience 5.11£1.04 5.15+1.38 4.75+1.24 5.42+1.32 =048
. b . . he 5.515"
Weight control 3.52+41.22 3.67£1.09 2.7441.02 3.2340.98 =008
I 1.047
Familiarity 3.88+1.22 4.14+1.29 3.82+1.01 3.70+1.42
p=311
. 0.984
Price 3.65+1.01 3.98+1.33 3.55+0.89 3.32+1.43
p=574
D Mean+S.D.

? Duncan's multiple range test: significantly different between supper script letter groups at @=05 in the same row.

3 "p<.05, Tp<.01, "p<.000.
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