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ABSTRACT

A Study on the Hospitals' e-Business Marketing
Strategy for Service Trade

Kee-Hong Kim*

The information exchange becomes active in the online due to the rapid development of the Internet
over the various fields. It is the tendency that it acquires not only information related to the on-line related
to the off line depended on the traditional oral tradition but also information in the on-line. It is the
competitive environment of the hospital more competitive over the time. The felt feeling for the hospital
to the consumer plays the important role as to the assessment of hospital and choice. It is very the critical
matter whether it approaches the consumer to any kind of way through the on-line information transfer,
and the inappropriate feeling can be caused. That is, it can install whether any kind of point about one
will be embossed through the e-business marketing, and the evaluation or useful feeling for choice can
be caused in the hospital to the medical consumer in being the critical matter. This research compared
and analyze the results expected with the Samsung Seoul Hospital, which was most active and uses the
e-business marketing among the major hospital put through in the utilization by marketing view as the
domestic Big 5 Severance hospital, and feature of SNS channels of Sungmo Hospital through the case
analysis. How it tried to present each channels the individual, or, the strategic frame about the unificational
it utilized and can maximize the marketing result and implication according to the marketing activity

purpose and direction.

Key Words : Hospital Marketing, International e-business Strategy, Social Network Service, U-Healthcare
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