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Abstract

Purpose - This study investigated the effects of consumers'
selection criteria for environment-friendly agricultural products on
purchase intention and the effects of consumers' attitudes and
the reliability of environment-friendly agricultural products on pur-
chase intention by using the theory of planned behavior.
Subjective norms of variables of behavioral intention, attitudes
toward behavior and control of the behavior were used to create
selection criteria, consumers' attitudes and reliability of environ-
ment-friendly agricultural products. The study investigated the ef-
fects of consumers' selection criteria, attitudes, and reliability of
environment-friendly agricultural products on purchase intention
constructing models and hypotheses of mediation and moder-
ation between selection criteria for agricultural products and pur-
chase intention by consumers' attitudes and reliability.

Research design, data, and methodology - The findings were
as follows: first, consumers' selection criteria for environ-
ment-friendly agricultural products had a significantly affirmative
influence upon purchase intention. Health was the most im-
portant factor of selection criteria convenience was more im-
portant than quality and familiarity was next. Consumers' atti-
tudes and trust had a significant influence on purchase
intention. Second, testing showed that consumers' attitude and
trust partially mediated selection criteria: sub-factors and pur-
chase intention were important in selection criteria. Third, testing
showed that consumers' attitude and trust had a significant
moderation effect between selection criteria and purchase
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intention. In the test of the moderation effect between sub-fac-
tors of selection criteria and purchase intention, consumers' atti-
tude had a significantly positive influence upon health, con-
venience, and familiarity, and had no significant influence upon
quality and purchase intention. Consumers' trust had no sig-
nificant influence upon health, convenience, and quality.

Results - The study provided several theoretical implications:
first, an empirical analysis was undertaken with selection criteria
for environmental-friendly agricultural products, consumers' atti-
tude, and trust to investigate subjective norms, attitude toward
behavior and control of behavior based on the theory of plan-
ned behavior. Second, this study investigated both the mediation
effect and moderation effect of consumers' subjective norms on
attitudes toward behavior, the mediating effects of perceived be-
havior control and changes of behavioral intention depending
upon size and direction of the variables. This study also pro-
vided several practical implications.

Conclusions - First, consumption of environment-friendly agri-
cultural products did not increase despite rapid increase of pro-
duction therefore, promotion of consumption and distribution was
needed considering the supply and demand of the products.
Second, definite standards for selection criteria were suggested
to build up consumers' attitude and trust. Consumers' attitude
could be improved by factors including the brand of environ-
ment-friendly agricultural products, consistent quality, solving
physiological problems caused by adverse effects of environ-
mental problems, supplementary approaches, treatment of ad-
verse effects by eating food, and the development and supply
of products in accordance with changes of lifestyle. Finally, con-
sumers' demand for sub-factors of selection criteria could be
much higher than health, convenience, and quality of the
products. Therefore, a process was needed that could con-
tinuously check consumers' needs for the products. Limitations
were described at the end of the study.
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Criteria of  Environment-Friendly ~ Agricultural
Products, Consumers' Attitude, Consumers' Trust,
Purchase Intention.
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1. M2

Hetgsitae USEsol o3 Hlss siEz 58S
MMESR LHO| 2T 19994 TH| siHE2| 0.1%2l 28+ 7
=0 S1FSHE Z40] 201114 1852 2% Eo2 TN sih=2| of
10.6%2 69HI2| S7HME 20| QICt o Zut= A P2ILt
2t SYYMO| ofotH|Z Bl 50| HFAELR SC| ditdE
0|1 gFES SYAZIE MY dUSH7E SHOIU2H icH

0| FRUS2 0|F &3 7LE diZshk= 20| LuFel siadt
QHOIRAE Zd0i HIsH, 2000CH Ol |NA, HAH AL A=,
=XE 2n|st= “&Y(well-being)'Of CHot Ate|X 2t40] ZOtX|
7| MZESHHEAM, XHAXSEQ ‘Eletd HMFZof et 2 =7F 7t
ot Z{ioz EBAMgjn QICKKB Financial Group Management
Institute, 2012). AlZo| OtM AN} SIZAHMO)| CHSH AH|XLQF AdAL
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B% BH=e +2-550/2HM & I tgdsit=el 7t
O ot &1, 71338 s e =e 8% 5535712
Hegdsitz 44 37170 AlRtXA 5o tigEsitEel AeE
O EOXA =S W TY 7t #7142 ZME siEe Lot

0| 72| ¢7| 20|t Kim et al.(2013)Q] PROME AH|X}O]
AE oEdo CHet QA2 OjE J7tstn Ues HOE FOIL[of
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2 2lAo| SAEFE e o§F 28|17t RX|SHs HIE0|L
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e tlets
Tetd Aol &YYol =  LiEtdChis oot d™lAT
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Baldassare & Katz, 1992; Kassarjian, 1971; Schwepker &
Comwell, 1991)S 3t SUsH ZIf7} LIEFLIOF B0l H|sf, 22|Lta}

o| Hetgsttas a8 |Fe| S7t7F 382 S0 OIX[X| Rttt

= A2 2HXSO0| HEE JdFS Fiisks &7t US0= =
T AN TFOHES UM dZa FofbSe| S LXI7E LIEE
HCto 2ash M A(Magrath, 1992; Ottman, 1994)=1F A}
ot A0S BEOlz Aoz LY 4= RUACh MEtM R2[LtEh g
dUE0 dHE =HE AN AH[XE EHHOIM| Tty st
= ME7|ED 2HA; EiE, HSEsitEnt 2HEc AR A

|

nHE

7b FOfel=0f DXz FEE & o HoHA Tt 2pgo
QdiCt.

2 7o S22 E|LEt AH|[RHEQ| XetdsitEo| 12
o ois AH[AHSO| detdsitEo| MEHI|EO| O|EA SEE
OXl= x|t XetAdsLE0] ot AH|XF EfEQF AH|XE ME(Tt
TOe|=0f CHei OfEA FEES OX=XE AH=H WSO
(Theory of Planned Behavior)0| Z27{3l0{ 236t 0| AS
SHOX}E SHALCE QHLISHH XetAsitEol Fojelzo| QL0 it
Z2%t osi7t MAlzl= 4% Azen(1985)2 AH=E HW=O|E
(Theory of Planned Behavion)® ZtEOIM 2 O MK FOIE =
g Jts40| &7 MEO0|Ct 3|, etdsitEs AHSE ¢
SiMe MEIZ|E S BiE, AMZ|7F EtAsAHE FOjo] ofiet
gs FX[0f tiet 5% 40| Eadols =75t X|S7HK|
A7t 72| O|RO{X|X| GOF FOHO|=2f 2ot QluttA| A=

Aol oot Y8 Ol metA £ o] AT Ans g
FsMEo| T FTI 22 CIYY 0T HAS S + 9
£ NS B RDSC| A MMl £32 F & U
528 DASS X2 + US HOR JYekn Utk

2. 0|2 HjH

MstAdsitE22 199739 HgE Tetdsgsd8ol Qs N2
Fo|g|Qlen, StEE Estn AH|XA oS SMES 35
5t7] o gtdset sletHlE 3 gl daH § ASATYE A
BSHA| YALL AFBES ZASI5ID s H54Y. Y 2= I
28 52 3010 sYYEA R SHdS FX| EXNSHHAM ML
SMEEMEEE)S  USICKNational — Agricultural  Products

Quality Management Service).

HetZsLE0| E40| sk Kim et al.(2005)2 XA, XetE
StEQ| HEH 540l Cish o|F2 Xetdsit=0] HHH0] &
AE|l= AlZ[Xl(credence goods)Z2A] HEO| H|CHAE X (information
asymmetry)?l S4& 7HX|1 QUCH= ZAO|Ch &, AH[At= Flzhd

S48 7Y W EE 7Y F0|E o ER0| A JlS0lLt &
82 Holzt 4+ Qin, ¢fT SiB0| WY HRY & Yuo T
(NI} Bl S)2 @ MAMRBI0| & 4 Ucke ZO|ct. o]
S AR Y 4 s HEE 0 A0SR MARIe |
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Chet ol QlAe ZEI N SsaME Sof 0RO 4+
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20|04, 7+A X[Zof et A7, HE7H4E, AtXEelgtA
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B0 thell Z|thote HES #E2| 7tHE 205, 4H|
=9| CHRHHQl S50 tiet 714 BlwA| 7|=0| ECtk St
Lo HUhR|Z ol A2 AH|ASC MEEsiE0] et 277t
Moz HIels 22 2HADE 22 X2 5 JAs 7HHE 2
Oletot SFRACE OlF2 £ A[Z7HAnr HE7H4 7te| Atol7t
gEstts 7O = BIE 9 Sact HHX R 282 +
Chl oA, AZ7HEn HE7H4 21e| Xto|7F AH[X}7t
T8 + U= ZHAYS Uo| ACH 2H[RH= ZHAZ2|0]Yo
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Xto|7t of 3B AH|Xte| 7|HHE SFAZ|X Xoff Hedsit=E
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Ol Ol52 £ 2oz SHE7HA0| 2B AIE O
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QUCHD SFRACE MEtM TgdsitE 7H42 Mz disof 7]
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1 HggsitEar 2Eet AR 27 ZEIL A5 LT of
g RESYUML HERSEM SoME SETE XM TS
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2 7t42z Hiikl= o7t ot 39k ALK X[HSHA
Ch. OpX[gez Fetdsits AIY 5800 thisl 0]=50] 2005 &

Al 0%t A|FOM e XgtdsitE AIFO| HA| sits Hefel
2% O|TkQ EAfA|RK(niche market)C 2 EX X|Q7| TR0 4
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KstZAIZ0| Ciet MEint mEs|ME B2 Q0150 da2
OX|2 JACh= AL Cteo| A4L(Furst et al., 1996; Magnusson
et al, 2003)0|A ZelE|1 QUCE YHMo = AMFS MEMSD A
oteh g2 0X|l= 20212 AZ9| WIEQl X5 E= AE
of ZZAEQl QA Z2 AE AAHQ| folut AES| QXHE Il X}
= =2|1H 24, 7i21E £ 82| HAE 292
= 7KK 2 2% 4= QICHEertmans et al.,, 2005). 0| = H|A
MERDPHO| -2 OX[A =l=Ol, of7|of
= IOl ML) MA, SA0| Cfsh Al2|&-M2|™
g5 50| Z3tE|H(Steptoe et al., 1995), HIAEXQl Q0=
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2.3. 2H|XIEH=

ArzldEletd #E0M EfE=E Folsh Allport(1968)2] “Ho|2f
SQASHA, Ajzen & Fishbein (1980)2 EfEE O CHAO| CHaY
L A 2o/A, HIZoN, SEA, RYEE g S LIELY
He SEE MadEo=2 oIt Bles 1 CHa=0] Chst
FEE HEge=z dHEn, 0|40 Yot FdEH 1 Y0
1 40{e0| MAHCH= Z0|CE D Efe= HRE5tE St A
XM Zd|(Allrort, 1968) L= M ZSHAjzen & Fishbein,1980)0|7|
20| Ef=252H WSS &Y &= Ucts AO|Ch mM2kM B
= O AtZHO| E-ALZO CHSHY 0|0 7kX| 1 = HEE Kot
= A2z W9 Wt MASHA EOf, o|F &3 o ds=
St XE oEY = Ae R8T X0l & £ UCk 5| &
HIXIEH = (Attitude)= AH|XIE O[sHSt O HZO|Lt AMH|AS
ZX|ME st=d g2 0|X|7| /s olsisior & 71 Sa%t 7Y

H & O}LtO|CKLee et al., 2006). QfLiSIH O XZO|LI 2 E
Of CHSF 2HIX2| Eie= 1 MEFOILt 20 Tt AH|K} Eot
£ aofot Hy(Kim, 2012)¢ # OfL|2L Ol 2H|AS| dE =
= dRlel=0 7ty 2 dgS DXl R020| HiZ EjE=0[7] IE
o|ct.

SHEEXNQl Mt g, LOHASet Z2 X EUMETL S
BN E7] 28 SoME HetEsidE2 JYHY =AR O
AIZoll At2| Z2 U=C(Park & Yu, 2007), O EI2| #HEl
FE 20 A M 7HR| 2Eez HIY = ULk W= =
=Hel #Agez YelHel ZHGHE W 22tHel FTo Y
2, 2N7E AFe x|z Qs Tdsts 4T FEE0] st

=
AMEEoZ Mgl & ATk EME AL ofgt 2

oF Stejizet Z
2tO|ZAEtO| Hzlel EAIZE o, MW= AFol Y
CHet 2ME = 5 UCHKim, 2012). O[3 HHO|A = Of Fet
S0 gt AHREI=S 2Fots S8t 4= HeHEs
=0 et ~H|Xf| X4 F=0|H, TgFsL=0 st XY
Hetgsiso| st 3850 HEE Sdottd ode

Nzororz oY 2rorE |0 oY mo hu o

Ch 2 doMe A= AS0|20A S8t &

K= HetHel 7= “golst Ajizen(2000)2| &S0 Chet EH=S
LH|XH BHER FYololo] AHXS0| g sit=0| 7480 &
== Tt KoL F2 U gitsitEne] FaY gotet egEs
of ot TigEsLt=Eel 7|0 =0 St XM S SFoIACH

2.4. AH|XFAIZ]

Az[of] CisiM = 2 ATAE0| AFHoZE QA5 AU
Lt ATFXSo HI2WAof mat ok CHEA Folkl= 7iEo|tt
(Yu & Yang, 2013). Rotter(1971)= O|2{st == Ho|o| stH S
S=07| ool MRS “MTigel T, o L& ROIF-20iK 7|
=0| YUSorSICH= YESIEl 7|CH(generalized expectancy)’'Z o
O|8}QICt. Rotter(1971)2] O[2{3+ 740l 2743 Hosmer(1995)=
dezlo| L JHEHEHOIE AlStY=0 IA 7HeIE J|HEMS
M2, FHHN dzMel iz, CHRIRAZMe b2z RS
Ch. Lewis & Weigert(1985)= 17| AlZ|0f CHst IRS0| CfEE
ME|E otitel ZaAQl Jjdez FoliH Ao Hish Mz|7h
2| (rationality) 1} Zt7H(emotionality)O|2t= 5 ZFK| 7[R0 28
e, of & ZHX| 7|=7t £1 30| et MElFHEO| LiH
Clo &bict

O 20FofAMe| AZ(of CiSt Hol= CHEE AE|
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L ATl i3t 2Hol MY e Aoz Fo|(Ganesan,
1994; Morgan & Hunt, 1994)5t11 QJUO, O{tH X|E9| NIXAE

—
#2 Olxls Aol

Q-

MEHR|Of Chet 2HIAFSC AFEEO S
~

Q9210 2(Gotlieb et al., 1992), OJAFA™EIE ZOF ot J0lo| MHet
Hol Bl dSo|=of Feks 0/E #= A2ni(Manfredo &
Bright, 1991), =245t SHA0M EQAE HMA7|0 Hefet
o S=dS &=HMayer et al, 1995)A[Z & OfL|2}, 272
AIAdE =0|L A0 SYUSH=E St= BAX Hlel Fa
o7 =2t & &= QUCHMorgan & Hunt, 1994).

AME[7F of™ CHAO| CHot 4o ZZ0[2tn FHolotrtH, Xlghad
AZ0| oigt M= 2ES 7|5 -S| lsh AH|X7E QA
ZEE Stehl UM Tetd AEQ| 53 S
O|(Chaudhuri & Holbrook, 2001)& &= YoM, X=tAsAZ0] CY
of AE|o| WHME CHEE 7HQIe| @ AZto| ZAXl HatEel gt
Fo|7| WEof MetA A0l et obq Bt M= A0 et
Fglsictn & 4= QICKLasser et al., 1995). Youn et al.(1999)2|

H

J
2
|0
]
Of
rir
P

0
Hu

=
FFME R7ISAHFLS g2z o AFA Mg X2t

o
34%= CHE Hi=0f Hlof MM BTt O] 22 A=
ol

=20 oot oFHgat etEgn 22 2 ERY =
of CHEH HICHEHC E42 7HK 7| W20 X
thet M2le] k= AH|AF QAZE0 UM FAEL; S0t
goloz g3t RICh Kim et al.(2013)0] Fa2|oh Hof M=H
oA JROME FE| HIUEYE 22l siZs flst gerez
Hegsits ATHE R7I7ISAE AT MEE &AL
2= SR, ol 22 M=H i2ls 2HXEo Hety

=0 tict 37852 24 STUME = U2, 2H[Xtef &
ol FOfASOIL; FOjel=0f FeS O ZO|Ct Mt
oAM= 2BIRE M2[0] CHol S4bRp =], ZHofR; A2[ S

Sth=2| 2130t et M2l EdE Sl LH|AHS0| Het
(]

|_

ot T
Y ot rQ X ofr

LI oo
& A HetEsi=0] ASHEo| ol HofLt Az
£ =dotn, o 427t HFstE0f st AH|XSQ
b FOi= AOjofA O At SH=X|E RIS}

=
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.
30 g

¥
oz
oF 0

2.5. F0jo|=

Fojol=E ABIXI| OJ4E EE AT DjABSS olojts
HOR NUEm E|E} BOI2 FAHE JH5HOR HOIEICHEngel
ot al, 1995). AHIRSS Mel CHyO| Cfet o=8 23 Of Xt
7] DN FRlAEQ 20 Chef OB =IO |xsts
o TAHoE IFHE WHL oMl WS, RNl U
S HZOHOl WIS o HORM UTEA MChM Ch
O|=0| YHS F& Z{oz HIE|D QUCKPham, 1998). A
OIS 2ofoiAE RIS AF El=et Mg Sof Pojo|=ef
TUHSES oSO, YAXOR AH WL ZoHULE
Tojolzet TofES &S HO2 Feln UCkPark & Park,
2000). YO BB AZH FL 0N FA o
Thse Ul W, AHIXF BSH Rojo|z2t Jjelo| o
718 52 AT Dj2fol S Foks HOR M BT} o
So2 g7W %8 I ®So XNER HFUCHUM et al,
2008). 2121 HBC| ROfOITet HRUE ATES HIB HH|
NI #1HQI50| BOIET} 584 POOIET} £2 HOR Ligf

LHOM(Viosky et al., 1999), SHAO| CHBF X|Al, AH|K} QAlZS
8, J2iD BE0| f BA0| B A AHBS] 43 B
240] QXIS Yot=E AF(Youn et al, 2006)0AE |
Ao| £ KB AHWSO MO ¥ 0K A= Lt
EFARIZH AR} QIAZSAT B0 Chet B0l BRNO| g
£ HoZ LiEtHC

2 AdAJAoMeE SEAESS M2 =Z Ajzen & Fishbein (1973)
O] &t2|& SH=0|=(Theory of Reasoned Action)dA FESH Zd4K
H JHAS0| A0 25 FUECHE AL, 2|H WSO
Eo| &% E 0|22 H=H WZ0|E(Ajizen, 1991)2 2HE X|Z
El deSHet FHAE [, dS0| oot Efe 2010 CHsf 2+t
HetdsiEo| MET|E, AH[AF M2l 2 AH|X EfEZ FEHst

s
1
5t0] 0|5 E¥elct = ATOILA} SIRACY.

o2 =

<02 153} 20| BA HSASAZO| Cfst AB|XISO| Met7|
ZFoz 70| 28 FEXO| i AZN, Tojet B H|
M, HZ0| ot B NSASASS 2 AR 4 Yo
i3t FaAdoR 22si9ion, Mehy|zat AH(RtEfE 9 AH|x}
MElE Maps 9 OB AR+ MEstozN A o
SO0|20jA HAISH 8o Chet B, FEA P 9 K|ztE
9 EXE mEE + U= ALK
3.1. A& g 74

AHIRISS ApAlO| Meho] ofsf Sote IWH HHmMol At
= DM SHEQ Hits 3rjeAF|n, SEM Ao Fa

SIAZ &= Q= FOIZA™EE St= AT (Reynolds & Olson, 2001)
O] Aen, o|H O|F MFO0| AH|XS| Ej=-AFZAHTE= AHXIHK|
T 2| O|RO{X|1 QUCHD FHSIYUCL 2 AN ZHS
7HX|2 Q= A==l #HE0|=(Theory of Planned Behavior: TPB)
2 He-ds ZE F SHHAE X dS0|EQ Y
(Mowen & Miner, 2001)2A, &2|X WSO|20|A HA|=l FEH
3, WSSO0 ofpt Ef=Of, X 32| RPeE X|ZE WS SHH
(Perceived Behavioral Control)0| 3%l ZdO|CHDoll & Ajzen,
1992). &, HA|E S0 Chot X Ef=of FaA o o}
2t dSo|=7t ZOIRICts 71EQl S2|H HSO0|E0| [l o
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#S0| xHhlol SR sof UCKD AXSA EHH, 1 BES o

X s 7Is40| =OtFICH= ZO|CKTerry & O'Leary, 1995

Aizen(2002)2 7|ZlEl BSOIZ0IA Jholel SME HEO| WSS

Yoyl ALl ot HEHoz FBS W Bt Yol

Bt OpfHele Sof A%ED, $SoTs BT, T A,
=]

~

0

L= o

x2tEl BE SHE0| olef PgS WLckn FHALL
2 AToIME U FEE U2 NSHSMS0| Cf M

2H MetEds
JEoE FADSIRALE etdEsiE FOfet 2l
OlM= 2 AFOIM MEIZ|ZEO| Ste(aflez Aot HAdo Of
ot A5 ATl(Lockie et al., 2004), Hold A F=xdof Cfet H5
A (Prescott et al., 2002), £Z0f Cist A5 A (Jolly, 1991) =
2 HOE O 25 F0§ E= FOQ =0 F+HHQ Feo| A=
Ao =ol|ct maty 2 AF0ME Fetst MEtET|et &
b

At gLz, tEstts ME8S fl 28X AR
Ho&

o2 e

==

tu

>

A
rr
>~

Mo| FFohe AE, AR 2Dt AN Yol £357| 9o
Mt |EoR Folsloltt THHOE HYMe HEAsMES
of Uit SAB0| Hlef Y| F2 HOlEHE oIxlo] ez, H

ojge Rof Y x| SO WHoIN YsksMBECH TS|
zajo}7| HlXI0f et A8|xt QR|o] HE, B AR}
HHSALZO) Bef ABFENB0| BET, NBETIST 22 o
I BH0) B SHECHD W2ots WE, OigteE AsMe It
EL ol Uit XF HeHER|O HEES Mey|Foz A

otil Chsah 22 7tds 2380t

oxd X oy me Rl
(@)

7t 1. HE S0l et MEY|IE2 Foiel=0 =8E ¢

@ge 0|3 Zolct

7t 11 2 g2 Fojel=of S¥HY ks ojE Aolch
7bd 1-2. Hold2 Foie=o 38X s 0jE Aok
7t 1-3. FE2 FOie=o SN ks OjE Aotk

7t 14 g2 Foie=o 38X s 0jE Aok

Het@dsL=0| tfeh AH[XE =R FOfdE e FOielEet
TEst MAHARLSE, HA A0 =20| Zl=X[of Cfst O£
(Beharrel & Macfie, 1991; Chen, 2007)7} F*OHQ|E 5! ZElo| It
o] 28Xl ¢S FO, X=tAEAEO| FOi7t 2HEED0| K
S FEX|Q| OE(Magistris & Gracia, 2008) 50| 02| =0
SEE0 HAE Pt Ut B SHRALCE

AgEl wEolZo| MEHAE X2HE WYSHO| e R
GTt== Bandura(1977)2] X|ZHEl Xt7| 2sdel A7et dEs =
HO| HAHL OJFHCHD X|Hdte +=ZELE W39 HAO| 74219
SH oo UCtn = FEgte HTE = = ACh o/ 2FO

M Z 0 WeH 2000 tict SHI7F AHdY gl B0 ANNM
X EX‘! ol Ex-”é
1= O =

= 2H|XReE EHOHRES| ZEAIOA CHof CHBH &
o 4 Qe BT SUSHH 2HIxI| METE AEY Sa3 ol
Javenpaa et al., 2000; Mayer et al., 1995)C 2 X}7|EX|0f Yt
£ 0/& 715780| =C} M2t 2 AP0 AHIXEREQL TL0j
ol 7o MaH1E(Beharrel & Macfie, 1991; Chen, 2007)1}
SH|XRMEIZE Foje|zof SFH Fge Ok ddag
(Hoffman et al., 1999; Javenpaa et al., 200055 2HZ Ct21}
€2 7HEE 2SI

—

—

7t8 2. HetdESAE0| gt AR == FOie| =0 3EH
ol I

7td 3. Hetgsi=0 oigt a8Alzl= Ao 38X

3.2. 7=z 1t 7+

2 A= A=E HSO|EQ 7HHl & FoAE FHo=E
doiet MedsitE MEV|EO| CHel LIMX| 274o] #Ql=0|
JHSt=Xel RE ZHQISIOX; SIUCE XstASAZ9| MELY|

EEe MEiEY|QF FOjo|= Zhof| AH|Xb EfELE AH|XRAZ|Q|
OZi2aE A58t MMt &2 5= gIQIch gLt & A9
7|8to] =l A== WEO0|22 7|EQ HSO|Z0| H|dl HEo=
2 ANASES O|FS=0 UM FTS 20| UX|THLam &
Hsu, 2004), T+4471E 7t 24 dEo| o|gst M2 233517| /sl
=D Jiyo| Hado| Cfsf X[&Hstn Ao, +=HZHo| of
St Ctst ASHIA(KIm & Ahn, 2008;Lee & Kim, 2007)=0| O]
FO{X|11 AZ0| == ERIt AULCL

A 2 ox

X

AH[AF EH=0f| Do MRAATES HEEH, RE9| AH|XIE
2 QAAELL BHEE X|A=FE0| B2 HITETH0|7| ME0 A2
Ol CHot Ef= oLt MEHS Z|0| o|ESH= dT0| U,
Ol2fgt d&0| F71= Al20 tioiM= SEEQ =S H-iCt
= Epstein et al.(1996)1f Stanovich & West(2000)°| HE &
M AH[XE7E QX[ RetdsitE0l ot =o/XQl EfEE 7HX|
H ORI HES 7o 7tsdo| shhe AE oFe +
UL D AHIXRAZ|O] 22 HE MAARSS Soff 07zt
7tsdE =olgt = UUCE TAOIA YoM = MEZH 719 ot

2 Xz YO mH(Kumar, 1996),
ds sttet UE|7} HAE d8FHe
= FLote AelHEt FE
ot Morgan & Hunt(1994)2| Qigie}, 7|EQ| HAHOIAHE GTE J
SSHHAM T|E AN AEIE D=2 282 Palmatier et
al.(2006)2| ¢, X|ZtE UYat FOQI=to| EAGIM 42|17t
XZE e dAAAFH Lot 3EEL E=E FdstA o
Ct= Jarvenpaa et al.(2000) S°| A& MmEMH AH|Xt AMZ|7t
Hstdsit=o| MERT|EDE FOo|= AtO|O] oEDH FEE O/H
AOE ofde 4= ULt mMEkM Chaat 22 7HEE 2735t

0]

7td 4. Mot sAE0] Tiet ME|ED F0je e ZHS AH|R}
Ef =7t O§7HE Z40|LCt.

7t 41 AZEF POl AOIE 2HIXHEREZF Of7iE ZA0|CL.

7Hd 4-2. Holglt 02| ALO|S AHIXHEREZL Of7HE O]t

7t 4-3. SEIF FOiel AIO|E AH|XHEHEZ} DRk Z40|C.

7t 44 X=gih FORIE AOIS AHIXEEZL Of7HE ZO|Ct.

7t 5. TgEsL=E0f et A=Y= 0o 7HS AH|A}
AM=2|7t Oj7HE Z4o|Ct.

7t 51, U2t FOie|= AO|E AH[RFMR|ZE DR7HZ Z40|Ct.

7td 5-2. Ho|gnt FOiC|= A0S AH|XRME|7F D7k Z40|Ct

7t 5-3. S FOHC|= ALO|E 2H|AHUZ|ZE Of7HE Z4O|C

7t 5-4. El=gnt F0iC|= A0S AH|XRMEZ} Oj7ieh Z40|Ct

3.3. ZEE} 7

AH|KIEYEQF TISH Tilikidou(2007)= XISHAEZ QL #E Zto|
AN EH=7F RS2 LIEFHCIN, O Ers AS0| I
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gs OXle o5z AEgotn Antd FISHAULh MM F
L TE0 ohist FofbS S 2 t

TOfME =7} SHHEE, ThK| T
50| gskg Hh=Ch= CFSE AHL(Black-Gutman & Hickson,
1996; Lee & Moscardo, 200558 AMEM, AH|KEjE= MEH
7120l CHell SEXZE STt AH|X B{EQ| 37| Wekof it
Tofe|=of dge O/X|l= "E7t OE 7ts40| 52 22Z 0
=3t 4= QICt. Mayer et al.(1995)2 AMz|2F AMCHEIS EX|SHAHLE
LAISH= g 2AGl0] ME| CHeAot 520t WeIE & Z0|
2= 7|0HE HIELZE MU0 FAdES Elie AS A5t
= 9X|2tn FHolotem, o[zfgt Azl MKt JHQl ekt
M|ZHR|do| Qs Fetg H=Cid 3HRICKHong et al., 2011).
Ol22| Holot F&E BYHEH Xgtdsit=0| Chst MERT|E
2 7|28ez AH|X7L HStASAE0 il ZHK|e 7|oie] =&
2N, tetdsitEo| Fojet 2ESHA O Z|CHe| =FO0f CHdY
dF5h= QX|7F AH|RHIZ2E & 4= QUCE OR2tM Chgat 22
7HdE 2SR

7td 6. A SAE0| Cist MERT|E0L POQ|E ZHS AH[A}

Ef =7t =& Z40|C}

7t 6-1. AZEnt F0je|= A0S IR =L 22—k Z{0|Ck
7td 6-2. Holgnt FIOi|= A0S AHIXE =L Z=-e Z{O|Ct
7t 6-3. S21 OISl AIO|E AH|XtEHEZE =3 20|t
7t 6-4. T=gnt FOH|= AOIS AHIXE =L 22— Z{O|Ct
7t 7. g0 tist ME|ED Foiele Zhs AH|A}
M7 =Y Ao|ch
7t 71, AZEnt F0i|= A0S AH|ARME7E Z=FE ZO|Ck
7bd 7-2. Holgnt FOiol: AOIE AH|RHRZ|7F =EE AO|Ck
7t 7-3. SEIF POISI= MOIE AH[RMUZ7F Z=FEE AO|Ct
7bd 7-4. T=80t FOiole AOIE AHRRZ|7F =EY AO|Ck

41, RpE4E

TotE 2EXIE 018 MEAl 2574 Fet B7|E =R XY
Al (@b, 4%, g, F4, 8, o, o, ot 2ol AF
StE 204 Ol¢ JOIHHE Oigdez 2012 3E 30YRH 48
097K =ME HABIRICE 25E dEXlE & 414832
0] & 20| gl YoM SHE 4037(97.3%)E 7=t &

o2 S Mo ZESIACE ZAHYARe] I A o
fetd sitE o 582 <& 1>0 HMAISHAC

= g0 ZeE HaEs 2F 5 2HE HEE ARSI
HotUCE MEH7|E2 1374 2¢E, AHIRE == 571 282

HIRRMZIE 370 28, FOiel=E 471 22 FEo

gl

<E 1> E29| o7 £7X 54

T NEg= HE H|-&(%)
A =L 69 171
SE ot 334 82.9
i 82 20.3
dz0% 7|z 319 79.2
7|e} 2 05
- 40M| 0|3t 113 28.0
=° 40M| Of& 290 72.0
siot 1=0ls} 201 49.9
o CHsto| Ak 202 50.1
SIS 107 26.6
7|&E 29 7.2
AHELE] 85 21.1
=9 FALES 44 10.9
e 12 3.0
ZHOY A{H| A E] 44 10.9
= 82 203
4.3. H=o| Meld 8 Bt 24
2 g7 Hd-E BE0| HEEeE SEXX|Q oRe}
7 2SBS0 HAS T MYSHD UK AFOH| UM el
QOIEM(Confirmatory Factor Analysis: CFA)S AMA|SISIC} ESH
L& 2 2h-d(internal consistency) AEES I8t 2t B39 M2

(reliability) =2 Cronbach's a Hs+E E3| =OIsISICt
Nunnally(1978)= 7|ZX 10| A Cronbach oZ|£=7} 0.7 0|
EfL{OF STt FESIYU=O, 2 7o AZ2M0| A
10| MEB|EE= <E 2>0|AM XA 2443 0.846 ~ 0.916
g oot MEZ|EE HRACE Lot HS59| Bt AES Il
1N QolEMs Aot 21t 2t Q59| #F MKl 2ZF
0.50|4o =2 LIEILt 7iEHEEHS(construct validity)2 SHEE|UOH,
JiE A2 =(construct reliability)2] 2L 2% 0.7 O|ACZ slolg)
Ch. HELEE2 WA LdedE |XStD JAs7tE HIEH|
|8 Cronbach o Al+=E AMESIY ME2|dES A5 ZAuet Bt

Hu & ox
O rE o

<E 2> L& Y (Cronbach's o)1} EFEHE

E=TH 2%t4= | Cronbach's o | ZHEAZ| = AVE
MEHT|Z= 13 0.916 .966 .688
AH[RFERE 5 0.846 .900 647
AH[XFALZ| 3 0.886 913 779
Aojo|= 4 0.912 934 781
44, AT A

2 ATO0AM et 2F HOlSel RetAsitE MEIT|E, AH]|
KIEHE, AH|XpAZ] S FOYO|Of CHSH B, EFEEXAF S Apket
A2 dats <& 3>0f HAISHRALE
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<H 3> o, BETHEA O 422 Zif(Pearson HEA%)

<HE 4> dE7|E0 FO1oE 7o AH|XHEHES| OY7H =t

KAH;‘A

TE B |EEEN 2 | 3 4 o | sEws | e | SpST | R | OF

1. ME47|z= [3.16]| 060 | (0.688) = — -
AHIREE | MEi7IE | 1B1) 0.491 0.517** | 60.352
2. AH|X}E}= |3.36| 0.62 | 0.522" | (0.647) AUAEE | ME21E | 262) 055 | o517~ | 60352
3. AH|XFAZ| [3.18| 077 | 0.479* | 0.654* | (0.779) AH|REYE | MEH7|Z [3(B3,=3)| 0378 | 0.517** | 60.352
AHIREE | Mei7|= [3B4,087K)| 0.365* | 0.517* | 60.352

4. FOjo|=  |2.99| 076 | 0.603* | 0.609** | 0.628** | (0.781) - —
AHIRIENE | HZA | 1) 0.449 0.536™ | 65.104
* p< .05 ** @ p< 01, ( )= BOIM QQIEM(CFA)Q| B4 NE-T-YNES AH|KHEE HaN 2([32) 0.575** 0.536"* | 65.104
7rol AH|XIERE HUM [3(B3, 58 0.406** | 0.536** | 65.104
AHIREHE | HzZA 3407|0375+ | 0536+ | 65.104
45. 7HHST AHIRIEE | molM 1(B1) 0.336™ | 0.473** | 50.706
AH|RIEE | mo|M 2(82) 0420~ | 0.473* | 50.706

Hnl 7HEE 3| flof FEUFA 242 HAls 2
1 HgFsitEol HdEI|IFE(y = 45 p<.001), H[RRMEZ|(y =

37, p<.001), AH|XIE{E(y = .26, p<.001) =22 [Ojo|=0|
(HE S| U= AR QIZ(RULCE M2t <7hd 1>, <Itd
2>, <7t 3> 25 MEL(QICE a2 MET|IE SoMe dE
M\ = .86, p<.001)0] 7}&t Z=Q3t Q0I0|om, Ho|M(\ = .78,
p<.001)0| ZX(\ = .70, p<.001), XI=A(\ = .70, p<.001)0] H|3}
HdUHcR 583 ooz AQIX(JCE 2Lt AFEN AT
D3o| Mot x2 =418.031, degree of freedom= 14, prov-
ability level= .000, GFI = .770, AGFI = .540, NFl = .702, RMR
= 140 2 LIEILt MEHE o R 7|F0| 0|HE|l= AR 20t 7t
F2 8% 52 S Mels 2ol HAIH B Aoz el
QUCt. Joreskog & Sorom (1981)2 otLtC| ALRENS(HZEA 2t
1E 2hE B FIOIRES(x2)440] Hadte +ER |
(Modification Index: M)E H|QtSIA=0| Kim(2011)0f 2|8t AKX
7}0|RHS(x2) a2l dAe MEEol /WM & 7|thst A olde| 2
USE LIEME = QUACIY fO*Ef et 2 AFoA Xz Het
o <13 150 HTEHI NFRW AR An| H@mE o
07} S Aoz 7|CHsALt.

452 07t 24

SsAXLEZE JolOlst XA0|E HOl 2 SHZF =50l Ay,
25, o8, 42 o2 °”71I H|Z XIO|7} LIX| @i= 222 EX
CAX|TE HEX| EX|TH &= Baron & Kenny(1986)2| 3CHA| 0O
7122 (three-step medlated regression analysis)S AA|SIS
Ch. HX MEdZ|FEnt FOjo|= 7o AH|XIEHES| OWZH=nt HE
Zur B2 oS ol 4= 0| Foje|=0) CHsf MEi7|FEat
AHIRE T Bz e A2 SHQIE|RUCE M2t <7hHd
4> MEHE[QUCE MEH7|ZO| 5l9(QQlSat FOfe|E ZHof| AH|Xt
Eiz=o| Dj7iZat BE Atz AH|XIE =Tt R 22075 )
E 7{0 OI- _/'\_ O|0‘| < |.AE 41> <7|,A‘I 42> <7|.A'I 43> <7|.A'I

44> D5 FYEIACL EHZI= <E 450) TASHRACE

=

SHIREE | HOlY  |3(B3.=E
SHIRFERE | HOlY | 3(B4.0H7H)

0.264**
0.464**

0.473* | 50.706
0.473* | 50.706

AH|XFENE =x 1(B1) 0.374* | 0.457* | 47.511
AH|XFEIE =x 2(B2) 0.403* | 0.457* | 47.511
AH|XFEIE =& |3(B3,=E)| 0.228™ | 0.457* | 47.511
AH|XFEIE ZE |3(B4,007H)| 0.467* | 0.457* | 47.511
AH|XIERE H=d 1(B1) 0.447* | 0.457** | 47.506
AH|XIERE H=d 2(B2) 0.436* | 0.457* | 47.506
AH|KFER = = (3(B3.5E 0.237** | 0.457** | 47.506
AH|XFERE Kl |3(B4,007H)| 0.445* | 0.457* | 47.506

© p<.05, ™ p<.01, R2gt2 3L =T 42 2

Mei7|E 9 Mepy|Eel S19IQIS Tt TojelE 7o) AH|XHA
2|0 OpfE A5 ZIHE AHIAHAZITE RE 2ROPFLD s
22 Y 4 0| <K 5>, <M 51>, I 52>, <IH 53>,
<M 54> B MEYE/QICH BMZADHE <E 550] AL

>

=4

453 =™z 24
Hetdsit=0f oot AH[XISO| W=7|EN 0o 2=
S| 52

F

|
HIREN=7F ZHSH=XIZ gelsy| Qo Q7 SAHK B4
HSkL CHSSHEAS YA it SAKO= Roloist F
FB(B = 803, p<01)0| USS HQISHACL O/ Hp= A

OF
+
08 1T oY I% oHﬂ B>

r

)
’

|o

SU20) thet ROl AUKIEEO HEot e Hoos M
J|F(EE MEST)0| S7L £20| fet Rojolof Oxls
0| OjOjotLl, AH[XES] E{=o| MEJ} £ A0 MEI|E
0] WS WLt NE7|F0| 52 [ YN =2 TOHOTE Hoj=
HOZ SjAfE 4 QICh ME{7|FO| oF9lQOIST TOjo|E Zhoj
AHIRF EJEO| ZURT ASET, AHKEAZ T AP ToRO)
E(B = .543, p<.05), Ho|Mdu} —_rlUHglE(B = 563, p<.05), Xl=M
T TOHO|E( = 944, p<O1)Zt0| EANOZ S0l H(HX
gsre 0Kl Ho2 =olE|YD, EWI POjOl(@ = 459,
p=0.072) AO[O|= Sol0[81X| S HoE LER, <IH 61>,
<IH 625, <IH 64> HEE|QIT, <7 63>2 7|ZtE|QiC
ety <7} 6>2 U Al gt
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<#H 5> MEH7|EL} FOHQI= Ztoi| AH|XHAEZ[O| Of7HZ 1} 23t 20I0|el, Holdo| E4, Ximdo| Hlg| Mojdez =
PR 2ot Qoloz SQIF|RJUCE AH|XIE = OOz F(+)& Fef
Ojfes | =2iea oA BT R? F ol s10|C| o 5 5 N
B | S>ES | @A | Spo O Qe HOZ HQIEIRHG), MHMATOA FASH 2t 20| A
5174 = A2l CHSH CFOFSE MEO| K22 AH|XENEE 2XMMO
ﬁ\_H|7:|"‘|E| }.‘jE—|H7|%_S 1([31) 0.446** 0.543* | 66.990 o J<:_>|_Eoﬂ Hn_ }'o I__._ oE I 'IO|_ I |'HEE o_‘_o—|
B2 M Z = A= 8% 2010 2 Ao|Ch MatM X=td &
AUMNE | WVIFE | 2B2) | 087" 05437 66990 | uigol Amxjel TOIRLE T, mE2lAE S ACfHo2 v
AHRRAZ| | ME87|Z | 3(B3,.SE 0.379* | 0.543* | 66.990 O] M ZMsIX|T Sa= Aggt 2oz J|tiz= O E 7|9
Mo EJ = MNHE 5= e 28
gh Z{0|Ct AH|XHAZ|QF TOjo|zo| MmNt HEZNE AN
AH|XFAR | AZA 1(B1) 0.399" | 0.564**| 73.117 o2 RoOst HAoE 2RIL|U=L, Ol ditAH S HOfAHSO|
ME[EEE 2ol AHEAQl =¥ X&Hoz o a2 E20
AHXIAZ| | Az 2(B2) 0.575* | 0.564*| 73.117 o, 59| SN & FEol HUEME ZXME siAsts| fIst
A&HQl 20| WY Aoz AREC. SW, AHE BS02
o| =1}H™ HS =AlO SHo S o] A o
NEat 45 Zub AH|KEHEQF AH[ARME| BE MEZ|E S O
ejR=keXeli=n] OIoE Zt2 E&2 Oj/iste HeZE =olg|QULCt
AH|RRAE | AZAM | 3(B4OH7H) | 0413 | 0.564%| 73.117 Fela oS Tolel s 7= A P‘ - |24t
ol Auts 4= HREEQ AHXE2 Hetd s4E0| HES
AH[RFAZ| | molA 1(B1) 0.341** | 0.489** | 53.963 g = Acts S HOFA Bl 42 AHXES| Fofel=
7L & USS ¥+ UYL
AH[RHAZ] | WOl 2(B2 0420~ | 0.489** | 53.963 N
e el AR, RSEEAEO| MEi|ZDL TOjOlE Ao AHIKEIE
AH| XA Hold | 3(B3, =& 0.254** | 0.489** | 53.963 Ol AH|XFAIZ|7} O HiskTF 7|2 XHR3SH=X|0f CHs 2EZ I}
AH|RRAlZ| | oA | 3(B4,0H7H) | 0.484* | 0.489** | 53.963 £ =olot Zar ME7|Ea FOHel= AMOJof| AH|XFEfE, AH|X}
— An_l C oo|n|st XAEGT OI%Q §|-OI_|-'- ACE L )I\_-1EH
AH|IZRAR | == 1(1) 0.354** | 0.478" | 51.741 & ETf 2 2F=avh MSS APleart. J2iLt o
71&9| 2t ste|aolnt Foio|= ALO|of AH|X E{EE AL, H
SHIAME | EE | 2B2) | 040" 04787 | 51741 | oy ms 2oiE ROl0j MM FYES DIXE HOE ol
ECIPN =3 3(B3,=&) | 0230 |0478™ | 51.741 ERAoLt 222 |O0ISHK| AUACL 0|0 CHEH AH|XFAE= &
oz | mm | aEach | odsoe |oarer| siar|  SES MISD, 224, oy, BY BE SANOE Rons
X Q%A Lt O] Ao TS AH[AFSO| EletAdsitE9|
AuxE | A=d | B | 08757 04897 54.047 HE7|E 3 724, Boly U Aol CHoAR 2BIXIEHE T}
4H[RIAE | HA | 2B2) | 0436™ | 0489™ | 54047 Qske DIEICHALL, AHIXRAEIZE FSA0) CHsiMR Qate OjX]
ZutaE | mes |3Easd | oz | odse | 50w o) CH2 ROISO| Cfs ZR3IX| Urtn A2 el He iz
SIX| &2 Z{O|C} QfLESIH SAMOZ =2 [ ASHH=AR o=
BR[| FISA | 3(B4TIT) | 0.473% | 0.489" | 54.047 J lf im J J Aol netoe 8 0 vagsis £
b 20| XA sAER 2RE AMORE AH|RZF ZHEO| CHsh
Me O Fk oFstn /AS = Uen, MedsLE0(7] IE
[e]] A H1HsH (o]} ZIASIE E A = =
S KISIAEALZO| CHSH AH|XFSO| MEH7|Z=Dt ROjo|E 7t 01: T2of Cta SHE0| JAMEt: st & AH|XEO| 7|E
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