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A Study on VMD Emotional Evaluation of Flagship Store
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Abstract

Jung, A-Young / M 3|9, uiAMcyst

For commercial inner space, studies about brand communication and VMD to inform brand identity to customers

are very important. Accordingly, the study conducted questionnaire survey about ‘emotional reaction, brand
recognition, brand communication and satisfaction on VMD expressional elements’ of customers and brand-related
personnel on the ZARA flagship store. Through analysis of difference of evaluation on surveyed items between
customers and brand personnels, importance of direction of VMD design applying brand communication which can
satisfy customers and application of brand communication was verified. Specific results of the research are as
follows: First, comparing brand personnel's expectation of recognition of their brand from customers, substantial
level of recognition of brand by customers was lower. It is necessary for improvement through consumer analysis
in order to raise brand recognition. Second, as the result of analysis of emotional reaction on VMD, it needs to
lead customers to positive emotional reaction close to the brand plan intention by inducing ’‘exciting and
sensational’ brand concept to emotional reactions through comprehensive VMD image management and leading to
'free and convenient’ emotional reaction and then communications with customers and minimizing emotional
differences. Third, for brand communication and creation of ‘interest’, intention of ZARA, it needs to get maximum
communicative effects with 'young" VMD design. Fourth, for satisfaction survey on VMD expressional elements,
customers was less satisfied than brand personnel. Accordingly, in order to raise customers’ satisfaction, show
windows, entry, mannequins and objets should be planned with priority and it should also satisfy customers
through communications with customers including advertisement and marketing.
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