o =2 A= |
_ L _
BRI u|x]= Q¥
A Aay”

The Influence of Brand Reputation and Chronic Regulatory Focus
on the Non-similar Brand Extension

Hyeok-Yoon Kwon , Sang-Dae Kim
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Abstract In this study, we intended to show the interaction effect between brand reputation and chronic
regulatory focus, and intended to show mederatory effect as an interaction as well as the main effect of two
variable. To this end, Pulmuone(a high level of brand reputation) and Green(a low level of brand reputation) as
parent brand and cosmetics as extention product were selected. The results of the study are as follows: The
first, on brand extension evaluation, a high level of brand reputation was more positive than a low level of
brand reputation. The second, brand extension evaluation was mere positive in the promotion focus group than
in the prevention focus group. The third, In case of high level of brand reputation, there was no significant
differences between the prevention focus group and the promotion focus group in brand extension evaluation.
On the other hand, low level of brand reputation, there was significant differences between two variables.
Therefore, we found the interaction effect between promotion focus group and prevention focus group.

Key Word : Chronic Regulatory Focus, brand reputation, prevention/promotion focus, brand extension
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