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Abstract Recently there is show deep concern at the wellness of health and beauty. therefore this study is to
investigate an empirical study on the relational characteristics and collaboration between wholesalers and oriental
clinic in herb medicine supplier channel, specially focused on lycium chinense. We collected statistically usable
data from 119 questionnaire respondents who live in national provinces and analyzed them with SPSS 20.0 to
achieve research's goals. Analysis results revealed that, first, relational characteristics of relationalism, trust,
reward power and dependence had impacts on satisfaction between wholesaler and oriental clinic in herb
medicine, Second, the survey found that satisfaction has impact on collaboration. Third, this study partially
supported mediating effect regarding satisfaction between relational characteristics of relationalism and reward
power.
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[Table 1] Reliability analysis
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(t=3.332, p=.001, p <.001), 2]&(t=3.080, p=.003, p <.05)
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Variables ltems number of beginning ltems number of last Cronbach's a
Relationalism 7 5 .802
Trust 7 7 .861
Reward power 7 4 .815
Dependence 5 2 .809
Satisfaction 11 10 .931
Collaboration 7 4 .812
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[Table 2] Factor analysis and reliability
. Factors loading Commun
Variable )
1 2 3 4 5 6 ality
Relationalism?2 .155 -.092 737 .027 170 169 634
Relationalism3 317 .130 .688 .013 .159 .230 .670
Relationalism1 194 .156 676 .285 .265 .026 .670
Relationalism5 167 .320 519 161 .375 222 616
Relationalism4 .182 130 496 406 .185 -.176 526
Trust 2 204 766 077 102 .204 .048 .689
Trust 3 .042 713 -.108 .042 .281 .339 717
Trust 7 133 712 277 -.019 217 277 725
Independence Trust 5 412 618 .085 112 177 -.057 .606
variable Trust 4 .380 567 .380 247 .004 -.086 678
Trust 10 .208 541 527 .079 .090 -.055 631
Trust 6 .395 530 .021 .325 -.133 .153 .584
Reward power2 012 .093 .106 .842 151 -.047 .753
Reward power3 246 .016 -.090 767 129 .062 .678
Reward power1 332 222 .268 .656 141 .037 .683
Reward power4 176 209 318 599 .206 .318 678
Dependence3 203 164 .094 .060 152 .840 .809
Dependence4 .208 .089 163 .025 .049 .828 .766
Satisfaction 8 767 112 107 152 341 113 .765
Satisfaction 10 737 .205 .390 247 -.063 .017 .802
Satisfaction 5 692 .303 154 175 .389 .082 784
Satisfaction 3 .628 119 107 162 .388 .266 .668
o X Satisfaction 4 622 178 149 .064 528 142 745
Mediating variable - -
Satisfaction 11 612 .240 .238 .304 211 .130 .643
Satisfaction 2 .584 247 224 141 .308 259 634
Satisfaction 7 571 .198 313 450 .024 1139 .685
Satisfaction 1 .550 241 411 .080 -.060 218 .587
Satisfaction 6 516 .329 409 .097 .046 .346 672
Collaboration 1 .098 236 .230 .078 727 .120 .668
Dependence Collaboration 3 .201 176 181 132 723 .022 .645
variable Collaboration 2 197 197 124 .343 .680 .100 .683
Collaboration 4 210 -114 155 499 .535 .001 617
Eigen value 13.029 2.334 1.781 1.733 1.538 1.295
Ratio of explained variance 40.715 7.295 5.565 5.414 4.806 4.046
Ratio of cumulative variance 40.715 48.010 53.575 58.989 63.795 67.841
KMO(Kaiser-Meyer—0lkin) = .850
Bartlett's test of sphericity = 2618.071(F=496, Sig. = .000)
[Table 3] Descriptive statistics and correlation analysis
variable Mean S. E Relationalism Trust Reward power | Dependence | Satisfaction | Collaboration
Relationalism 3.2269 .60502 1 3
Trust 2.9818 66707 .552** 1
Reward power | 3.3676 68490 523** 469 1
Dependence 2.5378 .80296 373 374** 267 1
Satisfaction 3.2000 67545 .696** .688** .598** 491 1
Collaboration 3.1786 73656 .582** 467 573" .298** .601** 1

p** €001
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[Table 4] Regression analysis between relational characteristics and satisfaction

Unstandardized Standardized Collinearit statistics
Model coefficient coefficient t value | Sig. prob Y Research
. . hypothesis
B S.E. Beta Tolerance VIF
1 (Constant) -.106 222 -.475 635
Relationalism .366 .078 .330 4,709 .000** 587 1.704 support
Trust .339 .069 .336 4,945 .000** 623 1.604 support
F;eo"\jferrd 213 | .064 217 3332 | .001* 679 1.473 support
Dependence .154 .050 .182 3.080 .003* .822 1.217 support
32:.678, Adjust R*= 665, F=58.924, Significance probability = .000
p* €05, p** {001
[Table 5] Regression analysis between satisfaction and collaboration
Unstandardized Standardized Collinearity _statistics R h
coefficient coefficient ; esearc
Model t value Sig. prob. hypothesis
B S.E. Beta Tolerance VIF
’ (Constant) 1.071 .266 4.031 .000
Satisfaction .658 .081 601 8.105 .000** 1.000 1.000 support
R*=362, Adiust R*=356, F=65.699, Significance probability =000
p** <001
[Table 6] Regression analysis between relational characteristics and collaboration
Unstandardized Standardized ) Collinearity  statistics
Model coefficient coefficient t value Sig. v Research
prob. hypothesis
B S.E Beta Tolerance VIF
(Constant) 213 317 672 .503
Relationalism 400 A11 329 3.601 .000** .586 1.706 support
1 Trust 125 .098 113 1.275 .205 622 1.607 reject
Reward power .359 .091 .335 3.944 .000** .681 1.469 support
Dependence .036 .071 .039 .505 615 821 1.218 reject
322.446, Adjust 32:426, F=22.744, Significance probability =.000
p** (001
4.5 BASNT} Bzl FHAH ol itk %, M 12 FRA0R HeEgirty 2
A7 39] slokA] mujake] BhelYo| st TA| = Stk oj7]oflA] FrefbAl mnf el ?fblgloﬂ EHQP oA
SAEAR, AR, B4, gF)e o] fozy 58 WATS BARAIL BAS dE = e T
Aot} = multiple regresmongi B39t} Table 6 2% Zia Qlrkar B7F Q1A ‘?_]_—’—’—TO]F/}-_‘ S
o mEW, =gl ISR, AF, HAF oA dEorw AdEE= AS IRk AEelA A
2, oZ)o|1 %__-1_‘__,_ Folt}. =, FA=o kel g2 A=) o= A9 Tl AFEHY
(t=3.601, p=.000, p <.001), HA}2|(t=3.944, p=.000, p AR HIAAE o HYe A&HoR o]Folg
CO0ne Pelell fOIZel e v Aom v TS W Sla) e R EEe el 9=
_ _ } ° ols
ek B ARG S Fglo] p-0000]4] 22.7449] pxg . © RS HE VIFZE10S 97 v R St
ﬂ](tolerance)ﬂ- 0.10]5}Y w] chEgAlAto] Qltkar dgk

ol glom, BT RP=4462 44.6%2] HHHL
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