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Abstract

With environmental pollution becoming a serious problem, recently there has been increased interest in the
environment and health. In addition, the development of materials for environmentally friendly and functional clothing
has increased. Environmentally friendly products that use bark fibers of the mulberry(dak) tree are expressed in terms
of dak fiber and Hanji yarn. This research analyzed consumer's perceived images of Hanji and Hanji yarn infant
clothing. The research results are as follows. Based on analyzing images of Hanji and Hanji yarn, Hanji was
categorized into four images that can be described as natural, pure, decorative, and functional, and Hanji yarn infant
clothing was categorized into three images that can be described as natural, decorative, and functional. Based on
the analysis of well-being elements in subjects' lifestyles, the following four inclinations were found: environmental
friendliness, pursuit of novelty, life care, and environmental protection. On this basis, the subjects were categorized
into three groups: the trend-pursuing group, the life-care group, and the social responsibility group. Subjects' perceived
images of Hanji and Hanji yarn infant clothing were investigated, and these products were found to have a strong
image of being Korean, traditional, and natural, while being weakly perceived as comfortable, functional, and practical.
Analyzing the correlation between images of Hanji and Hanji yarn infant clothing and lifestyle groups revealed that
these products were not perceived differently according to group. This study showed that Hanji and Hanji yarn are
terms that are commonly associated with positive clothing material. However, both Hanji and Hanji yarn are perceived
negatively in terms of functional image, which is an important factor in clothing material. In addition, even among
consumers who pursue a lifestyle based on well-being, the functional image of Hanji yarn was not perceived highly.
Hence, it is necessary to further examine the effect of terms such as Hanji and Hanji yarn on consumer choices.
Therefore, caution is considered needed when using such terms in the marketing of related products.
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Il. Theoretical Background
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{Table 1> Factor analysis on the propensity to consume well-being
Factor Items Vlejfiztr(l)cre Sﬁ: Viirfanr:le;t(l‘://(;e) Reliability
6. 1 buy eco-friendly products, even if they are expensive. 814
7. 1 prefer the products of a company committed to environmental 793
preservation movement.
5. 1 prefer eco-friendly products with certification mark. 77
Eco-friendly I - . .
emphasis 9. I am sensitive to the environment and related information. 740 |4.819| 26.774 852
8. The purchase of eco-friendly products will realize that the 718
social responsibility.
10. I supplies used mainly natural materials or recycled products. | .687
20. Treatment of natural healing are preferred. 468
1. I prefer the new style of fashion products. 852
Newness 2. I would like to experience novelty and change in daily lives. | .841
pursuit 3.1 am interested inpthe infonnatiotryl of fashioi ’ s |70 B
4. When I buy clothes, I prefer fashion more than comfort. 73
15. I have something for favorite hobby and cultural life. 749
18. I've got healthy exercise usually. 728
Life care 17. 1 enjoy something for exercise or relaxation with family. 626 |1.889| 52.797 .680
19. I have some dietary supplements or organic food. 575
16. I think family life importantly as well as my work life. 485
Environmental | 12- I try to reduce the using disposables. .800 B 99
protect 11. I have my own habit for energy saving. .800
Total variance 59.861%
{Table 2> Cluster analysis of the propensity to consume well-being
Factor Giroup Trend pursuit group Life care group Social ﬁi; nsibility F value
Eco-friendly emphasis 469 (B) -1.042 (A) 435 (B) 126.113%**
Newness pursuit 7183 (B) -.328 (A) -.538 (A) 76.154%**
Life care .304 (B) 339 (B) -.627 (A) 35.427%%*
Environmental protect -231 (A -.210 (A) 434 (B) 15.024%%*
***p<001 A, B, C: Duncan test
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2. Perceived image of Hanji and Hanji-yarn
baby clothes

an)ake] A2} AAAL o - frobiol diat ofm]
A A zg 2429 ofm|A| gofof dis Ak F4

- 61

olu|A & 27 Azt Ao R e, (Fig.
3} Attt 53 dAER FrhE o|u|R] FEA &

217H =

W3] 380] Yol ZHM OB 77te T

Ap= o] aAe SR, R4l Al

b o]
1 1o

kil

2ol 2, B3,

=37

g0

. TR,



62 FAAL G

® Hanji image
# Hanji-yar baby clothes
image

Sy
s |

sAme
)
10%

g8 8 8 & 8 £ 8
—
——
o

ues
Jue

] L

<Fig. 1> Image comparison of Hanji and Hanji-yarn
baby clothes

A gL, & 5o 10700k FAA
Q- frotEol tisiA = g xlska], A7l £2, ¢
A QL AQA ], &AL, SAA A, AT,
A3t 5of 871 om| A7}k 34 o] o] B o= e
Wt ofof wls) #ekgh, 75l AEAQ, &
A 5 715/l " Eololl disid= 13-
Haro s FAHoz YrrE et B3 G- foks
S48 8 AL oA = 149 B+t
& Eoli Jrt of23t e T3 A Ee T
ZWE} S5 @ frotEo] ARl flof L

lo
4

5o ojulA7t FRHOR FFE 0)d 5 9]
AeE gk, oS Belsty] 15 WY epo]z
AL 7|EoE THEA ekol] uel s}
9ol olulA A2 Aol A
obu7] Jh WA ofulx| k] thaf &
EREEE

1 3, 3 of Al (Table 3)3} o] 4742
FRER, B AP 62483% 3 WA o]
HA A0, Age] £, AAHe B B
of EgHo] Aol oulx] foR Yyt

F A adle 4T 4EY AR 5o ol
A7k EGE o] s olul A2 ST, A ¥
A 89S BB, BAHQ, BFAEe, Hole
Fo| Bago] EFo] F4 ofulA|2 LHsgch
whAst aolofi Hokeh BEA 0l 4gH Fo
2 A= o] 1% oluA 2 Yysgch

II

1_

tnd)

"pol Al

1>
mlo

A A EAESAT

{Table 3> Factor analysis for Hanji image

Factor Items Fa'ctor Eigen . ulative Reliability
variance | value |variance(%o)

12. Folk 817
11. Healthy .803

Nature 5.762| 30.326 859
10. Creative 787
13. Natural 719
16. Pure 765
21. Simple 732

Pure 19. Eco-fiiendly| .706 |3.058| 46.422 785
18. Clean .668
6. Classic 516
20. Brilliant 749
7. Modern .685
5. Urban .669

Decoration 1.607| 54.880 779
14. Romantic .651
8. Luxurious .563
17. Cute .520
2. Comfortable| .826
1. Active .824

Function 1.444| 62483 756
15. Practical .694
3. Pleasant 477

Total variance 62.483%

{Table 4> Factor analysis for Hanji yarn baby clothes

Factor |Eigen|Cumulati
Factor Items a'c or | seen . anve Reliability
variance | value |variance(%o)

13. Natural 838
9. Korean 835
12. Folk .826
11. Healthy 789

Natural - 6471 35.949 .898
19. Eco-friendly, .768
10. Creative 724
18. Clean 597
3. Pleasant 560
14. Romantic .807
7. Modern 769
20. Brilliant 763

Decorative 2985 52.531 .836
5. Urban 748
6. Classic 608
8. Luxurious | .547
1. Active .850
2. Comfortable .842

Functional 1.850| 62.809 .801
15. Practical 683
4. Functional | .642

Total variance 62.809%
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3. Perceived image of Hanji and Hanji-yarn
baby clothes according to well-being lifestyle
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Factor Group Trend pursuit group Life care group Social Z;SOI::; nsibility F value
Nature -0.096 -0.083 0.166 2.049
Pure 0.179 -0.164 -0.031 2.692
Decoration 0.128 -0.100 -0.082 1.502
Function 0.135 -0.109 -0.041 1.459
{Table 6> Hanji-yarn baby clothes image according to the propensity to well-being life style
Factor Giroup Trend pursuit group Life care group Social Z;SOI::; nsibility F value
Natural -0.038 (AB) -0.189 (A) 0.224 (B) 3.888*
Decorative 0.152 -0.088 -0.142 2315
Functional 0.154 -0.132 -0.062 1.971

*p<05 A, B, C: Duncan test
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