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The purpose of this study is to present that the strategic orientation affects on the green management performance. In order

to carry out this research, the samples are reviewed and the ten hypotheses are verified reliably and appropriately. The results

of the verification are summarized as follows: First, strategic directivity affects on the green management performance significantly.

Second, two factors of the strategic directivity, customer orientation and technology orientation affect on the green performance

relatively high. Finally, the two elements of the strategic orientation, competitive orientation and technology orientation affect

on the financial performance significantly. In conclusion, this study shows all of the factors of the strategic orientation affect

on the green management. In order to get the effective green management, education programs should be conducted by social

support systems.

Keywords : Green Management Performance, Strategic Orientation, Financial Performance
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<Table 1> Questionnaire Configuration
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M 2o HES B 46~504 THOR 5.6%E 7HE
e n g2 YeEth Al B EAS A, ozt
41907 32.5%% o2 e o™ Hal 85O 67.5%
2 AR v &o] A YeRT
At B EAS Aund, 7EAZRY STAR 452%
A Ao 7B =2 v EE YEigth FAAUE2 29

<Table 2> Demographic Characteristics

Division Persons | (%)

Less than 30 37 294

31-35 27 214

Age 36-40 27 214
41-45 19 15.1

46-50 7 5.6

51 or more 9 7.1

Sex Male 85 67.5
Female 41 325

Fibers and petroleum products 8 6.3

Chemicals and chemical products 5 4.0

Machinery and fabricated metal 16 12.6

Industry | Electrical and optical instruments 15 11.9
Distribution | Rybber and Plastic Products 6 4.8
Non-metallic and mineral products 1 0.8

Other manufacturing 57 452
Engineering Services 18 14.3

L . The number of
Composition Details questions
. Customer orientation 7
Strategic . . .
orientation Competitive orientation 8
Technology orientation 12
Green Green performance 5
management Customer performance 2
performance Financial performance 4
Total 38
2t FHES 74 YAE HER §HeeE sto] 43
o] WE FFoln], olntt AVt BSFE Y B
e FAY AErt 2o o Mgt 1 A%
Qoo AR RS 7 TPl TP WEATOE A
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<Table 3> Factor Analysis on the Strategic Orientation

Questionnaire items F1|F2 | F3|F4
Technology orientation

—_

. technical development and support strengthening. |.845 |.114].046.115

2. New products and technologies Strategic vision. [.820 |.141|.109.205

3. Product compared with competitors in the

development of New technology inputs. 8111.1451.2651.137

4. Strengthen the internal capabilities of techno-

logy for the development of enterprises. 807.1151-029).244

5. Ideas for technology development Explore

and strengthen. 803 |.128|.188 |.142

6. Actively in the external technology adoption

J781(.2291.139.225
and acceptance.

7. Members when they need to develop the

technology. 72| 213(.167.353

8. To establish a strategy for technological

. . . 7211260 |.190.211
innovation Regular meetings.

9. Technological innovation in research and

development projects by management. 716/.3191.140.368

10. Existing technology for new technology

creation and development. 7041.2591.107)-093

11. Technology training to internal and external

O .647.2341.242|.357
training.

12. Documenting the development of Issues

and ideas. S577(.215].318.180

Customer Orientation

1. Considering customer’s needs and satisfaction goals. [.224 |.812 |.139.181

2. Performed to customer satisfaction, customer

. .059.805|.124 | .217
evaluation.

3. Customer needs to understand the advantage of

) .273.780 |.253 |.096
competitors.

4, Strategies for customer value. .3501.769 |.109 |.141
5. Identify customer satisfaction. .265|.715|.335].256
6. The focus on after-sales service. .2891.697|.221.284
7. Regular visits to customers. .1201.689 |.322|.141

Competitive orientation

1. Strategies for charging the customer value. |.157(.230(.793.340

2. On the competitors, behavioral quickly, 268

2791792 |.179
correspondence.

3. Regularly discuss competitors’ strengths,

.1721.205.786 |.305
weaknesses.

4. Competitive advantage for the selection of

1651.399.732.025
target customers.

. Integrate internal functions to meet customer needs. |.313|.313|.226 [.777

. Inter organizational or interdepartmental resources. |.407 |.239{.250{.716

. Employees understand how customer value. |.384|.273|.237.694

0 [ 2| | W

. Free dialogue between the department of
customer information.

Cronbach’s & 922

.2391.366|.334|.686

Method : Principal Component Analysis, Berry Max Kaiser normalization.

<Table 4> Factor analysis on the Green Management
Performance

Questionnaire items F1 F2 F3

Green performance

1. Waste quality dignified recycling reuse. 907 | .116 | .039
2. Improving energy efficiency is higher. 872 | 078 | .076
3. Friendly green process improvement. J77 | 279 | .105
4. Waste generation was reduced. 745 | 229 | 170
5. Safety/risk management, green management

skills improve. 905 | 141 115

Customer performance

1. Customer satisfaction has improved. 175 | 901 | 202
-.047

2. Was higher customer retention. 490 | .674

Financial Performance

1. The usable life increase in net profit to

sales and financial performance. A97 1138 ) 12

2. Increase over the previous year, export

. I 226 | .167 | .900
growth to increase competitiveness.

3. The past three years, net sales increased

: A75 | 224 | 883
financial performance.

4. Increase competitiveness by increasing
domestic market share.

Cronbach’s a 836

180 | 159 | 763

Method : Principal Component Analysis, Berry Max Kaiser normalization.
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<Table 5> Regression Analysis for Green Management

Performance

Non-standardized | Standardized
o coefficients coefficients
Division t |P-Value

B standard s

error

(Constant) | 1.988 352 5642 | 000"
Strategic | g1 074 071 10944 | 000"
Orientation

R? = 491, F Variation = 119.774
P-Value = .000, Durbin-Waston = 2.050

N =126 p< .05 "p< .01, "p< .00l
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<Table 6> Regression Analysis on the Green Performance

Non-standardized | Standardized
L coefficients coefficients
Division t |P-Value
B standard B
error

(Constant) | 1.706 341 4999 | .000""
customer | 39 089 370 3713 | .000™
orientation

competitiv |, 097 -019 178 | 859
orientation

technology | 5, 079 377 4164 | 000"
orientation

R? = 416, F Variation = 28.952

P-Value = .000, Durbin-Waston = 1.929
N =126 "p< .05 "p< .01, "p< .00l
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<Table 7> Regression Analysis for Customer Performance

Non-standardized | Standardized
o coefficients coefficients
Division t |P-Value
B standard B
error
(Constant) | 2.034 634 3208 | 002"
customer | 5 165 128 1.049 | 296
orientation
COMPEtitiv | 35 181 245 1.900 | .050°
orientation
technology | -, ¢ 147 012 107 | 915
orientation
R? = 126, F Variation = 5.850
P-Value = .000, Durbin-Waston = 2.010

N =126. "p< .05, “p< .01, " p< .00l

Ao vepda, ua AgHe e mAA e
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= Ao deya, oldd FES o ¥ ATAYY
2 29 5 rks AAEE Fa gtk 2o 2AA g
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A4 9%e 2 5 At 2L 92 A

<Table 8> Regression Analysis on the Financial Performance

Non-standardized | Standardized

o coefficients coefficients

Division t |P-Value
B standard B
error

(Constant) | 1.052 382 2754 | 007"
customer | 44 099 043 440 | 660
orientation
CompEtitiv | 304 109 366 3530 | 0017
orientation
technology | 45, 088 333 3742 | 000"
orientation
R? = 435, F Variation = 31,373
P-Value = .000, Durbin-Waston = 2.175

N =126. "p< .05, “p< .01, " p< .00l
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AZAN A AFHEA, 44, 71%)
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<Table 9> Hypothesis Testing Results

financial
performance

Green Customer

Division
performance | performance

customer L Non Non
. . Significant _ -
orientation Significant Significant

competitiv Non

. . e Significant
orientation Significant £

Significant

technology Non Significant

o Significant _
orientation & Significant
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