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Influence of Purchase Motivation and Selection Attributes of HMR
on Repurchase Intention according to Lifestyles

Sung-Woong Choi * Young-Sun Ra'
Dept. of Hotel Culinary Arts, Sin-Ansan University, Ansan, 425-792, Korea

Abstract

This study aims to show basic data to build suitable marketing strategies for consumers by determining
the motivation and selection attributes of HMR according to their lifestyles. A survey was conducted from
March 1st to March 30th, 2013, and total 362 out of 450 copies of questionnaire were used for analysis.
The results are as follows. First, it showed that the pursuit of health in lifestyle had a significant effect on
usefulness and economical efficiency. Next, the pursuit of health was analyzed not to have a significant effect
on HMR quality and convenience. Third, usefulness and economical efficiency in the category of motives for
purchasing HMR didn't have any significant effect on repurchase intention. Finally, HMR quality and
convenience in the selection attributes of HMR had a significant effect on repurchase intention.
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{Table 1> General characteristics of the subjects

Bl PolE7Ish AEEge] Aol =

o WA= 9% 303

Item Classification Frequency(%) Item Classification Frequency(%)
Graduate school 20(6.4)
Sex Female 254(80.9) Educational University 164(52.2)
Male 60(19.1) background College 95(30.3)
High school 35(11.1)
20-29 9(2.9) . Five days a week 223(71.0)
Working .
Age 30-39 71(22.6) days Six days a week 70(22.3)
40-49 234(74.5) Others 21(6.7)
Professional 40(12.7)
Single 34(10.8) Service/sales 57(18.2)
Coupletchildren 81(25.8) Public official 51(16.2)
Type of Couple 77(24.5) Tob office/management 40(12.7)
family Parents+couple 67(21.3) Freelancer 55(17.5)
Parents+coupletchildren 40(12.7) Education-related 6(1.9)
Others 15(4.8) Self-employed 14(4.5)
Others 51(16.2)
201million~400million 128(40.8)
401million~600million 67(21.3)
Income Under 200million 105(33.4)
Over 600million 11(3.5)
Others 3(1.0)
V. '% Eq (18.2%), &F9 519(16.2%), AH+#E212 409
(12.7%), Z&) @A 557 (17.5%), 25 6"8(1.9%),
1. E=20| QuiN ENM Z9D 147(4.5%), 71EF 5178(16.2%)= 24|35}
AP AL A SRAE % 3149 old Se. 25025 2010 ~400%041] 1287
o] 254 0 & 80.9%2 VrEMA T, Aol 0o (40.8%)2E 7P ol ApAlstaL glom, 4014k
2 19.1%2 eIt g2 e 4dA) thetm 29 9~6007o] 679(21.3%), 2007 o]akrt
A7h 1647(52.2%) -2 714 o] AX|eta glo.  105T(33.4%), 600%HE o] go] 11%(3.5%), 71Ek

], O e 2 dEdige] 9578(30.3%), ALE
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{Table 2> confirmatory factor analysis of the motivation, selection attributes, repurchase intention of HVIR
foods by lifestyles

Assessment scale Estimate S.'T SE CR
Estimate
I have a healthy diet against obesity. 1 0.728
The pursuit of I exercise for health. 1.138 0.798 0.086  13.219
health I eat foods for health. 1.158 0.819 0.09 12.919
I spend lots of money on eating out. 0.915 0.656 0.088  10.401
I'm fussy about foods. 1 0.754
The pursuit of I like to travel around to eat at famous restaurants. 0.983 0.736 0.082 11.971
taste I consider nutrition rather than taste. 0.917 0.676 0.086  10.628
I think a sandwich is enough for a meal. 0.623 0.541 0.072 8.659
I have no one to cook at home. 1 0.698
I can save time easily. 1.065 0.651 0.125 8.522
Usefulness - -
I want to save time and efforts when preparing for meals. 1.076 0.678 0.122 8.811
I clean up after eating meals. 0.93 0.629 0.101 9.245
It is low and economical in price. 1 0.687
Economical It works best in low price. 1.16 0.775 0.096 12.11
efficiency It can make a change in diet and lifestyle. 1 0.765
It is cheaper than cooking at home. 1.211 0.833 0.082  14.717
Delicious 1.175 0.697 0.109  10.745
.. Various 1.273 0.854 0.084 15.22
HMR quality. " ritious 0952 0637 009 99
Hygienic 0.956 0.696 0.077 12422
Labor-saving in the course of meal preparation 1 0.858
. Reduced time consumption [burden on time] 1.024 0.888 0.05 20.568
Convenience o
Easy accessibility to purchase 1.009 0.874 0.05 20.039
Labor of eating [degree of inconvenience] 0.811 0.72 0.054 14.891
Repurchase I'm willing to repurchase. 1 0.835
intention I'm willing to buy despite its high price. 0.925 0.744 0.07 13.175
I'm willing to continue to use it. 0.911 0.744 0.071 12.786

X?=505.788, DF=296, p=0.000, RMR=0.041, GFI=0.892, AGFI=0.862, IFI=0.949, TLI=0.938, CFI=0.948

ST tha YAE QD W 23k Ak o 2| E Atk(Bentler & Bonett, 1980).

Wek A FETE nax gon TR0 s upebs] 7 de] AReE A oha R Al
& W) wie REL Ajgriete APl 9 B IS BT LA AIHGFL : Goodness-
o] A EAFar] BRG] B Hojai= 4] ofFit Index)9k 24 A ¢ A|5(AGFI : Adjust-

{Table 3> Conelations among the variables

Item 1 2 3 4 5 6 7
The pursuit of health 1
The pursuit of taste 0.553 1
Usefulness 0.489 0.558 1
Economical efficiency 0.376 0.623 0.774 1
HMR 0.036 0.045 -0.018 0.123 1
Convenience 0.414 0.578 0.612 0.633 0.086 1
Repurchase intention 0.477 0.345 0.293 0.243 0.347 0.439 1

#p<0.05, **p<0.01
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{Table 4> The parameter estimating results for the full study model

S.T.

PATH . Estimate S.E. CR. P Result
Estimate
Th it of
Usefulness ~ <-- DO 385 0387 0.087 4426 % adopted
health
i Th it of
Economical -~ the pursuit ob ), 0217 0.088 2471 0013 adopted
efficiency health
. The pursuit of L
HMR quality  <-- -0.098 -0.113 0.085 -1.337 0.181 rejection
health
Th it of
Convenience <+ ‘t’”r:‘“ 0048 0.072 0.101 0.713 0476  rejection
aste
Th it of
Usefulness <o+ ‘t’urtsm o 0086 -0.083 0.078 -1.073 0283  rejection
aste
i Th it of
Economical - the pursuit of - g0 0.922 0.114 8.093 woe adopted
efficiency taste
. The pursuit of
HMR quality < st 0.807 0.898 0.107 8352 ok adopted
Th it of
Convenience ~ <= © ‘:urtsm 065t 0.928 0.117 7.963 wox adopted
aste
Repurchase " (efulness 0,038 0.046 0.073 0.62 0535 rejection
ntention
E ical
Repurchase —_ ~ Eeonomical -, -0.134 0.112 12 0.23 rejection
intention efficiency
Repurchase ViR qualiny 0299 0.312 0.098 3.165 0.002  adopted
intention
Repurchase (o eniences 0471 0.382 0.061 6.229 ook adopted
intention
77 p<0.01, T p<0.05, "t p<0.01
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