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A Study on the Effects of Perceived Convenience and Usefulness of
a Customary Restaurant on Behavioral Intention to Revisit

Young-Hun Kim'
Dept. of Food Service Management, DongFEui University'H

Abstract

This study aimed to examine the roles of perceived convenience and usefulness of restaurant customers’
revisit intention. To achieve the purpose of this study, it reviewed the theoretical background about perceived
convenience, perceived usefulness and revisit intention and conducted an empirical analysis of them. For the
empirical analysis, a questionnaire was given to a total of 228 regular restaurant customers at Busan area.
The results were as follows. 1) The regular restaurant customers’ perceived convenience and perceived
usefulness had a significant effect on their revisit intention. 2) The regular customers’ perceived convenience
had an effect on their perceived usefulness. 3) Time elements and experience of visiting a restaurant had an
effect on the perceived convenience. 4) Utilitarian values and hedonic values had an effect on the perceived

usefulness.

Key words: perceived convenience, perceived usefulness, revisit intention, time element, usage experience,
utilitarian value, hedonic value.
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itk mpARte ® glaEol g ne] A8 64.9%, Pl 35.1% YERGaL, AR = 20007k
o} S S5 sl Ahn KHOF Lee  51.3%, 30tH7} 33.8%, 40th7} 14.9% 2 bt
HNQ011)°] &RIgt S FES dl2~ERo| & ZAE He v|EA7} 38.6%, 71 EA7} 61.4%=
Ao A AgdstAl st At FA%  VEAPT B Ao YEida, nSFEe 449
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AR 7 7F Ak, Al daERS ke Eten, 9 HEASS 151-2009- v Rhe]
Aol -k & 7t 3 3 6o/ = & 39.9%, 2012507k m]who] 39, 5% JERSIT) =

st @ F7 A AEPPRAGE F18) vl 7.5%,
ZF 2-33] 25% 22]31 5 4-53] 44.3%E UERTE.

3. Az & SH=EA Fo RN FF A4 P B
B AT A7uAe ) fa ¢ A s88%eln] F Aol 21.1% SO ekt

detaion, zk Mg te] JFAAE At 2. ZEEACO| A2 EIET EA
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<Table 1> Demographic characteristics of the respondents

Variable Level n %
Male 80 35.1
Gender
Female 148 64.9
20 - Under 30 117 51.3
Age 30 - Under 40 77 33.8
40 - Under 50 34 14.9
Marital statu Married 140 61.4
arital status

Single 88 38.6
High school 16 7.0
. Two-year college 53 232

Education . .
University 156 68.4
Graduate school/above 3 1.3
100-150 25 11.0

Average monthly

income (10,000 151-200 91 39.9
’ 201-250 90 39.5

won) Over 250 2 9.6
Under 1 time 17 7.5

Number of using 2-3 times 57 25.0
restaurant per week 4-5 times 101 443
Over 5 time 53 23.2

Weekday lunch 134 58.8

Major visit time Weekday dinner 38 16.7
Weekend lunch 48 21.1

Weekend dinner 8 35

analysis)= AT 2% FEFWFE 815 A QQIEAAT AF #HH <] 0942, o] E
e =EAS sl g8 FAE BA 0 89 0.739, 2842291 0.886, FEH L2 0.947,
(principle component analysis)= AFE3liem,  o]g¥Ha]X a9l 0.857, o] &84 29l 0.832, Al
aQlslde 2t aRlEe] SAS syl flal WEe=80l 08512 YERh B A= Iy
27+ A (orthogonal rotation) & WE|@WA(vari- Q1 3-89 0.6 Fgsta Yo SHHEFES
max)E 23Rt 8RIFEIH ol oAM= 1 AFAe] FHREJY wEkA] B Ao 548
2] (eigen value)7]=2 A-&3te] 1.0 o]0 & A3 S8l E53 Ak59] Al 7} Aol
Avhs destdon, aAAFEE 0.5 o]l R AdEd = ok AAE AT
BEE oAl Ao dAdeigich zF 4] = <Table 2>9} 2t

G glEA S AAE A3 2219 ofelil

e BT 1 ol Aslsil o giiEe] 5% 3. Hi=E 2t ARZLE)|

2ol 9ol AAXE 0.6 ooz Yehyth = Aol AHRE WSS ge] A 2
BEEe] 38 FA I dRtH o ® Bgel kS AuEY] 93] Pearsone] oW g
o QI E = 050102 Ut tEe] A ARA S Agslith 2 A3 <Table 3>3 2
TP 2 o WA dadS SQlsy] o ARdAENAY g AaET el & Az #AE e
?lall Cronbach's Alphas ‘gafl Ao Hkth &4 o3} 3}A o] g73d el 3t W Jelu
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{Table 2> Result of the exploratory factor analysis

. Propo  Cron
Factor Variable lg:gtiﬁr Cr(l);'iliinu }3:1%32 rtion  bach's
g Y (%) a
The meal offering is appropriate 920 910 2280
Time elements = Movement time is appropriate .909 .883 2.739 6 942
Hours of meal time is appropriate .881 948
I use the restaurant whenever I need it 918 .882 236
Usage experience | have a lot of experience with the restaurant 912 .593 2.684 9 739
I use the restaurant consistently 713 .895
Meal quality is better than the cost 919 .855 20.88
Practical value I am satisfied with the price of meal .883 710 2.506 2 .886
Meals filled the bill 816 .901
It is nice to visit the restaurant for enjoying meal 931 912 19.67
Hedonic value I often visit the restaurant to enjoy meal 928 901 2.361 4 947
I have fun to use the restaurant 918 .909
Kaiser-Meyer-Olkin:.770 Bartlett test of Sphercity : X2: 2485.653 Sig:.000 DF:66
Perceived It is convenient to use the restaurant 841 776 29.16
K I am familiar with the restaurant menu and service 766 731 2.333 6 857
convenience I often recall the restaurant to take meal 152 .834
. The restaurant is useful to take meals .803 .703
Perceived . ] 27.48
ful The restaurant is useful to achieve a goal 195 157 2.198 0 .832
USCIUNESS To use the restaurant is substantial .690 .800
i . . 22.64
Revisit intention Whe‘never I neeq meals I consider the restaurant first 865 858 1812 851
I will keep using the restaurant .804 .885 7
Kaiser-Meyer-Olkin:.880 Bartlett test of Sphercity : X2: : 1113.919 Sig:.000 DF:28
A0l ST AP Q] o] WFdAlE B WYk & JHWAE Hole MFEE
(O TAR Gehor], the W] MY AEZ SR8 o gAY Fo| ¥ Y
< BT A AR Uit ol Wit A Ueille Zow EA4HIN
o] AABAE nFo] B of YrEgS LSt
7] $18 8= AlRto] Brka A5 & 4 IS
g diEY ol gABTEe] o wa oY
daEFe] ol 84%e] WeHrE diEgS o] 1) YAE0I] A2 RRISO! 0|8
S3ozm A ztetA =& ol A A4 21 Ol=2E2IAntol ZoA|
AOR A & 5 vt d el g A g Ego] guo] A ztehe AI7HA 24 =
<Table 3> Result of the correlation analysis
Factor 1 2 3 4 5 7
1. Time elements 1
2. Usage experience -297** 1
3. Practical value .323%* 216%* 1
4. Hedonic value .380%* - 158* 279%* 1
5. Perceived convenience .346%* 171 537** 400%* 1
6. Perceived usefulness 253%* 288%* 583%* 307** 707**
7. Revisit intention 357** 123%* .614** A461%* .651%* .659%* 1

* p<.05, ** p<.01
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{Table 4> Regression analysis
Unstandardized Standardized
Factor coefficient coefficient t-value p
B S.E. Beta
Time elements 391 .056 435 6.971 .000***
Usage experience 418 .087 .300 4.805 .000%**
R™=202 Adjusted R’=.194 F=28.394 p=.000
Notes : *p<.05 **p<.01 *** p<.001
Bl £asE AT aela 84 % ERYE AT BAE <Tade Sof weh BAAH el
o] AlFEE ARt Tol mAo] A7}sh= o] 8W £ 0.000 TTolA R=2022 AW S oF 20% 2
g Aol ojm et d&Fe vx=A] a8 HA & JEien no] T HaERS o] o
G dazge] o] g7delgo] nao] At AZshe 8454007 AA(156)S o1 &%
ol 8o oju gt J&F= MA=AE Rl A SR o] &840 Freldt YaE v|A|
JeFiAle] BAAIE <Table 4>9F Zth ¥4 & S A3
27 Fol 5 0.000 T4 RP=2022 A e
< 9F 20%= Ve o AZER 4x(435)9F o] & 3) dAEE0ISEHEIM Ol87840| i
B 84(300)= 0] A Ztek= o8] gl 2200l OIXl= Y&
feld 9E WAL Aoz HlHy d2EY ol gmAe] Azkshs o] §He Y3t
o] g-f-840] 10| A|Zkshe Aoz v
2) HAEE0I210240| KNZstk= Al8d, X& 3 A3t %Héﬂr~ <Table 6>} 2t}
A D211 0I8SRSAI0| 2 BAAT} o5 0.0005F004 R=5030%
AEgol Gue] S8 RATA F9 o AHES oF 0% 7lo] Lielstor, el
S84 T HlaERdS o] &do=M Q1A Lo A ztel= o]\ (37 o] &
s Hle e HEd 5o dERAIE B A(396)2 daEe]due] Aoz f
{Table 5> Regression analysis
Unstandardized Standardized
Factor coefficient coefficient t-value p
B S.E. Beta
Practical value 554 .057 .540 9.743 .000***
Hedonic value 121 .043 156 2.809 .005%*
R’=202 Adjusted R’=.194 F=28.394 p=000
Notes : *p<.05 **p<.01 *** p<.001
{Table 6> Regression analysis
Unstandardized Standardized
Factor coefficient coefficient t-value p
B S.E. Beta
Perceived convenience 444 .080 371 5.580 .000***
Perceived usefulness 484 .081 .396 5.966 .000***
R’=503 Adjusted R’=498 F=113.633 p=.000

Notes : *p<.05 **p<.01 *** p<.001



.000***

t-value
15.016

Standardized
coefficient
Beta
707
F=225.476 p=.000

497

S.E.
.046
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Adjusted R

coefficient

1

k<]
pid

Unstandardized

694
R’=.499

Factor
1 *p<.05 *F*p<.0l *** p<001

{Table 7> Regression analysis

Perceived convenience
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