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Abstract This paper investigates the role of corporate entrepreneurship for enhancing a
firm’s market orientation and competence. It distinguishes exploitive competence enhancement
from explorative competence enhancement. The results reveal that corporate entrepreneurship
influences both exploitive competence enhancement and explorative competence enhancement.
Interestingly, among the components of market orientation, competitor orientation plays key
roles, facilitating interfunctional coordination, and thus increasing exploitive competence
enhancement and explorative competence enhancement. However, customer orientation affects
only explorative competence enhancement.
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