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H|=LA T15e| x| - 0.043 0.161 0.270 0.787 7|2t
OlE{Z|0|A — 0.094 0.060 1.565 0.118 712
Hi Az
Il= e 0.133 0.155 0.856 0.392 712t
HRLE - 0.034 0.065 0.515 0.607 7|2+
ZHx - 0.262 0.124 2125 0.034 RHE
Cixtel - 0.186 0.109 1.711 0.087 RHE
H|=LA T15e| x| - -0.175 0.182 -0.966 0.334 712t
OIE{H[0|A - 0.203 0.066 3.076 0.002 ZHEH
H2 Z3t DiET
JlE d 0.402 0.179 2.249 0.025 RHEL
FRE| - 0.303 0.075 4020 b X{EH
ZEIx — -0.138 0.140 -0.986 0.324 712t
H3 A2zt - e 0.393 0.121 3.253 0.001 AHE
H4 Alz|zh — T2 o= 0.160 0.134 1.199 0.230 7|2+
H5 Bl - A= ol 0915 0.127 7.201 b XHEH
osl xsic x?=1007.403, x’*/df=2.494, GFI=0.849, AGFI= 0.814, CFI=0.915, NFI=0.866, IFI=0.916,
S e RMR=0.082, RMSEA=0.064
HANZAAT MEH A4T (FH302) 31



H|=L|A
T

I
o
=

=
>
m
el
oz

&%

2dst
chekd
ol 7H ]

. N
0|aH-d

r= Bt
o || I o
1 ox I

oA 2|

134
(-230)

<Ozl 2> MetzEe| FHAD

4.3 AFEN2| Z#3}

199 WArolES] B F U 2al
Aol Al FFE e ek el
Aol 7k I Q= W= 7159 A9

2 293 1 ARIEE J9e] Lol AolEg
@ 2EAENA A WYY PRIAE R JFS
WA7) g Ro® ek

M 20 A% AnE ww WAYIS Aol TR,
esols, 714 W AFUE 29150 FgRRue 3
(M9 GFE DAL RO vehta ek Lol w2y
o 757 ARUEE 44 19 A3 2ol 2l

Y

MEmelt §A% 9T A4 g RO veht 9

M 39 % e A WA719e] ajolEe] o
& Ase 2uAe FEA BEEE FHA Yol I
B Ve 20w tehgh M 49 W35S Asiun
A7) WAkl ES] g 2nl e AR olwe] 3
(2] AL BIAA e Ao ek of Asks 4w
gl PAolEel] g AsguozE AYREOZ oo
A o the 2e tehln dlek b 59 A3A%E 4
2 A7) Wl o MEEE AR oEd )
o 9 vAE Ao Uekdth o] Anz wo} WY
o YAolEA oiEN awAEe] it wEEE evkl
RolE€] ol A Fiel el AYE el 3T
vAE Qo) ulelde & Wk ohiet WAYIe] W

o

20
e odd
>

ME

32 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.8 No.4



WA IS BAOIES] Bt N2ie| MYLQIL BReolel XY I

& el i &
&S vA=d A
HEHD #A43 EYA AF
X=X %"]OE :,Lxﬂﬂ o7 ojusl W3y}

£ Aol B¢t At
o) AMEL} d71999 %HHO&@ Aol

-
~

ol

W4719] Aol E9 By
of AT A3, 719 Leleltel =9 iR
A9, Aol x, 7%

oX
o
Y
Sl
odt

e
°
[>
ko N

I
1o,
Ju oM

==

A
S
=)

T rlo

=

O

o
N

e

1%
3
e =
ETE)
jgu:2
——

ot

L
(o]

1T
i

)
)
flo
b

o,
o TR

rE

1o o
o E S oo O

N

Prtol=e] tizpel,
b 7 ekt ol9e
AR e 1Y Lokl Aolee

: mﬂ A} VHE o] Fojw
o, 234 Aalsel )
R

% LH%Q A]—];H;HOE 29T} ue

o
T

ofX

N

X o 2
o|f

N

rUIOéHUEﬁB'

o o% o o Ii

a2

Mo M e Rkl o of

2

o
o
-

lo

fr
°

ki o
e B orlr o (B (m

L o

1
>§~P e

B
o

A9 weleta
e B FhE 2

o> oo 2 g
[o o rr ox X

o 3o N i

it

rlr

T RIgH M4ZT (FH302)

& ZAolehs Aol Tt Ao yehta glvh s
AF ol Aert flvks vl ofdth &nAe T

Folls 21 WAL 24 Aok gdlo] &
= A Aotk F, Al 2kl Ale|ES 54
t T Abols ARAow wpg B oolyz) vk
& woRA AR 2ne] Pgore T
Frhe Aol o] AAE 2 ERl Aol #EAEo]
) A A S a ek A7 Slo] oyt Al TS0

=)

J o.EL u:
o2

B

o 2 T oo Iy 2

e

= $AE F9 &3hE welslol Brks Abdolt 3 2
ol pio] WO RE PUIET Fold 9 &}
2 ek 5 glou V14 oRt ANE Fal vehs 9
AelEd Hiat EEst nek 08 9ee AR 2
oft}. web) AHE 2ulAEe] AT U AES A%HA
BEaAY 3L W) s R wddek da of
2ol 2 A7 Aseld et 9 AlolEd BE SHES

&% 25 AHT 5 ol Y AolES AAstolel
& Aolth Z NS ¥U 5 Y Y AIE BAEY 5
2 Fal 7199 24 Aelel A71H 394 WA B
G gl7] eltk, webd AlFel $AE wAE Y Aol E]
Tl Alekel wdsolAof & ol

o Adge AFY FeAY O 98s dokmoRA vy
ol e Aot ArHE 9o 7 Aoy vaat 2
| ek 1A oz §) Aol EAIE ] digh An|Ate]
AAIA Rl % A (static) FEH7F ofH ek Algko] Ao uw}
e 95y AdS AYa ok e B Al
£ longitudinal ¥ HT}= cross-sectional T A 5
ke Aolth okze] Al ] o IFE = F e BEE

24

R %)
o
i r
tlo
oft
)
_0|L
N
@ Z
_V,L
rle
(¢
E
[N
l>
=)
)
2
>
Bl

)
It
oX,
o
) o
Fl
>
o
rlr
o
R
B i
3%
=
AL
>
°,

=

g
& AR 208 T

=
S~
2]
Ly
i)
>

L

+ cross-sectional ZH ol 4 ]
A AF e ddeda diedle] ojwA debd
of tg Ay AFAor & deAd

H 2o ®yorl ool

Jn u
o o

=

f
g
OE e 2 2

=2,
X

&
32

REFERENCE

Anderson, R. E. & Srinivasan, S. S.(2003), E-satisfaction and
eloyalty: A contingency framework. Psychology &
Marketing, 20(2), 123-138.

Anderson, E. W., Fornell, C. & Lehmann, D. R.(1994),
Customer satisfaction, market share, and profitability:
findings from Sweden, The Journal of Marketing,
58(3), 53-66.

Anderson, J. and James, N.(1990), A Model of Distributor
Firm and Manufacturer Firm Working partnerships,
Journal of Marketing, 54(April), 42-58.

Bang, S. H.(2000), 4 Study on the Web Site Efficiency to
promote Korean Internet based Venture Business, Mater
dissertation, Sung Kyun Kwan University.

33



J
£
123

Bai, B.,, Law, R. & Wen, [.(2008), The impact of website
quality on satisfaction and  purchase
intentions: Evidence from Chinese online visitors,
International Journal of Hospitality Management, 27(3),
391-402.

Biong, H. and Selnes, F.(1997), The Strategic Role of the
Salesperson in Established Buyer Seller Relationships,
Journal of Business-to-Business Marketing, 3(3), 39-78.

Chen, Q.(1999), Attitude toward the site, Journal of
Advertising Research, 39(5), 27-37.

Chen, Q. M., Clifford, S. J. & Wells, W. D. (2002), Attitude
toward the site II: new information, Jouwrnal of
Advertising Research, 42(2), 33-45.

Cheskin  Research and  Stydio  Archtype/Sapient(1999),
e-Commerce Trust Study, Surrey, UK; Added Value,
Unpublished Report.

Coleman, J. S.(1990), Foundations
Cambridge, MA; Belknap Press.

Doney, P. M. and Cannon, J. P.(1997), An Examination of
the nature of Trust in Buyer-Seller Relationships.
Journal of Marketing, 61(April), 35-51.

Dwyer, F. R., Schurr, P. H. and Oh, S.(1987), Developing
Buyer-Seller Relationships, Journal of Marketing, 51(2),
11-27.

Ganesan, S.(1994), Determinants of Long-term Orientation in
Buyer-Seller Relationships, Journal of Marketing, 58(2),
1-19.

Gommans, M., Krishnan, K. S. & Scheffold, K. B.(2001),
From brand loyalty to e-loyalty: a conceptual
framework, Journal of Economic and Social research,
3(1), 43-58.

Handy, C.(1995), Trust and Virtual Organization, Harvard
Business Review, 73(3), 40-50.

Hoffman, D. L.& Novak, T. P.(1996), Marketing in
Hypermedia Computer-Mediated Environments:
Conceptual Foundations,
Marketing, 60(July), 50-68.

Hoffman, D. L., Novak, T. P. & Peralta, M. (1999), Building
consumer trust online, Communications of the ACM,
42(4), 80-85.

Hwang, P. and Burgers, W.(1997), Properties of Trust: An
Analytical View, Organizational Behavior and Human
Decision Processes, 69(1), 67-73.

Jarvenpaa, S. L., Joam T. & Michael V.(2000), Consumer
Trust in an Internet Store, Information Technology and
Management, 1(Jan-Feb), 45-71.

Jung, B. H.(2000), 4 Model for Evaluating Internet Web Sites.
Mater dissertation, Chung-ang University.

Kim, S. & Stoel, L.(2004), Apparel retailers: website quality
dimensions and satisfaction, Journal of Retailing and
Consumer Services, 11(2), 109-117.

Lewicki, R. J., McAllister, D. J. and Bies, R. J. (1998), Trust
and Distrust: New Relationships and Realities, The
Academy of Management Review, 23(3), 438-458.

Lewis, J. D. and Weigart, A.(1985), Trust as a Social Reality
Social Forces, 63(4), 967-985.

customer

of Social Theory,

Journal of

Luhmann, N.(1979), Trust and Power, London; John Wiley
and Sons.

Moorman, C., Gerald Z. and Rohit D.(1992), Relationships
Between Providers and Users of Market Research: the
Dynamics of Trust Within and Between Organizations,
Journal of Marketing Research, 29(Agust), 314-328.

Moorman, C., Deshpande, R. and Zaltman, G.(1993), Factors
Affecting Trust in Market Research Relationships,
Journal of Marketing, 57(1), 81-101.

Morgan, R. M. and Hunt, S. D.(1994), The Commitment-Trust
Theory of Relationship Marketing, Journal of
Marketing, 58(July), 20-38.

Oliver, R. L.(1980), A cognitive model of the antecedents and
consequences of satisfaction decisions. Jowrnal of
marketing research, 17(4), 460-469.

Oliver, R. L.(1999), Whence consumer loyalty?, the Journal
of Marketing, 63, 33-44.

Pont, M., & McQuilken, L.(2005), An empirical investigation
of customer satisfaction and loyalty across two
divergent bank segments, Journal of Financial Services
Marketing, 9(4), 344-359.

Rotter, J. B.(1967), A New Scale for the Measurement of
Interpersonal Trust, Jouwrnal of Personality, 35(4),
615-665.

Rousseau, D. M., Sitkin, S. B., Burt, R. S. & Camerer,
C.(1998), Not so Different After all: A Cross-Discipline
View of Trust, Academy of Management Review,
23(3), 393-404.

Shanker, Venkatesh, Clen L. Urban and Fareena Sultan(2002),
Online Trust: A Stakeholder Perspective, Concepts,
Implications and Future Directions, Journal of Strategic
Information Systems, 11(3-4), 325-344.

Sheppard, B. H. & Sherman, D. M.(1998), The Grammars of
Trust: A model and General Implications, Academy of
Management Review, 23(3), 422-437.

Urban, G. L., Sultan, F., & Qualls, W. J.(2000), Placing Trust
at the Center of Your Internet Strategy, Sloan
Management Review, 42(1), 39-48.

Whitener, E. M., Brodt, S. E. Korsgaard, M. A. and Werner,
J. M. (1998), Managers as Initiators of Trust: An
Exchange Relationship Framework for Understanding
Managerial ~ Trustworthy  Behavior, Academy  of
Management Review, 23(3), 513-530.

Williamson, O. E.(1993), Calculativeness, Trust and Economic
Organization, Journal of law and Economics, 36(1),
453-486.

Zuboff, S.(1982), New Worlds of Computer Mediated Work,
Harvard Business Review, 60(5), 142-152.

Zucker, L. G.(1986), Production of Trust: Institutional Sources
of Economic Structure 1840-1920, In Staw, B. M. and
Cummings, L. L. (Eds.) Research in
Organizational Behavior(8 Ed., 53-111), Greenwich CT;
JAI Press.

34 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.8 No.4



WA IS BAOIES] Bt N2ie| MYLQIL BReolel XY I

Structural Relation between Antecedents and
Consequences of Web Site's Trust of Venture Company

Kwak, Won Seob*

Abstract

The main objective of this study is to investigate the structural relation between antecedents and consequences of web sites’ trust of
venture company. It examines consumer perceptions trust in a web site and address following research questions; what factors influence
consumer trust in a web site and what specific web site cues are associated with trust, satisfaction, and intention? We test our hypothesis
in a empirical data from 123 consumers across 3 web sites of venture companies. By factor analysis, the results show that web site
characteristics are such as design, business function, interface, technology, community, and contents of each web site. We also find that
web site characteristics such as design, interface, technology, and community can influence significantly satisfaction of web site, and
design and contents of web site can influence consumer's trust. And the results show that trust influence behavioral intention through the
satisfaction. The results offer important implication for web site strategies of venture company that include the manipulation of factors

influencing web site trust. And the future directions of the present research are discussed.
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