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The Impact of New Media Properties
to Self-Efficacy and Marketplatform Attractiveness

Jeong hoon Lee* - Soo Kyung Kim*™

Abstract

As a result of New media that affects the marketing system, it is appeared a new marketing system
called Market Platform in terms of market governance of trading. Market Platform is a new marketing
system for ideal market system through the community structure from a hierarchy structure. It is
determined that Market Platform as the role of adjustment of each side of market, buyer and seller,
developed an existing marketing system.

In this study, to target the Market Platform has recently emerged as the center of the market
management in the new media environment. This study investigates what characteristics and impact of
infrastructure of Market Platform will affect the cognitive impact on both buyers and sellers to clarify
the impact on the self efficacy of the shopping process. Through this investigation, modeling for the
impact that new media environment will attract Market Platform will be developed from the investi-
gation of attractiveness of mobile market platform environment.

Changes in the technical media environment gave the characteristics of the customer in the market
platform, so consumers could involve not only consumed, but also manufactured. Thus, it is possible to
increase the attractiveness if market must be able to not only for the convenience of shopping, but
also make people to enjoy the experience of value co-creation. In other words, the new media, as a
result of affecting the marketing system, mobile market platform is organized around the market of
communication base. Network centrality, visible openness, ubiquitous multiplexity, 3 properties of new
media increase the market self-efficacy of their customers. Therefore, the structure of market platform
that enhance self-efficacy has higher attractiveness.

Keywords : New Media Properties, Network Centrality, Visible Openness, Ubiquitous Multiplexity,
Market Self-Efficacy, Marketplatform Attractiveness
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& AlFska vk 22y Jarvenpaa and Todd ol A Au ko] QIEIYl 27| & ito] =3
(19971 ejshal AA = 2uA7E el & E AFAR g FAS 2 5 vk A
5 AF40R &8t Hete olfre AF AzHE M A AFSRE AEE ST S0
& 7] Sk Al asf o] ofH 5 wEolgtaL atd vl wjE e 94 o] Fxhel oigh
sttt AvabeE IF A AFS Tulske W AT ok, AEANE Y E 5 A
AR S UE W EgAAES ARAAE T MEEE o|FE WS THoRE A=
Ae BEE R oy, el A7 E 53] £ gt
EST5E AAlo] JHY 23S & o Jad 2 AFdAE HEAQ AgHFE v
TEHE ZFATa AZsta, o B §8% e Es SA AT Zukd mAle v
AFE AEE A & F dvte AR o] shfolm g Alo]E wjH ko] gt Teller
7Hd Aot and Reutterer[2007]¢] A7& EW=Z A &715
JEl &2 #ste] o] &2t A 7kskA | 8] %= (sustainable attractiveness)e} 434 v
He fg¥geclezs AAH Ad, AEH 9 2] I (situational attractiveness)2] ZFollA] A}
g, A A, J10H 9, ZelolwAl 98 o]Eo] that A 7 3(retention proneness)St
So] glom e &P Eo|A Fujst= At 9% o] 3 % (intended patronage)S =3 =4
o oA AE7tE WE, Ji1AIEH el skt
Hy ZoboluA] 919do] 53] T3 AT Aul 2w A Ao s ARk
o7 Aoty 9lvHJarvanpaa and Todd, 1997]. AU AEAT g Eo] A4 Ao Ax2 1
SRAES QB &g EoA AFS A= of Mol Mu| 2 AFgAE WHEsto] o] 83
geld = glal 7oy FHHuE & o A Thedom AoEu{dd, 247, 2002]
FAQ avjde] vla] folakA Fvie APE Crosby et al[1990]> 7} o] Fujle] gk
=AM RIEY &g EoA stz E ARl A7 Ao Ao e dEks wFIthal
o

91 ©™M[Denis, 1998], Strader and Shaw[1997]+=
AU P =ZollAe st e AlE 2
Ris AR A3 AES Tl

7] e 2047t A AvAE Aesta A
$ w0z 3% F Pohsks 454 K57

%, 2nae) AE A S| B35E, )
Ar] QlEYl Abgel e =)Aol B25E,
HUe olg3te] JRBAS T il 4

9kil, Chiou et al.[2002]2 A1v]2=A]F=}o] of
3k A F = FA[word of mouthl® A oo} 2
& FAE FEFE S FAsAH Griffin
[1995]2 &H|ztel AAE FHF2E Q3] &
v g5, AAE olFo Wil o]9 AHE
A3 Fdo] FEHcka FAskar glry w3
Beatty et al.[1996]¢] <Atol A=
H At A5 el o Fae] A=A
o7 Fofstal vk dwstal vk

O

HA : vpAe T4 nHole] A7 a5l
255 el o wws} Eold
Aol
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CH 4 HHELMD TR0R| A a5zt

7 AR R & A4
— - ANES7, AFERolA, AhE o)A, Au|A AlgA o) _
A7) 7ol o A4, ANEA
. Em|cio] WAIA) AHl2 Abgel ol B A e [t
AHgE o] 3 Qo] o1 242009
- AEA G A4E 93, AVlET el AA"
RFID = 9] il ’ o, o a " olnl <=
el 843 A8 ARl DA gl st A | L
ey - A ESRel IAH AAelE FAH 9% e
o i A%, 7AE
ez | 2ok § Beed |- BEuldAr|ae s A Avasdy TS,
IT#oF Au| 9] ARE o]k ZuldA S o R Yol J3s 24} 2% 2[2009]
A7 as7 n 84l
VISSE Sopggel dese 9 |- Alasdel 449 499, A48 7845 489 | .,
AA}go) = = uot u X = o gkel] tlahe] ZA} $33+[2009]
. g5 B4 AN LEHE AN EALEAS AFE
_ Q © = =] =1
cleaming WVEAEN| Anenon vase Adm wen 2 An | R
pEat Apg-gol 4ol A= AT {1 SH2009]
AW oAAFS] |- B AV &Sl A ZE 84, A7 Aol T,
Ao o] 5= A48 Afel M= FF AT x17[2009]

=7 1 o] A F[2012].

325 ol =AY Ho| 3 £H o M= Aol tigk &4 Aloke] gls ¥k o}

Tl e S8k SHellA VE ez} Yl TPOARA S ZAREA Q1 A oFo] ApepA]H A
019 Self-Efficacy 8.4 Fujata & A& oAk} Fuje] FEI 2 FA] A ¢l
of tisiAd Tl = Sl s F= ol o] Aol gt BRE HA Wi gA Aed
= 9nE & g oy Hxe Ee4 oS AthE FRA #A SWe] FastA agd
Ho A AA oF o|Ate] AE To HAHE AT 71 Self-Efficacy®] WdS “§7- 2ol
W] olfthe MM dAE A AVES =7be] mEto s PC7IREE] ZEpl ol A=
How Aoldnt ofd wWee] 27| & 57l ‘Aupr} @2 871 o] HE=r17o] wigd
g Aoje SR e SHET 2] A H2Fe B A 2upd fupo] s 7
5& wio] Herhg neetn Uk o Eekel el E el a8 A B

PC7]¥ke] e}l Ao A= S7-317]0] o 3 Qe mhgo] A7l B4olgte W
A Az =84 Akl 7] Wl AR A, Al A7) &5 FHmarket  self-efficacy) S
7hed BE A o ARE A v T “SrultolE Fall A 1 rple dF B
Atk Hol FosA medd Frjsta A Aol st d8olM == AVEeite A
ofd AEole & WY FHT HAEE E9 =R Ao e
AA FuE Atk GAE F7) wiEolt a3 4FY, 9 [1998], =3 A[1995]¢]
webA & BEo] Hevteke The A A AAE RMC 2del A o] e 4 Swe] a4
A71&%57 NE s depyg ge &7 vy Al (centrality), 7§54 (openness), B4 (multi-
o] Hrle] kAol =do) U3 27| a7 plexity)el Hennig Thurau et al.[2010]7} 77t
AANAZ FadHA4 1 43}1 9l T}, ojo] 542 % A vlEY] Alnetwork], 7HA1 4

(visible), -frH] B 2 (ubiquitous)d] N3-S &

S, Wk oute) 2
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AT B I #AAAT
HEYA |- A7) HESAN vAEAE] AR E .
=44 o5k 2 aake] %xﬂ@%);;%/\xy}_ [Provan and Milward, 1995]
FH g | A |- A RES FACE uNE-TFE B ANTFRY| .
22 A “o“:é] Auo] ga AR 2= An [Tichy, Tushman and Fombrun, 1979]
FHHAE 2| - Frte] S8 o)A nA-7]¢ | TPOE EE3ti| ..
SE Y AR ;% = Eﬁl h [Tichy, Tushman and Fombrun, 1979]
- 8 mAZERNEY] B o] AvAR FtoF Bandura[1997]
w27 &7 ofojt]jole] M T2 AEe] Fuldl Uit £45 Wang and Lin [2007]
948 vt 27l AT AR Peterson et al.[2000]
3 . . Severin et al.[2001]
. - Wl A AEDE Y v Ewa .
PPAS AT rete]r—ltaior‘lj } /r\o;le/r\lesj ] ir?tzldz(]jl atrfnjl saitlsgi?on, Ruiz et al.[2003], Baker(2002],
P : batronage== =e Wakefield and Bake[1998]

ghe} o]ell wrtlo] 3] A7 YAs F ue FZo] 7hssity, ‘o] 2Eole] FHY
of A I ARA TR Aste] SHelA S Fgz Y AEE o8 A
sto] Hsta ok 5, vk A7 2579 A of, ‘o] 2Eojo] Fos HrtE W3 BRE
de ATk YES A f mprllo] AAS-9n te Fdodzks Fru B ¢ dvbe 3 e
£ 93 Hado] BAAS 2 Axgs 9y 2 =439 ov[Hilkert et al., 2011; Weitkamp
AA VEHZ T4 (network centrality) &2, 2011], FHIAEH A A4S ‘EAEE 58 7]
AS TR INE-TIHE T AR 71¢] A ko] glrhd AA oftiML; o] 2ENE
Aro] gk 7tAgE 2t R ou]dA o]&% F A, TAE Z& 7|79 Aok
7A1 A WA (visible openness) &2, 1] Tl o] o] 9ltid Y& wult} thordl 7|78 o] AE
£ &% ojd4 nA4-719 1 TPOE &3l ofE o] &% F AW, ‘FTAHE =2 71719
AARE 2t Axdke onoA frlFH 2 o A kol gtk M35 Lﬂri} —irid‘ﬂé, 7He] 3]
%4 (ubiquitous multiplexity) 0.2 =43} 9t} 7=, HA Fo thekst 2 NE
B oAdTe AFEESs sk e AN gl Alo] A g r.glo] 7hs sttt e 37H Frow
HES S35 48 838 o34 595 53 2243} tHKrohn, Massry, and Zielinsji, 1988].
LEete], Aot Al sHAE FAsken, 7 Al A7 B A o] whlol A A ES &
A HAE HARE &8 SAHGA A7F vt ol & AT F US Aol
TrEtel £49 MESA FAAHL o] 2B o] mhAlel Rl AMHE S B o]/ A3
oj= ofFe Aol el ek oy Arghe] H7 1A A s8s 7ML s A 2y, ‘o] Al Bgl
HE Ro} FujztEel Al A}, ‘o] ~Eo AHEES FANAS S A ARE
M= Foase] A Ffste AdAE 3 4 Ae Aolthe 3 HxE &8st
T AT o] FARLY, ‘o] AE0]9] of [Bandura, 1997; Wang and Lm, 2007; Peterson
ZA RS HAaEY PAH FFIE E3 et al,, 2000]. PFAEAE v ¥ =+ ‘Satisfaction
71712k &3ko] # "y o] 37l FEo R FAs} o] 2~Eoje] Aol tisx] wHEgit)/o] AEo|=
A3[Lee and Kim, 2011; Ibarra, 1993] 7HA A o] 71 E F53t, Retention proneness
WEAAE fo] 2E A= dad w AAY o] 2EOE goRL A& o]&E Aot} ‘In-



3z
R

Eo]

=

ol A o}o]

=
5

1178 5L A2 4217

o] oJ219] of

Rl

[o

bl el

1
1

3]
]

[

o

o
AREAZE T TAE AT &

o AH
AgATY 1747, QEZO|EE ALSAT} 1729

aelal 71e

:‘
Z

13
[e)

A& Aol st
e wutd AEofe] Fujz}

]3] 1%

<
=i

Kol
=

SHA

9

=

JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

A vl

0|

=i
HO]— pun

T
HAb T 32 1507 (42.3%),

o
°

9
o] A& 2039 (575%) 02 TAE A SHALe

3
AL 20414 414744

35

&

4 slejekel 37}

[Severin et al., 2001; Ruiz et al., 2003; Baker,
2002; Wakefield and Bake, 1998].

Tk 204 ~40A417F 95.1% At

tended patronage :

328

oK B W ome mp Y o mon o
. T To — —
s EPwET N Y e w o Moo
o X o .3 o ms DT T
B o fe oo Mo ﬂﬂﬁ%%mm% TR D o R
o= e S Wy I = w0 . T ool B2
— __o . \Ll;o,ﬁ
1&!:.;2 —~ ) _L 1o ) o
W om § % X FhwmE R T AL
i 70
NE o &N I L gl TS w
= o B ™~ ‘* —~ HT o# _z:u o —
Z..fL72 o b - ZL\LIH]‘._u ]‘IFO# ,EI«O
o)) ™ o ol = 0 — M o) XTI ol ™ au D
BN HERE g @l g, o T B AW THRE T
m._rﬁam_hUrwﬂmLmﬁdu N .._A.m oﬂtzlﬂmaj.c,ﬁiooﬁamﬂﬂ_]ﬂm%.nﬁi
100 T ~ %o m__A ml wi :i " n_,M o#a o T 0 ‘UI Eo O_
R AR = oo A
o de W = T KO & Moo T ow o) s
B oo T g N ) TFTERD® AN o w
FTEME T o@m ow L I L
%iﬂmﬂ%%aﬂ = I T T xdrwTag e e
LR EEEY 3 YEDREEIEITTSI.
B ol AR o <t < B W o) N R Be of U g
HT WET EATFW AN oW T mE T P T WM T
o :Eo,mlﬂ/lm..ﬁﬂ%ﬁ_ﬂuloﬁe HE TR X A Tl OEE.#‘NLE
o i L N g o ® Moo © 5
T oo e B oo BT o ® oo Bw
_ﬂ_n.vudrﬁjﬁﬁﬂﬂﬁa/ATWLLtdﬂ LMIMﬂﬂynMoMWMJAIUEuaoﬂ
i Y N o o o oy BK O 1H _Hn S X o - al 3|
P P EREL LR P ™ Mg
BT TaTaTER T o pREAIzEOeTa
== N ﬁ ‘L|‘|<‘|
Nl TORNEE T frafT.PEElT
—~ 0 X
Eo_e_%ﬂﬂ%%% ﬁ& S E e g R
Al dfXFpPax X g T le by L n
N £l T T B N;Tﬂlﬁo‘ilﬂﬂe%ﬂuﬂﬁﬁr
cpEz zELen®s TR TEIT Saos
W TR T N T e o T G R XT L m
el o E W Rk YRl A xa TP w
G R - R = Y B W T s M
%%ﬂ%mrﬂwr71%ﬂ_c N ﬁruyﬁ.e_o.m
do R me oy T W N T s B E T e N9
T ouod T H e o) N =T " o K] oo B o



329

T =
B N TR

538
050
570
635

004

w2
- =

152
776
184
7799
873

Sk

634
804
872
897

852

769°
862"
6417
845
820°

782
793"
762
779"
723"
863"
695"
798

666

677"

U o) DfA|= 2

A

Eal

o4

H| A

[e]

T

p < .001.

3

A204 A4

]

5

1 AMOS 1802 &
= YepgtHBagozzi and Yi, 1988].

0|

o

=
R

b1
b

]
o

13

215[p = .000], GFI = .923, TLI[NNFI] = 917,

posite reliability; CR]%k},

rage Variance Extracted; AVE]

CFI = 930, RMSEA = (6622 4g=7} =&
a

% JtHBagozzi and Yi, 1988]. &

ol

e

R

Abgrel =A YebE o

4= 2 tHFornell and Larcker, 1981]. o] =

13
=4

H

3}
o

6>7F 2ol vers.

752~ 8730|100,

504~ .635% UEpskTh HEg

ol

i

I

=

L
L

rare)

2)

Mo

—

TN BANA A

L
fu

o ¥

}

kel
pid

ps
a

A%

]

o
yul

250 P o)
F fo% Aoz teht AT A o

3

4

1+

7_1

Hp
= 1 o
Hn B/ e
K E ’
=y
et
o
= ) o =
T S
N
=
<]
- To
WX Q|| D=
T | |B&|S
o
%k
T T
R %o
235 (glglmlg
S E ) RN Reel KaN!
NN
M o
o 2 Tlelslg
<n NIE=1=
EEoD.QZ.Z.Z.
=
.uAlO
%0 | Mo
n [T
_— _
~ ™K
I L) ey pa
R ) P e
Tl X E
ﬂ7wv




330 JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

42 4224 3 JHHAZ

2o AN EI e dig A=A,
HetgA 2 e S gQlste, A7k
= AFe] A eWE FREE WA 24
& Amos 180% &8 Fdth. sHF T
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