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Abstract The purpose of this study was to develop comprehensive model which could represent service
quality, satisfaction and loyalty in ubiquitous living English experience learning center, and to analyze an
influence of service quality of elementary school students attending that center on satisfaction. The variables
were extracted in connection with service quality, satisfaction and loyalty in ubiquitous living English
experience learning center, and relations among those variables were examined. The study verified causality and
influences between variables using feasibility of variables and structural equation thru confirmatory factor
analysis, based on questionnaires of 262 students who attended ubiquitous living English experience learning
center. The suggestion of the study on ubiquitous living English experience learning center of elementary
school students are as follows. Programs in relation with living English should run more efficiently to expand
ubiquitous living English experience learning center. More important is that guidelines or orientation for
students to recognize how to use the programs be needed. Also, this study shows that the educational
performance and satisfaction are found to be very large, and participation in the program of that center needs
to be encouraged in terms of schools.
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(Table 2) Exploratory factor analysis

Measurement concepts 1 Fac2tors 3 Reliability
dal 7190
service da2 | 607
. 0924
quality da3 569
dad 530
dbl 711
) . dh2 733
satisfaction a3 ) 0.906
dhd 627
del 761
loyalty de2 646 0.902
de3 636
Eigenvalues 3.140 2.151 1.402 -
Description Distributed| 2855% | 19.56% | 12.74% -
Cumulative distribution| 2855% | 48.10% | 60.84% -
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(Table 3) confirmatory factor analysis

CFA CFA Measured Ij‘act(')rs Standardization ] Potential Avgrage
factor before after variables Lmng Factors CR. P Fgctqrs distribution
capacity Load Reliahility | Extract value
. dal 3.39 055 61.443 | 0.00
Z‘Kf; 4 3 da2 3044 061 49628 | 000 0872 0.79%
da3 2944 058 50368 | 0.0
dbl 3407 046 7343 | 0.00
satisfaction 4 3 db2 3617 046 78937 | 0.00 0.816 0.720
db3 3492 045 71617 | 0.00
dcl 3544 064 65473 | 0.00
loyalty 3 3 dc2 3484 058 59.79% | 0.0 0.812 0.748
dc3 3.3% 052 64.971 0.00
C/df =192.346/114=1.687, p=0.000, GFI=0.935, AGFI=0.902, NFI=0.951, CFI=0.979, RMR=0.056
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the Kongju National University in 2012.

23

o glofA Au]

xc}

Eay

5

°
o

15

I
o

Johs Aoz et

°

e Ao vepgt

9

34

ol 28

Nl 2 Aol A

e}

TF



QUIFEIA MHOHHSIETO) MHIASY, BIEE U S4z0| TAE

1z

REFERENCES

[1] A. Dick & K. Basu, Customer Loyalty: toward an
Integrated Conceptual Framework. J. of the
Academy of Marketing Science, Vol. 22(Spring), pp.
99-113, 199%4.

[2] Alavi, M. & Leidner, D. E.,, Review: Knowledge

Knowledge
Systems: Conceptual Foundations and Research
Issues. MIS Quarterly, Vol. 25, No. 1, pp. 107-136,
2001.

[3] Cronin JJ. & Taylor SA., Measuring Service
Quality; A Reexamination and Extension. Journal of
Marketing Vol. 56, pp. 55-68, 1992.

[4] D. Wulf, G. Oderkerken-Schréder & D. Iacobucci,

Investments in

Management  and Management

Consumer  Relationships: a
Cross—Country and Cross-Industry Exploration. J.
of Marketing, Vol. 65, pp. 33-50, 2001. 10.

[5] Durlacher,  Mobile
(www.durlacher.com), 2003.

[6] Grover, V. & Davenport, T. H, General
Perspectives on Knowledge Management: Fostering
a Research Agenda. Journal of Management
Information Systems, Vol. 18 No. 1, pp. 5-21. 2001.

[7] Hyeon-Gi Baek & Mun Koo Kang, Sun Joo Jang,

The Development on Ubiquitous Living English

Commerce Report,

Experience Learning Center. Modern Studies in
English Language & Literature, Vol. 54, No. 2, pp.
61-80, 1738-7620, 2010.

[8] Hyeon-Gi Baek & Su-Min Kim, Jung-Hwa Kang,
Study on the Model Development for Experiential
Learning with Ubiquitous Everyday English. The
Journal of Digital Policy & Management, Vol. 7, No.
3, pp. 49-60, 1738-1916, 2009.

[9] Gi-Jeong Lee, The Effect of English Class applying
Interest-Raising Activities for Attitude, Academic
Self-Concept, and Habit in Learning of Special
Classes Students. Unpublished Master’'s Thesis,
Kongju National University, 2007.

[10] Kannan, P., Chang, A. & Whinston, A., Wireless
Commerce: Marketing Issues and Possibilities. 34th

HICCS, Vol. 9, No. 9, pp. 9015-9021, 2001.

[11] Lee, J. S., Interactivity: A New Approach, paper
read at Association for Education in Journalism and
Mass Communication, AZ: Phoenix, 2000.

[12] Morales Salcedo, R., Ogata, H, & Yano, Y,
Towards a new digital library infrastructure with
RFID for mobile e-learning. In Proceedings of the
IEEE International Workshop on Wireless Mobile
Technologies in Education . Washington, DC: IEEE
Computer Society, pp. 18-20, 2005.

[13] Nam-Suk Lee, The Subjective Study Effectiveness
of u-learning. Unpublished Doctoral Dissertation,
Mokwon University, 2008.

[14] Oliver, R. L., A Cognitive model of the antecedents
and consequences of satisfaction decisions. Journal
of Marketing, Vol. 17, pp. 460-469, 199%.

[15] Oliver, R. L., Cognitive, Affective, and Attribute
Bases of the Satisfaction Response. Journal of
Consumer Research, Vol. 20, pp. 418-430, 1993.

[16] Pan, S. L. & Leidner, D. E., Bridging Communities
of Practice with Information Technology in Pursuit
of Global Knowledge Sharing. Journal of Strategic
Information Systems, Vol. 12, pp. 71-83, 2003.

[17] Sambamurthy, V. & Subramani, M., Special Issue
on Information Technologies and Knowledge
Management. MIS Quarterly, Vol. 26, No. 3, pp.
213-242, 2005.

[18] Sang-Hui Lee, The Study on the Effects of
Properties in u-Learning Systems on Perceived
Interactivity and Learning Performance.
Unpublished Doctoral Dissertation, Kyungpook
National University, 2010.

[19] Schiltz, U. & Leidner, D. E., Studying Knowledge
Management in Information Systems Research:
Discourse and Theoretical Assumptions. MIS
Quarterly, Vol. 26, No. 3, pp. 213-242, 2002.

[20] Shin, N. M. & Chan, J., Direct and indirect effects
of inline learning on distance education. British
Journal of Educational Technology. Vol. 35, No. 3,
pp. 275-288, 2004.

[21] Woodside, A. & L. Frey, R. Daly, Linking Service

406 | The Journal of Digital Policy & Management 2013 Nov; 11(11): 397-407



Structure analysis of service quality, satisfaction and loyalty in ubiquitous living English experience learning center

Quality, Customer Satisfaction and Behavioral
Intention. Journal of Health Care Marketing Vol. 9,
pp. 5-17, 1989.

7} & FHKang, Mun Koo)
1985\ 29 FFHEk ApHdist

ol g3} (3D
1988 8% aellela diekel
o} &Y

-0 29 SHlcheaL dieke o
ojed st

2008 39~ #A FFusta Apy
Ut ool gt s
Lol Y, Jolug

+ E-Mail : kangmunkoo@kongju.ac.kr

W & 7|(Baek, Hyeon Gi)

2000 29 st giekd (7
FE S A

- 20069 8¢ AaEvigw gigkd (G

N S AL 1S-E3H
- 20089 9¥ ~2011d 29 HFuS
=~ [ s Shel
|\ S0 39~F Al Agoietn =
e
- BalEol . 252X (Ontology), HARE3FA %Z(Electronic

Cultural Atlasl), A4 =(knowledge map), Z~FFEEY
(Smart-Learning) 5
+ E-Mail : mind946@gmail.com

The Journal of Digital Policy & Management | 407




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /ENU (Use these settings to create PDF documents with higher image resolution for improved printing quality. The PDF documents can be opened with Acrobat and Reader 5.0 and later.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /KOR <FEFFd5a5c0c1b41c0020c778c1c40020d488c9c8c7440020c5bbae300020c704d5740020ace0d574c0c1b3c4c7580020c774bbf8c9c0b97c0020c0acc6a9d558c5ec00200050004400460020bb38c11cb97c0020b9ccb4e4b824ba740020c7740020c124c815c7440020c0acc6a9d558c2edc2dcc624002e0020c7740020c124c815c7440020c0acc6a9d558c5ec0020b9ccb4e000200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /CHS <FEFF4f7f75288fd94e9b8bbe7f6e521b5efa76840020005000440046002065876863ff0c5c065305542b66f49ad8768456fe50cf52068fa87387ff0c4ee563d09ad8625353708d2891cf30028be5002000500044004600206587686353ef4ee54f7f752800200020004100630072006f00620061007400204e0e002000520065006100640065007200200035002e00300020548c66f49ad87248672c62535f003002>
    /CHT <FEFF4f7f752890194e9b8a2d5b9a5efa7acb76840020005000440046002065874ef65305542b8f039ad876845f7150cf89e367905ea6ff0c4fbf65bc63d066075217537054c18cea3002005000440046002065874ef653ef4ee54f7f75280020004100630072006f0062006100740020548c002000520065006100640065007200200035002e0030002053ca66f465b07248672c4f86958b555f3002>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


