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Analysis on Acceptance Intention of Augmented Reality System
Using Logit Model
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Abstract Recently, AR(Augmented Reality) system as an information technology for the increased access of
information has a potential possibility of next generation's system for tourism guide. In this regard, the
objective of this study is to explore the technology acceptance factors of AR system on tourism destination. To
achieve the objective of this study, logit regression model was used to analyze the influential level of the
factors. This study was analyzed with the final 224 respondents and the results showed that if there will be
assured with high trust and easy access via mobility device as smartphone, the AR system has the possibility
of high acceptance level. The result of this study will be expected to be utilized as fundamental data from the
viewpoint of the service providers and system developers that want to launch the appropriate service to users'
needs of AR system.
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(Table 2) Frequency result of acceptance

intention
Category N %
Yes 116 51.8
No 108 482
Total 227 100.0
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(Table 3) Exploratory Factor Analysis

Factors Items Loadings Cronbach’s
alpha
Feel good 820
Enjoyment Interesting 763 198
enjoyable 695
Access at a'nywhere & 669
anytime
Mobility Real-time data 734 769
Mobility as outstanding 779
advantage
Access the contents on
smart phone b
Self Free navigation of the 780
efficacy g 715 ’

contents on smart phone

User manuals available 780

Experiment with new
. . 805
) information technology

Innovation - 802
First to try new

information technology 81t
More advantages 8326

Benefit More efficient 719 765
More effective 600
Trustworthy 764

s [ oot | |
Reliable 810

Cumulative explanation=71.694, KMO=0.887 Bartlett's

Test=1536.856%x
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(Table 4) Tests of Model Coefficients

Chi-square df Sig.

Step 5 Step 3.284 1 070
Block 37.445 5 000

Model 37.445 5 000
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(Table 5) Model Summary
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(Table 6) Hosmer—-Lemeshow Test

Step Chi-square df Sig.

(Table 7) Cross analysis

Predicted Percentage
Observed
0 1 Correct
Sten 5 0 68 40 63.0
P 1 39 7 6.4
Overall Percentage 64.7
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