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A study on the development of cultural industries craft
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Abstract Craft culture industry 'crafts and culture made up of industry meaning of rather than 'as a craft

industry. Culture it is desirable to see Roy. Craft culture industry features, technology, techniques, or by
indigenous raw materials to the foundation, which is produced as a plastic product manufacturing process,
characteristics of the main part of the craft industry with a means to manufacture products. Historically, over
the years, which has been formed by tradition, culture, crafts related to specific industries. Only by looking at
the craft cultural industries have unique features and understand the value and no longer making craft activity
does not remain only in the dimensions of the production, distribution and development of craft industries and
national and ethnic culture has inherited expression traditionality a representative craft, culture as a development
plan for the industry through the development of market research is to propose ways.
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