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Abstract

Purpose: This study aims to develop measuring tools for ‘Consumer Issues’ of ISO 26000, the international
standards for corporate social responsibility(CSR), and propose strategic suggestions on the CSR implemention
by analyzing the differences among various industries.

Methods: In order to test the research models, structured questionnaires were used and nationwide surveys
were conducted targeting at customers who have had experiences in using the products and services from
the companies which published CSR reports. In addition, for the empirical analysis of data, the models were
verified with AMOS confirmatory factor analysis(CFA).

Results: From the result of the analysis of differences among industries, it was shown that level of CSR
activities was high in public sectors, followed by service industries and manufacturing. It was also shown
high in air transport and the electrical and electronic industries, while it was confirmed low in energy and
environment related industries such as energy, automobile and chemical industries. As a result, strategic
approaches are suggested, considering the different characteristics of each industry in implementing CSR.
Conclusion: This study has developed measuring tools for ‘Consumer Issues’ to research the core subjects
and issues of ISO 26000, the international standards for CSR. It has confirmed the characteristics and differ—
ences regarding ‘Consumer Issues ‘ among industries and proved that industries can provide guidelines for
the implementation of CSR activities through approaching and researching various issues from interested
parties. This study has also suggested the importance of customer awareness of CSR activities and active

communications by industries.
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1. A&

7149 A3 A 4 e A
‘CSR'ele} ghehell gk #4l3t Q77 S7kstar Qlom, el T 9 el ol 7o) A&7Hs 4 Ads
g T8 4% oiFH AL tHGo 2011). B¢k wAsh- A Rste] JaFow 7| ok AR A Al g =4
Abgle] AXA =7t s A|ar 9o, o] & nig o g Zhare] AR-e} UN 59 %A7|, 18il vl uA 52
oekek AREA L ASl J e 8 2EE Jpdete] gtk oA eR <E DA Bxo], UN Global
Compact(UNGC), Global Reporting Initiatives(GRI), Dow Jones Sustainability Index(DJSI) 5©] 7§&=} 0w,
E3] 2010 119 A %EF3}7] 7 (International Organization for Standardization: I1SO)oll 4] CSRell &3t A &
FO2 SO 26000:SRS F3atHA CSR o] olgrgts il thA] FE7] AJA8HITHKIm 2012)

SO 26000:SR 1SO7F 20109 11€)] 23 gk CSRell gk A EF o2 2437} o] s @A A7} ALs] 4 o= 2]
A AE] BoAds AL A%H ALF o o]9lo] H= AYS 18T o tHKSTS 2009). B, A7l 44|
A}, =5, BIAR7IFHINGO) & vhgFe ols| AR Fefste] ATz, 1Y, mEday, 3, FAAY, A0
olqr, T& A ol g L F 7o) AFA|e} CSRelqr = Astar, AdA M} At 58 Pl 9ItHPunnet and
Ashish 2012). 2010 ISO 26000 ¥&E ©]F w]=H(ASQ/ANSI/ISO 26000), 5L (DIN ISO 26000), ZH(NF
ISO 26000), LIS Z 26000), FrF=(ISO 26000/DS 49001)%50.2 ztare] FFo & AAEdon, $-guehs
AR NEEFLA F7FEF KS A ISO 26000:2012'% 20124 89 30UA= A4 ske] whzbslodch.

SO 26000 719] o8] CSRTAES] A= v dH5S F3stal, ol o9 anq-AAqez A3
AMAE =4 o2 e AFF AHoz, ISO 26000 7190] CSREES FA 8= 7Hd £ upzulEe}
3k 4= 9t} (Go 2011). ol we} 7|9ELS CSR HiA = 2 &715A B 314 (Sustainability Report) & 471
31 9Jom, GRI(Global Reporting Initiative)= CSR XH.3A] 24 7lo]=ghol& A|A8+e] 71¢je] CSR A4S 1
O A4 Bad ¢ Jus Agska glon 20139 @A GRI G4 7150 2851 v}, $-guate 20124% 7=
o= 16578 719 % @AZE RudE wzketa 9o, 20113 AAAAE 7EFEAKTAS) I = EF=3 3
(KSA)E 7199 E0°] CSREIAME 2 24 e = Q%= [SO 26000 o] 45 A7p et A Ae]| 2B} A&7l eA A4
(KSI: Korean Sustainability Index)& 3522 7jdsle] &43tal Qi)

e ol 714 1SO 260008 7uke & ke ErSe] B EE AEe A e
2ARE Hrhehe ARG davk £35S B A anjAso] oW dk A1E A Aol WS AL )i,
QetEAel e AFEL n5e AAolth (Mohr et al.2001; Kim et al.2005)
ojo] & 1= Alg] 4 Al wATES ISO 260008 A o5 FAORE CSR &5 olirE Hrbste 54

W .

o] Aol ulg}, HAAIY o2 7|92l 2434 A A (Corporate Social Responsibility, ©]s}

B3 S Stk 53, & Aol 2uA7k dAshs 7]9le] CSR BEE WS BRE Auehs 2
o BA¢ 0.2, 180 260008] 77H Aol Fol A Anla olgrel Bl BBE Austag Gk oleld 54
HEg 7F0R CSRY AHlA o)f BEol tie 24 Qlaje] Rpol2 Asfum Aulsg), A%, T8 5

= [©)
a= -
A 54w de wad g,
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Table 1. CSR Evaluation Model

GRI Guideline

Initiative developed by UNEP and CERES in 1997 that provides model
indicators, guidelines and supporting tools on sustainability reporting.
Global organizational stakeholders provide guidance and governance.

Evaluation . .
Hat Main Contents List of Measurement
Model
. . . ) 4 category: Human
Caused by the Universal Declaration of Human Rights 2000, Rio b hfs SIiabour
Declaration, and ILO Declaration of Fundamental Principles and Rights at ens,
UN Global .. . .. . Standards,
Work emphasizing partnership of company participated in Global Compact .
Compact . S . . . Environment,
and stakeholder's participation, demanding selection and adaptation of the . .
L. . . Anti—-Corruption
4 category 10 broad principles in normative. L.
Principle 10
OECD International CSR non-binding Guidelines adopted by the 33 nations of
Guidelines for| OECD in 1976, covering employment, human rights, environment, .
L . . . . . . . 8 Articles
Multinational | information disclosure, combating bribery, consumer interests, science
Enterprises | and technology, competition, taxation, etc.
Economy,

Environment, Society
3 dimensions
6 categories

A model evaluating sustainability of 60 sectors defined according to the

DJSI e .
7S Industry Classification Benchmark based on an analysis of corporate 3 broad area
(Dow Jones . . ) .
Sustainabilit economic, environmental and social performance by digitizing Industry
Tndex) Y quantitatively. Now managed cooperatively by S&P Dow Jones Indices and Classification
Robeco SAM and updated yearly.
FTSE4 Good The serl'es of ethical investment St'OCk markeF 1.n'dlcesvbas'ed on a range 3 broad area
Index of sustainability and corporate social responsibility criteria, launched in 9 detailed index
2001 by the FTSE Group.
BSR The index developed in 2006 by KCCI and IPS supplemented with Korean E?ﬁ\iﬁgﬁiﬁ;ﬁ L
L. enterprise characteristic issue, labour-management relations, cooperator
Guideline and local community, based on GRI Guideline Performance 3 area
v ’ 145 detailed index
ISO 26000 | Checklist developed by KATS and KSA cooperatively in 2011 inspecting 8 Steps:
Self-diag- the establishment of CSR as a part of Management System, mainly focused | Process(360) and
nosis on 7 CSR core issue of ISO 26000, classifying process and performance Performance(640)
Checklist parts. Total: 1,000pt
KSI Korean | A Model measuring fulfillment of CSR developed by KSA and composed 7 ?gﬁggg%ct
Sustainability | of sustainability trend and effect based on ISO 26000, researched and !
. . . 33 types 128 compa-—
Index published yearly classified by industry.

nies

2. o] 24 wH

2.1 CSR A= &4

CSRell that Aoz 71 A7-5ollA vt gejso] stom, A5k 71t

e o HAA Y 71519] AFS)

o] thA 7 A7 X|o] Jdo] A1 9t} (Matten and Moon 2005; Kim and Byeon 2009). 719 ¢] A}3]4

Q)] o

28

;gg]‘;

= Bowen(1953)¢] 7] 71e] 2132 #<l(Social Responsibility of the Business)ol A AF3] <]
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E 3 71x 9 PR v A e S Fska 183 oA AR S sAY AES uElok a7 9] A olgt
= HH o2 RE =07} NAH o) 1 & thokst BoA Be A}t IR o} gt CSR ATt Holol A
2 AFEE AL 9l Carroll(1979,1991)2] CSR Aol 7IYo] A3 2 flsle] AAA, HEH, &84,

7§'
kA o
Apd A 14 A0S tshe Aol skglen olF 474 @AR FhEste] CSR b= B El(The Pyramid fo CSR)<

]
A
[¢)

O]fﬂfﬂ 537&}7]4 CSRe tshe dA7ellA & A5 © dolrk, CSR ol tigh A% gdsjo] gt
Maignam and Ferrell(2001)& CSR &%l T3l <142 7|9]¢] A4 o]o]37-¢} #Aeg &% o] 9o F-2AKSl,
715 2 3 AL BAE 5 AFSA gioE ke EuS A 2tete A2 G olskgith. Welford et al.(2008)-2
7193 ol @A el Tk ATl A 713 27| vhE ol #AA 2FE Atolel] ek xfol 7k EZAIFHS wskel
t}. Choi and Moon(2011) o] CSR &s°] 719 S48 %=l mA= Gkl #gh Aol A Amjate] x|zhe} A}
oje} A EA o w2 ALS] HQlEE A3 FAA dAet A o]fpH CSREF ol Aol FIS vA= 5
S7PAR 52 9 7ol & akjlel wet 1 4Py %39 tHSen and Bhattacharya
2001).

Kim and Kim(2011)& Carroll(1979)2] A}3]% 2 (CSR)O1ZS ZARZ 7|919] AF3] A 2] 4= thal An)A}
of 1Al #all At on, L A3 A= MAQ A]lE, 719S AAAR S 7P T oA sl AZskar
A Aow etk 5, ARglelA ZItiE = 7199 9] AFSA AS] Eso] f3 3 AA 71959 CSREs0] HEd
et 9le-s A5 a9dv) 20099 w4 A A1EF CRO(Corporate Responsibility Officer) ZAFA ol A &=
CSR F=#3 FoAo] Az 2ol7} tkar Yersth (Corporate Responsibility Magazine 2009). A &A1&
TAR s ), 7 7)Sdekt g5 o] EAlekaL 4R 7 2] wiiel CSRE A7e] 4keld 54
S uesjoFeS ongt} (Lichtenstein et al. 2004; Sen et al. 2006; Nam and Yeo 2007; Park et al. 2012).

J

o
u
&
it
+
;9‘
dlo
tlo
1t

2.2 ISO 2600 AH]A}o]4:

ISO 260008 44813 Alo] QFANEIS] 2|4 7bsuAlo] Bpolek Q143 Zate] Aolg H
TS o|E F vk AA A AEE 7] ARFSITHKATS 2012). 1S026000 %2]0] AF3]% A
=l Baw BEAD solmakelo A AAAAA, IO 1S HskE UNANARE sho=akel, UNZ

21 FAE, GRI 7Jol= 2h9) 5 UN, OBCD 5] 317 704] Al7]8ks A1814) 2)s) ghetsl thaba o4 413
52 % Yok A8A Aol B3 3A ola Aeltk, EF 719, NGO, A% 5 A8E TASHE BE 240l
A4, 87

A & HAFA tiate] AdE ALSle) o]olo] HES w=¥d 1S ashal JITHKSA 2011).

ISO 26000 7120 | x4 o] A, Alz~el, LaA| 25 ALg g oz HgE AEate] B3-S 3781 (Kim
and Ryu 2012), CSR& Z A +-%, ﬂL e, SRS, AN, Lu|Atole], AN o] 7o
A7k 9} o]47(Core subject and Issue) & Ti-3te] THFIL QUEk. o] Foll A 2 ATt A= &u]A} o] 4wt @%ﬂx}
st} ISO 26000:SR2] 4H| A} o]97(Consumer Issues)© AF/AR|AE AlFdts 24L& AHRLQTe A E
Fotal AHo g g AF/ AV AE AFs] 9 =g} AnAR s gig 290S 1743, <Table 2> 9}
ol F 77HA9] olqrE TAHTHISO 2010; KATS 2011; Noh 2011).
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Table 2. Definition of Consumer Issues

CSR Activity Description
A demand on factual and unbiased information and fair contractual
Fair Marketing:FM practices providing information about products and services in a manner

that can be understood by consumers.

A demand on the provision of products and services that are safe and
Health and Safety:HS that do not carry unacceptable risk of harm when used or consumed,
covering both the intended use and foreseeable misuse.

A demand on consumption of products and resources at rates consistent
Sustainable Consumption:SC with sustainable development to achieve sustainable development and a
higher quality of life for all people.

A demand on the mechanisms those an organization uses to address the
needs of consumers after products and services are bought or provided
- including proper installation, warranties and guarantees, technical
support regarding use, as well as provisions for return, repair and
maintenance.

A demand on safeguard to secure consumers’ rights of privacy by limiting
the types of information gathered and the ways in which such information
is obtained, used and secured.

A demand on the state to ensure the right to satisfaction of basic needs
and the fulfilment of right.

A demand on initiatives to enable consumers to be well informed,
conscious of their rights and responsibilities, more likely to assume an
active role and to be able to make knowledgeable purchasing decisions
and consume responsibly.

*Source; 1SO 26000(2010),KSA(2010), KS A ISO 26000(2012)

Consumer service, support, and
complaint and Dispute resolution:CS

Consumer data protection and
Privacy:IP

Access to Essential Service:ES

Education and Awareness:ED

3. 94

3.1 B2 @ A2 4

B oot Ab3 A Aolol] B3k A EF2 I1SO 260009 AH|AL o]qrel AFiE xfo]i-A o thak AFE 9)35le],
Syt A 719 %S star glon 20119 RE 2013W7HA4 CSR HIaAE vipd e Ad o 13] o)) wl
S [e]

& A7) gl 719 dPo ANST A9l FRE 2 Aulag, Az, FIAN A 5 A% TR
H

|
o, AR AH2de F, 75, RS, 33, A4 5 5 dFeR RIS, AFRYe W74,
AUAAZ, AEA}, 71A/E4, oUA|, 88 5 67] 4FoE BREglen, FEANAE 314, eI, AW
AAGA, AEHEA & TSI oY FHAT 119 Ao R s

AEEAbE Ae47] 9 ed, dsW/3E, 3709, d7745, BAd & O 498 402 A5
om AR, N, S a9 S, Ank AHAES g o® 20139 59 F HE 69 A oF 1€
Ax AHUARAE DA oH, dEs e-mail 8 AES FdsI0lt) 348 AR ARE HSste] B9ds)
A B43E ARE A9 A HFH o 1019719 Hio] A B0 ARSIl FHE B A5
8h4] B9 AW AHL F 62.0% 94 38.0%% TAHN T, AFdE 20007t 31.6% , 30th7t 28.8%,
407} 27.7%, 5017} 11.0% 60ti7F  1.0%= 200 237} Afdos wopth 9L s 22.9%, 34



572 J Korean Soc Qual Manag Vol. 41, No. 4: 567-580, December 2013

50.1%, AEA 9.9%, AQAFE 0.8%, 371 13.7%= 3A} A& QAR HFo] 73.8% = ALY ST

2 EETY A

97 CSR &5

of tgt An)Ato]l-(Consumer Issues)ol| Whsh SAHLET /M-S 98te] SO 26000:2010,

KS A ISO 26000:2011, = A AR 2FA(I0CU) 9] AHA} 7o Az & AFSA AQlol] #gk <A A3 dhYd+-&

o s

HE BYe T,

Table 3. Confirmatory Factor Analysis

Factor | Item Questionnaire Variables FL CR | AVE
FM1 | The company excludes exaggerated ads. 0.771
M FM2 | The company exprgsses proper ads to .its cgnsumer.. 0.863 0844 | 0575
FM3 | The company sells its products and services in an equitable manner. | 0.892
FM4 | The company is pricing its products and services in equitable manner. | 0.827
HS1 | The company complies with the law related to consumer health. 0.788
HS2 | The company supplies safe products and services. 0.847
HS HS3 | The company operates recall system for its products and services. | 0.776 | 0.837 | 0.562
HS4 | The company observes the safety notices regarding its products and 0.872
services.
SC1 | The company considers recycling and Eco-friendly for the design of 0.862
its products and services. '
SC2 | The company strives to provide eco—friendly products and services. | 0.922
SC SC3 | The company strives to provide the product and services considering 0.876 0.885 | 0.659
the future of the environment. ’
SC4 The company strives to promote the resource-conserving 0.796
consumption.
CS1 The company operates customer complaints prevention system. 0.893
cs CS2 The company operates customer complaints management system. 0.955 0.890 | 0.670
CS3 | The company operates Customer complaints compensation system. | 0.908 | ’
CS4 | The company operates convenient warranty system. 0.773
IP1 The company collects personal information with agreement. 0.848
P2 The company observes rules related to personal information gathering 0.912
of customer's. )
1P IP3 The company opens its policy to the public regarding use of personal 0,834 0871 0.628
information. )
P4 The company has a security system to protect personal information. | 0.887
ES1 | The company provides products and services consistently. 0.795
ES2 | The company treats consumers without discrimination. 0.721
ES ES3 The company is faithful to the basics respecting its products and 0.901 0.847 | 0.582
services.
ES4 The company provides a certain level of products and services. 0.898
ED1 | The company provides information regarding its use of product and 0.704
services.
ED2 | The company provides information regarding its disuse of product 0,749
ED and services. ’ 0.856 | 0.602
ED3 | The company provides necessary information for wise consumption. | 0.942
ED4 | The company provides necessary information for resonable 0.927
consumption.
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Table 4. Discriminant Validity

FM HS SC CS IP ES ED
FM 0.758
HS 0.736 0.750
SC 0.596 0.659 0.812
CS 0.504 0.727 0.549 0.818
IP 0.604 0.640 0.520 0.565 0.793
ES 0.632 0.734 0.586 0.673 0.708 0.763
ED 0.597 0.585 0.589 0.540 0.688 0.709 0.776

RENEFTEE

LY

B AgolM e JEE =0 8RS AE6h] 18 AMOSE o83 £<14
% EFd=(Convergent Validity)g #ASsl7] 98l Aitdy 9217ke] EF 8158 (Standardized Factor
Loadings: FL >0.7)& AZsI3ith oz AFwdse] oo digh A eE Hrlstr] fsto] g Az
(Construct Reliability: CR>0.7)9} E&842(Average Variance Extracted: AVE>0.5)& 75313t} <Table
2>llA Hizo] BE Eao] 7EE

o2 el E(Discriminant Validity)E AS3H7] 93, 80 ko] A@AGF7 7 2919 AVES] Al
o 2 s AFet HHEEES A3 APE Table 3> Zow, BE 23159 A#A 57} AVES]
Aare donz bl glgAdo] 9l Ao s YT

SARNE AT WA, 4

4,2 CSR %5 &4

o A5H =78 o8ske] CSR 2} o5 770 Bl el RAslglth. WA, BE Aus LA
AA EAE & Aabs obele] <Figure 1>o £k £AF A}, CSRETo et WA d Bt 4.760] Uttt
olg ol 4Mu=AACS)7E 7 2 A7k vshow, 6.8 AES), 2.8 HIMHS), 5/ HEE
(IP), 7.3 B IA(ED), 3AE7Fs2nI(SC) o2 Uehtor] 1L34nHAREMe] 7HE A7k s Ao |
ehakeh ey dnb o @ owe) F4o] 74 whel Aow wyl, dubdos $eue /gEe We anA
Eo] CSREZ9] QIR =7} e Aoz B}

o%m[o
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5.00 4.29 4.97
4.91
4.90
A0 - 476
4.70 4.63
4.60 4.56
4.50 :
440
4.30
420
4.10
4.00
CRS Activities 1.FM 2. HS 3. 8C 4. CS 5. 1P 6. ES 7. ED
Figure 1. CSR Activities Level
4.3 A Foluy
To® MR|&, Az, 7| el CSREs tg Aol7h eAE Bt B4 das ofge]
EEERE

<Table 5>¢} 2t} WA, CSR &% A tjgh Ao fAA S ¢ A3}, 37|l gk CSRE-5o] A
U =& Ao Yehdth (F=4.752, p=0.009). th&2o.2 77 o]5roll thafj A 4% A5} 1

3} SHAHS), 4. 48] 24 A(CS), 5B R E(IP), 6. ZFAH2(ES)E 2ol 7t &=

&7V 2H)(SC)9 7.2 2 QAA(ED)E Aol7h gl Ao Uehsith dAwka o g Fa7)do] RE FuA HE

7b e Aow yehton], Alxgie] 7P w2 Ao yepdth Wi, 2.8 3 EAHS), 448 24 A(CS) A

=
[~
2
o,
ol
o4
N
)
™
o
Hi
Mo -
po)
o
fru
A
I
r

Table 5. Industrial Difference Verification

Service Manufacturing Public P
(n=695) (n=281) (n=32) P
CSR Activity 4.80 4.63 0.02 4.752 .009
a,b a b
LFM 447 431 4.92 4.846 008
a a b
2.HS 4.97 477 4.89 3.243 .039
a b a,b
3.5C 4.53 4.61 4.90 2.083 125
a a a
4.CS 5.09 4.76 4.98 7.135 .001
a b a,b
5.IP 4.87 4.9 027 9.673 .000
a,b a b
6.ES 4.99 4.87 0.33 3.183 .042
a,b a b
7.ED 4.66 4.53 4.84 1.967 .140
a a a
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1.FM
5.40
5.20
7.ED 5.00 2.HS
——Serice
==— Manufacturing
—— Public
6.ES 3.SC
5.IP 4.CS
Figure 2. Industrial Difference Verification
Table 6. Priority Analysis
Service Manufacturing Public Total
(n=695) (n=281) (n=32) (n=1008)
Score | Ranking | Score | Ranking | Score | Ranking | Score | Ranking
1.FM 4.47 7 4.31 7 4.92 4 4.44 7
2.HS 4.97 3 4.77 2 4.89 6 491 3
3.5C 4.53 6 4.61 4 4.90 5 4.56 6
4.CS 5.09 1 4.76 3 4.98 3 4.99 1
5.IP 4.87 4 4.55 5 5.27 2 4.80 4
6.ES 4.99 2 4.87 1 5.33 1 4.97 2
7.ED 4.66 5 4.53 6 4.84 7 4.63 5
Cheom RopaE PR #918 BT A3k ofele] <Table 6>9 2rk AWHOR 4402 A ACS)o]
Vg w3, LEAIREe] 7b shekeh AePie BAG A, Anlzgle 4402 ;q% cS)el 44 157
e W, AXT FIABE 6.BFANEESH VY B BTk MY A9 e $RE 730

4.4 AW AFE Aol

o Az, Az, FE71Re] AU 127 4EF Aol 2 B4 8l

ek T, CSRRES A2 2 0, 1270 94F F4 AWS090] H365 9%

ok, A2 e oluA Gl b e Aoz Uehgth B $AS A, 1 e

, 2803 BAHS) = FE2F AFl, 3.AETFsRH(SOE= A7 Eol, 440 2AA(CS)S FE2F
3}

b
o, 6.BFAMUAES)= wevdel, 7.ug B AHED)L A7AAGFe] M w2 AeR deEy

el

o =

ofN
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Table 7. Industrial Classification Difference Analysis

Air Electric | Public | Finance . Distrib-u | Constru- ‘Info, . . . .
Transport | Electronic | Institutio | Banking (‘T(%?SS tion ction L?cﬁztnm Mac(h;;;s-ry Ch(eznil)cal V?énBc)le Er(lggfv (}“8(%1)
(37 (54) n(32) (238) (292) (28) (100)
Service Mangfac Public | Service ManL}fac Service | Service | Service Mam.lfac—t Mangfac Mangfac Mangfac
~turing —turing uring —turing | —turing | —turing

CSR 5.08 5.06 502 | 495 | 493 | 471 | 4.65 | 4.61 4.60 446 | 4.31 | 4.30 | 4.76

Activity 1 2 3 4 5 6 7 8 9 10 11 12

LFM 4.52 4.63 | 492 | 4.80 | 458 | 4.36 | 4.16 | 4.07 4.71 411 | 390 | 4.04 | 4.44
6 4 1 2 5 7 8 10 3 9 12 11

9 1S 5.51 523 | 4.89 | 498 | 5.21 | 4.96 | 4.79 | 4.81 4.86 453 | 433 | 4.37 | 491
1 2 6 4 3 5 9 8 7 10 12 11

35C 4.78 498 | 490 | 4.75 | 494 | 4.38 | 4.71 | 4.29 4.37 4.64 | 4.33 | 4.28 | 4.56
4 1 3 5 2 8 6 11 9 7 10 12

ACS 5.50 547 | 498 | 493 | 4.88 | 5.24 | 496 | 4.89 4.64 451 | 450 | 4.39 | 4.99
1 2 4 6 8 3 5 7 9 10 11 12

5P 5.31 4.92 527 | 5.30 | 4.86 | 455 | 4.64 | 4.73 4.38 427 | 441 | 414 | 4.80
1 4 3 2 5 8 7 6 10 11 9 12

GES 5.18 5.16 533 | 5.02 | 5.30 | 5.00 | 4.78 | 4.90 4.84 4.65 | 443 | 4.70 | 4.97
3 4 1 5 2 6 9 7 8 11 12 10

7ED 4.72 5.01 4.84 | 490 | 4.74 | 449 | 4.47 | 4.60 4.43 450 | 4.27 | 416 | 4.63
5 1 3 2 4 8 9 6 10 7 11 12

5. =9

€ ST CR 28] A 214 TARS AR, BoHE, AATFDE wprof Basin o

A, A= B4 A3, CSR BF0) it A4 A5 A 4760 Yl ol @ A%E 2 o) gurden s
e 719 5ol v 2ulAbEe] CSREFE AAEI ks AS o 5 ek T ol ARH o AR 7)Y
9 3F71Be FH0E A £ vl CSREIAE Uxkela glon), J151Ee] 914 dite] Bash oleld
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