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A Study on the Wearing & Purchase Practices of Shirt and

the Analysis on the Difference of Body Types
Jun, Dae Geun'
Dept. of Clothing and Textiles, Andong National University, Andong, Korea

ABSTRACT

The study aimed to investigate the wearing & purchase practices with shirts and analyze the
group differences on the shirt size, BMI & perceived body type. Total usable questionnaires were
obtained from 350 male office workers aged from 20 to 49 in Seoul. Results were gained from
the statistical analysis such as factor analysis, ANOVA, t-test using SPSS 21.0. The results were
as follows. First, male office workers had difficulty in choosing the right size among the different
sizes of ready-made shirts and had trouble in vexatious order & high price for custom-made
shirts, however, they had an emphasis on design and size for the 2 kinds of shirts in common.
Second, the groups by shirt size, BMI, perceived body type showed significant differences in
shirt fitness and shirt wearing methods of ready-made shirts but showed no difference in purchase
intention of custom-made shirts. Fatness and body type were proved to be important for wearing
shirts and it was assumed that there were socio-psychological reasons for the custom-made shirt
purchase. Finally, the groups by the experience of purchasing custom-made shirts showed no
difference in shirt fitness and shirt wearing methods of ready-made shirts but showed difference
in purchase intention of custom-made shirts. This meant that purchase of a custom-made shirt
stimulated another purchase. Therefore, shirt brands should focus on the first purchase of
custom-made shirts.

Key words: ready-made shirt, custom-made shirt, body type, clothing behavior
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Table 1. Characteristics of the sample

Item Age Height Weight BMI
Group 1) (em)  (kg) (ke/nd)

Purchaser of
custom-made 347 17448 7153 23.69
shirt(N=130)
Non-purchaser of
custom-made 33.7 17442 7274 23.64
shirt(N=220)
Total(N=350) 341 17444 72.66 23.66
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Table 2. Ready-made shirt purchase practice
Items Freq.(%) Items Freq.(%)
Department store 163(46.5) .
My choice 155(44.3)
Street shop 65(18.6) .
. . Sales staff’s advice 107(30.6)
Purchase Discount store 55(15.7) Size
lace Shopping mall 16( 4.6) choice Sales staff’s measure 61(174)
i .
p .pp ¢ . Already owned shirt brand 21( 6.0)
Shirt specialty store 28( 8.0) .
. Family members 6( 1.7)
Cyber shopping mall 23( 6.6)
1-3 84(24.0) < 30,000 74(21.1)
4-6 134(38.3) 30,000-69,000 174(49.8)
Annual
hase 7-9 88(25.1) Purchase 70,000-99,000 63(18.0)
rc
pu 10-15 36(10.3) price 100,000-149,000 30( 8.6)
amounts
16-20 5( 1.4) 150,000-199,000 4C 1.1
More than 21 3( 0.9) > 200,000 5( 1.4)
Overall ease 122(34.8)
Neck ci fi 87(24.9
Hard to find right size 100(28.6) eck crreurmerence (24.9)
. K Shoulder width 38(10.9)
Limited design 40(11.4)
. . . Arm length 45(12.8)
Inconvenient Different sizes among the brands 139(39.7) .
. . . check  Armscye circumference 17( 4.9)
point Distrust on price 49(14.0) . .
L point Chest circumference 21( 6.0)
Confuse in size names 12( 3.4) L
. K Waist circumference 8( 2.3)
Limited material 10( 2.9) .
Shirt length 11( 3.1)
Wrist circumference 1( 0.3)
Size 74(21.1) Neck circumference 52(14.9)
Mai Design 155(44.3) Arm length 65(18.6)
ain
. Sewing condition 20( 5.7) Mending Sleeve width 14( 4.0)
evaluative . . S
iteri Material 37(10.6) point Waist circumference 32( 9.1)
riteri
criteria Price 34( 9.7) Shirt length 8( 2.3)
Brand 30( 8.6) No mending 179(51.1)
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Table 3. Custom-made shirt purchase practice
Items Freq.(%) Items Freq.(%)
Inconvenient .
. Size does not fit 44(33.8)
Department store 58(46.5) Point after K o .
Purchase place of . Disappointing design 56(43.1)
. Street shop 52(18.6) buying . . .
custom-made shirt __, Disappointing material 17(13.1)
Discount store 20(15.7) Custom-made .
R Inappropriate A/S 13(10.0)
Shirt
Better fit 47(36.1) . . .
. .. Inconvenient Long production period 14(10.8)
Better sewing condition 6( 4.6) R . .
Purchase reason . ) Point when High price 74(56.9)
Optional design 43(33.1) . .
of custom-made L. . buying Vexatious order 23(17.7)
. Bad fit of existing shirt 24(18.5) . .
shirt . . Custom-made Revisit for the shirt 15(11.5)
Optional material 6( 4.6) . .. .
. shirt limited design set 4(3.11)
Better service 4( 3.1)
L Neck circumference 26(20.0)
Extremely Dissatisfied 1( 0.8)
L Arm length 23(17.7)
Dissatisfied 7( 5.4) . "
. . Mending Sleeve width 6( 4.6)
Ease satisfaction Neutral 64(49.2) . L
. point Waist circumference 29(22.4)
Satisfied 52(40.0) .
. Shirt length 5( 3.8)
Extremely satisfied 6( 4.6) .
No mending 41(31.5)
1-3 72(55.4) < 30,000 8( 6.2)
4-6 31(23.8) 30,000-69,000 39(30.0)
Annual
7-9 15(11.6) Purchase 70,000-99,000 36(27.6)
purchase .
; 10-15 6( 4.6) price 100,000-149,000 33(25.4)
amounts
16-20 5( 3.8) 150,000-199,000 13(10.0)
> 21 1( 0.8) > 200,000 1( 0.8)
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Table 4. Factor analysis of ease points

7F e ASE UBkSal, Seok & Kim(2007)9]
Aol A Hl l‘ﬁé%ﬁ%] H& d &g 7ol w3l
71480 g AxkAQl BE=r WA Jehyt
ok old3 AAE T & of, Yoz A
AMEZETE e & Aoz F8AE0] AA =S
o ¥Iztsla ol& 771 7 HH—F&OH M ze] BhEAY

o= %«]‘3}0315]' 110/‘}017\ @wfo A
=9 ol IemEt &A AFE Foh
A AL 1em} HlebAY 9 =
% T st I Atole FAF
t}. 7tEEdE 15cm =] A
]H—‘E A 1 93 Aol A
HAAE P ol3tE FHS 3t

1
A JtEEEst
o 7tEEds 4
t}. Jang(2008)2] AT =
ZQ3HA BE XﬂEX]T 299 &
d>71EEd>4andol2 Ve,
£ A= BEEI 1592 YEbstth uE)
A B Qe gho] A=Al 2E B UE AT
NA ThERLEG SRR A AdUiHl 2olE
o 7gstA 22tE 2FE JIFE = Aok

Factors Items Factor loading Eigen value % of variance Alpha coefficient
. Chest circumstance .82
Trunk size R K
. Waist circumstance .81 1.81 22.55% .67
direct factor .
Armscye circumference .63
. Neck circumstance .84
Trunk size .
Lo Shoulder width 71 1.63 20.37% 58
indirect factor . .
Wrist circumstance 57
Trunk length Arm length 81
. 1.50 18.71% .55
factor Shirt length .80
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Table 5. ANOVA among the groups by shirt sizes
Shirt size(group) 95 100 105 110 F

Factor (N=79)  (N=168) (N=84)  (N=19)

Trunk size direct factor 325A  3.09AB 2.94B 2.70C 926"
Shirt fitness Trunk size indirect factor 3.05A  2.99A 2.95A 2.68B 512"

Trunk length factor 3.33A 3.02B 2.97B 2.82C 7.70™"
Shirt wearing lem ease in neck circumstance 3.10A 3.08A 3.02A 2.63B 468"
method 15cm ease in chest circumstance 3.04 3.07 3.01 2.79 1.66
Purchase intention of custom-made shirt 3.16 3.19 3.24 3.37 .59

BMI 21.4D 22.9C 25.4B 28.0A 92.89™"

#5p< 01, #+%p<.001
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Table 6. ANOVA among the groups by BMI

BMI(group)

Normal Pre-obese Obese

Factor (N=158) (N=97) (N=85) F
Trunk size direct factor 3.14A 3.10A 2.90B 639"
Shirt fitness  Trunk size indirect factor 3.08A 291B 2.89B 594"
Trunk length factor 3.03 3.08 3.09 33
Shirt wearing ~ lcm ease in neck circumstance 3.07A 3.15A 2.87B 8.05""
method 15cm ease in chest circumstance 3.02 3.12 2.96 238
Purchase intention of custom-made shirt 3.20 3.22 3.21 .02
#5p< 01, #+%p<.001
RIS Qater; 28 AYAN HIAE 3 A9 dRglgn R AU A9 A

e ddr] wEo 20-40t) 2%
of whe Aol Al “‘%HZOH e E ]
Eolate Fujo T /IR Yk & & Qo)

\

3) A7 Aol w2 A 7he] mlw

27k Aol wel 718920 ghgAlel g
B, Az=zeH, 2EA= FuezelA 3}o]
£ AuRy] 93 942 A, 2% A9, Wl
U2 Age 33 7hed Ao AP fA
AL MdestA s, A7 AF wE 374
S oz BaHEAs AAIgE A= Table
73} 2t

SollE oA, 7t Sol wEe APo|r] W
HE A¥rRds o d3d dega A=
Brkshe o2 yEhgth E850 1hg ]l
Ae Jg 7 Aot e Bo®E YEhgET),
A AP A fole T5o] wId 73%7}
B7] Wil &, &&5, 7k oA wiv
ARG AERE Af7F gloka Bk A Q
A& 4 Atk o] AlA EAS T & u
HE4o] 8]l v AFoly BE A
Hoh o, &, 7hE Fol wEd J4E AR
o] Fdolvp M=Zol7t ¥ Foa HIM AL
2 &5 F 9k

A

AA 7= ghEAel i BrtelAs Mz2Z-EHel JlojA Je 18 Aol {9
BERa AQacleld [w zke] o7k fost A BUTh A BE AW BRE BERI
A GERdTh wiue A8 ARSe] A1, dlel, 9 Intks BEE FHOE sk BRoly
A% F9lolq Azo) Bzt Avha Woksty  WECl MxAlolxu BMId ©E BRsh the
3, Wi BE AY ARES Azs) g B Ade 2tk 64 AR A5 gol 9y
Table 7. ANOVA among the groups by perceived body type

Body type(group) In.verted Normal F%t
Factor triangle (N=155) bellied F
(N=51) (N=144)

Trunk size direct factor 3.05AB 3.15A 2.98B 3.15"

Shirt fitness Trunk size indirect factor 2.96 3.06 2.94 2.55
Trunk length factor 2.89B 3.07AB 3.13A 311

Shirt wearing lcm ease in neck circumstance 3.08 3.07 3.00 94
method 15cm ease in chest circumstance 2.98 3.03 3.04 A48
Purchase intention of custom-made shirt 3.31 3.20 3.18 .82

*p<.05



714/3% MEO| Tojet 8 Mef % Aol WE Xfo| 24 48]

B AY T AF SAc] wrgHo| 53 ThEE AE A E YEIRTE Table 10014 A2 A
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gel Tl =E A ivtar & ¢ itk = Aap7F BHs = ARt =0 of {7l g
& Sz Tl Aol A B o] v, F7HARl A4S FasA &
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FrolstAE 9kr] wWEel AlA 547 HEo] Mzl ek Extell ofsjA stEM=E skl
TujAke] AEA FHE AuE et e Hets dd 3= 7 AR E2 B
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3. XEM= ol oF0of| [E FEH 7 7)Y 3T Ao mepA T = FejRbEe] A
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gEA= T of o] mE e L M= < FYste Zo] e FoEn Fesita =
o] grE Aol tigk 7y, M=2EH, ez T T AT
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= Table 85} At 71 =e] gEaAol gt
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Table 8. T-test between the purchasers and the non-purchasers of custom made shirt
Group Purchaser of Non-Purchaser of
Factor cu.stom-made cu.stom-made t
shirt(N=130) shirt(N=220)
Trunk size direct factor 2.95 2.92 -1.35
Shirt fitness  Trunk size indirect factor 2.95 3.03 .548
Trunk length factor 2.88 297 -1.32
Shirt wearing lcm ease in neck circumstance 3.08 3.03 .86
method 15cm ease in chest circumstance 3.05 3.02 .53
Purchase intention of custom-made shirt 3.50 3.04 691"

#xkp< 001
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