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ABSTRACT

The purpose of this study was to explore how experiential factors in sportswear stores influ-
enced store satisfaction, brand preference, and purchase intention among potential consumers,
and to reveal the moderating effects of impulsive buying. The subjects of this study were 306
male and female adults in their 20s and 30s, who had visited sports brand stores within the past
year. To analyze the data, Cronbach's a, structural model analysis and path analysis were
performed. The results of this study were as follows. First, there is a strong relationship between
store satisfaction and experiential factors in sportswear apparel stores. All experiential factors sig-
nificantly influenced store satisfaction in a positive direction. Second, consumers' store satisfaction
positively influenced on brand preference. Third, consumers' store satisfaction had positive influ-
ences on their purchasing intention. Fourth, consumers' impulsive buying tendency showed sig-
nificant moderating effect on the experiential factors. Consumers with low level of impulsive buy-
ing tended to be influenced more by 'think', 'relate’, and 'sense' experiential factors on their store
satisfaction. However, consumers with a high level of impulsive buying tendency revealed that
they were more likely to be influenced by 'act' and 'feel' experiential factors.

Key words: brand favor(E:E 3.9]%), experiential factors(*] & £.2%), impulsive buying(%& ),
purchase intention(7-#1 €] £), store satisfaction(¥ X ¥&I)
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