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A Study on Advertising Recall Regarding Color Scheme of Fashion Advertising

Eun Hee Park’ and Won Ja Lee

Clothing and Textiles, Konkuk University, Seoul, Korea

(Received: November 19, 2013 / Revised: December 3, 2013 / Accepted: December 20, 2013)

Abstract: This study aims to understand the advertising recall effect in accordance with color scheme of advertising by

subdividing it into brand, picture, color, and style. The results of this study are like following. In the results of the study on
advertising recall, first, there were significant differences in picture and color recall. The picture recall was the highest in
complementary color scheme while color scheme was shown the highest in single and complementary color schemes.

Regarding the advertising recall in accordance with subscription time of fashion magazines, second, the advertising recall can
be different in accordance with subscription time of magazine, major, purchase experience, and interest. In case of picture
advertising recall depending on major, third, majors highly recognized complementary color scheme in picture recall and also

similar color scheme in color recall. Regarding the advertising recall depending on experience in purchasing magazines,
purchasers highly recognized complementary color scheme in picture recall and also tone-in-tone color scheme in color recall.
In case of the advertising recall in accordance with interest in fashion advertising, the group with interest highly recognized

complementary color scheme in picture recall and also similar color scheme in color recall.

Keywords: advertising effect, advertising recall, color scheme, fashion advertising, magazine advertising
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Procedures

Time Required Progress

L.

Pre-Explanation

. Explanation of Test Questionnaire

. Test Stimulation
. Solving Math Problems
. Interval

. Notification of Recall Evaluation

. Filling out Recall Test Paper

1-2min

30sec

20sec

Smin

10sec

30sec

Smin

Explain the purpose of the test

Examine the test respondents and then ask them
if they have any questions

Expose them to advertising
Solve the given math problems
Wait until there are tester's directions

Explain the recall test

Record everything remembered about the adver-
tising
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Table 2. Differences in advertising recall in accordance with color scheme of fashion advertising

Color Schemes Single Similar Complementary  Tone-on-Tone  Tone-in-Tone F
Picture Recall 271 ¢ 284 ¢ 347 a 321 b 3.34 ab 14.48™
Color Recall 379 a 344 b 388 a 3.68 ab 3.69 ab 332"

*p<.05, ***p<.001, a, b, ¢ is Duncan post test
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Table 3. Differences in advertising recall in accordance with subscription time of fashion magazine
Subscription time of magazine mone. than 30 minutes 60 minutes
30 minutes over-than over F
. (n=55) 60 minutes (n=71)
Advertising recall (1=74)
Single color scheme 1.60 ¢ 358 a 2.69 b 82.717"
Similar color scheme 1.87 b 331 a 311 a 36.33"
Picture sk
Complementary color scheme 231D 4.04 a 378 a 48.36
Recall
Tone-on-tone color scheme 251 ¢ 3.86 a 311b 33.94
Tone-in-tone color scheme 211 ¢ 424 a 338 b 55.58""
Single color scheme 293 b 420 a 4.04 a 4599
Similar color scheme 224 b 4.04 a 3.76 a 41147
C l kKK
oot Complementary color scheme 3.07 b 428 a 4,09 a 9.85
Recall
Tone-on-Tone color scheme 298 b 4.06 a 382 a 21257
Tone-in-Tone color scheme 2.56 ¢ 4.59 a 3.64 b 3554
***p<.001, a, b, ¢ is Duncan post test
Table 4. Differences in advertising recall of each color scheme depending on major
Major Majors Non-Majors ¢
Advertising recall (n=148) (n=52)
Single color scheme 2.68 2.79 .605
Similar color scheme 3.06 2.21 477"
Picture -
Complementary color scheme 3.66 2.94 3.61
Recall
Tone-on-Tone color scheme 3.21 321 312
Tone-in-Tone color scheme 3.39 3.17 1.17
Single color scheme 3.18 2.06 786"
Similar color scheme 3.58 2.06 765
Color -
Complementary color scheme 3.39 2.65 5.21
Recall
Tone-on-Tone color scheme 3.09 2.94 .81
Tone-in-Tone color scheme 3.39 3.17 379"
"p<.001
A AR A FHo] wE wjAdE Fu 34F Aol A= ATelA o A4 ekt AR 3
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Table 5. Differences in advertising recall of each color scheme in accordance with experience in purchasing magazines

Experience in purchasing magazines Purchasers Non-Purchasers ¢
Advertising recall (n=138) (n=62)
Single color scheme 2.98 2.10 532"
Similar color scheme 3.18 2.08 746"
Picture sk
Complementary color scheme 3.87 2.58 7.55
Recall
Tone-on-Tone color scheme 3.38 2.82 3.94™
Tone-in-Tone color scheme 3.72 2.48 6.44""
Single color scheme 3.22 2.13 821"
Similar color scheme 3.65 2.15 796"
Color ik
Complementary color scheme 3.57 2.37 8.85
Recall
Tone-on-Tone color scheme 3.20 2.73 279"
Tone-in-Tone color scheme 3.70 2.44 6.85""
"p<.001

Table 6. Differences in advertising recall of each color scheme in accordance with interest in fashion advertising

Interest in Fashion Advertising

Interest

Disinterest

t
Advertising recall (n=113) (n=87)
Single color scheme 3.03 2.29 462"
Similar color scheme 3.32 2.22 750"
P- mr KKk
et Complementary color scheme 393 2.87 6.42
Recall
Tone-on-Tone color scheme 3.36 3.01 243"
Tone-in-Tone color scheme 3.78 2.76 579"
Single color scheme 3.38 224 955"
Similar color scheme 3.93 2.22 9.79™"
Color -
Complementary color scheme 3.68 2.56 8.37
Recall
Tone-on-Tone color scheme 3.34 2.68 430"
Tone-in-Tone color scheme 3.79 2.69 579"

p<.05, "p<.001
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