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I. Al &

L

A2 AN B2I AF AL T8 29

A FES Wole 2B R 2

= .
= 99 EEAERE EFIWIEEEYH £ g7t
A A AEs W Z0E dEA Jon(A
g, 2011), wl=rdlA= g #AZo] FwiEY]
=< olFo 7 HAlsl= &S £
A ErERRE A4 A

g0l 5% Yx K Gogoi, 2006).

Koao o
Moo
8 o
4 fof

i

W7t o AHRES
Amazon.com®| Aol E3Aht A=2p7E 7HAE
AL obdA](Harmon, 2004), <2}¢l 9l Alo]E
of AlAE Aol thak 7|17t A wHAE
s AgE AL opdA A F& T UL
W (White, 1999; Harmon, 2004: Mayzlin, 2006),
A4 B2 (fake blog=flog: Yang and Lim,
2009) 9] o= Qs il 7+ Aol B
S 92 % UtH(Yang and Lim, 2009).
Jeiy SR EEA L] AlFAel gt =oe
AR 934 EAE AAsishd Ao Ak

olty, BRI 9 FA, AMAF X, QAL
HHEALG B2 12 (blogroll),” B&19 AAL
T AL 32U EAEVNeR HYEE A9
MJAEZAE dHN7IE & HF FIEEA
of digt =& A ANFE EFe 2dHE
ze 4 Ach(Park et al, 2008: T2 9,

1) 2E2A7I g2 E2IE slo|HgaNg B2 JAEE
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2009: Yang and Lim,2009). ¥ 4= o] A
of Ztete] A F59 TAE FHEEA
o} 2mzF %A 7+ X (dyadic relationship:
Schindler and Thomas, 1993) &ollA Hets}ed
T A=t g5 28 AE BIIATE
T8 8%1e® g Aolgt AT £,
AR Ao 2N FAYEEAS] ABAEE AT
SAH Sy ZHFo] ohd AH|xjete]
o) 7% (tie strength)ollA 2z} shich o]
53 Granovetter(1973)7F A53d oFst
Fol #A419 (the strength of weak ties)©]
eWOM "etMes AYEZAE Sd 2
I Jes HYFaz gk

obgE, ANAFEe] oFgt fof Al it
FEA ZAA7F vz R dHe] F7](motive)
of et oFAlelA HEHTE Hol FE3t
o] (Schindler and Bickart, 2005), 7}x]
AL A A glo® gttt
(Dholakia et al., 2004). %3t EZA9 A=A
< T AellA Hshs ti4l(Yang and Lim,
2009: Chen et al, 2008), M 2 A9
T k9] APo® Mt FIsith & &
A4 7HA <ol @Ak rol= E2A¢
Aol tigh oE=vt Uiz AA9 7HA
s<lo] &4k wels E2A9] 4dAe b
5

Mt Jo o

>
M

o ERTE SEE BAFIA Aok vop
7h AR Fo ARTE oFd selERA
el Me AAdol st Z1NA7E fo A=t
B AAEZA deliMs AN e 7]
A7 A5 1dEe dset

=g AR 2 A,



& oAbl ¢] "43 T2 AHPd o
AE FEst fol e =8 HFEAY
&g s e e‘ﬂg 4 AtHDe Bruyn and
Lilien, 2008: Gilbert and Karahalios, 2009:
Arazy et al., 2010).

mA RO 2 AlE) Aol B 8 YAt Bl
P AYEZTD AFE A ET A
AEZT AHE HhollA Hrup yvekd 74013}
P48ttt B=rt ) ol e e

ARE ol8d & X, G ’Lﬂ"é‘i
F& At fEe NEE &8E F
TH(trust-as-attitude: Li, 2007). o]#3 F5
A= R g oJatele] FEEd fo

|

rir

o e

Bt 28 E3E A Rolehe 452 9
B, 5, 05T Aol AuaslEA
SRR I EROED LR
o gu QARG Ay +5 GANE B 27
Aoz Boled + Ut

B ATE ol el td dhel 73
34 Bl fo Awel Aokl A o
& /1A L DR £8 o] o2k Fe
offl 312 /AR vebrt BRI AR
A FHeE A3 AR FHS Folok
& 7M1 AAZe) Folo] YA HenA Fik

2.1 I EZ7 el €3 eWOM

eWOM (electronic word-of-mouth) o]k 712
SO AR IS0 CEl AbdA A Zo|}t

A4[%je] 75 T Selo| g2 alRe

| a12[d XZof 0|xj= Fek Fid=ol WE =

719l disf WA= 3484 F2 $44 3
%52 7F)71tH(Hennig-Thurau et al, 2004).
eWOM IEUl 9] oY, fIAlolE, 2
BRI 5% &3 clFAE wF AFUA A
o Fodsts AlgEol BEACE HA3] Yol
A Avke A AsH WOM ¥t
(Chatterjie, 2001). & A7 23] He &

I A" o] eWOM ZoME 53] &

RIS FHELR o olFAE 74 AFY
AL 7oz sy itk

Peter Merholzoll 93] AMEA HHE E21
& ol I AREEEHA o gie dd
A AFAL B oollE AdEE 2 Y
#4d A5 FEE Fo] Srk(Mack et al,
2008). Thorson and Rodgers(2006) = a2k
3T BRI ik 27k FeAgAde] 99
BHApe] fIAfo]E B ol g FEO
Fx AZLA7HA] JaFs mRtE AHS
WMo, Mack et al(2008)> BZI HIARE:
Asol MRIBERIE 792V A%H +
A ol vl A7 "olAE ZoRE whop
012 UeS HAFUTE 183, Smudde
(2005)= 7HQL, Al - Ak, =714, 719
W2 Krishnamurthy(2002) = S1&E o) A1,
Ao o F5A HE B2 BERIE A
Sk b 9k

Jeg E2A ot A &5 ATt A
FuUA AL F8x0l pnAA BF g2
A AL ofUt) ol&ut 3¢l EZ A (Power
Blogger) 2t &2l ©l&9] Y42 249 5%
dale] Js vA HJEZ g stk Messner,
2005: Pavlik, 2007). Park et al.(2008)< ©]&]
St S EZ A tigk JoJE olgre] wigh #

lo

.

YT ok o

al

HguE A2 6]



2 AFUANA G5 AL SHAA U
B

L=
3L Atk ol FAET EETE,
v

=215 TEshs °lgk Atk HReEAE
Mz 2 e o2 AEHS Y AlCIE
719 &= s71% & (Rowbottom, 2006), 7
A FRAET= AR G WA 84
dell B2l HEt olg =g AHAT=
A0R et EAY <, 2009). oF&d, ¥
HER7e] B2 HH= AL F2 A
34 4y 9 A Zeael 9%s v AL
2 EEd W, IRIEEAE ARSI asat
o 2 9%S we 20 syt (A, A

=%, 2011).

2.2 BEI AollA F73E 7k 34

B2 2R X F7] 46 g gAE o]
3} == o]Z(uses and gratification theory)
A

HAIA] 2 wiA] ZRA A HAIA] FAIRRS]
ATl 2 &7 o189 54 WA ol& F7I
£ Ao th(Rafaeli, 1986: Kuehn,1994).
5, ARBISY) 71eA AR IAste] JH1E]
wjz Ggolet 54 wiAyE AHjRE 2219 Y
25 grhv & FE2AA = A #HE A
2t Asbetal Aok Bgh e z-gAd s uiA
olg7e 54 A s
w7 AFUA 1A €]
gl o]2F F

o

fl
2
21_1’
Q.
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Zolgt 7|UE F5& ol Yoh(Rafaeli, 1986:
Kuehn, 1994; Morris and Ogan, 1996). $1EJUl
7] AFYA ) Hel= tiolt A o

J
wake] diFuiA| A 4ol EAlEY Ae wE
“7H Q13 personalness) 9] wAI7F F2E Sab
o §13, oA A= /M AMAEY TEA
Adef] ek =& Add Rkl g7l Wi

ot} (Williams et al, 1987).

ARl AARE] Uz A wiA|
= Sthe ol g o] & F= o|Ee M
oo ARE 520 gR o8 F
A F 7HAE FstEl £ 4 Aok A
A, 542 74 F2(purposive value) ©] T}
(Dholakia et al, 2004). ¢l APIAH SR 74
¥ A BHg @A EN dEEE AL
2, AEA 7 (information value) % E=73
7} (instrumental value) & 25 XZZ3HA @
CHRafaeli, 1986: Korgaonkar and Wolin, 1999).
T3 JNE RSk BEAlo] o] He
WHE(Schlinger, 1979: Eighmey, 1997: McQuail
et al, 1972), H #AAe] A= Al dlAA]
FRAAA A" FejE A AJAA
245 T Plummer, 1971). oA, ¥4 3
A, ofo|tjo] 24}, 1|3 BRI oJAF AA e
ek g3 Prt 5= 54 52 G4S 98l
FrEE PECIBEE =4 43 "o
& 4= 9lth(Bagozzi and Dholokia, 1999).

4, 17+ A (interpersonal connectivity) 2]
712 FQlolth ol= ERIFe] #A gy % &

et al., 2004), AF81H A AU 4, 3

)

=1
ANA Ze TS Bk 2574 Aol
AB)A Bete w3 Ao Agoly Aes



= o
oMol MY & EEIL T O]Fﬂﬂ *}ﬁl
A Ay ZAL Hrdls Zgzoz ¥em
T/]-(MCKenna and Bargh, 1999). AH|A=
dol A &S o= Aol AfFruAelA
ek =74 Helgh wZolehd, 4H|
A

Aol oleld ALE AEANE AL FEA
)

g:O

PN
T
o] %
o
=

e

T

>
4 gojzel Ya o7 el & 4
(Frankel, 1998: Korgaonkar and Wolin, 1999).
2o A A BF EF ded] FES F
SaA s AR BHL
AE 2 Asle] BAE EES X

A7138E sk F)lel ofsf &stEe Jow

04 WAl s<l
:erﬂﬁ}E B4EA ‘429} HHE A TE A
71 FAA 71 (self-referent value) E<lolzt
JE T3 % HEA, il A9 7HA] F
= M F 7HA e 719kstal e T A
@S %74?._ f?} 7} (group-referent value) %

& 4= 9ltK(Dholakia et al., 2004).

2.3 AR LA ARA 5 AAA 7]
A=A

Aol A F8& FARE 9AS ¥
gatarzl af olel wiaE] 7]7 o] Fgetaat
(vulnerable) sk= A&EE  7heIZItH(Mayer et
al, 1995). olelgt A1¥)/dL ol GAR} 7]
2 e gt Eg4ldo] AR Eat
3 7139 PR RH AS F e B
A Qg 2N Rolgke /HERY 3AE
thH(Bradach and Eccles, 1989). 7130 Az A

2H|Ale| x| F+ SZelo| 221 2[F/2

Aol Q=A §lERel AdAglel sld A
A Zb3 #EE JAY PFE

A 3AFNAl Al Aol 3t

Al " Chiles and McMackin, 1996).

/\]:lﬁ 2] 0361-_. 5

a9, olge Fu AAe) AP A7)
5 A a9 des TReel gs 2
& olth A7k AEA (expertise) 3 W44

(trustworthiness) ©] HFZ 17 0] tH(Sternthal et
al., 1978: Harmon and Coney, 1982: Grewal
et al, 1994). AAp7F AE L] AEA 3 A
4 533 #AY o, FAE =
olojzxe] Y oi¥el BEE Aolghy B 4

(Gotlieb and Sarel, 1991). 714, wlA|A]o]l
ek AFAS AW PgHo] g GG o]

FEE AN Fudks AXH A
285 HE AFAAE A Hoss

2} B A A o] WSS Au|El
ujoljo} Hl2A BRE 4= o McAllister, 1995).
T, AFEATE AR Aol AU e
AE A A WA A9 AR ¢

S A7IHA "JgH ol A4 mpolojx
(knowledge bias) 7} s A2 & F 9
AR Q] g o off] gAE FA

Hohy o] By Hpoloj A
AR JOE 2 5

(reporting bias) 7}
A tH(Eagley, Wood, and
Chaiken, 1978). 01] A, Linkedin? 22 H&F
b MEYAME F2 AEA 2 f53
I BEYE T AFAAE FEIA He v,
facebookZ} 7+ A2 Y EYIAE= AR 9
= o= E Hug Hxﬂo}ﬁf‘hﬂr“ 1 el 11
<71 T A FEEA Fo(Arazy et
al, 2010). I3, ol¥g HEAe] FFH
et et Ret A8 wetdx Sy

=

| A2I1M X|2of Djxle H&: ROjZ=0l oE ZHSNE M= 163



w2849 9P o)s) we] ¥ L] e
2ol folg Aol WANTA Y= AOE

44 ATHSmith et al, 2005).
S, HEA 7]k AFAL o AFEATL
AH QP EA Fopol|Hol AFA L x4

S YAE AdelA ThedeEd 4"

2L shE vEE 1 g9 o] HE dxe] 4
kR e A AREAZE AR A o
g A=Y Ao FEFE PIAE Aolvh(Arazy
et al, 2010). 29, AB|R7F E4 g ol o
& AE UZRE FHAATA HH ol Fgtst

= b

=
A FRAL A s "ok 544 7HA
slolgh ARl Ao ekl Ay gAde Sl
3 old] Fet= AH JHAE F7E o A
H+e Aeol7] wEelth(Baggozi and Dholakia,
1999: Dholakia et al, 2004). webH, 5474
7FA] sele] FREHW ol RS EA

ARE AT = F de Aed FH Lo

7Hd 1 AEAA R SRl 22AY A
74 fredl A9l g A

Aol
A, KA Zlke) A ) ASEARet
o ANH fril BAE AAE o J 7hs
oh S AR de] Al &S Ad 2%

S8 AEE d=3 A Fon gAFER

-
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5o Foke AoE AR AHFe] A
Fiol I 2AS T2 Ak EAE A
Lam, =T T7o %‘7’]— 7]-j]v:é_%

o
x4

Z

S|

o

£

A SAAC7] wto] FE o] 1A
e 23

=

o

=

F

st

=
N
N
o
°
)
g
N
N
o
lo
O
2

}E)
AR AFY 9 HAIR 9 Gy
g3 7|7t Fo] WriEE
UK Levin and Cross, 2004: Smith et al., 2005).
2HAE Y AR &3 IS AE 9d
o] HEAH AFAA Fdsks ] W]
) Fo|th(Feick and Higie, 1992). 183, ©]&
o AH 4] AR SRS FFHCE &
H| ko] AL HAI Ao ek 88
Ao 2 YEPSTHGibbons, 2004: Bansal and
Voyer, 2000: Briggs et al,, 2002: Arazy et al,
2010). webM, HE GHA EZA] Aztd
AeAel SXEFE MAES T EEA

of 2% 2l AFEE w0l HrisiAl 2 Aot

M 3 BEAY Az ARy



o)t}
volzh, AH Xl Moo it U2 3
F Zo gt 8 JAE =Eo]H(Gibbons,

2004), AH YA Eﬂﬂ 2E)d 2 wAIR o] g
gES A= AoE YERHTHSmith et
al, 2005). Aol 7I9kgk Alggdo] ZFx1E A
T, AE Aol ofgk AR o3 oAl Huieh
Al Zo® oA WA g A
(defensive) AA|I7} Es] ¢kske o Q7] Wi
o] tH McAllister, 1995: Levin and Cross, 2004).
AAE wjyA ] HA 7|9 AlEdo] SHEF
5, 50 tig oekd ARl FF2 Hop 3
HE AoZ 4EA th(McAllister, 1995).
2hA], HAIA] RS AR dEshe HE
Aol HHE o= & Huigh wiA|AZ
Zo)7] wZol, EZA]

a1 el AHAAL =] HrhE Slolth

2
AHo) LSS

7Hd 4r 22AL] Az A &lT
Hol A A A(+)e] &g nz

Aol

71 uf ‘Rl‘jr(McAlhster, 1995). HL ] 24 3}
o] & AP FF] A7A #Hel9
o907 P95 oyt SAAIY A AH =
v B 24 o dEv AR FEA
o mEbA, A4 ‘}eloﬂ/q A &F ol
ks = wolof RlEA
o7 “‘OP—Oﬂxﬂ %

2H|Ale| x| F+ SZelo| 221 2[F/2

| a12[d XZof 0|xj= Fek Fid=ol WE =

(Zajonc, 1980) EfRle]
o] Fo vt F &

T3] P ol ZZARl AL URE ¥AY
71] HoH(Holmes and Rempel, 1989). McAllister
(19%) = 4A14 2o A=A (dE4d) ol 4
MA 2ol A=A (A4
nzIthE olye M-S AS AFEN Y5l
Hel v ok

=} O
34 Gt

14 5 A7 ARAe) 27 4
Aol A (+) 9] QgL 1A Aotk

mARte ® gH QX Mg TAE v
g AfFUAClAde Sl mAIA A5EHI} AA
1 AR B FES wolgth(Sternthal et
al,, 1978: Harmon and Coney, 1982: Mehta et
al., 2008). wHAlEISE Zmlzte] ols A= I
HOT MZ AJ5E el fle SHol &
3}7] W&ol (Hoch and Deighton,1989), AX ¥
Ao EA vHAE S AFAEE FF APEA H
2 S (McGuire and Papageorgis, 1963). 24
HIZHE M) Ao 2AS g5 Tl 4

H 94x9 ’\]i]”“"ﬂ gk Aztale Zdskel
Ho, o= g 7|JeERE | wHEA FY u)
AMA7F A3 598 AR o AR
gL 7sHA w2814 FthHoch and Deighton,
1989: Mehta et al, 2008). webA, AR A

HgUE A2 165



o] Aol Frhal AZEHH, AHAES
o] WA A Hrh v & d5geiA "t o
o, =21 delA Efole] Hatol & AT,
SHIAES o] 59 M-S Eo] Hrlete S
Z 2F HAAC Eo & HFe T PR
A E sl Yl EohHu et al., 2008). A1=]
39 L mEk A2 Hold B HE&
AN A (Currall and Judge, 1995: Zaheer et
al,1993) o F&A7F Bt 717 0] oA 9¥
Zke] oA A 7ol T AL et

ijn

l‘_\fi

A 1A WETtH(Carley, 1991: Mayer et al,
1995). whebA,
7Hd 60 R A &HAE Y E
of et & oAbl F(+)9 F3F
2 ¥2 Rolth

o
=
oi
ﬁ
@
@
@
ot
0Q
ol
=
o
Fy
=)
2
i
S~
el
tot
o

of71ell = AlZRe] 9 AAMA Ak, X]““* a
g i WAE ST e d AHls
9 Mdel o924 AtH Granovetter, 1973).
Gilbert and Karahalios(2009) & o 4%=&
B7k A A&A. A AR 455 A
M2, M AR, F2E e 59 T7EX
ak9] Ak o ® gk v Qith

o AE7t =2E S 7 o] AR T}
THE Al R, olE AMEE £ T Agst
A FtHTsai and Ghoshal, 1998:Levin and
Cross, 2004), fth ZA=7b Eold4E wiAA|

=

=
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SRS Eﬂr -ohshe Xqi‘g‘ XﬂJ—OH =
Al B tH(Steffes and Burgee, 2009). wabr], 7
St o Al (strong tie) = ket Hol 2A| (weak
tie)oll Wi} Bt} f-&A400] =2 ARE AT
Z Ao =Z 7= o](Krackhardt, 1992: Goshal et
al, 1994: Szulanski, 1996: Uzzi, 1996, 1997:
Hansen, 1999: Levin and Cross, 2004), =412}
o] GAL AR e FFHLE 5 s
= A AHBrown and Reingen, 1987: Godes
and Mayzlin, 2004: Sen and Lerman, 2007:
Steffes and Burgee, 2009).

Jed o AAS oFst Al Ee B H9
T84S Asrl71E A otk Levin and

Cross(2004)= o ZF:=e] A4 Holo9] ¢

v

% AAS

> 1ol 1> ¥o oo
o o o B



A2 F5 @IS BoFE Aozt &
4 AUtHLevin and Cross, 2004: Arazy et al,
2010).

Ik, o] 22 okgk fol BAY 3(the
strength of weak ties: Granovetter, 1973)& o]
oA BIFEE= U7 kgt fuo #Ae] of
wek EE50] olgdt gAs A A" A
A7V 4, ket ol SAAME s
o 7)¥kst W371X|(reciprocal exchange value) 7}
SAETGE A& 4718 E271 3itk(Altman,
1973: Tbarra, 1995). &, & o]¢jo] A€ &
AolA AAES AZ F7H 7H7F UAlE
AEEZ 7IHsh7] wirell, o= g Helgte o]
213k 7lgel] F-3ekA XA HY I dAlE
A&E7] oYz, I8, 7158 T4l
3 HEAR ARERE olefd apEstE FUt
7HE FZEFste A7 W27 wldolnh w
A, k3t o BAME A2EHE AR
W&ol By E3tE Y HdEstEs Aol Aok
(Altman, 1973: Ibarra, 1995: Thomas-Hunt et
al, 2003). AAZ, 73t froh A= ZAA F
o (emotional bonds)¢] 718t ]l (Currall and
Judge, 1995: Glaeser et al. 2000: Huston and
Levinger, 1978), °¥3t fo) A= &34 o
g 7HXE] E 9o AREE AoE dEA
AtH(Ibarra, 1995: Thomas-Hunt et al., 2003).

gk AFS]A FRR1E (peripheral membership)
o] A%, FRH HWHEHY] Fddol ZHH7]
A A A o 2 olHee A
Aoz d#A dth(Ibarra, 1995). =74 &4
Ae SAE QI FAEe o5l olHg A
x 7dste] BAE Heslr] s A=

A4z vt & 4 9tH(Thomas-Hunt

st

et al. 2003). . ol 7|34 & el

7 WHEAA o2 & S tk(Ibarra, 1995:
Thomas-Hunt et al, 2003). <A, fof A

7t oksieha ApastE AnE AT 2 5 9
S ARAS BAY A8E FEAS Skl
C

Ao 2 deiA ArhAltman, 1973).
upebA, thel FAlel qlof Wk THA= o
A7E ¥ o] B} FAETY o SS) E
ATH Altman and Taylor, 1973; Huston and
Levinger, 1978).

ol ], oFgk froh A ZIthE= ol
74 e F2A T (structural hole)
o osiME Adrgd 4 Uty FxA Fulol
HWEYZ A MAE Tl obF AZHA &2
ofwe] yel5E ov|gth(Burt, 1992). 34
so] HYAFE A 7+ AL = =
7htEE . AFuAelde FTEAE FH
wEbA, il #A7E AFstE S el EobA
A AME HS AR A4S FRsA Ho o
213k AryAleldel T8l FX¥tHBurt,
1992). wkd, fof A7 kiAW
& NA 7 AF a7 EAA F2E T
o] AAA EHERE olgjgt FHAo] FA3] ©
opltt, =, okt o WAE THEHA 41
71$3= 92 AlZ(non-redundant and new)
ARE AFalE F Avhe FHNA T34 o
A& AYA FHGranovetter, 1973: Constant,
Sproull and Kiesler, 1996: Levin and Cross,
2004: Gilbert and Karahalios, 2009). AA|Z
WOMS| AE AlF 2 I}z FFEAY =754

2H|Xfe| 71X 7 Zelo| 227 2[R9 A2l X|ziof| 0jXl= ¥Eh: |zl 02 TSNS ez 167



7e 4%t o BAAEG oFst fof &
AA BS @gstEe AoE g4 Uk
(Brown and Reingen, 1987).

wToll, AHRbE okel R Ale] AR
Holl thsle] FEHA 237 Y2 HH(non-

redundant and new information)ll ™3+ 7|t}
E AN 2 Aotk &, AAMA TR
T 574 Ao ZE Y=z T2 vFs
A E otk Jga ol ARA U= F
ol gk 7idle AE 9] o)¥e YzE
SEAA F71e TR AEdS AUHEA
of gt #HoZ AAE Aolty 87, kst

NG 5 Y= AHIE AL 28] ok
NEHE BE AFT FRIA 2E N9

T AE A ARA 2o AFAe o

Elasi N R = B I el S o R
AL sk AR A His s 4ste
= 770 vk E A R o AT A
Z2 olgg A 277}t B} & saE A
oty = & Z#wst 23 W AR AAA
A 7IdEE g5 dEAdelr] BHue JR
N J=E A wiAlstel= Ao g
e Zolet s & 4 vk AAE A
3 o) FANMHE HAA 712 EHemotional
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P4 2 FAE T AEA 287 i vt
A2 e Wi 2719 FAE 78 HE ol
A S48t

T3 BEAY A s d-dste] &
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5ol thall 229 (one-factor) 2 ©] 291 (two-
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B BEFA 0]89Q ]
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A 2o xzw Ao
2 JERHA(9
-.003, ARMSEA = 002)

—=

ATHAX(15) =51.113, p< oo1>
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J 5 2

ARl ARE B Slstel HYIREA A}
§ A8 BAYRCE A (A4,

=0). 223 2QATAELY ENA 9] 24t

= uH fcﬂ *}*‘L /‘ST’/}
& Heol HlE] HE 43
Awde o =ol Hrketal AATH(p<0.001).
a3l ol st M Aol Al Hate]
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(E 3 SUM ZZ0| hst Rz X5
2 df. NNFI RMSEA
231U 183.874 150 969 032
232 2HEdA 204.430 159 966 034
B34 9 AREYAY 255.543 174 945 043
BELEG AT D Q0BT 271.221 180 940 045
(CE 4 THeIE274 off JHele271e| AMER Rjo| EAM
Al I EZA 7HelE=2A Cohen’s d
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The Effect of Consumers’ Value Motives on the Perception of
Blog Reviews Credibility: the Moderation Effect of Tie Strength

Chu, Wujin™
Roh, Minjung™*

Abstract

What attracts consumers to bloggers™ reviews? Consumers would be attracted both by the Bloggers'
expertise (i.e., knowledge and experience) and by his/her unbiased manner of delivering information.
Expertise and trustworthiness are both virtues of information sources, particularly when there is
uncertainty in decision-making.

Noting this point, we postulate that consumers” motives determine the relative weights they place
on expertise and trustworthiness. In addition, our hypotheses assume that tie strength moderates
consumers expectation on bloggers expertise and trustworthiness: with expectation on expertise
enhanced for power-blog user-group (weak-ties), and an expectation on trustworthiness elevated for
personal-blog user-group (strong-ties). Finally, we theorize that the effect of credibility on willingness
to accept a review is moderated by tie strength: the predictive power of credibility is more
prominent for the personal-blog user-groups than for the power-blog user groups.

To support these assumptions, we conducted a field survey with blog users, collecting retrospective
self-report data. The “gourmet shop” was chosen as a target product category, and obtained data analyzed
by structural equations modeling. Findings from these data provide empirical support for our
theoretical predictions. First, we found that the purposive motive aimed at satisfying instrumental
information needs increases reliance on bloggers expertise, but interpersonal connectivity value for
alleviating loneliness elevates reliance on bloggers’ trustworthiness.

Second, expertise-based credibility is more prominent for power-blog user-groups than for personal-
blog user-groups. While strong ties attract consumers with trustworthiness based on close emotional
bonds, weak ties gain consumers attention with new, non-redundant information (Levin & Cross,
2004). Thus, when the existing knowledge system, used in strong ties, does not work as smoothly

for addressing an impending problem, the weak-tie source can be utilized as a handy reference. Thus,

*  Professor of Marketing, College of Business Administration, Seoul National University.
** Doctoral Student, College of Business Administration, Seoul National University (Corresponding Author)
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we can anticipate that power bloggers secure credibility by virtue of their expertise while personal
bloggers trade off on their trustworthiness. Our analysis demonstrates that power bloggers appeal
more strongly to consumers than do personal bloggers in the area of expertise-based credibility.
Finally, the effect of review credibility on willingness to accept a review is higher for the personal-
blog user-group than for the power-blog user-group. Actually, the inference that review credibility is
a potent predictor of assessing willingness to accept a review is grounded on the analogy that attitude
is an effective indicator of purchase intention. However, if memory about established attitudes is
blocked, the predictive power of attitude on purchase intention is considerably diminished. Likewise,
the effect of credibility on willingness to accept a review can be affected by certain moderators. Inspired
by this analogy, we introduced tie strength as a possible moderator and demonstrated that tie strength
moderated the effect of credibility on willingness to accept a review. Previously, Levin and Cross
(2004) showed that credibility mediates strong-ties through receipt of knowledge, but this credibility
mediation is not observed for weak-ties, where a direct path to it is activated. Thus, the predictive
power of credibility on behavioral intention - that is, willingness to accept a review — is expected

to be higher for strong-ties.

Key words: Purposive Value, Interpersonal Connectivity Value, Expertise-based Credibility,

Trustworthiness-based Credibility, Tie Strength, Power Blogger
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