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Abstract

This study verifies the constituents of the professional image by a quantitative method that follows pre-
vious qualitative work to clarify the conceptual structure of the professional image for appearance manage-
ment in the workplace. This study used on-line and off-line data from a positive sampling that involved
1,056 male and female workers engaged in 10 occupational classes. The results of the study were as fol-
lows: First, the constituents of a professional image include openness, leadership, harmonious relationship,
and financial power, all of which demonstrated a high interrelationship. Second, there are significant dif-
ferences in favorable factors according to the occupational category. It is important to strategically manage
the professional image in consideration of effective image factors and related appearance attributes.
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<Professional success>

*

<Benefits from professional image>
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- Getting special treatment or avoidance of prejudice
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*

273,

=, 5T

3.5 ol mE =2 M o|olXx|<e] xto]

F71e v 2 Akl A golt A9
3 o] HEAPRE A
A T (bias)o & <12 TH(Park
& Hur, 2006). w2t T2 o x| & 4=3)
Hol whet Q1| 234 <1

Internal
characteri-
stics

External
characteri-
stics

<Professional image-building and its components>

~

Integrity Activity and : Interpersonal . Confidence for
Self managément Openness Leadership Sklslzllii S%éstti‘(’)gler Expertise achievement
Trim, Neat Fashionable dress, || Perfect dress dif-
clean, Healthy, || dress slightly dif- | |ferent from others,) Diﬁ?gi;ﬁfgged Symbolic Luxury goods
Changes in ferent from others| | and high attrac- needs. dresses costumes and car,
clothes, but not break the tiveness, good casy to matched the role Sophiscated and
Aftractiveness, | |organization norm, | sense and consis- o omml}llnjcate stereotype luxury costumes

Body care, Odor

Roll up sleeves
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Fig. 1. Professionals of image formation and its benefits.
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Table 1. Occupational category and favorable characteristics
. Favorable characteristics .
Qe it gy (ability, personality, interests, and values) TRl iy
1 Management, reality determination, leadership, management, finance, securities,
Finance, Planning analytical skills, economic values consulting, marketing professionals
rationality, independence, R
. . . teachers, university professors,
2 Education, Research continuous self-development, persuasion, .
. . school teachers, professional researchers
leadership, theoretical values
3 Lawyer, Public service logical thinking, .self-mal?e?gement, agreement, Judges,. prosecutors, lawye.rs, civil ser&nts,
normatism, political values police officers, professional soldiers
4 Health, Medical care expem§e, accuracy and Fhoroughness, physicians, phmac1sts, nurses,
communication skills, social work values health and medical professions
. cooperation, confidential attitude, skill of social services, counselors, clergy,
5 Social welfare, Counsel R . X . R ..
managing the condition, social work values career counseling, social activists
6 Culture, Art, creativity and challenge, autonomy, fashion designers, artists, writers, celebrities,
Design, Creation emotional and aesthetic values broadcasting-related professions, sports
7 Sales, Marketing active attitude and affinity, r}eat appearance, salesperson, PR promotions, insurance agents
confidence, economic values
. . . L . general office worker, sales management,
integrity, meticulousness, communication skills,
8 General office work . . finance, secretary, management and
conventional and economic value .
operating department
Industrial technology, integrity, ?eahty,. agreeme.nt., logical tlhmklng, constructlon,. machinery, chemlca.ll, 1pdustr1al,
9 . analytical skills, creativity, machinery electronics and telecommunications,
Information technology L. . .
and electronic interests food processing technologies
10 Se}f employ.ed, {nterpf.:rsonal relat.lonshlps, self employed, private service
Private service integrity, economic values
24 005 04%)elTh. ool 4] B B4 ATE B A9, UleA A9, AAE A9, 48 e
A A B <Table 2>9} 2t} o] 27 d(Aaker, 1997; Ohmae, 2008/2008; Schultz &
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Table 2. Demographic characteristics and job-related characteristics of subjects

Characteristics Item Frequency (%) |Characteristics Item Frequency (%)
Method Online survey 753 (71.3%) High school diploma or less 139 (13.2%)
Offline survey 303 (28.7%) Education | University enrollment or graduation | 810 (76.7%)

Male 464 (43.9%) Level Master's student or graduate student 85 ( 8.0%)

Gender Female 592 (56.1%) Doctoral student or graduate student 22 ( 2.1%)
20-29 413 (39.1%) Less than 2,000,000 won 404 (38.3%)

Age o e e More than 4 (;00 (;00 won and

50-59 41.(3.9%) Monthly less than ’6,00’0,000 won 141 (13.4%)

Large firm 260 (24.6%) M?;:Sti‘lf;lngl’g?&g?&gv‘v’foznd 12 ( 1.1%)

Small & rpedium—sized 443 (42.0%) More than 10 million won 18 ( 1.7%)

Size of businesses CEO - President 87 ( 8.2%)
Organization Individual enterprise 270 (25.6%) Excoutive 57 ( 5.4%)
Individual freelance 65 ( 6.2%) General Manager 80 ( 7.6%)

Position

Other 18 ( 1.7%) Manager 131 (12.4%)

Seoul / Metropolitan 642 (60.8%) Assistant Manager 214 (20.3%)

Gyeonggi Province 120 (11.4%) Junior Employee 487 (46.1%)

Busan / Gyeongnam 105 ( 9.9%) 1 year 171 (16.2%)

Working Area Daegu / Gyeongbuk 67 ( 6.3%) 2-3 year 223 (21.1%)
Gwangju / South Jeolla 53 ( 5.0%) Work 4-6 year 232 (22.0%)

Daejeon / Chungcheong 54 ( 5.1%) Experience 7-9 year 132 (12.5%)

Gangwon 9( .9%) 10-19 year 221 (20.9%)

Jeju 6( .6%) More than 20 years 77 ( 7.3%)

Licrar o sty | | Ry | [ the vl seae

Aaker (1997), Cho (2004),
Choi (2006), Choi (2007),

Jung (2006), Kim (2008),

Lee (2005), Ohmae (2008/2008),
Schultz and Schultz (2005/2008),
Tak (2006), Yi and La (2004)

In-depth interviews

- 8 people professionals
- Adjectives to describe the
professionals image

»

513 adjectives related to
professional success

— Set of 64 adjectives of
the same meaning

— Select a representative
set of 64 adjectives

— Preliminary survey
questionnaires

- Workers in various

occupations 123 people
- Online / Offline survey
- 7-point Likert scale

— Results of factor
analysis, 5 factors

— Reduced items : Each
factor to the high load
factors for each select
20 items

- Emotional factor, 6 items

- Capacity factor, 6 items

- Interpersonal factor, 3 items
- Financial factor, 3 items

- Adaptation factor, 2 items

Fig. 2. Professional image-scale development process used in the questionnaire.
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Table 3. The result of exploratory factor analysis of professional image

Factors Item® Factor loading | Eigenvalue | % of variance | Cronbach's alpha
provides a sense of feeling 816
provides an interesting feel 752
humorous 730
Openness 3.485 23.232 .887
creative 726
change to fit the conditions .653
appears younger .651
has leadership ability 778
determined 763
Leadership 2.817 18'779b .846
has intellectual ability 727 (42.011)
has a vision 708
adaptable 790
Harmonious - 14.104
relationship supportive 772 2116 (56.115) 784
realistic 742
seems to have financial abili 795
Financial power - v 1.634 10.891 728
has financial power 792 (67.006)

*The reminiscent image of professional person in the subjects' field, °Cumulative variance

-958 -
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TE] EFAAA 9 AFEe] Hel HAdEAFER o B4 e A Ao] oy, ER1E 4714
(average variance extracted: AVE)ZE 3013t Az} w5 2+ 9] on| A & FHA o= A st dsor & 2
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<Table 4>2] FA) 221212 =21 71'd A1 2] %= (construct
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Fig. 3. Professional image structural equation modeling and confirmatory factor analysis.
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Table 4. The results of confirmatory factor analysis of professional image

Factors Item Standardlz.e . AVE CR.
factor loading
provides a sense of feeling .803
provides an interesting feel 799
humorous 714
Openness - 0.523 0.904
creative 758
change to fit the conditions .686
appears younger .549
has leadership ability 793
. determined 742
Leadership 0.543 0.824
has intellectual ability .679
has a vision 729
adaptable .830
Harmonious -
relationship supportive .685 0.523 0.756
realistic .640
seems to have
. L 729
Financial power financial ability 0.735 0.853
has financial power 187

Table 5. Comparison of AVE and the square of the correlation coefficient for factors

Factor Openness Leadership Harmonious relationship Financial power
Openness 0.523°
Leadership (82’1122) 0.543
Harmonious relationship (ggzz) (gzgg) 0.523
Financial power (34213%) (gggg) (83‘2;) 0.735

“Bold type means AVE of each variable, *The squared of correlation between factors, A correlation coefficient of variable

AR wRo) Hage 74 AAE Aol TR Oom S B AFE BT ol & AToIN A1E
9 400130l HFPSE JeREE, oSS BE = @ ERES B 494 4 B AR mai
=AY olulAg TYHE Fad SR T A o|uA B PASHE FAH Eolghs A2 o
AHe BA o2k e & % Qv g, w Bagel BL BRA4E U Fad
Firgrol 74 A ekt TesAd olulAe 8 ZEsMd ojulx] 540 o ¥ £ one, Ay
AR YUAOINTL, TS FBE, AW, AR Aol ZesMd oluAE FHs] s ¥
g otk & Ee ABHE YE ZEAMLS ARE B APehs oluX) 245 noh 2 wejso} @
of olulAE FEAe] 71 A, gakEs YA Bk oluK S4olaa s,
SRIAE Qom, we Aol o 2UL 1 oA H A9, 7 olmA Fae] Fargk BAL Bl B
AAYE Lol Bk Zolth elAle] Bkl B B E shue] AL aARARReN AAR )
OE R A9d 49E B UE ZeaAEe A B Zesidd ojnld 752 slaie 1kl
PEL AU 2 ATk 2L ora, = ok Hl B4oleke ot gL 7T 9
7 wpel Haghe B A HAge 5674 o, ARAe 5ol ek, WA A Bk, 4]
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Table 6. Mean of professional image factors and item

Ranking Factor Mean | Ranking Item Mean | Ranking Item Mean
1 has a vision 6.11° 11 change to fit the conditions 5.62

. a
L | Leadership ) 354 2 has professionalism* | 6.10 12 ka()‘;rf;‘; S;zt‘(’)f;i‘ﬁ“ive 5.59
5 Harn.mnio'us 570 3 has the ability to work* |  6.06 13 supportive 5.56
relationship 4 determined 5.98 14 creative 5.55
5 has leadership ability 5.94 15 provides an interesting feel 5.46

seems to have
3 Openness 5.41 6 adaptable 5.88 16 financial ability 5.41

7 work seriously* 5.88 17 has financial power 5.38
8 alive* 5.74 18 provides a sense of feeling 5.37
Financial - o
4 5.39 9 has intellectual ability 5.73 19 humorous 5.27
power
10 realistic 5.66 20 appears younger 5.18
Total 5.67

“The arithmetic mean of all measurement items included in subfactor
"The arithmetic mean of 7-point Likert scale
*[tems were removed from the factor analysis

bk, A O Stk Bge aavAs B4 Aol 49 - FE - /18 ARAH wE L A7
HolA FA A9 2ol ¥ e SAHALS el ARFeIA Bl Ve ol yTiH oz Batsla
7wl AABY O, Bae] HFUE 29 ARA APL s e B 5] 443
129] %919] RES Holw /] B EHG 9 AR, SAEE FEo] Do JTE A s
AQOR PR e QAT ZeAAD onE T A o Ad3 FHolY mrow HHT
st ELH oln A2 4 Hr} $328 A= 94 9 wek FAHOE fold
Aol7h BT} S L A - G- 718 A8A
3. 2ol o =2E MY ofa|x|el &o| oA 7H4 A ebom, the-e A9 2 A
Hl2K, Qg - Bl A, m% 8 A7 ARel Eevh
U5 whe ZaAAd oluAs Folg W ArIE L YREN HAND WE @ I
7] $1oke] LB AFAZOuncan tesye A R, A 8A) B ARHE B0 Aw) A5 U
ASETh AYRE 5 F YFID KT Ao B, AR, B3} ol% - iAol B B A
solglon, 9l 229w, 2RAe], A Al B £Ae we Holglon, o)x - wd Bl ARHo] 7
A fola Aol7h AUA) QT <Tble >0l A 4 BTk §81el e AgEnTh B e 4
shoh o] ZzoAMY ofulAe] BE SN HY G- FF718 ARE, A9Y L A2, G
Fralol we} frol @ Aol s walth vk o A9 L RN EDE E N =AY
FE 718 ARAY A ZRAL oluAe BE 9% wA BN YAaE P fAGE @7
S0 HFAS BT, A1E B AREA ol Aol Adele] Basky, 549 AR o )
BAA e A2 e PSS Ve, Wl aAste] BAG me AFAE 398 £ 9
2o olulAe] Ui AL o Wk F & ATEAS /Y] BRoR s et
g AT BAROR folna 2ol7h verst A AL B3} - ol - TR B B AR
o e Aol b A et Ale A9 -3 AR AD - B - 718 AR 1 B e
§ 718 ARl thee wh 2 AT ARHelL, & A4FY 2 A2, Y - B, A45ER
AYIE R AREN BRG] g e BRRFE L AEH, wf L A7 ARHo|glrh U Ao
dehlom, e 49T F7 YRS tehich @ U olE - 0 B AR, A971E L YRE B
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Table 7. Differences of professional image factors according to occupational category

Occupational Industrial
Category tech-
M;r;:tge- Edu- | Lawyer, | Health, | Social Clitrltlre’ Sales, | General | nology, emsleol fe d
. ? cation, | Public | Medical | welfare, L Market- | office | Informa- [© P 0¥¢%
Finance, . Design, X X Private F
ki Research | service care | Counsel Creation ing work tion service
(n=143) (n=86) | (n=83) | (n=51) | (n=49) (n=87) (n=150) |(n=197)| tech- (n=99)
nology
Factor (n=111)
Leadership | 6.15" 6.08 5.82 5.88 6.02 5.99 5.91 5.91 5.78 5.88 2 14%
(M=5.94) A AB ABC ABC ABC ABC ABC ABC C ABC ’
I:;:;‘(‘)’ITS‘E?S 5.92 574 | 565 | 543 | 565 | 557 | 576 | 560 | 569 | 584 5 863+
— P A AB ABC C ABC BC AB BC ABC AB ’
(M=5.70)
Openness 5.66 5.52 4.96 5.10 5.53 5.80 5.54 5.28 5.04 5.55 10.093%*
(M=5.41) A AB D CD AB A AB BC CD AB ’
F‘“anc‘ral 577 | 530 | 516 | 527 | 504 | 542 | 539 | 553 | 521 527 |, yopwrs
powe A BCD CD | BCD D BC BC AB | BCD | BCD .
(M=5.39)
*p<.05 **p<.01 ***p<.001
*Means, "Duncan's test (A>B>C>D)
WA, WE Y PR BAY 2o fosl ¥ Aol AR 4] A7t Erhe 2 Aol &5
2 HH#AZFE e A B8 P = o] & YAt A AES A s &
Al vebd £3) - dls - TRl A2 A AERHS R © 2 ozjHt
olo] FAIE T 99 e EFel & B B
N 21 ANE A%H 02 £530F she AY5A V.ZE % Mo
oz ATk 49 - 7 - 718 ARAE B
2 71& AALE Mo Z A28 30 g8l 7 2 ATE YR ZEnd a3t Eokxl AhALE e
e oz FQps QRSN AP Aol B A A A oA Bele) BEA W F U
Agta sy gk, Z2AAY ol g] AL AASHE Zolt, Hg3l
Z2s A oluAe] AR ALe 1Y TR o] ue 9 olBHA BEE 2o okl H47
@00l el iehiich 39 - 3§19 AEA RS @ AT £ AE WD FAE Qe
M 7V B, Thee QUANER o], Bo - o% AL 2o 4RE Wed /1ol F JES B
TR 2 A A, I - Al F o] =0Tk A oo} &t7] wj ot wabA thEFsk A JA A A BF
Hol] 7 AR Yehd AYS w9 A+ A7H, 3 AE «l oju|A| ¢l ZZHME ou|R= AARJNE
AQY DA, o5 - 0 B ARAIS, o] el 8 S} S Sk 2 A7 ol
271E 2 AREA #AEH HE Y AN e & 2o 227 4” ojn|A¢] E S AFH R BRI
A4e e ol ASnA D AR A% w7 Slstod, mealA oJulAS] St 2 BAll
Ag et TN ojujxe] A e et A Ee} efEs AZe o0, o9 oAl 3}
Kshe] Astell thak AL ehf= ofulxlo]m o} ojn)x) EA Y] Fawe} HYEA] w2 Hol
2 A oA Mg BA e B - B 7] B Selsklnh B Aol Ashe new 2
8 ARAE 7199 Ao} T Fol At TAS A, ZEAY olrAe] SALE A, 2
AAo] Wi, AAHo] ¥ob WAtk e 259 HA, $818, AAHOR AT o] <A 11>
A seo] Holuthe AL s BAEEY BE AR BAR AT 471D, FEH| T

WA B, ST, eldA 553 17—‘1 = A

A, AEA A7 5,
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¥t EeAME olrlAe] THAAES THHT Y 2 fIF Rolvh ekt ol AYEA net 1
A, w9 F7h Fo A% BASG ok Fasbl Belsiol @ mEaMd olvx Aol
kg MmsluE <A 1m-e) YA AR, vk 22 ova,

Uy, AEAN Y Ui AUt B, ANR>sE <A2R>9) ATARE B2 AR,

S50l 2 Al BEs A AL ) oM oW A g FAsHE 9IS <Table 8
3

) s “(1' ]

I RS §5Y Ao, JIFEC thEk I o] g TN E Tl I sk
A2 A A o2 s Hr 24, 22 Md T e hEeE gelEdnt. 3 Z2HME o]r]
oA 8] AU ES M2 =2 FWES 7R TF Ae AYFE mEt Fol3k Zol7h FAHUY] w2
4 $22 ols|ftk ol T oS WE/l o ol @ T olvAE Pttt A
AN E Wd ofm @ B olulA AR BT T A ARVBAE Bslol T Bast Ak 5,
B A4 WEOIW 9 ol oheh a7k AW ATl APYL ek AEE Age 85
& 27 BRAOS gRSL Alor T AW} Sl & Aol Sl delstasd Ao ad ke B
&2 AT AR, T2 olule] 71 Mol Baghe gt 4P whA olgrhe &
B SRR A ool SEE BEE, A 68 BE/ S 4Y, lelol=, ARAHUE A
W, A otk WAl ZRANS AT ek, sk el ke, ARle] FARLE FelA FaA
‘QrAE el sk, A 4 gk, 717 He Zzaad °lﬂ17<191 st & A7dskAl sk
Ak, ALY A ek Fe S skl U Astetedl mwol 2 5 e REAE B 4
doz AR EA ZHARE, G o] wohr 24 SHoE #es 740] o &3 < drk= ol
g onAlE YehllE B33 oA = s Ee 2 Z2AAME o9 sheiakd o x A 545
A 4E Halle o, RGN E FalME AHE GAE Al

slai = el <k 8 Zolt Tl
A, 2o olnlAls) BE AL Aol T

OHH

Foem A Aes Y A9 AeAY

Table 8. Favorable professional image factors and appearance characteristics in occupational categories

Favorable professional

Occupational category PR —

Professional image-related appearance attributes

Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

. Harmonious relationship | Dresses matched customer needs, Dresses easy to communicate
- Management, Finance,

Planning Financial power Stylish and luxury clothing orgoods
Youthful and fashionable dress, Dresses slightly different from others but
Openness oo
does not break the organizational norm
- Education, Research Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

- Social welfare, Counsel
- Sales, Marketing
- Self employed,

Private service

Harmonious relationship | Dresses matched customer needs, Dresses easy to communicate

Youthful and fashionable dress, Dresses slightly different from others but

Openness does not break the organizational norm

Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

- Lawyer, Public service - - - ’
Harmonious relationship | Dresses matched customer needs, Dresses easy to communicate

- Health, Medical care Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

- Culture, Art, Design,

Creation Openness Youthful and fashionabl?, dr.ess, Dresses slightly different from others but
does not break the organizational norm
Leadership Neat, Clean, Attractive, Job, Symbolic costumes matched the role stereotype

- General office work - - - -
Financial power Stylish and luxury clothing or goods

- Industrial technology,

. Harmonious relationship | Dresses matched customer needs, Dresses easy to communicate
Information technology
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