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Determinants for Korean Film Success: Reflection of Mass Culture
Code and the Interaction Effect of Director and Actor

Kiho Kwak ", Bowon Kim?, Hyeon Jo?

“Graduate School of Innovation and Technology Management, KAIST; *KAIST Business School

Abstract

The Korean film industry has grown fast since the 2000s in terms of entering the 50% market share level, the
emergence of 10million box-office movies and export performance improvement; however, the earning rate of
production and investment part has decreased and recorded a minus value since 2005. This article aims to find
key the determinants for the success of Korean movies from 2001~2006, a period of high growth and success of
the Korean film industry through a multiple regression analysis. This paper introduces new determinants such
as the interaction effect of the director and lead actor as well as mass culture codes. Finally, the authors suggest
some proposals to make the Korean Film Industry more profitable.

Keywords: Korean film industry, determinants for success, multiple regression model.

1. M2

AAA A A2 2] =9 g Al 2k 532 AA
25 U@ AlF AL o] FAE A T i Al EH

1941 7] 2 doll 2 AxF AFGY] AH D Ael] BEFo® J37 A9H ol E S 43 A2
1 o N3]

il o
I
jinss
%
e
B[
&
[>
An)
ol
o2
Lo
N
)
Ay
oZ
ol
ok
N
>
L
ol
ok

9702 AT 4 It 71812 A = ek
AAZ AT 20019 ol F FFGT MG AfEol 50% thol AYHAT <ehF7) 3eln>,
<AV E>, <P dAb>, <HE> 5 AT B 1AW o) 4e 54T F5 Tl GARL B ok,
<SEHo]>, <H3H>, <90l 2> Fo] AA 49 FA FEANA FAFIL 20059 7,608 2
el g Al FEAS 155 5 G-Il 9 AE 8 BAHA L Yk

T} ol e @ AT G RSk B G3) A ] AR AR EEe] 50142 20054 o]
3 6 A% nho] A S 71 S8l 90w, 20082 AP H okel —43.5%2) A 5052
u], 32 5L 20114 14008 D2l 2 7 (KOFIC, 201 1a)3he 5 93} 4119] 9] P2 ob 47}
A o) Qosiey. e 20hE AT /1% 2AHS AuS e Jeekel 3 SoA a5
o 29 24 29 B AARA RA0] 0| FoJAA RHGOM o8 FHT 5 Y AR I =
R3]0 35 3 4909 ASA 3 HEE A A7/ DRy B

Wb B Aol s 8 98 A9 % 4371014 Al A471eh B 4 9l 20019~2006
W 2 Abo] B8 8 3ol e B9 A4 2912 IRl % B G4 89l BEE

! Corresponding author: Graduate Student, Graduate School of Innovation and Technology Management, KAIST, Gwa-
hangno 335, Guseong-Dong, Yuseong-Gu, Daejon 305-701, Korea. E-mail: khkwak@kimm.re.kr



732 Kiho Kwak, Bowon Kim, Hyeon Jo

P9 5 BUAL BN DA, 99 5 vl ;o W ol P, Bt 3

=5 -3}
%28 8 F(Interaction Effect) 5& -%—3 58 AA goloz N AATA FALE o= B3 B
AT T G A A AAL F S A AEF G A vHAE 25
o] B3 AR A ] Fpol=etol S A Zsk A B}

Litman (1983)2 i1%°§ 3} 2o TS VAT 2AELS AFH R Ao I3}
T Fe BHoh= 52T 37HA 81 g 43} A% 8 (Creative Sphere), 33} 7§85 A& oAb
e ](Scheduhng and R lease Pattern), P}A| ¥ =23 (Marketing Effort)2 3 3kth & AZAA = 43}
SHol S vIA]= ASS Litman (1983)9] EH7thz Aelsle, vHAIY =8 thal 43 A8 A%
o] 43} & A 2L THoE Bt

\S}
—_

]

i
o
=
2
e

259 (84: W STAR POW): 33fol 15k whS- 4l a7} B 9312 245w gl

o4
B 9GS 74 Zolth. Pragsh Casavant (1994)% Tlv] W59} thabA| o] H 44 A58 = 5he]
=48 285k 7 93} $90] 244 FGL 702 %00 Limt Lee (2003)] AFA w3
o ol AT ARG SEH L B ot f23 o BAE UehdS METh 5 wekA B
o EAT AF) VA FU /1% 0] £255 TP o] YO 958 Aotk

7M1 w2 B Y 715E EREuEC] 2AF U 29A) 2 d3el vl w2
Z3)

< %: DIRECTOR): 31352 93} A% sp ol 7], &
g olne Ao g J3ts BErt o} w9k 3 M

9, =
Fa9 988
golek. 33 Sl 8 250 e old | $ A, A 4 ol IR 35

i

o7 F4% 4 &, Kim (2002) Choi (1999), Pyo (2004) 5-2] Aol|A] 7 4&47} 3} T3 A3}
o 344 &= e AT vk ok wEkd A A 22 B34 T 7]%3 2 AY, T
T 4Ae 7INke® oo X—}"%‘E Az A5 deE Y FA o) Hold 7hsd ol wo stk
7Hd 2: B J3E AR S 2 718 F3elA =2 34 E 2R s S0l 43| 59
dA ol Fel dFYg= v Aotk

7+= ol ~€elule 9] Interaction Effect(tH5 : DIR_STAR): v} 7H=2] 99 E d3lo] F£8
AR 20R UF 7% ApolAE w2} 25 2ol B3l ke Joint Influences)o] 2t
8] F=55F3It}. Desai} Basuroy (2005)2] v]= G}l ek Aol A 2epals] o} FE27F

A2 Ass 5 A A5 7109 A3 2-¢ & F(Interaction Effect) 2252 S5 2 8la}- <} F
B 447 BA0) £ B T9A e BT B W AL ASL BelE 5 F
[UAE N ATAE 2 A5 2840 tiFE A Aok At weba] 2 AP =5t
717} ZEATIekE 2eksks) Aol wek odslel $9 AP OkE 5 984 Selskn, 3] 2]
£ AT gl WS} o) ohjeh FAIRhE 15 Afole] A g AR Fal 54 A4

e Rt %mx} 3t

5 5}9) 9} 2E159)9] 45 28 & F(Interaction Effect) 7} 24, A3} T3 A7}

R
ol Aolt,



Determinants for Korean Film Success 733

U2 F5 HE(HS H: ORIGINAL): 4317} 71 43ke] Lol A 24, w3}, ﬂl
o2Ae) WS A ek 294 ok shuch Faol o] 4 ALk 4
Prag®} Casavant (1994)0| A= 917] 9= AT AAAL & sejll 3 317} 33 521. s
=}l 9 o0 1 Sawhney 2} Eliashberg (1996)2] 3312 & 42 of| & 2 dlof] #3F AFo| A= A3
EAHE % Q3L TF 74 B4 ol GO AFHS 7S dS okt =3 Jedidi 5 (1998

e FAY A HAFEd olF 239 $E 7|2 R 102389 J3HE 4719 Cluster 2 vro] 4
A3} 57 3he] S|} ko] EAh: 3he T Aol B 232 Wl

7Hd 4: 2o Qe F3he TFA 2 3ol visl 22 3 4Ae 715 Aot

30 o
B

‘{1; ol

* r_‘r}, ox
% o © ©

)

A
N

< AZ (A ¥: TOTAL.C): Iubd oz 43} 5 Al 2] (&A1 2] + nHAIRH)E Wol A&
d3ke 2] 2 A5 =8 o AEe AR 5 glon, o)E FE B2 3 Eﬂﬂﬂ
< 7|t 4 9L Zolt}. Ravid (1999)2} Jansen (2005)9] A7 X% A3} A2 of 2lo] S4+2 33}
o] HEE EoIE T Yol =2 TH & 7HA S + AL 8132w, Basuroy 5 (2003)2 7734 ¥
o] Z&t Fsfoll A Al o] T3 Al 919 G B AT T A wB ] F3foll vl Zrka skt

7V 5: AlFm|7) o] £YH A3t J3te) T 7S5 o) ARBA 7 S Aol

Y3 53085 ¥: DUMMY_12/15/18): 43} 552 93} &3l tﬁf& FFHL J3He] W8l
et zﬁ*@@ SRS S Bl FAEe} 2SS of 71g =+ Adtke =2
(Sochay, 1994; Jedidi 5, 1998)2} A 572 At A=/t LS4 AN A Ao] AA = B
T1}7} A ZAolghs AT (Medved, 1992; Ravid, 1999)7} &&311 u} R e P Rl e K K

7 AT T2 AR S W 3ol 7P =8 3 A3 7l vkal ZPgskar 154 o]
J&%‘ Swol G Sl ¢ dFHS 712 ALz otk

N

B

:>.4= o
O::

7H 6: 154 o) H S50l 93T AT Fof AT S Aol

d

22. Aot ils &dH oA EE 20l

238 $2(H4 ¥: SCREEN): 7|&2] oJ2] A (Sochay, 1994; Jedidi 5, 1998; Ahn¥} Kim,
2003)014 A% 27 238 5 Fu7k A3 93 FYel wAE Pl tha @5o] ol Fol ALk
B ATNE 239 4+ R R4S B 5 w3 153 ST o g3lch

AT AR QoY 239 FE £ B24S Joe) £9 4Fo] £2 Aot

G35} M5 217184 H: OPENING): 47191 o] & % Aol 2392 FHE3td =2 S3P 4
AZ 7| 5 glov 710l 538 7]EH7} =2 g3 AEETd FA Aslz s &4
oAHE= A= 7FsA ol ir/‘r stZth. Ahn¥} Kim (2003)-4 Al A= gl G3he] A A7 e
o] B7} oJ3}e] A< (Holding Power)T} %3}2] #9128 (Attracting Power)o]] A& 332 n|x
o, AR 7Heo) et Q3] 2L o] W e ﬂohs]-?\io ™, Krider2} Weinber (1998)-4 AFANM =
AR A Jq-zJoﬂ/q AA g3le] Tu|d A SxHof ulel fEA] 7S 2 ES= Aol =288 vt

)3 it
7Va 8. B3] e Al717F 43k S A A G A XS Aotk

o] A w2 At JH(HS H: MAJOR D): Sochay (1994)} Litman} Ahn (1998)] &2o]| 4] ]
ol A BjFAF o] R7} & T AAT} BAACR §olst AAV} 2R okt &gt} = 933}



734 Kiho Kwak, Bowon Kim, Hyeon Jo

Table 1: Mass culture code in Korea and Korean movie during 2001~2005

Mass Culture Code Keyword
o Disappointment at Politician and Leadershi;
Gangster(GANG) . Vicafil())us Satisfaction from Recession and 50 on
e Emphasis on Filial Duty
.. e Interests in Traditional Food, Clothes and Health
Tradition(TRAD) o Physical/Mental Comfort by Pursuing Korean Atmosphere
o Fusion Historical Drama
o Value of Family
Humanism o 5 Day Workweek and Increase in Leisures Among Family Members
(Friendship-Reconciliation-Love) e Fantasy For Humanism
(HUMAN) e Yearning for Perfect World
e Depoliticization
e Public’s Collective Memory
True Story-Reality o Active A?tion about Problematic Life . .
(TRU_STO) e Recollection of Youth/Romance/Love/Friendship
e Life of Ordinary People
e Spread in Regional Dialect
o Nostalgia and Returning Needs
Revival e Recession and Decreasing Consumption
(REVIVAL) e Generation of 386/7080 as a Main Consumer Group
o Trend of Pursuing Safety
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Table 2: Measurement of variables

Variable Name Measurement
Dependent ]?EEXOT;@ e Number of Box office published by KOFIC(Korea Film Council)
Star Power e Number of Box office in Seoul of Actor who had acted in the lead role more
(STAR_POW) than 5 movies during 2001~2005(refer to the Wallace et al., 1993)
e 1: Director who directed more than 2 movies & average box office is bigger
Director Power thar.l 400,000 . . L
(DIRECTOR) e 0.5: Director who directed more than 1 movies & average box office is bigger
than 400,000
e 0: Others
Interaction Effect
IBetween Star
. e (STAR_POW) x (DIRECTOR)
and Director
(DIR_STAR)
Original Work e 1: If the movie has sequel, original novel/drama/
(ORIGINAL) e (: Others
Production Cost e Total production cost including marketing cost gathered at news, movie maga-
(TOTAL_C) zine and so on(100 million KRW)
Independent Movie Rate e 3 Dummy variables according to the each movie’s rate such as movie aged 12

(DUMMY_12/15/18) and above/15 and above/18 and above
# of screens

e The maximum number of screens of each movie published by KOFIC

(SCREEN)
Release Period e 1: the movies which is released at peak season(Jul./Aug. and Dec./Jan.)
(OPENING) e (: Others
Distributor e 1: The distributor of each movie is major distributors such as CJ Entertainm-
(MAJOR_D) ent, Showbox

Attendance Grade
(RATE_1W, RATE_

Grading Attendance grade data of each week of in Movie Magazine nkino
(www.nkino.com)

2W, RATE_ 3w)
o I: s S
(GANG/TRAD/H . . .
UMAN/TRU_ST - Measurement of mass culture code is done whether each code is mentioned
OJREVIV, A]:) or not in the movie by analyzing movie megazine, trend analysis report,

newspaper and so on
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Table 3: Statistical significance test results of determinants variables

Unstandardized Standardized Collinearity
Coefficients Coefficient Statistics

B Std. Error B t Sig. Tolerance VIF

(Constant) —2828908.0 702762.1 —4.025 .000
total_c 19907.9 4276.9 265 4.655 .000 .909 1.100
trad 2327292.9 719762.7 196 3.233 .002 .800 1.250
gang 1142238.3 532389.9 133 2.145 .035 763 1.310
human 929930.3 408241.1 130 2.278 .025 .906 1.104
true_sto 1330079.1 649517.0 .146 2.048 .044 .580 1.725
revival 2371760.6 1132697.5 .143 2.094 .039 .632 1.581
original 2303156.2 372075.0 353 6.190 .000 .904 1.106
rate_1w 339608.2 94122.9 216 3.608 .001 .823 1.215
dummy_15 587274.8 262902.3 125 2.234 .028 942 1.061
dir_star 4.1 721 353 5.736 .000 77 1.286

Note: Dependent Variable is box_off
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Table 4: Correlation between 5 mass culture codes (Two-tail test, N = 98)

trad gang human true_sto revival
wrad Pearson correlation 1 —-.062 .080 343" —-.030
Significance 547 432 .001 71
gang Pearson correlation -.062 1 —.111 .062 221%
Significance 547 275 544 .029
human Pearson correlation .080 -.111 1 .017 —-.054
Significance 432 275 .866 .598
Pearson correlation 343 .062 .017 1 520
true_sto .
Significance .001 544 .866 .000
revival Pearson correlation -.030 221 —.054 520" 1
Significance 71 .029 .598 .000

Note: 1. = significant at 5 percent level
2. s significant at 1 percent level

Table 5: Statistical significance test results of determinants variables during former period(2001~2002)

Unstandardized Standardized Collinearity
Coefficients Coefficient Statistics
B Std. Error B t Sig. Tolerance VIF
(Constant) 870440.8 203460.9 4.278 .001

revival 3969390.5 695228.6 436 5.709 .000 0.792 1.263
dir_star 3.393 542 476 6.265 .000 0.799 1.252
trad 3323385.2 635531.2 .365 5.229 .000 0.947 1.056
original 3263968.1 624815.3 358 5.224 .000 0.980 1.020
gang 1682955.0 414031.2 337 4.065 .001 0.670 1.493

Note: Dependent Variable is box_off
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Table 6: Statistical significance test results of determinants variables during latter period(2003~2005)

Unstandardized Standardized Collinearity
Coeflicients Coefficient Statistics
B Std. Error B t Sig. Tolerance VIF
(Constant) —2479403 764955.3 -3.241 .002

dir_star 3.751 1.182 247 3.173 .002 .674 1.483
original 2556008.2 446687.6 406 5.722 .000 811 1.233
true_sto 2650861.3 740376.7 242 3.580 .001 .895 1.117
total ¢ 21074.0 5052.4 286 4.171 .000 .870 1.149
rate_1w 310684.4 105510.2 204 2.945 .004 .848 1.179
trad 2523070.8 844565.8 201 2.987 .004 905 1.105
human 1274564.1 456291.9 184 2.793 .007 945 1.058

Note: Dependent variable is box_off

Table 7: Summary of acceptance results of hypothesis f 11

Effectiveness for Box office

Mass Culture Code Former Period Latter Period Accept or not
Gangster O Accept
Tradition O O Accept

Humanism O Accept

True Story-Reality O Partially Accept

Revival O Accept
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