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The Effects of the Marketing Communication
and the Trust on Long-Term Relationship Orientation
in the B2B Industrial Product Market
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Abstract This study is to establish the effects on B2B(Business-to-Business) industrial product market of the
Marketing Communication which used in B2C(Business-to-Customer) has influences on Trust and Trust has
influences on Long-Term Orientation through survey targeting 177 wholesale and retail dealers of Air-Tool
distribution. Accordance with these conclusions, The Trust that the customer felt for Supplier was a positive
influence on Long-Term Orientation. Also advertising of marketing communication is useful for increasing the
Trust. Thus, to increase Long-Term Orientation on B2B, supplier needs to increase Trust and to find another
marketing communication factors increased Trust is needed.
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