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A Study on the Purchasing Practice and Satisfaction of Down-aging
Clothes for the Female in their 40s-50s

Jiyoung Lim'

Dept. of Fashion Design & Business, Daejeon University; Daejeon, Korea

Abstract : This study investigated purchasing practice and size satisfaction to offer basic data to establish a marketing
strategy and produce down-aging clothes for females in their 40s-50s. For the data analysis, crosstabs, factor analysis, and
one-way ANOVA were used. The resultswere as follows; first, middle-aged women were observed to purchase down-
aging clothes "to look younger" and not purchase clothes "due to the lack of right sizes." For women who answered to
‘not purchase clothes’, they also acknowledged that they intended to purchase down-aging clothes in the future if the right
size is available. Second, people in their early 40s significantly considered perceptual qualities such as fashion and brand
names while people in their late 50s placed the most importance in practicality and wearability. For body shapes, people
with overweight body types were found to significantly consider physical performance, practicality, and wearability. Third,
the examination of purchase satisfaction levels by age groups showed that younger age groups had high satisfaction level
for wear functionality related items that includedsize and activity however, the late 50s group had the lowest satisfaction
level. Middle-aged women purchased clothes to look younger however, they simultaneously wear clothes that are plain
and conservative or respectable and graceful. Therefore, the development of products reflect the analysis of designs that
can help create a more youthful appearance and women's preferred styles are needed in addition to the establishment of
a differentiated sizing system for middle-aged female consumers in the incorporation of the characteristics of middle-aged
women's body parts.
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Table 1. General information of the subjects

(n=405)
Factor Frequency(%)
40~44 123(30.4)
45~49 103(25.4)
Age 50~54 105(25.9)
55~59 74(18.3)
normal 205(50.6)
BOdey overweight 105(25.9)
P obesity 95(23.5)
Tob employed 231(57.0)
house wife 174(47.0)
under elementary-school graduate 26(6.4)
Edu-cation  under middle-school graduate 61(15.1)
level under high-school graduate 145(35.8)
more than 4-year university 173(42.7)
under two-million won 86(21.2)
Income under three-million won 102(25.2)
(month) under four-million won 92(22.7)
more than four-million won 125(30.9)
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Table 2. Purchasing esperience by age and body type
unit: person(%o)

Aspects Purchase Not Total X-value
Age, body ty purchase
4044 79(642) 44(35.8) 123(100.0)
45-49  58(563)  45(43.7) 103(100.0)
Age 50~54 55(52.4)  50(47.6) 105(100.0) 17203
5559 37(500)  37(50.0) 74(100.0)
total  229(56.5) 176(43.5) 405(100.0)
normal 131(63.9)  74(36.1) 205(100.0)
Body overweight 50(47.6)  55(524) 105(100.0) -
wpe  obesity  48(50.5) 47(49.5) 95(1000) 0136

total  229(56.5) 176(43.5) 405(100.0)

**p < 01, **¥p <001
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Table 3. Reason for down-aging clothes purchase
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Table 4. Important factors for purchasing down-aging clothes
unit:person(%)

Design 52(22.7)
Size 49(21.4)
Color 36(15.7)
Dignity 21(9.2)
Price 14(6.1)
Match 14(6.1)
Fashion 13(5.7)
Activity 12(5.2)
Handiness 10(4.4)
brand 8(3.5)
Total 229(100.0)

unit:person(%)

Reason for purchase frequency(%) Reason for not purchase frequency(%o)
look young 67(29.3)

satisfactory design 66(28.8) not find my size 97(55.1)
proper price 39(17.0) not look my age 71(40.3)
fit better 34(14.8) unsatisfactory design 5(2.5)
satisfactory color 11(4.8) unsatisfactory color 3(2.1)
daughter's advice 9(3.9)

total 229(100.0) total 176(100.0)
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Table 5. Factor analysis of purchasing for down-aging clothes

Factor contents Load  Eigen % of var.
factor  value
exchange, refund 832
Factor 1 comfort 807
. repair .800 25.5
(pvr;:;:;ﬁfy )& handiness 75 M (oss
vy activity 702
sewing 633
size .830
Factor 2 design .828 19.9
(price & price .643 2.88 ( 45’ 5
appearance) color .622 ’
dignity 499
Factor 3 fabric 837 16.8
(physical durability .825 235 ( 62. %)
performance) feel .824 ’
Factor 4 fashion 77 1455
(perceptual brand 737 1.79 @ 6. 7
quality) match 521 ’
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Table 6. The S-N-K test result of purchasing factor by age and body type

Age Body type
Factor

40~44 45~49 50~54 55~59 F-value normal  overweight  obesity F-value
-0.031 134 ok -0. *

Practicality & Wearability OSS -0.516b 0.088 ab 0 :J 3.167 -0.090 b 0?366 0.619 a 5.724
Price & appearance 0.127 0.008 -0.070 0.221 -0.136 0.006 0.151 0.611
Physical performance 0.029 -0.133 0.155 -0.153 0.963 -0.094 b 0.010 b 0'5;1 3.965"

. 0.139 0.104 * x

Perceptual quality a . 0.073 ab  -0459 b 2.446 0278 a 0.078 b -0.019 b 3.095

*p <.05, **p <.01, According to S-N-K test result mean were marked with different letters

which had significant difference at level p <.05 (a>b>c).
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Table 7. Purchase satisfaction by age and body type

} 427

| Age Body type

tem 40~44 45~49 50~54 55~59 F-value normal over-weight obesity F-value
Color 3.40 3.49 3.62 3.03 1.902 3.50 3.74 3.44 1.376
Design 353 a 349 a 292 b 279 b 2.756" 359 3.63 332 1.244
Price 293 285 2.96 3.00 0.163 2.92 3.11 2.68 1.305
Size 325 a 321 a 3.09 ab 269 b 2.631" 339 a 3.11 ab 276 b 2.370"
Fashion 371 a 3.26 ab 3.05 b 337 ab 3.103" 3.36 3.17 3.12 1.101
Fabric 3.23 3.19 331 3.50 0.983 322 3.46 332 1.345
Fitness 340 a 3.13 ab 3.03 ab 224 b 3.269" 320 a 285 b 260 b 5.007"
Activity 313 a 3.08 ab 2.88 ab 267 b 3292 322 a 274 b 265 b 3417
Handiness 3.33 3.13 3.33 3.17 0.676 320 b 357 a 319 b 2.558"
Match 3.07 3.16 3.16 3.17 0.098 3.14 3.34 3.16 0.933
Beseemingness  3.51 a 3.24 ab 3.19 ab 2.60 b 2.594" 3.40 ab 363 a 3.16 b 2.443"
Be in order 244 2.40 244 246 0.052 3.40 ab 3.66 a 328 b 2.300"
Dignity 3.06 3.03 3.19 3.19 0.500 3.19 ab 343 a 296 b 2.539"
Sewing 3.03 3.04 3.17 3.18 0415 302 b 349 a 3.08 b 3.645"

*p <.05, **p < .01, According to S-N-K test result mean were marked with different letters

which had significant difference at level p<.05 (a>b>c).

5 oA 871545 Al TRl B9 SRdEe o &
S8R 2Q10) ARl F v SRS 2 Ryrowm T
WS} S ek Zloleh AZbEh et Ay, the %
o] za), ol o2y 5 7 B P23} oJue), v
S4B 988 Be o Gagng $13)
$ WEET}

_uxj
HH “‘
5
T
=
)

3.4. CH20I0I% oIF XISEEH

cheolold olf g Be AFA Al AR, A
ME Aolt YETlE Yohus] WARYS AN A5 A

of wEpA vk X5H el el Al 27k A
XA AR Table 80l AAISHA T

Fele] e AFERE FoJHQ 2pol7t Yehks F9le &,
71, AETRN=2 AR & siepeiar Ee $HAt
B 64.9%, 715 58.8%, AE 473%C|H E FoH HFH
A= Uleems] Arpela SEe Hlgo] Eol ¥l g
Aol ztelg Bk AAF HIRA B B9 7, 559
7b FopEial §Eek vlge] wokon 53] AAF] A9 7t
F3} JFRY] PGl TP A e ¢ T AUtk A
o|Zoje} 2njZol= AFH FolF A7t Y AAF
I} vRA o] A9 ArhEial SEe BlEo] U Fol FEY
de] 7135 XA vERd A2K(Lim, 2008)2F w7
A2 geolo)d oF FdME EHE VTSR o5S F
njalag oo X7t Atkal S HlEo] 2 AL
o F QU L BRETE g A3 o] Wt ozH
FAGPE Ao w BEHYU LS, A do|rT) Y
591, grgole} ul, F2 e, viAE 9] 2he] vt v
Aoz ZALEATHMoon et al., 2008). o]2|g+ FdolAe]
AFEH o= 2lg FEuETE theoo]d oF A%
& RS 1B slele] Fg, Juol, TSl AFER

érloj

il

Al el ARl AlolE Bt HAFH vRARE ] 7S
g Fele] g7t Ay T2 g bR ST Hgol
27k 70.0%, 62.5%C1H, Wi 2 76.0%, 66.7%= E
ZoZ yeht ool Hjs] X¢Ae] A S ¢ F
At olYs A= T T AP EALS st
Fdo RS %k ApEstE X eAA] o] Fasithe

2g AAkSEL ek,

g, AR cheo
FoldEsl AFVEEE 2AFOTA B S
= F A7t 2548

RIS ASAA A 2wl Auael mg
) 37} shed] del 27

1o @
du
fr
N
r
0
oXx,
et
o
o
LHCJ}
e
o
®

so m O
N
o
_O|l!‘
Fl
%0

e -y e
m
o
=
o

o

2 A N
o

o

: T Toide] 2AF Aot AR dAke] 56.5%
7} geolold oRE Tuidity SHEiglon o] v
Al 4ot} Zukat AR A% FAFO v R
o} theollold oFE © Wel Fuisks Zo® Jehkit

2. thedllo]d o F/E Fulishe offell taire Fo] B
Th29.3%) 9} “TIARIe] o mhgol E0h28.8%) 7t 7P 2 ©]
2 UepRith FlisiA] &= o] f2E Alo]|=7| W] gholA]
T ety S9et Sk s Beked] Alo)=7}
2He A T T At STkl TR theo)d
5] Alo)= AAS E o AEslele] 2o Yo g
el sfato] QIS & 5 Q)

ol
=2
iz

© 40 00 e} E ) 244 S Bel
eah soo) Tk e 484 R AT Y Bl 3



428 Sl FY SR A4 A3, 2012

Table 8. Fitness of down-aging clothes by body type (unit:person(%))
Body type over- . 2
Part of garment normal weight obesity total X -value
small 5(3.8) 6(12.0) 5(10.4) 16(6.9)
a little small 35(26.7) 26(52.0) 20(41.7) 81(35.4)
Neck appropriate fit 85(64.9) 17(34.0) 23(47.9) 125(54.6) 17.065™
a little big 6(4.6) 12.0) 0(0.0) 7G.1)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 5(3.8) 6(12.0) 8(16.7) 19(8.3)
a little small 42(32.1) 29(58.0) 21(43.8) 92(40.2)
Bust appropriate fit 77(58.8) 14(28.0) 19(39.5) 110(48.0) 36033
a little big 7(5.3) 1(2.0) 0(0.0) 8(3.5)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 5(3.8) 6(12.0) 5(10.4) 16(7.0)
a little small 54(41.2) 29(58.0) 24(50.0) 107(46.7)
Jacket(shirt) Armhole appropriate it 62(47.3) 14(28.0) 19(39.6) 95(41.5) 17.6417
a little big 10(7.7) 12.0) 0(0.0) 11(4.8)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 8(6.1) 7(14.0) 6(12.5) 21(9.2)
a little small 33(25.2) 7(14.0) 10(20.8) 50(21.8)
,JaCket appropriate fit 76(58.0) 22(44.0) 21(43.8) 119(51.9) 0.097
Gshirt) length 5" e big 14(10.7) 14(28.0) 11(22.9) 39(17.1)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 6(4.6) 5(10.0) 5(10.4) 16(7.0)
a little small 28(21.4) 9(18.0) 11(22.9) 48(21.0)
Sleeve appropriate fit 70(53.4) 23(46.0) 22(45.8) 115(50.2) 0.589
length a little big 27(20.6) 13(26.0) 10(20.9) 50(21.8)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 75.3) 7(14.0) 7(14.6) 21(9.2)
a little small 55(42.0) 28(56.0) 23(47.9) 106(46.3)
Waist appropriate fit 47(35.9) 14(28.0) 18(37.5) 79(34.5) 15.986"
a little big 22(16.8) 1(2.0) 0(0.0) 23(10.0)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 9(6.9) 9(18.0) 7(14.6) 25(10.9)
a little small 55(42.0) 26(52.0) 22(45.8) 103(45.0)
Hip appropriate fit 56(42.7) 15(30.0) 19(39.6) 90(39.3) 15.595"
a little big 11(8.4) 0(0.0) 0(0.0) 11(4.8)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 12(9.2) 7(14.0) 7(14.6) 26(11.3)
a little small 56(42.7) 31(62.0) 25(52.1) 112(48.9)
Pants Abdomen appropriate fit 54(41.2) 11(22.0) 16(33.3) 81(35.4) 19.829™
(skirt) a little big 9(6.9) 1(2.0) 0(0.0) 10(4.4)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 9(6.9) 6(12.0) 6(12.5) 21(9.2)
a little small 34(25.9) 24(48.0) 26(54.2) 84(36.7)
Crotch appropriate fit 67(51.1) 18(36.0) 16(33.3) 101(44.1) 0.880
a little big 21(16.1) 2(4.0) 0(0.0) 23(10.0)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)
small 8(6.1) 8(16.0) 6(12.5) 22(9.6)
a little small 27(20.6) 7(14.0) 8(16.7) 42(18.3)
, appropriate fit 60(45.8) 17(34.0) 18(37.5) 95(41.5)
Pants(skirt) length e pig 31(23.7) 12(24.0) 11(22.9) 54(23.6) 0220
big 5(3.8) 6(12.0) 5(10.4) 16(7.0)
total 131(100.0) 50(100.0) 48(100.0) 229(100.0)

£p < .05, **p< 01, ***p< 001
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