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AAPA A wlEA R 220 A= QY g Ee] Ay
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1997; Farquhar et al., 1998; -2, BFE-$- 1999), AH|A~%2
(SERVQUAL)®| 245 wjsAulxo] 2gato] eyl 2
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Jarvenpaa and Todd(1997)= UEIY LFollA9] ARIAES]
W T kgl mE AEY 2] i Blme} Fujdw
g A7adnh of ATeldE A a%e g gE 9
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1999; Z1A1% % 2002; Delone and Mclean 2003; 2-d 5,
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o =xgie =xsi= T
-HIEME ZAof E23t YEE M3 Liu and Amett, 2000
2| -mofsls xiZol oist xEs e Delone and Mlean,
=3 M3 2003
HES 9E MEs HE HE SRR S, 2004
Aol -Huo[x| Fat| sied Hglhe 027, 2002
ngl_ AREL | -AlARIS] ORNA RHEE Delone and Mdlean,
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X731 ©E AR AIZE BIAK S 2004
Cixiel AAE Lo 27| #2 F=
%XII_ Al 27|t slHHe| =5} HIARE S, 2004
= | smTyel MEy




ol
Lot
N
@
°
folr

4.1.2 H{SMHE| 2

<IE 2> H|&MH|AL =ZHA XMo|

= RS .S IS
s FeTRES =532 2
-HIEAZ H| 724 A&EAM
DHE 2] ol 71 MEY 2142 =, 2002
sy | Chel 7P S o X
SHS gl ol ol mEa eEls
o 5% S, 2006
ESIAL Thel 7124 S :
- -X|Es M0l oS HERY Mentzer et al.,1999
HilZ AlHIA ety = ~ xS oM = o0
& Almis ok oL AlZlol Uil MalY | ol2M S, 2004
S REREA 27{0| A5 B
oy | S EENER MG | o a0
HEES 27 A2
HES L2 Aol A2k
ey | HEB T BN o2 5, 2004
-SEE Yok FR 2y

4.1.3 222! =Y (feed back)

<# 3> MFoiygnt =H

e e sxzs 2]
HE 720l A%lel ez
lo}
B | =iz oo ris Tas ay | odes
ABFIDI Be ol amze) ofg | VI 200
T= -elo] HZ F MBsiCh
.| mEol 2 deasms e
=121 2'301
e R e e e = OleE, 2007
DS ISo| HEEIIEE MBI,

2okl ool glojA] okE Aul A Hekshl Sashs
23k ABAE AR 2okl Fulabgel maE Awsel

oF
Jn
1

sxge i

2ajol Alg| Z;IEEII{OH_EH§ Alz2| gre/\l’lfgl, 2000

ofe] We] el o) AR DATe] 170] Bl

<E 5> DADIZO| TR Ho|
B =xsi= 2xziE |

20 CiSH 2% Szymanki and Hise, 2000
-HiSAH 200 ChEE BiE Devargj et al. 2002
CIE 22jol HZEC} gEE

4.1.6 7Ol =

THAES 2RAY Crd S22 AgE vH Y e 9

vshe R0 ¥ dEst B2 §43
4 U THEngel Blackwell & Miniard, 1992).

sgoletn &

<E 6> Tojo|zo| FAN Ho

B =5gs =3as 2
0] £ZE 0|89 Hgkst AU
ool -ToiYS Eotsk=s M= Jarvenppa and Todd, 1997

-0| 8= ®oI& 2=

=
Al
ok AA, AHEE WeEe] BE ASe] fl8) Varimax
2
2]
[e)

A S B 89 BAS ARSI A, 2 A
MaE A flEl @3] A (simple  regression
analysis) %! Th53] A4 (multiple regression analysis) S AM&-

4.3 =ALjAIS] BN

B AT A Aol o8 SR £4e AT
FAHe 590 FRsel Aungih ol U Anhs

U <3 >3 2ok B AEZARE 2009 1€ 302 4-E
129 39714 43tell AA AE, o7, A9 AnjatE o
FOFE AEAE BT 20055 WEE otH, ATE 3049
A S HAEAE ALEta F 1705 7F & ZAbel A

SHGITh 2ARIY ATEAA B <E 8>3} ok

<E 7> SEAQ| PSH S =Y
= S BI=(E) HIS(%)
= 98 576
A By
o
0 72 424
204 Oj2t 4 24
20A|~304| D2t 148 87.1
oy
30A~40A| O[5t 13 76
40M| 04 5 29
E 17 100
CHEREHAY 76 a7
i} 24
CHE 4 20.0
CHERRIO & (RHE 43 253
B 107 629
S|AR 14 82
A 6 35
HEE| 9 53
Sl
37 17 100
IEFR 6 35
A |2 7 41
7|et 4 24
2l 170 100.0
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a8 o) o)we] vAE JFas)

¥ (reliability) )7 AR F4 BT £ AT FH
ET5 ARt e EE i SRS W 4o 3l
T AYE 45 RS "otk AlFg S ukE 54
(test-retest), = F2(alternative form), W2 A Z}d(internal

=
consistency)s TFFst WS AHE 4 9loy

i
=
1

o
i

[e} =
Cronbach’s a ZAIGE o83 W& A3 WHo] wo] o]
= ek
<E 8> SEAe olEul 0|8 Ag
e H=E) )
1 ojer 9 54
1~24 ojgt 23 135
OlE{ AKR7 (2 2-3 ojgt kel 200
351 oja 56 329
5 oA a8 282
1A1Z} O3k 16 94
- 1~3A1ZF TlaF ) 288
O_IZEO{/{:;;%?_} 3-5AZH 0|2t 47 276
5-10AJ2} 02t 52 3206
10A1ZF O[AF 6 36
Hols P 25
) 24 P 253
F= o8 olEfE= 2 188
e aolE 28 165
= 37 219
1~25] % 27.1
3-53] 37 217
=2 14 Sot —
A 6-103] 52 06
10~152] 23 135
153] ol 12 71
50t Ojgt 2 141
5~108+ Ojat 28 165
=2 14 3ot
OIEi £ T 10-2094 Dfet % 30
20-508+ O[2 ! 200
502k o[Ak 28 164
2] 170 1000

2 AT Cronbach’s o AFE ol&sto] F4 &
AP LS HSsthCronbach’s @ AFe 53 T
d TA e SEE Aeeh WA A 7o A
AZ A 4 gdom 03 1 Aol e 7RI B
AT okl A =Cronbach’s @ AlF7F 0.6014, 71 &

ofo A= 0.801 EHW Al =7 3 & 4 UTHNunnally,
1978). £ A Cronbach’s @ AlFE obg <FE 9>9} o]
BF 075 93 A =& AoE vehta YS5EH A

A A P

HAZAAT A7A A3S (FW2565)

<E 9> HEo| AMEY HB

e Cronbach’s a A= =8 =
HARIE FEEA 835 3
HAolE AXHZD 873 4
HAIE CxiIEA 832 3
B 2RI 849 4
oS Fed 731 2
S AN 766 2
BiS Eoly 73 2
Aok .858 3
ZEI= 798 4
Az .838 4
FES 776 4
Fojol= 917 3

>
4.4.2 EtEd HS
(e} =] =) \=] [e]

2 AFeAE RIS AEE] A Q98 AS A
AT S9N T WEE 1o JRBAS V)%
2 B WFs S YAlsks AAAR] 725 ddste] B
o A2 o QRlow AAETE WHoltk. By 4
Fd - (principle component analysis) WS AFESISITE 12
AL 3 A e W A(varimax) WS AREEIITE 291 B
Mol eQAAFS 05 ool felgel Yt ow 1
grow Q919 == I-fX(eigen value) 1.0 °]4E 7|FO=
st

<E 10> 22IEAM 1
29| e [ Q0N [ Q012 | 2013 [ 2014 [ 2015 [ 2016 [ 2017 | 2018 | 2019
i | 772 | 160 | 118 | 235 | .094 | 142 | 157 | 336 | .156
|
%Z i | 734 | 255 | 204 | 125 | 072 | 251 | .003 | .114 | .009
i3 | 754 | 085 | 169 | .267 | 179 | 079 | .052 | 124 | 092
sqt | .085 | 718 | 221 | 373 | 273 | 251 | 143 | 255 | A77
_ | sq2 | 036 | 740 | 115 | 052 | .027 | 221 | 122 | 205 | 228
NN TE
sq3 | 145 119 268 | 247 | 361 | 050 | 213
sgb | .232 | 825 | 331 |-004 | 311 | 163 | 133 |-042 | 175
dql | .251 | 326 | 663 | 252 | 145 | 126 | 264 | .064
Cixel
I?}ET dg2 | 156 | 208 | 690 | 251 | 362 | .025 | 015 |-022 | 032
dg3 | .264 | 170 | 661 | .075 | 158 | .008 | .141 | .023
ecl | 134 | 336 | 416 | 560 | 073 | 209 | 252 | 238 | .195
s | ec2 |.381 | 163 | 040 | 595 | .179 | 184 | .137 | 266 | 122
BHY | ec3 | 178 | 471 | 140 | 734 | 263 | 353 | 272 | 202 | 213
ecd | 274 | 151 | 158 | 630 |-003 | 265 | 153 | .174 | 172
gis | ot | 334 | 057 | .192 | 260 | 581 | .163 | .167 | 365 | .156
2 | o2 | 336 | 065 | 354 | 047 | 780 | 174 | 314 | 096 | 246
wis | QU | 154 | 324 | 036 | 151 | 273 | 792 | 206 | 289 | 201
A= | qu2 | 145 | 284 |-009 | 098 | 170 | 685 | 251 | 304 | .199
s | o1 | 168 | 182 | 330 | 266 | 047 | 062 | 675 |-263 | 145
B2l | o2 | 060 | 000 | 257 | 478 | 246 | 087 | 724 | 201 | 329
ret | .287 | 183 | 110 | 157 | 164 | .129 | .066 | 679 | 095
RYPOHA | re2 | 251 | 057 | 170 | 217 | .024 | .301 | .152 | .734 | .133
re3 | 190 | 143 |-054 | 158 | 022 | 152 | 124 | 798 | 149
cs1 | 179 | 143 | 341 | 277 | 148 | 073 | .055 | 207 | 755
. |52 | 086 | 221 | 154 | 278 | 035 | 102 | 120 | 251 | 701
GIEES
cs3 | 140 | .099 | 154 | 094 | 223 | 045 | 170 | 143 | 656
cs4 | 178 | 140 | 040 | 263 | .158 | 247 | .079 | 052 | 631
S| 2686 | 3114 | 2594 | 3.178 | 2.076 | 3.152 | 2.470 | 2.064 | 2.421
M%) 12318 | 12403 | 13628 | 14628 | 13064 | 9758 | 13215 |11.302 | 10527
SR EAN%) | 13476 | 25633 | 38.209 | 46.086 | 15.362 | 26421 | 47.243 | 37.450 | 50500
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<E 12> BB
1 2 3 4 6 7 8 9 10 1 12
e 1.000
AIAE 415(%) 1.000
Cixfol 676(*) 578(*) 1.000
XN A73(") .301(*) .665(**) 1.000
e 621(%) 400(™) 461(%) 544(™) 1.000
Al 645(%) 413(%) 512(%) 651(™) A52(* 1.000
R 637(™) 354(™) 382(%) 673(™) 487(™ 454 1.000
EREY 492(%) 401(™) 354(™) 473(™) 511 496(™) 403(*) 1.000
Aok | e28() | 815t | 417 | s4a(t) | 4e4() | 615() | &75() | 4e2() | 1.000
A2 .498(*) 374(™) .352(*) 522(*) .626(* A461(*) .532(*) .624(*) 462(") 1.000
okE 576(*) 361(") 376(™) 551(™) 501(* 521(™) 467(™) 578(™) 736(™) 522(™) 1.000
oj 563(™) 350(™) 402(%) 519(™) 522( 456(™) A12(%) 723(%) 725(%) 662(™) 403(%) 1.000
F) = P< 0.015E0 RolE
4.4.3 MEEHEM o] miE AA, wWiF AHA, AlE FFY, wiF Ay
o =W Ay, Zulzo)k AlF e S wiE s)
2 AT WEE 2R ATl g AAg BT 2HZEe] QIEMl 2T Eo|A] Anolwe] ojwA sk
obgf <3 12>3 o] yEpith B4 Ak, AR F4, AL 1M1=k Stolw b STk
g #4, bl F4, wiE AN, uls A, aE Al
A, s HalA, AT, FHEE BE SAFeE /9 <E 13> 7td A& &1
U (09 ARIAE e Qo] 7 SRS At 7 o 2 2
T AR MEYe veRd 4 9l Ht: 82 240 * s
2 AlAR Z2A ey
e el A, wAREY Pl % T B 0015F B : s
H1-3: CIXfel ZX->Al2| + 7|2+
e} = -
N gt (1] AFBIAVE vERsty 1A AA BgE AT ——— N o
e ARPAE AN ew By WeE ko] W ey e + ey
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A Study on the factors affecting Purchasing Intentions
of Internet Shopping Mall*

Gam, Hua Jun*
Kim, Dae Ho™*

Abstract

There are many studies about the relationship between customer satisfaction and SCM, web site quality or online Word of Mouth
(WOM). When a customer wants to purchase any product online, he has to watch the detail of a online shopping web by computer. So
the web sits” quality can be very important for the customer to get enough information.

Recently, internet shopping malls are very much prospered. To understand why these kinds of internet transactions become very
popular, this study investigates a possible effect of such crucial factors as web site quality, supply chain management(or deliver service),
and online Word of Mouth(WOM) of an internet shopping mall to its customer satisfaction and trust, eventually leading to purchasing
product and services.

This study develops a experimental research model and tests it based on 170 survey response using regression analysis.. The finding of
this research implies that system quality, information quality, quick and correct, accurate delivery service, and online WOM are influential

factors to the performance of online shopping mall, while design quality, cost of delivery do not affect relationship significantly.

Key Words: on-line shopping, purchasing intentions, web-site quality, customer satisfaction
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