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Reexamination of Effect of Perceived Risk on Purchasing Intention

Sun-Dong Kwon* - Dal-Young Chun™ - Yong-Young Kim***

Abstract

There are so many studies on perceived risk and purchasing intention. But the results of those studies
were inconsistent; some studies showed the positive effect of perceived risk on purchasing intention; others
showed the negative effect. This research supposed that the inconsistence of studies resulted from the difference
of group innovativeness and set up research hypotheses : among users from the lower innovativeness
group, perceived risk has a negative effect on purchasing intention, but from the higher group, perceived
risk has a positive effect on purchasing intention.

We compared Internet shopping mall users of South Korea representing low innovativeness with those
of China representing high innovativeness. The results provided that among South Korean users, perceived
risk had the statistically insignificant negative effect on purchasing intention, but among Chinese users,
it had the statistically significant positive effect on purchasing intention. Additionally, this study found that
perceived risk influenced users” fun which in turn influenced purchasing intention.

Keywords : Perceived Risk, Purchasing Intention, Group Innovativeness
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